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New  women’s 
image  topic  p| 
at  woricshop  ^ 

FCC  dratting  ,  . 

rule  to  sever  ■ 
newspapers, 
broadcasting 

15.5%  more 
revenue  for 
laige  daily 


Carl  Rowan  of  the 
Chicago  Daily  News 


He  works 
within  the 
system  ^ 
to  make  it 
better 


Working  inside  the  system  to  make  it  better  is  a  familiar  role  for  Washington 
columnist  Carl  T.  Rowan— and  he  is  living  proof  that  the  system  works. 

The  son  of  poor  Tennessee  parents,  he  rose  to  become  U.  S.  Ambassador  to 
Finland,  a  delegate  to  the  U.  N.,  director  of  the  U.  S.  Information  Agency,  and 
advisor  to  the  State  Department.  Now  over  40,  he'd  like  to  see  18-year-olds  out 
of  the  street  and  into  the  democratic  process,  and  believes  that  “young  people 
should  get  the  vote— pronto.” 

Rowan  has  an  analytical  mind  and  rare  ability  to  put  complex  issues  in  perspec¬ 
tive.  Both  helped  him  win  three  consecutive  Sigma  Delta  Chi  national  awards— 
and  both  contribute  to  continuing  reader  recognition  of  the  outstanding  editorial 
quality  of  the  Chicago  Daily  News. 


Chicago  Daily  News 


Newspaper  Division  of  Field  Enterprises.  Inc 


One  of  350,000  Photographs  Alive  and  Thriving  in 
The  University  of  Louisville  Photographic  Archives 


The  Archives  is  the  recipient  of  outstand¬ 
ing  photographic  collections  because  it 
fulfills  two  major  concerns:  preservation 
and  use. 


Photographs  are  cataloged  and  made 
available  to  qualified  people.  Far  from 
being  “dead  storage",  the  Archives  gives 
photographs  a  long  lease  on  life! 


Collections  of  national  and  regional 
scope  date  from  the  Nineteenth  Century 
to  the  1960's  and  represent  immense 
variety.  Individual  works  and  collections 
of  historical,  creative,  or  documentary 
importance  are  welcomed.  If  you  wish 
to  contribute  photographs,  either  per¬ 
sonal  or  corporate,  Donald  Anderson, 
Director  of  the  Photographic  Archives, 
will  assist  you  in  making  arrangements. 
Please  write  to  him  at  the  University  of 
Louisville,  Louisville,  Kentucky  40208,  or 
phone  636-4916,  Area  Code  502. 


Recently,  the  Louisville  newspapers  did 
exactly  this.  We  gave  our  photo  collec¬ 
tion  to  the  University.  Now  it  serves  not 
only  our  needs  but  those  of  everyone  who 
is  qualified  and  interested  in  using  it. 
Not  only  for  today,  but  for  the  future! 


Mobility  despite  World  War  II  gasoline  shortage;  from  The  Standard 
Oil  of  New  Jersey  Collection 


Mkt  Cff!0iiir!er-I0ttrttal  •  The  Louisville  Times 


Louisville,  Kentucky 
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The  Consumer 
Viewpoint 


ELP  for  th.e  Consumer 


Warning  from  BBB 

Vacation 


Prizes;  Not  All  Winners  Win 
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ADilemmal 
Over  Meat' 
Packaging. 


Rochester's  HELP!  For  The  Consumer  Page 
Rescues  Readers  From  Inflation 


More  and  more  problems  coming  in  to  the  Democrat  &  Chronicle's 
HELP!  Column  dealt  with  common  consumer  headaches. 

Inflation  was  being  magnified  by  losing  battles  with  computers, 
confusion  about  pricing,  fraudulent  claims,  packaging,  etc. 

So  we  created  a  once-a-week  page  to  rescue  our  readers  from 
the  inflation  pinch. 

It's  helped  find  the  date  codes  on  perishable  foods,  warned 
against  fraudulent  wig-selling  practices,  described  the  pleasures  and 
pitfalls  of  credit  cards,  and  reported  poor  food  handling  practices  in 
Rochester  restaurants. 

HELP!  For  The  Consumer  helps  moke  readers  smarter  shoppers. 

Great  newspapers  must  react  with  relevent  features  when  readers 
need  them.  We  are.  And  we  do. 

If  you'd  like  to  see  how  we're  doing  it,  write  James  R.  Blakely, 
HELP!  Editor.  He'll  send  samples. 

Bemarrat  and 

Rochester,  New  York  14614 

Member:  Gannett  Group 
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f  GET  YOUR  OWN!\ 
THEY’LL  SENATE  I 
\  TO  YOU  FOR  / 

✓ 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  850  Third  Avenue,  New  York,  N.  Y.  10022 

Dear  Editor  &  Publisher: 

Please  start  m/ subscription  now,  addressed  to: 

Name  . 

Address  . 

City  . State . Zip . 

Company  . . . 

Nature  of  Business  . 

□  Remittance  enclosed 


$8  a  year,  U.S.  and  Canada — 
All  other  countries,  $20  a  year. 


EDITOR  &  PUBLISHER  CALENDAR 

APRIL 

1- 4 — Associated  Court  and  Commercial  Newspaper  Publishers.  Skyline 
Country  Club,  Tucson.  Ariz. 

2- 4 — News  Photo  Conference  for  Editors,  Ohio  University  College  of 
Communications  at  Athens. 

2- 5 — California  Press  Association.  Furnace  Creek  Inn,  Death  Valley,  Cali¬ 
fornia. 

3- 4 — Sigma  Delta  Chi  Region  I  Conference.  Harrisburg,  Pa. 

3-4 — Sigma  Delta  Chi  Region  6  Conference.  Minneapolis,  Minn. 

3-4 — Virginia  Press  Association  Advertising  Conference.  George  Washing¬ 
ton  Hotel  Winchester,  Va. 

3-5 — Nevada  State  Association.  Ely,  Nevada. 

3- 5 — Tri-State  Classified  Advertising  Managers  Association.  Habana  Inn, 
Oklahoma  City. 

4 -  Sigma  Delta  Chi  Region  3  Conference.  Atlanta,  Ga. 

5- 7 — API  Seminar  for  Women's  Page  Editors.  Columbia  University,  New 
York. 

5-12 — International  Want  Ad  Week. 

8- 10 — Illinois  Daily  Newspaper  Markets.  Workshop.  Ramada  Inn,  Peoria. 

9- 1  I — Pennsylvania  Newspaper  Publishers  Association-Interstate  Advertising 
Managers.  Hotel  Hershey,  Hershey,  Pa. 

10- 11 — Sigma  Delta  Chi  Region  4  Conference.  University  of  West  Virginia, 
Morgantown,  W.Va. 

10- 12 — Sigma  Delta  Chi  Region  9  Conference.  Denver,  Colorado. 

11 —  Sigma  Delta  Chi  Region  10  Conference.  Portland,  Oregon. 

I  I — National  Newspaper  Awards  dinner.  Royal  York  Hotel,  Toronto. 

1 1- 12 — Florida  Women's  Press  Club.  Thunderbird  Motel,  Jacksonville. 

12- 14 — Central  States  Circulation  Managers  Association.  Pick-Congress 
Hotel,  Chicago. 

12-14 — Interstate  Circulation  Managers  Association.  Hilton  Hotel,  Annap¬ 
olis,  Md. 

12-15 — INCA-FIEJ  Production  Managers.  Mainz  Hilton,  Mainz,  Germany. 
Toronto- 

12-15 — Newspaper  Purchasing  Management  Association.  Tides  Hotel, 
Redington  Beach,  St.  Petersburg,  Fla. 

14 — Canadian  Press.  Royal  York  Hotel,  Toronto. 

16-17 — Canadian  Daily  Newspaper  Publishers  Association.  Royal  York  Hotel, 
Toronto. 

16-17 — New  Jersey  Press  Association  circulation  conference.  Holiday  Inn, 
Trenton. 

16- 18 — South  Texas  Association.  Holiday  Inn.  San  Marcos,  Texas. 

17 —  New  York  Press  Association  advertising  workshop.  Princeton  Club. 
New  York  City. 

17-18 — Louisiana  Press  Association  Monteleone  Hotel,  New  Orleans. 

17-18 — Sigma  Delta  Chi  Region  7  Conference.  Des  Moines,  Iowa. 

17— 18 — Sigma  Delta  Chi  Region  II  Conference.  Monterey,  California. 

18 —  Sigma  Delta  Chi  Region  2  Conference.  University  of  Maryland,  College 
Park,  Md. 

19 —  American  Council  on  Education  for  Journalism.  Waldorf-Astoria  Hotel, 
New  York. 

19- May  I — API  Seminar  for  Circulation  Managers.  Columbia  University, 
New  York  City. 

20 —  Associated  Press.  Waldorf-Astoria  Hotel.  New  York  City. 

United  Press  International  breakfast.  Waldorf-Astoria  Hotel,  New  York. 
20-23 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel 
23-24 — Illinois  Editors  Traffic  Safety  Seminar.  Ramada  Inn,  Champaign. 

23- 25— American  Association  of  Advertising  Agencies.  Greenbrier,  White 
Sulphur  Springs,  West  Virginia. 

24- 26^ — Sigma  Delta  Chi  Awards  Banquet  and  Region  8  Conference,  Okla¬ 
homa  City. 

25- 26 — Region  Two,  National  Press  Photographers  Association.  Fenway 
Commonwealth  Motor  Hotel,  Boston. 

26- 28 — Ohio  Circulation  Managers  Association.  Stratford  House,  Ohio. 
30-May  2 — Florida  Press  Association.  Fort  Lauderdale. 


MAY 


I- 3 — New  Jersey  Press  Association  Advertising  Sales  Conference.  Hotel 
Dennis,  Atlantic  City. 

3-4 — Iowa  Circulation  Short  Course.  University  of  Iowa,  Iowa  City. 

3-8 — Journalism  Week.  University  of  Missouri. 

10-13 — International  Newspaper  Promotion  Association.  Hotel  Vancouver, 
Vancouver,  B.C. 

10-15 — PNPA  Newspaper  Institutes  advertising  seminar.  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

10-22 — API  Seminar  for  advertising  executives.  Columbia  University,  New 
York. 

II- 14 — American  Society  of  Newspaper  Editors.  Hilton,  San  Francisco. 
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Shown  above  left  to  right  in  front  of  the  Federal  Building  where  the  Chicago  7  trial  took  place  are:  Photographer  Jim  Smestad,  Photographer  Tom  Shafer, 
Senior  Editor  David  Smothers.  Reporter  Gene  Bludeau,  Night  News  Editor  Everett  Irwin,  Reporter  Tony  Fuller,  Overnight  News  Editor  Robert  Benjamin. 


Nobody  covered  the  Chicago  seven 
like  the  UPl  seven. 

Did  your  paper  miss  out? 

It  was  a  22-week  trial  of  journalistic  between  the  judge  and  the  defendants 

Stamina  and  ability.  And  UPl  won  by  a  ...  who  clarified  even  the  cloudiest  legal 
unanimous  verdict.  The  nation’s  issues.  What  the  UPl  7  did  in  Chicago 

newspapers  picked  up  three  times  as  is  not  unusual.  UPl  does  it  event  after  event 

many  UPl  articles  on  the  trial  as  anyone  throughout  the  world.  Don’t  miss  out. 

else’s.  Why?  Because  UPl  put  7  top  Contact  Wayne  Sargent,  UPl’s  VP  for 

men  on  the  assignment  who  captured  the  Sales.  He’ll  be  proud  to  show  you  how 
drama  and  crystallized  the  issues  UPl  can  help  you  weather  the  trials  of 

. .  .  who  focused  on  the  basic  conflict  making  exciting  news  of  exciting  events. 

UPl  Is  at  the  scene 

220  East  42nd  Street,  New  York,  N.  Y.  10017  212-MU  2-0400 
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DO  YOU  KNOW 


Which  retail 
promotion  makes 
every  shopper 
awinner? 


It’s  that  small  wonder  among  promotions: 

’’  Vading  Stamps. 

They  are  saved  in  more  than  80  per  cent  of 
the  nation’s  households.  And  here’s  one  big  rea¬ 
son  they’re  so  popular: 

Unlike  most  retail  promotions,  they  allow  a 
merchant  to  return  the  benefits  of  the  promotion 
to  all  his  customers— and  in  direct  proportion  to 
their  patronage. 

Here  are  some  things  an  average  food  retailer 
doing  a  $1.2  million  annual  business  might  use 
to  promote  sales  instead  of  giving  stamps: 

He  could  give  away,  by  chance  drawing,  only 
six  high-priced  cars. 

He  could  offer  phone  orders  and  free  delivery, 
provided  only  10  per  cent  of  his  customers  used 
the  service. 

He  could  offer  charge  accounts,  as  long  as  no 
more  than  one-third  of  the  business  was  done  on 
that  basis. 

In  each  of  these,  only  a  jraction  of  the  custom¬ 
ers  benefit.  With  trading  stamps,  every  shopper 
is  a  winner. 

That’s  one  reason  why  S&H  Green  Stamps 
have  been  given  by  leading  American  retailers 
since  1896. 


The  Sperry  and  Hutchinson  Company 

An  American  way  of  thrift  since  1896 


Investigative  reporting  has  gone  to  the  dogs.  New  York  Post 
columnist  Pete  Hamill  came  up  with  the  startling  statistic  that 
2,000  quarts  of  canine  urine  is  sprayed  on  the  sidewalks  of  New 
York  every  day  .  .  .  The  annual  edition  dedicated  to  women 
published  by  the  University  Park  News  in  Denver  is  called 
“Pink  Petticoat,”  because  it’s  run  on  pink  newsprint.  .  .  .  The 
Rutland  (Vt.)  Herald  complimented  the  Bennington  (Vt.) 
Banner  on  making  a  candid  correction  of  a  boo-boo  in  the  solar 
eclipse  pictures  it  ran — upside  down.  It  was  cheering,  said  the 
Herald,  to  find  such  bare-the-soul  honesty  from  a  newsi)aper 
which  has  goofed,  but  how  was  an  editor  to  know  right  side  up 
from  upside  down  when  we  were  all  warned  not  to  look  straight 
at  the  eclipse  with  bare  eyes. 

■*■  *  * 

Scott  Newhall,  customarily  San  Francisco  Chronicle  edi¬ 
torial  department  skipper,  piloted  the  105-foot  paddlewheel  tug¬ 
boat  Eppleton  Hall  into  port  March  24  with  an  escort  of  water- 
plumed  fireboats  and  27  yachts.  Welcomed  by  Fisherman's 

barf  throngs  and  Mayor  Joseph  Alioto,  Newhall  and  a  crew 
of  11  had  completed  an  11,000-mile  voyage  from  Newcastle- 
Upon-Thyne,  England.  His  arrival  was  recorded  by  a  52-mem¬ 
ber  press  delegation  which  included  eight  television  camera 
crews  and  rei)resentatives  of  Reuters,  the  London  Express  and 
BBC.  Browned,  thinned  and  smiling  after  skippering  what  he 
calls  the  world’s  last  floating  piece  of  maritime  pop  art  on  a 
six-month,  one  week  voyage.  Newhall  docked  precisely  on  tar¬ 
get.  His  wife,  Ruth,  made  the  last  stage  of  the  voyage  from  San 
Diego,  where  earlier  he  was  met  by  his  sons  who  publish  the 
tri-weekly  Newhall  (Calif.)  Signal  &  Saugus  Enterprise. 

*  *  * 

Thomas  R.  Waring,  editor  of  the  Charleston,  (S.C.)  News 
and  Courier,  had  been  waiting  for  45  years  to  meet  Fred 
Waring,  famed  maestro  of  the  Pennsylvanians.  And  then  the 
introduction  took  place.  It  was  backstage  at  Charleston  Mu¬ 
nicipal  Auditorium.  Zero  hour  for  curtain  rapidly  raced  for¬ 
ward.  Still,  the  melting  of  the  distant  relatives  was  cordial.  The 
harmony,  brief  as  it  was,  blended  magnificently.  And  it  spilled 
over  into  Tom  Waring’s  column.  MY  COUSIN  FRED  read  the 
head.  An  overline  declared:  The  Musical  Blender.  .  .  .  When 
the  golf  writers  honored  Roberto  deVicenzo  at  their  annual  bash 
this  year,  the  Argentinian  took  an  expected  ribbing  for  his 
signing  an  incorrect  score  card  at  the  Master’s  in  Augusta  a 
few  years  ago.  The  smiling  senor,  accepting  his  plaque,  got 
back  at  the  scribes.  He  pointed  out  that  they  had  misspelled 
his  name  twice  in  the  program,  as  well  as  on  the  trophy  they 
handed  him. 


RESPECTED  TITLE 
AIUio  he’s  too  young  for  retiring. 
There's  no  other  field  in  his  plan: 
His  position  leaves  little  aspiring: 
(He’s  a  “former  newspaperman.”) 

—Kristina  Metcalfe 


Janice  Doherty,  who  writes  the  Town  and  Country  column 
in  the  Maine  Sunday  Telegram,  observed  that  Howard  Gray 
has  at  least  two  claims  to  fame:  one,  he  is  general  manager  of 
W  at erville  Sentinel;  two,  his  sister,  Mrs.  Edmund  Muskie,  is  the 
wife  of  the  Senator  .  .  .  None  of  the  three  reporters  named 
Kelly  are  related  but  they  had  bylines  the  same  day  on  the 
front  page  of  the  Buffalo  (N.Y.)  Evening  News.  Tom  covers 
county  government;  Ed  is  on  the  labor  beat,  and  Kathy  does 
general  assignments  .  .  .  News  Pix,  the  New  York  News  house 
organ,  notes  that  the  most  far-out  legend  about  “30”  is  that  a 
reporter  named  Thirtee  sent  a  story  with  his  name  signed  at 
the  end,  the  telegrapher  rendered  it  30,  and  thus  the  numeral 
came  to  stand  for  the  end. 


SHAKY  POSITION 
I  like  my  role  as  retiree 
It  took  so  long  to  win  it. 

But  candidly,  I  must  admit 

There’s  nut  much  future  in  it. 

— Main  Rich 
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The  Repertory  Theatre  New  Orleans  last 
year  lost  its  lease,  its  director,  and  was  low 
in  funds  and  prospects.  When  the  theatre’s 
time-of-crisis  board  meeting  (solely  news¬ 
paper  covered)  revealed  these  and  other 
problems— few  had  hopes  for  a  fourth  season 
by  the  Rep,  but  alert  and  aggressive  report¬ 
ing  and  publishing  by  the  Times-Picayune 
and  States-ltem  alerted  the  community  to 
cooperative  and  generous  response.  A 
"Rally  for  Rep  Week”,  was  instigated  by  the 
newspapers,  proclaimed  by  the  mayor 
and  manned  by  teenagers.  Recently,  the 
house  lights  dimmed  and  the  Rep’s  first  play 
of  its  off  season  glittered  before  a  capacity 
audience,  in  the  theatre’s  newly  remodeled 
and  refurbished  building.  Many  of  those 
connected  with  the  project  credit  the  Times- 
Picayune  and  States-ltem  for  saving  the 
city’s  only  professional  theatre. 

This  is  relevance. 


The  Times-Picayune 
States-ltem 

Newhouse  Newspapers 


Editor  &  Publisher 

®THE  FOURTH  ESTATE 

Wober+  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 

Diversity  or  proliferation? 

I  lie  Ffikial  (ionnniinii ations  C'.onniiis^ion  s;i\s  it  is  seeking  <li- 
\eisii\  ol  ()\\ net slii|)  when  it  rules  that  there  will  he  no  toininon 
owneishi])  ol  newspapers,  ratlin  anil  teletision  in  the  Intnre.  It  says 
it  is  ir\ing  to  pie\ent  nnilne  inllnente  on  lotal  |)nhlit  opinion  l)\ 
ielati\ely  few  persons  or  groups. 

This  is  a  prime  e\;nnple  of  feileral  law  heitig  en;ute<l  1)\  exeiii- 
ti\e  lienee  ;intl  not  hv  (Congress. 

ICC  is  s;i\ing  that  after  the  next  live  \e;irs  a  person  or  group  ina\ 
own  a  news|)aper.  an  AM-IM  ratlin  coinhitKition,  or  a  television  sta¬ 
tion  in  one  market  hut  he  or  thev  mav  not  own  a  t oinhitiation  ol 
two  or  more  iti  one  city. 

II  etiloitetl,  this  will  mean  that  the  next  live  \e;irs  will  wittiess  the 
greatest  swappitig  anil  switihittg  ol  ratlio  anil  television  liiinthises 
iti  historx.  It  will  mean  that  those  liroatli astitig  companies  now  own¬ 
ing  the  maximum  ol  li\e  television  anti  seven  ratlin  licetises  will  lie 
loitcd  to  extetiil  their  so-ialleil  unwattteil  itillnence  itito  12  markets 
wheieas  toilax  the\  prohalily  exert  that  hail  itillnence  iti  oiih  7  to  Id 
lilies.  If  newspaper  t)wnershi|)  is  inclntletl.  the  miilne  anti  therelore 
siispit  ions  inihienies  must  he  extenileil  to  more  than  12  cities  tlepentl- 
ing  upon  the  nmiiher  o|  newspapers  owned. 

W’hv  doesn't  the  KCC  get  hatk  to  Inst  print  iples  and  stop  tryitig  to 
.iicom|)lish  the  ini|)ossihle  joh  of  regulating  the  degree  ol  inihience  a 
person  or  group  has  sinipK  1)\  specifying  where  ownership  ol  tom 
niutiii  ations  lat  ilities  might  he  exert  iseil?  W'hv  iloesn't  the  1(’.C  tin 
wliat  the  KX;  was  estahlished  to  tin:  (.rant  liteiises  anti  retiew  licenses 
oti  the  tiasis  ol  tpialifiiatioiis  anti  perlorniante. 

Ifv  its  arhiirarv  riding,  may  ileprive  a  tonnnnnitv  of  extelleiil 

programming  anti  hroatliasting  hv  a  iiiultijile  inetlia  owner  anil  lone 
upon  the  (nmminiitv  less  atlei|iiate  serxite  hy  another  manager.  W’hx 
iloesn't  1C(;.  iiisteail.  rex  iew  programming  as  it  is  sn|)poseil  to  tlo 
anti  rewanl  extellente  while  penali/ing  inatletpiai y?  .So-talletl  inlht- 
etite  tan  he  tonirolletl  anti  elimitiatetl  il  liroatliast  liteiisees  are  cotn 
pelleil  to  maintain  stantlarils  anti  retiewals  are  granteil  on  meeting 
siitli  tpialilit  at  ions  rather  thati  being  perl  ntit  torx  unless  thallengeil. 

End  of  freedom 


■»  Cfcarter  Member,  Audit 

’’// tQP\\°  Bureau  af  Cifculatiaiu 
eAHUby/  *  Member,  AaMdcan 
Bufines*  Frees  Inc. 
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letters 


BLRP  AM)  BELCH 

I  am  thinking  of  starting  a  movement 
called  SAVE,  for  Silly  Acronyms  Vile 
Expressions,  to  save  us  from  these  usages 
hy  calling  attention  to  some  horrible  ex¬ 
tremes  and  perhaps  laughing  some  of 
them  out  of  the  court  of  public  opinion. 

According  to  a  talk  given  by  the  presi¬ 
dent  of  Eastern  Gas  and  Fuel  Associates, 
of  which  tlie  Boston  Gas  Company  is  a 
subsidiary,  the  latter  started  a  program 
that  became  known  as  the  Boston  Urban 
Rehabilitation  Program — BURP.  This  led 
to  a  slogan,  “When  vou  BURP,  think 
gas!”  It  also  led  Charles  Abrams,  the 
housing  expert,  to  challenge  Boston  Gas’ 
electric  utility  competitor  to  move  in  the 
same  direction  of  social  responsibility 
with  BEl.CH  —  Boston  Edison  Low'-cost 
Housing. 

l.et  us  not,  in  the  middle  of  rehabilita- 
tiim,  tear  down  our  language.  Let’s  re- 
nipinher  SAVE. 

Dt'DLEY  B.  Martin 

Upper  Nvack,  N.Y. 

*  *  * 


We  had  an  acciilental  acronym  develop 
in  our  own  agency  when  the  legislature 
reorganized  all  agencies  and  departments. 
W'here  we  used  to  be  Florida  Alcoholic 
Rehabilitation  Program  (F.\RP)  we  are 
now  the  Bureau  of  Alcoholic  Rehabilita¬ 
tion  (BAR). 

Hon  Thikmk 

Avon  Park.  Fla. 

■*■  *  * 


EAS1  EST  PHOTOGS 

lim  Ryun  may  he  the  “Fastest  Pho¬ 
tographer  in  the  World”  (Feb.  2)  on  land, 
but,  in  the  water,  that  honor  has  to  go 
to  .[ohii  Nelson. 

Nelson  is  a  21-year  ohl  staff  (thotogra- 
|)her  for  the  Yale  Daily  News.  He  is  also 
an  Olympic  medalist  and  former  world 
record-holder  in  swimming.  In  the  1964 
Tokyo  Olvmpics,  .fohn  won  a  silver  medal 
in  the  l.'iOO-meter  freestyle;  in  the  1968 
Mexico  City  Olympics,  he  won  a  gold  in 
the  80()-meter  freestyle  relay  and  a  lironze 
in  the  200-meter  freestyle. 

The  Yale  senior  is  also  an  honor  student 
in  biology,  preparing  for  medical  school. 

Pmi.ii*  F.  Hersm 

fiererlY  (Mass.)  Times 
*  *  * 


01)1)  YEAR 

.\s  an  old  track  huff  dating  hack  to  my 
college  days  at  Brown  in  the  early  ’20s. 
1  got  a  big  charge  out  of  the  recent  E&P 
piece  on  lensman-miler  Jim  Ryun. 

But  puh-leeze,  “the  1967  Olympics”? 
No  sich  critter,  my  dear  sir.  The  Olympics 
are  a  quadrennial  sportsfest  (except  for 
1916  ’40  and  ’44),  from  1896  to  the 
Mexico  City  affair  in  1968. 

William  W’.  Wilcox  Jr. 

Herald-journal, 

Syracuse,  N.Y. 


CI.EAR  THINKING 

A.  H.  Kirchhofer’s  letter  (March  21) 
chastising  E&P  for  its  qualified  approval 
of  the  “grievance  procedure”  proposed  by 
officers  of  the  American  Society  of  News¬ 
paper  Editors  deserves  applause  from  all 
editors  who  think  with  their  shirt  sleeves 
instead  of  their  Brooks  Brothers  jackets. 

The  slightest  breach  in  the  fortress  of 
press  freedom  is  like  the  schoolboy  who 
said  he  wouldn’t  mind  having  just  one 
mcasle  if  it  would  keep  him  out  of  class 
for  a  while.  There  just  isn’t  any  such 
thing — it's  the  whole  works  or  nothing. 
In  the  case  of  the  press,  the  whole  censor¬ 
ship  plague  could  descend  faster  than  a 
cub  reporter  could  say  Spiro. 

May  editors  never  forget  that  it  is  the 
tip  of  the  camel’s  nose  that  precedes  the 
inevitable  huge  hump  that  follows — and 
the  frequently  obnoxious  results  still  to 
come. 

It  was  my  privilege  to  spend  two  years 
on  Mr.  Kirchhofer’s  staff  in  Buffalo  and 
1  can  attest  to  his  clear  thinking  and 
ability  to  see  dangerous  trends  as  well  as 
basic  facts. 

W\  f.owRiF.  Kay 

Tucson,  Ariz. 

*  ir  * 


CORRECT  CORRECTION 

Please  let  ME  try  now,  since  con¬ 
fusion's  been  compounded. 

Re  your  ’graph  about  the  two  Ottos 
(.March  3,  Page  31): 

ROBERT  A.  OrrO  never  worked  for 
the  Enquirer.  He  is  a  32-year-old  ex- 
Marine  who  recently  rejoined  the  ad¬ 
ministrative  staff  at  Cincinnati  General 
Hospital. 

ROBERT  L.  OTTO,  his  father,  is  a  40- 
year  Cincinnati  newsman  (new'spapers. 
radio,  PR)  who  remains  at  the  Enquirer 
as  .Area  Development  Reporter. 

The  confusion’s  understandable,  the 
situation  involving  father  and  son  is  not 
tremendously  important,  but  I  assume 
that  in  the  interests  of  accuracy  you’ll 
want  this  final  explanation. 

Robert  L.  Otto 

Cincinnati 

*  *  * 


I  BEFORE  O? 

I  can’t  imagine  that  I’m  the  only  E&P 
reader  to  notice  a  discrepancy  in  the  story 
and  jiicture  about  wooden  type  in  the 
March  14  edition.  But  when  I  found  no 
comment  in  the  March  21  edition,  I  could 
no  longer  contain  my  curiosity. 

Which  is  correct — ETAOIN,  as  in  the 
cutline  and  your  story,  or  ETAION  as 
the  letters  appear  on  the  door? 

And  if  the  transposition  occurs  on  the 
door,  who  is  responsible  for  the  typo? 
Was  it  done  purposely? 

Ralph  Gage 

Lawrence,  Kans. 
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FIRST  PRESIDENT 

Your  personal  item  (March  7)  on  Ray- 
Dyer  becoming  first  president  of  the  Okla¬ 
homa  City  Gridiron  Club  was  just  half  of 
a  good  story.  Ray  became  first  president 
of  this  43-year-old  club,  because  the  club 
had  elected  W'.  R.  Martineau — who  had 
been  “chairman”  of  the  club  since  its  1927 
inception,  chairman  for  life. 

Martineau,  former  publisher  of  the 
Oldahoma  Livestock  News,  and  former 
president  of  the  Oklahoma  Press  .Associa¬ 
tion,  now  is  82,  and  retired.  Dyer,  inci¬ 
dentally,  also  was  one  of  the  organizers  of 
the  club  in  1927. 

Rm.pii  Sewki.l 

Oklahoma  Citv 

45- 


MORE  AWARDS 

■Vn  error  was  made  in  your  California 
Newspaper  Publishers  Association  award 
listings  (Feb.  14).  Our  weekly  newspaper, 
the  Coast  Dispatch,  was  listed  as  a  double 
first  place  winner.  Instead,  it  was  a  triple 
first  place  winner,  and  in  addition,  took 
four  second  or  medit  awards  for  a  total 
of  seven.  This  is  the  second  consecutive 
year  we  have  won  triple  firsts  and  a  total 
of  seven  awards.  More  than  any  other 
newspaper  in  the  state,  weekly  or  daily. 

Bruce  Dillon 

F.ik  iuita^.  Calif. 


Short  Takes 

Flight  928’s  Captain,  42-year-old  Tom 
Bredis,  was  told  of  the  shooting  in  the 
tail  section  of  one  of  the  plane’s  stew¬ 
ardesses. — Loveland  (Colo.)  Reporter- 
Herald. 

*  *  * 

The  C.C.D.  Teacher  Training  Course 
will  resume  in  Saint  John’s  Church  Hall. 
The  Reverend  Harold  N.  Biller,  Deacon, 
will  complete  the  curse. — Belief  ante 
(Pa.)  Centre  Democrat. 

*  4: 

PARTLY  FURNISHED— 4  rooms. 
2nd  floor  apartment.  $100  per  month  in¬ 
cludes  heat,  gas,  TV  Cable  and  garbage. 
— Bethlehem  (Pa.)  Globe-Times. 

«  4c  ♦ 

Prowling  100-foot  depths  in  the 
English  Channel  where  a  French  coaster 
stank  15  years  ago,  a  Folkestone  diver’s 
team  headed  by  Dennis  Peace  salvaged 
60,000  bottles  of  champagne. — Phoenix 
(Ariz.)  Gazette. 

*  *  ♦ 

The  Student  Council  asked  for  two 
student  lounges  so  they  could  talk  and 
listen  to  records  and  have  soaking 
privileges  with  parents’  permission. — 
New  Haven  (Conn.)  Journal-Courier. 

4c  4c 

(E&P  pays  $2  each  for  amusiny  typo¬ 
graphical  errors  found  in  )iewspnperH 
and  reprinted  here.) 
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Whatdothe  Ak]x>n  Beacon 
JonmalyA^nston-SeJem  Journal, 
Shrev^ort  limes,  Santa 
Ana  Register,  Buff^o  Oiurier- 
E:q)ress,lampalHbune,  Newark 

Nem  and  The  Newlbrklimes 
have  in  ccxnmon? 

Microfilming  Corporation 
ofAmerica. 

And  that’s  just  part  of  a  growing  list. 

We  mention  these  publications  only  to  make  one  point.  Although 
MCA  is  a  subsidiary  of  The  New  York  Times,  we’re  not  in  any  sense  a  one- 
newspaper  company. 

Of  course,  working  with  The  New  York  Times  has  its  advantages. 
Both  for  us  and  for  your  microfilm  sales.  For  example,  the  marketing,  promotion 
and  fulfillment  skills  of  The  Times  are  directly  applied  to  every  newspaper 
that  we  microfilm. 

There’s  much  more  we  want  to  tell 
you.  Much  we  think  we  can  do  to  expand  your 
microfilm  market.  Our  new  management  team 
has  over  60  years  of  combined  experience  in 
micropublishing.  Our  production  facilities  TS— 

are  geared  to  process  the  world’s 
largest  single  newspaper  file.  Our  new 
laboratory  is  the  largest  and  most 
modem  plant  equipped  to  pro- 
duce  newspapers  on  microfilm.  I  ^ 

MCA.  It  stands  for  MictT>(ilming 

the  fastest  growing  microfilming  I  Corporation  of  America 

corporation  in  America.  ^ .  |  W  21  Hamstown  Road 


Microfilming 
^rporation  of  America 

21  Harristown  Road 
Glen  Rock,  New  Jersey  07452 
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Writers  look  in  the  mirror 
at  changing  image  of  women 


MAE  BELLE  PENDERSAST, 
women's  editor,  Sacramento  Union, 
laughs  at  question  during  her  dis¬ 
cussion  of  the  "Bride’s  Book"  at 
Penney-Missouri  Awards  Work¬ 
shop. 


natural  parliripalioii 

Mary  Waller,  assi.stant  wom¬ 
en’s  editor  of  the  Presa-Eiiter- 
prine,  Riverside,  Calif.,  said  yes. 
‘‘Your  own  existence  makes  you 
a  participant  of  sorts.” 

‘‘Report  the  news  and  chal- 
leiifre  the  establishment,”  said 
Sally  Thran,  assistant  women’s 
editor  of  the  St.  Loitin  Pont-Dix- 
putch.  ‘‘I  respect  the  tradition 
of  non-involvement  hut  I  don’t 
hf'lieve  it  any  more.” 

.•\1  Cohn  of  XeWHdaij,  Carden 
City,  N.Y.,  said  he  also  respects 
the  tradition,  but  he  believes  the 
first  responsibility  of  the  re- 
l)orter  is  to  cover  the  news. 

Helen  Fogel,  1969  winner  of 
the  .$1,.)00  Penney-Missouri  re- 
portins-'vritin}?  award  for  her 
Detroit  Free  Press  series  on 
Israel,  said:  “News  flows  into 
the  Free  Press  and  it  might  not 
come  to  some  reporters  if  they 
were  not  known  and  trusted.” 

The  serious  issues  themselves 
concern  the  women  involved  in 
covering  the  ‘‘woman  problem.” 

■‘No  one  would  doubt  we  are 
in  an  environmental  crisis,”  Dr. 
Joye  Patterson  of  the  Universi¬ 
ty  School  of  Journalism,  told 
the  workshoppers,  ‘‘and  Amer¬ 
ica  is  crisis-oriented.  Unless  we 
take  drastic  measures  the  plan¬ 
et  will  be  largely  uninhabitable 
by  the  year  2000.  There  are  too 
many  people  in  too  little  space. 

(Continued  on  page  10) 


SALLY  THRAN,  assistant  wom¬ 
en's  editor,  St.  Louis  Post-Dispatch, 
concentrates  on  exhibits  during 
photo  critique  session  at  Penney- 
Missouri  Awards  workshop. 


MARJI  KUNZ,  fashion  winner 
from  the  Detroit  Free  Press,  after 
her  talk  at  Penney-Missouri  Awards 
fashion  evening. 


ERMA  BOMBECK,  writer  of  the  "At  Wit's  End"  column  for  200 
U.  S.  and  Canadian  newspapers,  describes  her  "utility  room  beat" 
for  Penney-Missouri  Awards  dinner  guests. 


Woman’s  image 

(('<>nfiniie<)  from  pa(je  9) 


The  press  ran  sound  the  alarni 
in  a  way  tliat  makes  sense  to 
th<*  ))eople. 

l.tM-al  imoix'iiieitl 

‘‘What  can  women’s  paRes 
do?  'I'liey  ran  localize  environ¬ 
mental  problems.  The  key  is 
local  coveraRo.  If  any  action  is 
RoinR  to  Ret  people  involved,  it 
has  to  come  from  the  local  level. 

“'I'his  is  somethiiiR  I  think 
women  should  be  concerned 
about;  their  influence  can  be 
felt." 

l>r.  1‘atterson  is  director  of 
the  L’niversity’s  medical-science 
writiiiR  proRram. 

The  "woman  itroblcm,”  as 
Marie  .Anderson  of  the  Miiuni 
UrrohJ,  first  Diamond  Tri-ara 
winner  of  Penney-Missouri 
■Awards,  sees  it,  is  the  story 
which  is  beinR  covered.  She 
urRed :  "Go  out  to  the  commu¬ 
nity,  to  tlie  streets  and  find  the 
peoi)le  who  are  concerned.  A'ou 
should  tell  their  stories.” 

Women  today,  she  said, 
should  be  offered  thoURht-j)ro- 
vokinR  stories. 

What  of  weddinRS  and  en- 
RaRements  and  club  notes? 
•‘This  is  what  we  have  been 
RivinR  women  for  years  and 
this  is  all  they  think  they  are 
entitled  to.  I  have  exposed 
women  in  my  community  to  the 
woman  problem  and  they  are 
aware  of  it.  This,  too,  is  your 
responsibility.” 

What  stories  should  be  cov¬ 
ered?  The  "woman  problem,” 
editors  URreed,  covers  topics 
raiiRinR  from  the  emotional 
problems  of  families  when  men 
return  from  the  Vietnam  war 
to  the  woman’s  role  in  the 
marketplace  to  rape  and  abor¬ 
tion. 

IVrMtiial  problem  sl<irie> 

How  to  illustrate  stories  deal- 
iiiR  with  personal  problems  con¬ 
cerned  the  writers.  They  sur- 
Rested  sketches  and  abstract  art 
•  UsiRned  to  appeal  to  emotions 
rather  than  to  depict  actual 
situations.  Rut  they  also  advo¬ 
cated  photoRiaphs  with  hazy 
tones  or  silhouettes  to  disguise 
the  fiRuies  in  these  kinds  of 
“personal”  stories. 

Consumer  protection  emerges 
in  the  ’7(ts  as  another  top  story. 
Mrs.  Virginia  Knauer,  special 
assistant  to  the  President  for 
consumer  affairs,  told  the  edi¬ 
tors  : 

“Indifference  is  the  hardest 
thing  to  fight.  We  are  all  con- 
■sumers.  The  consumer  revolu¬ 
tion  is  triggered  by  the  constant 
effect  of  daily  friction  in  the 


marketplace;  this  has  generated 
the  need  for  consumer  protec¬ 
tion.” 

Mrs.  Knauer  told  of  “Knauer- 
Power,”  the  new  look  in  Wash¬ 
ington.  “When  we  get  letters, 
we  pick  up  the  phone  and  get 
things  done.  If  consumers  take 
tlie  trouble  to  write  to  Wash¬ 
ington,  they  ought  to  get  an 
answer.” 

The  serious  puestions-of-the- 
day  blend  on  women’s  pages 
with  frivolity  and  creativity, 
but  involvement  of  the  reader 
IS  always  a  focal  jioint. 

Humor  is  fashionable 

‘■We  love  it  if  we  can  get  the 
community  into  a  fashion  story,” 
.said  Mar.ii  Kunz,  .$1,.500  fashion 
writing  winner  from  the  Detroit 
Free  Pres^s.  “It’s  one  thing  with 
pollution  but  with  fashion,  what 
<io  you  do?” 

What  you  <lo.  she  said,  is  real¬ 
ize  fashion  is  not  deadly  serious, 
drop  any  awe  you  may  have  for 
the  sub.iect  and  ilevelop  a  sen.se 
of  humor. 

“Fashion  is  alive  and  breath¬ 
ing;  it  is  worn  by  real  people 
who  are  funny,  amusing  and 
provocative.” 

“Real  people.”  They  also  are 
the  emphasis  in  photography 
suitable  to  the  changing  image 
of  women  and  women’s  pages, 
said  Gar>'  Settle,  Women’s  Page 
Photographer  of  the  Year.  Set¬ 
tle  won  his  award  for  a  port¬ 
folio  done  for  the  Chicago  Daily 
Xeu'n;  he  is  now  in  the  Chicago 
bureau  of  the  Xew  York  Times. 

“There  is  always  something 
worthwhile  to  show  of  real  peo¬ 
ple  interacting.  It  seems  silly  to 
interrupt  the  natural  activity 
of  life  to  line  people  up  against 
a  wall.  Pictui’es  for  the  mass 
media  should  show  people  as 
they  really  are.” 

Rut,  Settle  said,  real  people 
should  be  doing  something.  He 
cautioned  against  some  stock 
women’s  page  pictures:  “At  so 
many  club  meetings  there  is 
nothing  going  on.” 

Rather  than  lump  people  to¬ 
gether  in  contrived  poses,  he 
urged  editors  and  writers  to  try 
for  simple  pictures.  “The  sim- 
I)ler  the  better — you  can  never 
make  a  picture  simple  enough. 
If  you  try  to  show  too  much, 
you  don’t  show  anything.” 

In  community  life 

What  is  a  woman’s  role  in 
her  community?  Involvement  in 
housing  projects,  food  stamp 
programs  and  physical  fitness 
routines  are  a  few  of  the  areas 
in  which  women  participate 
actively.  In  a  panel  discussion 
sponsored  by  the  University 
School  of  Home  Economics,  the 
editors  and  panelists  discussed 


MARILYN  TRAUM,  editor  of 
the  Chicago  Tribune's  "Femi- 
nique",  samples  soybean  bacon 
and  other  food  products  at  home 
economics  session  of  Penney-Mis¬ 
souri  Awards  workshop. 
“What’s  Happened  to  the  Ivory 
Tower?” 

The  “tower,”  the  panelists  de¬ 
cided,  has  moved  into  commu¬ 
nity  life  where  the  University 
is  actively  engaged  in  improv¬ 
ing  living  conditions.  “We  are 
promoting  a  feeling  of  inter¬ 
relationship,”  said  Dr.  Beverly 
Crabtree,  head  of  the  Home 
Economics  education  program. 

G.  Thomas  Duffy,  associate 
professor  of  journalism,  asked 
the  editors:  “Do  I  detect  a  na¬ 
tional  trend  in  women’s  sections 
away  from  feature  writing? 
Many  of  your  stories  are  noth¬ 
ing  but  expanded  news  stories; 
they  lack  focus.  Without  focus, 
you  don’t  have  a  feature. 

“It  is  increasingly  important 
to  make  a  story  link,  to  add 
cement  in  the  proper  use  of 
words,”  Duffy  said.  “If  your 
reader  is  jerked  mentally 
through  the  disastrous  head¬ 
lines  of  today,  he  is  entitled  to 
a  smooth  story.” 

No  Hriling  iiiysliqiic 

How  do  you  develop  women’s 
newswriting  techniques?  Helen 
Fogel  claims:  “It  is  done  by 
virtue  of  skills  all  of  us  have; 
there  is  nothing  mysterious 
about  it.  To  seek  out  informa¬ 
tion,  you  must  have  a  specific 
purpose.  Then  you  become 
aware  of  what  skills  you  al¬ 
ready  hav^e  and  you  use  those 
things. 

“Consider  how  you  would  re¬ 
act  to  a  given  set  of  circum¬ 
stances;  that  reflects  the  way 
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other  people  feel.  Listen  to  the 
people  on  the  street  and  in  the 
country;  listen  to  what  they 
say.” 

The  display  of  the  end  prod¬ 
uct  also  concerned  winners  and 
workshoppers.  Howard  Taylor, 
editorial  consultant,  Copley 
Newspapers,  who  conducts  the 
Layout  &  Design  feature  in 
E<SrP,  critiqued  the  winners’ 
pages  and  offered  suggestions 
for  l)etter-looking,  more  read¬ 
able  news  presentations. 

“There  used  to  be  a  law  that 
you  had  to  juit  a  headline  on 
the  top  of  body  type;  that  was 
repealed  a  long  time  ago,”  he 
said.  “1  know  there  are  many 
managing  editors  who  will  not 
.stand  for  this  free-flowing 
makeui)  and  I  think  it’s  a  great 
mistake.  Peoj)le  are  smart 
enough  to  figure  it  out.” 

White  space  above  and  below 
jiictures,  l)etween  headlines,  by¬ 
lines,  credit  lines  and  Inidy  text 
and  above  advertising  cutoffs, 
these  are  first  steps  to  the  Tay¬ 
lor-advocated  makeup. 

Random  captions  are  another 
facet;  Taylor  advocates  cap¬ 
tions  above,  below  and  along¬ 
side  pictures. 

Keveiiiie  polenlial 

Special  magazine-like  sections 
may  be  a  good  way  to  remove 
brides  and  engagements  from 
women’s  pages  and  leave  room 
for  meatier  issues.  Said  Mae 
Relle  Pendergast,  women’s  edi¬ 
tor  of  the  Sacramento  Union-. 
“I  don’t  think  there  is  any  big¬ 
ger  thorn  in  the  side  of  a  man¬ 
aging  editor  than  a  women’s  de¬ 
partment  and  a  women’s  editor, 
and  on  top  of  that — the  brides.” 

The  Sacramento  Union  is.sues 
a  tabloid  bride’s  book  every 
other  Monday.  With  a  five-col¬ 
umn  format  and  largely  pic¬ 
torial  review  supplemented  with 
short  stories,  the  book  pleases 
readers,  Mrs.  Pendergast  said. 

Should  girls  pay  for  the  en¬ 
gagement  and  wedding  service? 
“I  always  consider  it  news  and 
you  don’t  pay  to  have  news  in 
the  paper,”  she  added.  “But  the 
time  may  come  when  this  will 
lie  a  full-revenue  project.  Per¬ 
haps  it  should  be  in  the  classi¬ 
fied  department.” 

Eye  appeal  is  the  vital  ele¬ 
ment  in  getting  any  news  to 
the  reader,  said  Arville  Schale- 
ben,  associate  editor  of  the  Mil- 
n-aiikee  .Journal.  “Editors  need 
to  assume  greater  responsibil¬ 
ity  in  getting  news  across.” 

A  good  way  to  do  this,  he 
.said,  is  with  color.  “But  do  not 
use  color  for  the  sake  of  color. 
It  is  an  important  factor,  but 
news  is  more  important.  Let 
color  fall  into  the  paper  in  a 
normal  news  position. 

(Continued  on  page  45) 
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FCC  moves  to  split  up 
newspapers,  radio,  tv 


256  stations  have 
newspaper  ties 

Washington 
The  latest  FCC  tabulation  of 
crossover  ownership  of  news¬ 
papers  and  broadcast  stations 
shows : 


Washington 

The  bVderal  Coinnuinications 
Commission  this  week  turned 
back  the  clock  about  30  years 
and  said  it  intended  to  adopt  a 
rule  that  would  sever  newspa¬ 
per-broadcast  ownership. 

.Just  two  years  ago  the  FCC 
forewarned  the  industry  of  this 
liossible  move  “toward  diver¬ 
sity”  of  media  control.  This 
week’s  notice  of  rule-making 
spelled  out  the  jiolicy  to  be 
adopted,  after  all  jiarties  have 
been  given  an  o|)poi-tunity  to  be 
heard. 

Rules  tlesigned  to  limit  own¬ 
ership  of  broadcast  stations  to 
one  to  a  market  have  been 
adopted,  but  they  do  not  apply 
to  pre.sent  ownership. 

Proposed  rules  would  require 
present  owners,  within  a  period 
of  five  years,  to  reduce  their 
holdings  to  an  .AM-FM  radio 
combination,  a  single  commer¬ 
cial  television  station,  or  news¬ 
paper  ownership  in  the  same 
market. 

C.oiirl  rilling  in  1942 

In  .January  1942  the  Circuit 
Court  of  Appeals  for  the  Dis¬ 
trict  of  Columbia  ruled  that  the 
Federal  Communications  Act 
gave  the  FCC  the  power  to  in- 
«iuire  into  the  issuance  of  broad¬ 
cast  licenses  to  newspaper  own¬ 
ers  but  could  not  deny  a  license 
merely  because  the  applicant 
published  a  newspaper. 

The  case  grew  out  of  a  re¬ 
fusal  by  James  G.  Stahlman, 
publisher  of  the  Nashville  Ban¬ 
ner,  to  testify  under  subpoena 
at  an  FCC  inquiry  into  a  pro¬ 
posed  rule  affecting  crossover 
ownership  of  radio  stations  and 
newspapers.  The  court  ordered 
him  to  testify. 

In  his  opinion.  Chief  Justice 
1).  Lawrence  Groner  pointed  out 
that  Congress  had  not  under¬ 
taken  (“and  probably  never  will 
undertake”)  to  delegate  power 
to  the  FCC  to  require  more  of 
an  applicant  for  a  radio  license 
than  proof  of  citizenship,  char¬ 
acter,  and  financial  and  techni¬ 
cal  qualifications  to  operate  in 
the  public  interest. 

His  opinion  continued: 

“In  the  present  state  of  the 
law  a  newspaper  owner  who  is 
also  the  owner  of  a  broadcast 
station  may  very  well  say  to 
whomever  challenges  this  dual 
right:  ‘Who  are  thou  that  judg- 
est  another  man’s  servant?  To 
his  own  master  he  standeth  or 
falleth.’  ” 
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However,  the  court  left  open 
the  question  of  whether  the  FCC 
had  a  legal  right  to  conduct  an 
inquiry  into  crossover  ownership 
with  a  view  to  formulating  a 
policy  that  would  forbid  com¬ 
mon  control  of  newspapers  and 
broadcast  stations. 

Elisha  Hanson,  counsel  for 
the  .American  Newspaper  Pub¬ 
lishers  .Association  at  that  time, 
claimed  “a  sweeping  victory” 
in.sofar  as  the  ruling  barred  the 
FCC  from  making  regulations 
that  set  newspaper  applications 
in  a  class  for  special  treatment. 

.News  grant<>  afTi’cloil 

The  new  FCC  rules  provide 
that  parties  now  holding  full¬ 
time  radio  or  tv  authorizations 
would  not  be  eligible  for  further 
grants  of  licenses  in  the  same 
market  except  in  communities  of 
10,()()()  population  or  less,  whei’e 
Class  IV  .AM  licensees  would  be 
Ijermitted  to  obtain  FM  author¬ 
izations.  In  addition,  daytime 
.AM  licensees  would  be  eligible 
for  FM  stations  in  the  same 
market. 

Where  .station  transfers  are 
involved,  AM-FM  combinations 
may  be  transferred  to  a  single 
party  if  the  seller  can  show  that 
they  cannot  be  sold  separately 
for  economic  or  technical  rea¬ 
sons. 

In  the  further  rule-making 
notice,  the  commission  proposed 
that  any  broadcast  licensee 
buying  daily  newspaper  proper¬ 
ties  in  the  same  market  would 
have  to  dispose  of  its  broadcast 
properties  within  one  year  or 
within  its  renewal  period, 
w'hichever  is  longer.  Another 
proposal  would  prohibit  grant 
of  a  broadca.st  license  to  a  party 
owning  a  daily  newspaper  in 
the  same  market. 

The  commission  said  that  be¬ 
cause  of  the  increased  amount 
of  broadcast  service  available, 
it  is  no  longer  necessary  to  per¬ 
mit  the  licensing  of  combined 
operations  in  one  market  for  the 
purpose  of  bringing  service  to 
the  public.  It  added  that  in  view 
of  the  limited  number  of  fre¬ 
quencies  available,  the  public  in¬ 
terest  required  “the  maximum 
diversity  of  ownership  that  tech¬ 
nology  permits  in  each  area.” 

Discussing  the  exemption  of 
daytime  stations,  permitting 
them  to  obtain  FM  facilities,  the 
commi.ssion  said  this  was  done 
to  bring  nighttime  service  to 
these  markets.  The  commission 
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also  said  there  was  a  shortage 
of  broadcast  radio  service  in  the 
outlying  areas  of  communities 
with  jiopulations  under  10,000 
and  that  this  could  be  eased  by 
permitting  Class  IV  stations  to 
obtain  FM  licenses.  Requests  by 
.AM  stations  for  FM  licenses  to 
compen.sate  for  pre-sunrise  in¬ 
terference  would  be  handled  on 
a  case-by-case  basis,  the  com¬ 
mission  said. 

Requests  for  UHh’  licenses  by 
radio  stations  in  the  same  mar¬ 
ket  will  be  handled  on  a  case- 
by-case  basis. 

In  response  to  comments  re¬ 
questing  multiple  owners  to  di¬ 
vest  themselves  of  additional 
properties,  the  commission  said 
that  the  new  rules  provide  “a 
reasonable  start  toward  diver¬ 
sity  ...”  but  noted  that  the 
matter  of  divestiture,  while  it 
might  also  serve  the  public  in¬ 
terest,  should  be  explored  more 
fully  and  that  for  this  reason  it 
was  asking  for  comments  on  the 
issue. 

Exi-liaiiges  foreseen 

Pointing  out  that  its  proposal 
was  “one  of  divestiture  and  not 
forfeiture,”  the  commission 
asked  whether  the  five-year  pe¬ 
riod  was  too  long  or  too  short 
and  what  steps  could  be  taken 
to  “cushion  the  impact.”  It 
noted  that,  “since  many  broad¬ 
cast  companies  would  find 
themselves  under  the  same  ne¬ 
cessity  of  disposal,  station  ex¬ 
changes  on  a  wide  scale  could 
no  doubt  be  effected.” 

The  commission  said  that  “no 
significant  over-all  losses”  would 
result  and  that  “the  existence 
of  alternative  exchange  oppor¬ 
tunities  would  generally  insure 
that  such  outright  sale  of  sta¬ 
tions  as  are  made  would  not 
take  place  at  distress  prices.” 

The  commission  made  no  com¬ 
ment  upon  the  situation  that 
might  arise  if  the  owner  of  a 
newspaper  decided  to  sell  the 
jiaper  and  retain  the  television 
station.  Exchange  opportunities 
in  that  contingency  might  not 
be  as  favorable  as  in  the  broad¬ 
cast  field. 

Tbe  whole  question  of  divesti¬ 
ture  will  be  fully  explored  in 
subsequent  proceedings. 

Tbe  proposed  rule  is  subject 
to  FCC  proceedings  involving 
comments  from  the  public  indus¬ 
try,  briefs,  possibly  oral  argu¬ 
ments.  The  rule  that  might 
evolve  from  these  proceedings 


daily  newsiiapers  that 
have  common  ownership  with 
radio-tv  licensees  in  the  same 
city. 

(>8  communities  have  one  com¬ 
mercial  radio  station  owned  by 
the  only  daily  newspaper. 

11)0  of  the  (ififi  commercial 
television  stations  reporting 
data  as  of  November  1,  19fi9, 
had  newspaper  affiliations. 

In  11  cities  the  only  newspa¬ 
per  and  the  only  tv  station  are 
under  same  control. 

might  well  differ  in  important 
provisions  from  the  one  now 
proposed. 

The  outcome  of  the  proceed¬ 
ings  a. so  might  be  affected  by 
changes  in  the  composition  of 
the  commission.  The  term  of 
Kenneth  .A.  Cox  a  Democrat,  ex¬ 
pires  later  this  year  and  the 
policies  and  attitude  of  his  suc¬ 
cessor  could  have  an  important 
bearing  upon  the  kind  of  rule 
that  emerges. 

The  commission  propo.sals  in 
the  one-to-a-market  proceeding 
were  announced  on  March  27. 
1968.  .Applications  filed  after 
April  13,  1968,  when  the  rule 
making  was  published  in  the 
Federal  Register,  were  to  be 
held  in  abeyance  pending  final 
commission  action. 

Dean  Burch,  appointed  chair¬ 
man  of  the  FCC  by  President 
Nixon,  concurred  in  part  and 
dissented  in  part  from  the  new 
orders  which  were  endorsed  by 
Commissioners  Robert  T.  Bart¬ 
ley,  Kenneth  .A.  Cox,  Nicholas 
Johnson  and  H.  Rex  Lee,  the 
four  Democrats  who  are  in  the 
majority. 

Commissioner  Robert  E.  Lee 
endorsed  the  proposal  to  broaden 
diversification. 

The  FCC  rule-making  met 
with  mixed  reaction  among 
members  of  Congress.  Senator 
Hart  of  Michigan,  chairman  of 
the  .Antitrust  and  Monopoly  sub¬ 
committee  said  “the  battle  over 
the  rules  probably  will  be  a 
dilly.” 

Machinery  ruined 

St.  Thomas,  V.I. 

Vandals  broke  into  the  press¬ 
room  of  the  Home  Joiininl  here 
March  27-28  and  destroyed  type¬ 
setting  and  printing  machinery. 
Senator  Early  B.  Ottley,  the 
paper’s  editor  and  publisher, 
said  he  couldn’t  give  an  esti¬ 
mate  of  the  loss. 
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Revenue  of  253,000-daily 


in  New  York 

The  printers’  union  applied 


up  15.5% — expenses  14.5% 


the  “chapel  meeting’  pressure 
technique  to  the  Sew  York 
Times  this  week  as  contract  ne¬ 
gotiations  continued  beyond  a 
strike  deadline. 

Three  years  ago  it  was  the 
New  York  News  that  was  har¬ 
assed  by  the  frequent  and  pro¬ 
longed  meetings  of  the  compos¬ 
ing  room  crews  until  agreement 
was  reached  on  a  pact  that  pro- 


Hy  Cooke  (ioen 
Nev*spaper  Analy.sis  Service, 

Much  has  been  written  about 
“The  Inflationary  Sixties.” 

To  review  for  a  moment,  the 
U.S.  Department  of  Labor  cost- 
of-living  index  shows  the  follow¬ 
ing:  for  1950,  83.8%;  1960, 
103.1%,  an  increase  of  19.3  per- 


Cliicago. 

disturbing  factor  was  that  the 
percentage  of  Net  Paid  to  occu¬ 
pied  housing  units  decreased  be¬ 
tween  five  and  seven  iiercent. 

.As  to  Increases  (1969  vs. 
1968)  this  newspaper  had  a  rev¬ 
enue  increase  of  15.5%  and  an 


(This  is  the  first  three  annual 
reports  on  Newspaper  opera¬ 
tions  for  1969.  The  next  report, 
for  a  seven-day  paper  of  96,000 
circulation,  will  appear  .April 
11.  .A  report  on  a  54,000-circula¬ 
tion  daily  will  be  published  here 
.April  18.) 


vided  an  increase  of  6.5%  the  centage  points  or  23%.  The  1969  expense  increase  of  14.5%.  Net  negotiate  for  additional  appren- 

first  year,  5%  in  the  second  and  index  figure  was  127.7%,  an  in-  Income  increased  19.2%.  tices  beyond  the  present  con- 

third  years,  plus  a  cost-of-living  crease  of  24.6  percentage  points  The  expense  increase  of  14.5%  tractual  figure.  .Management 

adjustment  in  the  third  year  over  1960,  or  23.9%.  Similar.  breaks  down  as  follows:  should  be  allowed  to  determine 


that  made  the  actual  gain  8.1%. 

.After  leaders  of  all  10  of  the 
unions  involved  in  current  bar¬ 
gaining  had  rejected  a  publisher 
offer  of  a  16.5%  package  in¬ 
crease  over  three  years,  Bert¬ 
ram  .A.  Powers,  president  of 
“Big  Six”  local,  called  a  series 
of  chapel  meetings  at  the  Times. 
He  publicly  proclaimed  that  the 
intention  was  to  curtail  the 
amount  of  advertising  the  Times 
could  produce. 

.Arthur  Ochs  Sulzberger, 
Times  publisher,  said  the  Times 
w'ould  continue  to  publish  “as 
long  as  it  can  maintain  accept¬ 
able  standards  of  news  coverage 
and  advertising  presentation.” 

The  old  contracts  expired  at 
midnight  March  30.  Mediators 
kept  negotiation  sessions  on  a 
day-to-day  basis  and  while  the 
printers  were  being  paid  for 


For  these  same  periods,  the 
newspaper  covered  in  this  re¬ 
port  shows  a  60.8%  increase  in 
revenue  (1950-1960)  and  a 
62.1%  increase  in  revenue 
(1960-1969).  .Also  similar. 

In  my  last  article  (E&P, 
.April  5,  1969),  Rate  vs.  Voluine 
was  mentioned.  Let  me  point  out 
that  in  1969  Volume  took  pre¬ 
cedence.  Local  (Retail)  dollar 
income  was  up  16.9%  and  linage 
was  up  12.8%  but  the  rate  in¬ 
creased  only  3.6%.  National 
(General)  dollar  income  was  up 
15.6%  and  linage  w’as  up  13.0% 
but  rate  went  up  only  3.2%). 
Classified  dollar  income  was  up 
19.1%,  linage  was  up  18%,  and 
rate  was  up  1.3%;. 

Circulation  Income  shows  an 
increase  of  $97,297,  or  3.1%,  due 
to  a  small  rate  adjustment.  The 


Salaries  &  Wages  13  % 

Newsprint  &  Ink  15.8% 

.All  Other  14.7%, 

To  continue  the  percentage 
figures.  Net  Income  increased 
94.5%  over  1960  but  only  3.9%, 
in  operations.  To  me,  the  only 
important  percentage  figure  is 
the  NET. 

I  have  included  a  tabulation 
of  Mechanical  Hours  which  re¬ 
veals  ever-increasing  Overtime 
— a  deterrent  to  profits.  Two 
editions  daily  were  “dropped” 
-sometime  during  the  .50’s.  Had 
rate  increases  been  affected 
rather  than  reliance  on  volume 
for  linage,  it  is  possible  that 
overtime  would  have  been  less¬ 
ened. 

With  retirement  at  65  becom¬ 
ing  ever  more  prevalent,  it 
should  behoove  Management  to 


the  need  for  an  additional  ap¬ 
prentice  at  the  time  a  jouiney- 
man  reaches  60  so  that  at  re¬ 
tirement  at  65  there  would  be  a 
joumeyman  to  replace  him. 
There  does  not  seem  to  be  a  suf¬ 
ficient  number  of  journeymen  to 
fill  all  required  situations  and 
present  apprentice  schedules  are 
not  filling  that  gap. 

.As  to  January  1970,  it  ap¬ 
pears  that  Income  will  not  in¬ 
crease  sufficiently  to  meet  Ex¬ 
pense  increases.  This  newspa¬ 
per  had  an  Income  Dollar  in¬ 
crease  of  9.5%,  an  Expense  in¬ 
crease  of  9.9%.  Net  had  an  in¬ 
crease  of  5.9% — yet  the  per¬ 
centage  figure  was  down  0.6%  — 
from  20.3%  to  19.7%,.  Here, 
again,  the  issue  of  Volume  (Lin¬ 
age)  vs.  Rate  becomes  an  even 
greater  problem. 


hours  spent  in  chapel  meetings. 
Powers  asserted  that  several 
non-economic  issues  were  unre¬ 
solved,  as  well  as  the  amount  of 
wages.  One  of  the  crucial  is¬ 
sues,  it  was  learned,  involved 
the  union’s  demand  for  revision 
of  the  formula  for  employer 
pension  plans  agreed  upon  sev¬ 
eral  years  ago. 

Thomas  .1.  Murphy,  executive 
vicepresident  of  the  Newspaper 
Guild  of  New  York,  said  it 
might  be  necessary  to  strike  the 
Sew  York  Post  because  there 
was  “no  movement”  on  its  pro¬ 
posal  for  a  $400-a-week  mini¬ 
mum. 

.Also  involved  in  the  contract 
negotiations  were  the  Sews  and 
the  Louff  Islaud  Press. 

• 

Brewster  to  speak 

Kingman  Brewster  Jr,  presi¬ 
dent  of  Yale  University,  has  ac¬ 
cepted  an  invitation  to  address 
the  annual  dinner  of  the  Bu¬ 
reau  of  Advertising,  AN  PA,  on 
Wednesday,  April  22,  at  the 
Waldorf-.Astoria  Hotel. 


Recap  of  increases — 1950-1969 

tQLQ  tntt%  lAP-/ 


Income 

1969 

1968 

I960 

1950 

Advertising 

Local  Display 

$  9,104,500.39 

$  7,789,247.03 

$  5,228,819.97 

$  2,961,513.62 

National  (General) 

$  1,994,559.84 

$  1.705,926.27 

$  1.835,334.34 

$  1,217,572.86 

Classified 

$  4,328,683.85 

$  3,622,070.55 

$  1,972,656.04 

$  995,198.54 

Circulars/Inserts 

$  345,850.30 

$  224,510.40 

Total 

$15,773,594.38 

$13,341,754.25 

$  9,036,810.35 

$  5,174,285.02 

7o 

82.8 

80.9 

76.9 

70.8 

Circulation 

City 

$  2,179,219.86 

$  2,009,116.53 

$  1,686,327.64 

$  1,210,407.21 

Country 

$  1,107,586.00 

$  1,080,391.62 

$  791,298.74 

$  909,176.53 

Total 

$  3,186,805.86 

$  3,089,508.15 

$  2,677,626.38 

$  2,119,583.74 

7o 

16.7 

18.7 

22.8 

29.0 

Other  Income 

$  97,977.40 

$  65,635.90 

$  37.988.40 

$  16,141.15 

7o 

0.5 

0.4 

0.3 

0.2 

Total  Income 

$19,058,377.64 

$16,496,898.30 

$1 1,752,425.13 

$  7,310,009.91 

Expenses 

Editorial 

$  1,730,116.30 

$  1,578,975.89 

$  1,148,113.65 

$  844,386.34 

% 

9.1 

9.6 

9.8 

1 1.6 

Advertising 

7o 

$  841,496.39 

$  767,669.43 

$  570.470.47 

$  317,192.68 

4.4 

4.6 

4.8 

4.3 

Mechanical 

$  2,671,410.81 

$  2,269.919.45 

$  1,687,503.01 

$  975,943.28 

7o 

14.0 

13.8 

14.4 

13.4 

Newsprint  &  Ink 

$  5,499,638.30 

$  4,747,318.80 

$  3,629,952.30 

$  2,261,350.70 

7o 

28.9 

28.8 

30.9 

30.9 
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1969 

1968 

I960 

1950 

Total  Direct 

$10,742,561.80 

$  9,363.883.57 

$  7,036,039.43 

$  4,399,873.00 

7o 

56.4 

56.8 

59.9 

60.2 

Building 

$  314,925.53 

$  284,599.98 

$  172,577.39 

$ 

145,489.02 

% 

1.6 

1.7 

1.5 

2.0 

Circulation 

$  1,456,894.44 

$  1,304,455.75 

$  1,028,335.09 

$ 

660,841.04 

7o 

7.6 

7.9 

8.7 

9.0 

Administrative-General 

$  1,477,081.89 

$  1,301,235.43 

$  880,653.26 

$ 

555,023.17 

7o 

7.8 

7.9 

7.5 

7.6 

Total  Indirect 

$  3,248,901.86 

$  2,890,291.16 

$  2,081,565.74 

$ 

1,361,353.23 

7o 

17.0 

17.5 

17.7 

18.6 

Deductions 

Supplements 

$  101,087.80 

$  103,245.60 

$  101,589.90 

$ 

98,204.74 

Bad  Debts 

$  73,884.96 

$  36,944.92 

$  28,362.18 

$ 

18,721.05 

Depreciation 

$  345,359.80 

$  309,906.30 

$  201,746.06 

$ 

67,1 19.12 

Misc.  Adjustments 

$  145,000.00 

$  100,000.00 

$  40,000.00 

$ 

16,650.00 

Total 

$  665,331.95 

$  550,097.82 

$  371,698.14 

$ 

200,694.9 1 

7o 

3.5 

3.3 

3.2 

2.7 

Total  Expense 

$14,656,895.62 

$12,804,272.55 

$  9,489,303.31 

$  5,961,921.14 

% 

76.9 

77.6 

80.8 

81.5 

Net  Income  (Before  Ttx) 

$  4,401,482.02 

$  3,692,525.75 

$  2,263,121.82 

$ 

1,348,088.77 

% 

23.1 

22.4 

19.2 

18.5 

Avg.  Net  Paid  Circulation 

$  253,838 

$  253,604 

$  242,504 

$ 

225,876 

Columns-Reading  Matter 

83,930 

83,510 

77,044 

62,492 

Cost  per  Column 

$  20.61 

$  18.91 

$  13.96 

$ 

12.74 

Columns-Local  Display 

1 19.416 

105,848 

83,108 

62,453 

Income  per  Column 

$  76.24 

$  73.59 

$  62.92 

$ 

47.58 

Selling  Cost  per  Column 

$  1.90 

$  1.95 

$  3.25 

$ 

2.16 

Columns-National  (General) 

18.230 

16,134 

19,252 

19,670 

Income  per  Column 

$  109.41 

$  105.73 

$  95.32 

$ 

61.90 

Selling  Cost  Per  Column 

$  7.63 

$  8.50 

$  6.92 

$ 

5.50 

Columns-Classified 

58,940 

49,982 

33,220 

19,179 

Income  per  Column 

$  73.44 

$  72.47 

$  59.38 

$ 

51.89 

Selling  Cost  per  Column 

$  4.09 

$  4.34 

$  5.09 

$ 

3.87 

Published  Pages 

35,158 

31,934 

26,578 

20,448 

Composing  Cost  per  Page 

$  46.41 

$  41.87 

$  36.11 

$ 

26.86 

Total  Salaries  &  Wages 

$  5,414,852 

$  4,793,037 

$  3,578,276 

$ 

2,223,965 

%  of  Income 

28.4 

28.9 

30.5 

30.4 

°/a  of  Expense 

37.0 

37.4 

37.7 

37.3 

Newsprint  &  Ink 

$  5,499,638 

$  4,747,319 

$  3,629,952 

$  2,261,351 

7o  of  Income 

28.9 

28.8 

30.9 

30.9 

%  of  Expense 

37.5 

37.1 

38.2 

37.9 

All  other 

$  3,742,406 

$  3,263,917 

$  2,281,075 

$ 

1,476,605 

%  of  Income 

19.6 

19.9 

19.4 

20.2 

°/a  of  Expense 

25.5 

25.5 

24.1 

24.8 

Total  Expense 

$14,656,896 

$12,804,273 

$  9,489,303 

$  5,961,921 

®/o  of  Income 

76.9 

77.6 

80.8 

81.5 

%  of  Expense 

100.0 

100.0 

100.0 

100.0 

Help-wanted  index 
level  for  February 

The  help-wanted  advertising 
index  levelled  off  in  February, 
the  National  Industrial  Confer¬ 
ence  Board  reported.  At  203 
(’57-’59=;100) ,  the  index  re¬ 
mained  unchanged  from  Janu¬ 
ary’s  reading.  It  is  26  points 
below  its  level  of  a  year  ago. 

The  index  had  been  on  a 
downward  trend — slipping  a 
total  of  32  points  from  Septem¬ 
ber’s  all-time  high  of  235.  It 
fell  8  points  in  October,  5  points 
in  November,  5  points  in  De¬ 
cember  and  14  points  in  Janu¬ 
ary. 

Want-ad  volume  increased  in 
five  of  the  nine  regions  meas¬ 
ured.  The  largest  percentage 
rise  was  recorded  in  the  New 
England  region — 5.1%. 

The  help-wanted  index  meas¬ 
ures  the  volume  of  classified  ad¬ 
vertising  in  52  newspapers. 


Becker  is  elected 
Abell  vicepresident 

Baltimore 
J.  Stephen  Becker,  business 
manager  of  the  A.  S.  Abell 
Company,  publishers  of  the  Sun- 
papers,  was  elected  a  vicepresi¬ 
dent  of  the  company  at  a  board 
meeting  last  week. 

In  addition,  Donald  H.  Pat¬ 
terson,  vicepresident  and  gen¬ 
eral  manager,  announced  the 
creation  of  a  new  services  divi¬ 
sion  to  be  headed  by  Perry  J. 
Bolton,  who  has  been  assistant 
to  William  F.  Schmick  Jr,  presi¬ 
dent  of  the  company. 

Becker  will  continue  his  du¬ 
ties  as  business  manager  and 
Bolton  will  have  charge  of  all 
data  processing  functions,  pur¬ 
chasing  and  plant  maintenance. 


Editorial 
Salaries 
Features 
Wire  Service 
Tele.  &  Telg. 
Travel  &  Auto 
Expense 

Total 

% 

Art-Photo 
Salaries 
Expense 

Total 

% 


1969 


$  1,094,518 
143,545 
171,029 
60,096 
63,289 
79,791 


1968 


961,019 

144,685 

154,024 

62,268 

65,354 

83,206 


$  1,612,268  $  1,470,736 


8.5 


9.0 


$  90,298 

27,550 


$  80,212 
28,028 


Man-Hours 
Man-Hours 
per  Page 
Premium  Hours 

Avg.  Monthly 
Salary — Edit.  $ 
Art  &  Photo  $ 

Local  Advertising 
Salaries  $ 

Expense 


1969 

272,510 


26.17 

2,335 


760.82 

752.49 


192,928 

33,747 


1968 

265,494 


25.43 

1,903 


676.77 

668.43 


174,699 

31,658 


1969 


1968 


$  117,848  $  108,240 


0.6 


Total  Editorial  $  1,730,116 


% 


9.1 


Columns — 

Reading  Matter  83,930 
Cost  per 

Column  $  20.61 

EDITOR  &  PUBLISH 


0.6 

$  1,578,976 
9.6 

83,510 

$  18.91 

E  R  for  April  4, 


Total 

% 


$  226,675  $  206,357 


1.3 


Columns — Local 
Income  per 
Column  $ 

Selling  Cost  per 
Column  $ 

Man  Hours 
per  Page 
Avg.  Monthly 
Salary  $ 

1970 


1 19,415 

76.24 

1.90 

49,546 

3.31 


667.11  $ 


105,848 

73.59 

1.95 

49,462 

3.74 

606.60 


Salaries 

$ 

47,975 

$ 

53,095 

Expense 

91,147 

84,057 

Total 

$ 

139,122 

$ 

137,152 

% 

0.7 

0.8 

Columns — 

National 

18,230 

16,134 

Income  per 
Column 
Selling  Cost 

$ 

109.41 

$ 

105.73 

per  Column 

$ 

7.63 

$ 

8.50 

Man  Hours 
Man  Hours 

1 1,320 

15,120 

per  Page 
Avg.  Monthly 

4.97 

7.50 

Salary 

$ 

726.89 

$ 

632.08 

Classified  Advejjtising 

Salaries 

$ 

21 1,578 

$ 

188,039 

Expense 

29,352 

29,048 

Total 

$ 

240,930 

$ 

217,087 

_ % _ 

1.2 

1.3 

{Continued  on  page  14) 
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{Continued  from  p(i(/e  13) 

1969  1968 


Columns — Classified 
Income  per 
Column  $ 

Selling  Cost 
per  Column  $ 
Man  Hours 

Man  Hours 
per  Page 

Avg.  Monthly 
Salary  $ 

58,940 

73.44 

4.09 

78,448 

10.65 

463.99 

$ 

$ 

$ 

49,982 

72.47 

4-34 

75,694 

12.1 1 

429.31 

Dispatch 

Salaries  $ 

100,049 

$ 

94,234 

Expense 

12,784 

16,154 

Total  % 

1  12,833 

$ 

105,388 

0.6 

0.6 

Avg.  Monthly 

Salary  $ 

52  1 .08 

$ 

490.80 

Administrative 

&  Promotion 

Salaries — 

Admin.  $ 

21,725 

$ 

20,800 

Promotion 

31,305 

25,729 

Expense 

68,907 

55,156 

Total  $ 

121,937 

$ 

101,685 

°/o 

0.6 

0.6 

Total 

Advertising  $ 

841,496 

$ 

767,669 

7o 

4.4 

4.6 

Composing  Room 

Wages  $ 

1,563,941 

$ 

1,291,370 

Expense 

57,896 

45,668 

Total  $ 

1,621,837 

$ 

1,337,038 

% 

8.5 

8.1 

Published  Pages 

35,158 

31,934 

Cost  per  Page  $ 

46.41 

$ 

41.87 

Man  Hours 

334,075 

303,132 

Man  Hours 

per  Page 

9.50 

9.50 

Premium  Hours 

8,277 

3,785 

Avg.  Monthly 

Wage  $ 

800-80 

$ 

713.85 

Engraving  Room 

Expense  $ 

105,006 

$ 

99,493 

% 

0.6 

0.6 

Square  Inches 

1,076,963 

1,047,717 

Cost  per  Inch  $ 

.0975  $ 

.095 

Stereo  Room 

Wages  $ 

304,450 

$ 

277,193 

Expense 

59,737 

49,766 

Total  $ 

364,187 

% 

326,959 

7o 

1.9 

2.0 

Mats  Used 

69,074 

63,102 

Plates  Cast 

138,399 

126,749 

Cost  per  Plate  $ 

2.62 

% 

2.58 

Man  Hours 

67,780 

66,234 

Man  Hours 

per  Plate 

.49 

.52 

Premium  Hours 

2,552 

1,537 

Avg.  Monthly 

Wage  $ 

792.84 

$ 

719.90 

Press  Room 

Wages  $ 

474,148 

$ 

429,998 

Expense 

62,060 

39,493 

Total  $ 

536,208 

% 

469,491 

7o 

2.8 

2.9 

Man  Hours 

1 18,192 

114,610 

Man  Hours 

per  1000  Circ.  1.27 

1.23 

1969  1968 


Premium  Hours  5,573  4,481 

Avg.  Monthly 

Wage  $  785.01  $  717.88 


Mechanical  Misc. 

$  44,173 

$ 

36,938 

% 

Total 

Mechanical 

% 

0.2 

$  2,671,411 

14.0 

0.2 

$  2,269,919 

13.8 

Newsprint  Ink 

Newsprint 

Used 

$  5,341,970 

$  4,606,298 

Storage  &  Handling  57,200 

55,000 

Ink  Used 

1 00,468 

86,02 1 

Total 

$  5,499,638 

$  4,747,319 

7o 

28.9 

28.8 

Tons  Used 

36,953 

32,544 

Cost  oer  Ton 

%  144.57 

$ 

141.54 

Pounds  Ink — 

Black 

1,164,060 

1,036,443 

Cost  per  100 

lbs. 

$  5.63 

$ 

5.50 

Pounds  Ink — 

Color 

98,606 

85,238 

Avg.  Cost  per 

100  lbs. 

5  35.44 

% 

34.26 

Building 

Wages 

$  166,081 

$ 

162,589 

Expense 

148,844 

122,01 1 

Total 

$  314,925 

$ 

284,600 

7o 

1.6 

1.7 

Mail  Room 

Wages 

$  251,811 

$ 

213,281 

Wages — Extras 

47,029 

37,501 

Expense 

41,663 

35,445 

Total 

$  339,503 

$ 

286,227 

% 

1.8 

1.8 

Man  Hours 

98,590 

97,398 

Man  Hours 

per  1000  Ci 

rc.  1.06 

1.05 

Premium  Hours  1,656 

1,202 

Avg.  Monthly 

Wage 

$  699.47 

% 

592.45 

Circulation 

Salaries — City 

$  197,416 

% 

172,255 

Country 

145,590 

121,752 

Expense 

229,434 

218,440 

Total 

$  572,440 

% 

512,447 

% 

3.0 

3.1 

Man  Hours 

100,804 

98,862 

Man  Hours 

per  1000  Circ.  1.08 

1.06 

Avg.  Monthly 

Salary — City 

$  600.05 

$ 

541.68 

Country 

$  551.48 

$ 

46M8 

Delivery 

Transportation 

$  456,475 

$ 

416,950 

Second  Class 

Postage 

88,476 

88,832 

Total 

$  544,951 

% 

505,782 

% 

2.8 

3.0 

Delivery  Cost 
per  1000 

Circ. 

$  5.89 

$ 

5.45 

Total 

Circulation 

$  1,456,894 

% 

1,304,456 

7o 

7.6 

7.9 

Business  Office 

Salaries 

$  272,048 

$ 

255,271 

1969 

1968 

Expenses 

90,334 

86,205 

Total  $ 

362,382 

$  341,476 

7o 

2.0 

2.1 

Avg.  Monthly 

Salary  $ 

596.60  $  531.82 

Executive  Office  $ 

249,000 

$  234,000 

7o 

1.3 

1.4 

General, 

Unallocated 

Professional 

Services  $ 

80,506 

$  51,997 

Taxes 

371,728 

328,636 

Insurance 

158,622 

137,176 

Expense 

254,814 

207,950 

Total  $ 

865,670 

$  725,759 

7o 

4.5 

4.4 

Total 

Admin¬ 
istrative  $ 

1,477,082 

$  1,301,235 

7o 

7.8 

7.9 

Composing  Room 

Mechanical  Hours 

1969 

1968 

I960  1950 

Straight  Time 

Hours  317,522 

295,562  262,338  214.000 

Overtime 

Hours  16,554 
Premium 

7,570 

2.432  2,944 

Hours  8,274 

3,785 

1,216  1,472 

c.'o  of 

O.T.H.  to 

S.T.H.  5.2 

2.5 

0.9  1.8 

Stereo  Room 

S.  T. 

Hours  62,686 
O.  T. 

63,260 

61,776  54,142 

Hours  5,104 

Premium 

3,074 

1,660  2,972 

Hours  2,552 

c/o  of 

1,537 

830  1.486 

O.T.H.  to 

S.T.H.  8.1 

4.9 

2.7  5.5 

Press  Room 

S.  T. 

Hours  107,046 
O.  T. 

105,648 

87,900  71,500 

Hours  1  1,146 
Premium 

8,962 

2,680  4.628 

Hours  5,573 

c/o  of 

4,481 

1,340  2,314 

O.T.H.  to 

S.T.H.  10.4 

8.5 

3.0  6.5 

McGann  is  Dayton 
director  of  operations 

Dayton,  O. 

John  J.  McGann  has  been 
named  director  of  operations  for 
Dayton  Newspapers  Inc.,  pub¬ 
lishers  of  the  Journal  Herald 
and  the  Daily  News. 

McGann,  34,  who  has  been 
assistant  business  manager,  will 
supervise  all  departments  in  the 
production,  transportation  and 
maintenance  areas  and  will  play 
a  major  role  in  the  expansion 
of  a  plan  on  land  recently  pur¬ 
chased  from  the  city  of  Dayton. 
Dayton  Newspapers  last  Janu¬ 
ary  purchased  an  old  postoffice 
parking  lot  adjacent  to  its  plant 
for  $2  million. 
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Reporters  forced  to  testify 


New  Jersey  trial  exposes 
weakness  in  ‘shield’  law 


i{y  illiuni  Doolittle 

■Newark  Kveniii^  News  etiuealittii  wril»T 


Old  Maryland  shield 
law  is  kept  intact 

Annapolis,  Md. 

The  Maryland  legislature  re- 
J.  jected  a  bill  which  would  have 

abridged  the  right  of  newsmen 
1  to  protect  the  identity  of  their 

I  news  sources. 

*  Under  a  law  enacted  in  ISSKI, 

reporters  cannot  be  required  to 
reveal  the  identity  of  a  news 

Rather  it  was  an  open  meeting,  source.  A  bill  proposed  by  l>ele- 


New.\rk,  N.J. 

David  Selden,  National  presi¬ 
dent  of  the  American  Federa¬ 
tion  of  Teachers,  has  begun  a 
tiO-day  jirison  sentence  in  Essex 
County  Penitentiary  after  hav¬ 
ing  lieen  found  guilty  of  con¬ 
tempt  of  court.  Unwilling  testi¬ 
mony  from  myself  and  two 
other  reporters  formed  an  im- 
j)ortant  part  of  the  state’s  case. 

We  were  subpoened  by  the 
Esse.x  County  prosecutor’s  office 
to  testify  concerning  remarks 
made  by  Selden  during  the  New¬ 
ark  teachers’  strike  during  Feb¬ 
ruary. 

.411  thi-ee  reporters,  my.self, 
Michael  J.  Hayes  of  the  Sews 
ami  James  J.  Collis,  a  television 
reporter  for  National  Broad¬ 
casting  Company,  were  reluc¬ 
tant  to  tesitify.  New  Jersey  has 
a  law  jirotecting  reporters  from 
being  forced  to  reveal  their 
■sources  in  any  New  Jersey  court 
of  law. 

■Not  an  iiiinaiiicd  Miiirce 

Hut  a  problem  arose  because 
the  New  Jersey  law,  known  as 
one  of  the  most  protective  of 
i-eporter  -  source  relationships, 
only  protects  unnamed  sources, 
not  a  continuing  relationship 
which  the  reporter  might  wish 
CO  maintain  with  sources. 

The  Selden  trial  did  not  in¬ 
volve  revelation  of  unnamed 
sources,  neither  did  it  finally  in¬ 
volve  saying  anjrthing  on  the 
stand  that  was  not  explicitly 
stated  and  attributed  in  the 
newspaper  or  on  television,  yet 
a  serious  question  of  invasion  of 
reporters’  rights  was  raised. 

The  situation  was  particularly 
difficult  for  me  because  I  am  the 
News’  education  writer  and  am 
the  only  reporter  called  who  has 
to  deal  with  teachers  and 
teacher  union  people  on  a  reg¬ 
ular  continuing  basis. 

By  late  January  it  was  clear 
that  the  Newark  Teachers’ 
Union,  AFL-CIO,  would  strike 
on  February  1  when  the  old 
c-ontract  with  the  Board  of  Edu¬ 
cation  ran  out.  On  January  31 
an  Injunction  was  issued  by  the 
Chauncery  Division  of  the  Su¬ 
perior  Court  in  Essex  County 
barring  teachers  from  a  work 


Jersey  for  public  employees  to 
strike. 

.4  strike  of  nearly  four  weeks 
ensued.  Nearly  200  teachers, 
labor  leaders  and  sympathizers 
were  arrested  at  downtown 
demonstrations  and  on  picket 
lines  around  schools. 

Selden  was  arrested  on  Feb¬ 
ruary  18  while  the  extraordin¬ 
ary  and  wholesale  an-est  of 
teachers  was  underway.  It  was 
clearly  a  symbolic  act  by  the 
national  union  leader.  Newspa¬ 
pers  and  television  had  been  in¬ 
formed  by  union  officials  when 
and  where  Selden  would  take  to 
the  picket  lines.  Essex  County 
sheriffs /did  their  part.  Selden 
was  gracbed  on  camera. 

In  oilier  to  convict  Selden  of 
contemjjl  of  the  injunction  the 
prosecution  needed  to  prove  to 
Judge  Samuel  Lamer  that  Sel¬ 
den  had  knowledge  of  the  in¬ 
junction  before  the  arrest  on 
February  18. 

For  this  I’ea.son  Essex  County 
Prosecutor  Hugh  P.  Francis 
was  particularly  anxious  to  in¬ 
sert  into  the  record  an  article 
published  under  my  byline  in  the 
late  editions  of  the  February 
10th  Evening  News,  10  days  be¬ 
fore  Selden  was  arrested.  The 
article  placed  Selden  in  Newark 
and  quoted  him  by  name  as  say¬ 
ing,  “Regardless  of  the  courts 
and  regardless  of  legislation, 
everyone  has  the  right  to  choose 
when  and  how  they  are  going  to 
work.  Otherwise,  we  are  slaves.” 

Spoken  ut  u  iiieeliiig 

These  words  were  spoken  to 
a  large,  wide  open  meeting  of 
teachers  in  Newark.  At  that 
moment  sheriffs’  officers  were 
crawling  all  over  the  city  ar¬ 
resting  teachers  on  picket  lines. 
On  several  previous  occasions 
they  had  attended  the  daily 
teacher  meetings.  It  was  widely 
published  that  Selden  would  be 
at  the  Holiday  Inn  on  the  morn¬ 
ing  of  Febmary  10.  Yet  Prose¬ 
cutor  Francis  had  no  sheriffs 
there  to  record  Selden’s  re¬ 
marks.  He  simply  let  the  news 
media  do  his  evidence  gathering 
for  him. 

This  then  was  not  a  question 
of  a  confidential  interview  in 
which  a  reporter’s  sources  would 


openly  reported,  with  speakers 
openly  quoted.  In  short  these 
meetings  were  a  fine  example  of 
the  open  operation  of  a  union  in 
stress.  They  were  a  great  help 
to  the  newspapers  of  the  metro¬ 
politan  ai'ea.  They  were  of  par¬ 
ticular  help  to  me  in  getting  a 
new,  and  often  important,  lead 
on  the  strike  situation  for  the 
late  editions  of  the  News. 

By  March  the  strike  was  over 
and  the  trials  were  underway. 
Hayes,  who  covers  the  Essex 
County  Courthouse  for  the 
News,  was  warned  that  report¬ 
ers  might  be  called  to  testify 
against  Selden.  On  Friday, 
March  6,  Hayes  and  I  were 
served  for  a  Monday  appear¬ 
ance. 

B(‘>oiid  llic  priiiled  >lor\ 

George  Kentera,  managing 
editor  of  the  News,  emphasized 
that  private  interviews  and 
notes  were  not  matters  about 
which  News  reporters  should 
testify.  Kentera  made  it  plain 
that  the  newspaper  would  re¬ 
sist  (“on  pain  of  jail”)  any  at¬ 
tempt  to  force  reporters  to  re¬ 
veal  such  material  in  court — or 
anjnvhere  else.  He  instructed 
the  News’  attorney  that  we 
would  testify  to  the  vei-acity  of 
the  article. 

On  the  stand,  however,  things 
did  not  work  out  as  planned. 
Although  Francis  wanted  me  to 
go  only  as  far  as  reading  the 
story.  Judge  Lamer  rephrased 
questions  asking  me  to  go  be¬ 
yond  what  was  in  the  newspaper 
article.  I  refused  and  the  trial 
was  adjourned.  Next  day  Lamer 
Instructed  me  to  restrict  my 
testimony  to  reading  of  the  ar¬ 
ticle  as  written. 

For  instance,  the  Evening- 
News  Publi.shing  Co.  attorney 
contended  that  having  quoted 
Selden  by  name,  I  had  already 
revealed  the  source  of  the  quoted 
matter  and  therefore  I  had 
waived  any  right  to  the  law 
which  was  written  to  protect 
unnamed  sources. 

Secondly,  it  was  argued  that 
if  I  refused  to  testify  at  all, 
even  to  the  veracity  of  an  ar¬ 
ticle  bearing  my  name,  I  might 
be  casting  aspersions  on  the 
newspaper  and  myself. 

On  the  second  day  of  the  trial 


gate  Thomas  Hunter  Lowe, 
speaker  of  the  House,  would 
have  empowered  judges  to 
order  disclosure  in  cases  where 
maintenance  of  secrecy  would 
pose  an  “imminent  danger”  to 
society. 

The  legislature  defeated  the 
bill  after  repi-esentatives  of  the 
news  media  had  testified  against 
it. 


den  on  the  stand  and  Hayes 
read  from  two  articles  he  liad 
written  about  an  interview  he 
had  with  Selden  at  the  court¬ 
house  after  the  arrest.  NBC 
showed  film  of  the  arrest. 

May  Im-  coiiiproiiiiKed 

Clearly  the  law  is  inadequate. 
David  Selden,  or  any  other 
teacher  union  leader  will  be  very 
careful  in  the  future  of  speak¬ 
ing  to  reporters  anywhere  a 
strike  is  in  progress,  especially 
if  it  has  been  enjoined. 

The  open,  free  flow  of  infor¬ 
mation  and  opinion  which  w'as 
so  essential  to  good  coverage  of 
the  Ne%vark  strike  has  been  se¬ 
riously  jeopai'dized  by  calling 
of  reporters  to  testify.  It  is  too 
early  to  tell  yet,  but  perhaps 
my  effectiveness  as  a  reporter 
who  must  interview  rank  and 
file  teachers  has  been  compro¬ 
mised. 

.411  for  what?  So  that  a  quo¬ 
tation  which  the  prosecutor’s 
office  could  have  secured  in  other 
ways,  might  be  inserted  into  the 
recoi’d  against  Selden. 

Such  indiscriminate  use  of 
subpeonas  by  aggressive  prose¬ 
cutors  can  seriously  hinder  the 
flow  of  news  to  the  public.  The 
point  of  the  New  Jersey  case  of 
David  Selden  is  that  the  media 
and  reporters  can  be  compro¬ 
mised  even  when  there  exists  a 
strict  source  disclosure  law. 


Newsprint  increase 

The  Newsprint  Information 
Committee  reports  that  three 
New  York  City  dailies — the 
Sews,  the  Times  and  the  Post 
— consumed  nearly  800,000  tons 
of  newsprint  in  1969.  That  was 
20,000  tons  more  than  New  York 
City’s  seven  newspapers  con- 


stoppage.  It  is  illegal  in  New  be  protected  by  New  Jersey  law.  I  read  the  article  quoting  Sel-  sumed  in  1964. 
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PHOTOGRAPHY 


Enterprising  Bill  LaForce 


By  Don  Maley 

When  muttonchopped  Bill  La- 
Force  became  the  Baltimore 
Suti’s  photo  director  16  months 
ago  one  of  the  first  things  he 
did  was  throw  his  16  staff  pho- 
togfraphers  out  into  the  street. 

“They  were  all  sitting  around 
a  large  table  waiting  to  be  sent 
out  on  assignment,”  he  remem¬ 
bers.  “And  it  reminded  me  of  the 
way  firemen  sit  around  in  a  fire¬ 
house  waiting  for  a  fire.”  So 
LaForce  rang  in  a  four- 
alarmer. 

It  was  obvious  to  LaForce, 
still  eligible  for  membership  in 
the  Pepsi  Generation  (he’s  29), 
that  some  shaking  and  moving 
was  in  order.  A  go-getter,  La¬ 
Force  went  through  Johns 
Hopkins  University  while  work¬ 
ing  as  a  photographer  on  the 
Sun.  He’s  still  going  to  school, 
this  time  for  a  master’s  degree. 

Start  from  scratch 

“As  soon  as  I  became  photo 
director,”  says  the  holder  of  a 
B.S.  in  Industrial  Management, 
“I  began  a  complete  revamping 
of  the  entire  system  of  photo 
coverage.  Everything  from  the 
physical  darkrooms  to  camera 
equipment,  to  scheduling  of  as¬ 
signments  was  updated.” 

In  the  beginning  LaForce 
did  a  statistical  analysis  of  the 
work  load,  plotting  every  as¬ 
signment  on  a  graph.  He  found 
that  the  work  load  could  be  pre¬ 
dicted  with  some  regularity, 
and  the  peak  hours  anticipated 
for  given  days.  He  then  re¬ 


aligned  the  schedule  to  conform 
to  this.  “Before,  it  had  been 
feast  or  famine,”  he  remembers. 
“Some  photographers  would  sit 
around  the  office  with  nothing  to 
do;  and  at  times  you  couldn’t 
find  one  in  an  emergency  be¬ 
cause  they  were  all  tied  up.” 

And  when  the  photographers 
did  go  on  assignment  they  had 
to  share  a  camera.  “There  were 
only  four  Nikons  for  the  16  of 
them,”  LaForce  says,  “and  they 
were  used  on  a  pool  basis.  If 
we  had  to  call  one  of  our  men 
at  home  to  go  on  assignment  he 
had  to  come  into  the  office  to 
pick  up  a  camera.  They  used 
Rolleiflexes  and  Speed  Graphics 
also.”  ^ 

20lli  Century  gear 

LaForce  bought  new  gear  for 
his  lensmen.  “We  got  them  all 
35-mm  lenses  and  a  2x  telex- 
tender,”  he  says.  “Each  man 
keeps  his  entire  outfit  with  him. 
The  Rolleis  are  used  for  a  back¬ 
up.  Each  man  has  a  tripod,  a 
Luna  Pro  Meter  and  two  carry¬ 
ing  cases  of  his  choice.” 

And  now  they  have  film,  too. 
They  used  to  be  allowed  six 
rolls  of  film  per  week.  Each 
photographer  is  issued  20  rolls 
of  tri-x  film  at  a  time  and  a  few 
rolls  of  2475  recording  film  “for 
when  the  going  gets  rough.” 

LaForce’s  men  were  introduc¬ 
ed  to  another  new-fangled  con¬ 
traption:  radio.  “We  installed 
lOO-watt  two-way  radios  in  each 
man’s  personal  car,”  says  the 


ABOVE — Here's  an  example  of 
what  a  two-way  radio  can  do  for 
a  photographer  who's  looking  for 
spot  news.  LaForce  shot  this  series 
of  pictures  of  a  berserk  gunman 
subdued  by  police  after  being 
tipped-off  via  car  radio. 


Bill  LaForce 

easy  going  photo  chief.  “Their 
range  is  about  100  miles  from 
base  and  about  20  from  car  to 
car.  The  reason  we  bought  such 
powerful  units  is  that  we  cover 
all  of  Maryland.”  The  units  cost 
.$1,000  each:  $960  for  the  radio 
and  $40  for  installation. 

Radio  controlled 

The  Sun’s  picture  desk  con¬ 
tains  a  color  coded  light  board 
to  show  at  a  glance  the  status 
of  each  photographer.  Green,  on 
the  air  and  available  for  assign¬ 
ment;  yellow,  on  assignment  but 
still  in  car;  red,  out  of  service 
at  location. 
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LaF  orce  divided  Baltimore 
into  four  areas.  “Photographers 
are  assigned  those  areas  and  re¬ 
port  there  instead  of  to  the 
office  and  then  call  in  by  radio,” 
he  says.  “They’re  given  assign¬ 
ments  in  their  sectors,  and 
when  there  are  none  they  cruise 
for  news  and  feature  pictures  on 
their  own.” 

Some  have  police  radios  “and 
if  one  hears  an  important  call 
out  of  his  sector  he’ll  use  his 
two-way  to  call  the  photogra¬ 
pher  in  that  sector.” 

Photographers  drop  off  their 
film  during  the  day  after  one  or 
two  assignments.  These  are 
processed  and  captioned  and 
filed  long  before  deadline.  Rou¬ 
tine  assignments  are  handled  by 
the  lab  man.  Special  feature  pic¬ 
tures  are  done  by  the  photog¬ 
rapher  himself  in  a  darkroom 
away  from  the  hustle  and  bustle 
of  the  daily  routine. 

In  normal  procedure,  the 
photographer  calls  on  his  radio 
that  the  films  are  at  the  back 
door  of  the  Sun  Building 
(photo’s  on  the  4th),  and  a 
copy  boy  picks  them  up.  There 
are  plans  for  a  pneumatic  tube 
to  transmit  film  to  darkroom. 

Other  changes 

LaForce  also: 

*  Put  a  second  night  photog¬ 
rapher  on  for  the  Morning 
desk. 

*  Scheduled  his  sports  photog¬ 
rapher  at  night  to  cover  early 
action  of  basketball  and  hockey 
games,  go  to  the  office  and  de¬ 
velop  for  the  morning  paper, 

(Continued  on  page  .32) 
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Ad  man  rates  comics 
as  good  sales  medium 

By  Craifi  Toinkiiitioii 


surveys  covering  preferences, 
noting,  readership  and  all  that 
other  good  stuff  ...  is  because 
the  density  of  information  pur¬ 
veyed  (in  comics)  is  relatively 
low — and  doesn’t  that  make  my 
ad  look  good  and  work  harder. 
I  don’t  have  the  kind  of  com¬ 
petition  in  the  comics  that  I 


Cartoonists,  all  of  whom  have 
heard  their  share  of  verbal 
brickbats  from  advertising  agen¬ 
cy  people,  had  their  egos  boosted 
at  the  semi-annual  meeting 
(March  18)  of  the  Newspaper 
Comics  Council  by  an  adman 
who  rates  comics  high  as  a  sales 
medium. 


Poof!  went  inflated  egos  when 
Burch  continued  on  to  say, 
“Maybe  it’s  because  you  seem  to 
be  old  fashioned.  Reliable  per¬ 
haps,  but  not  that  exciting.  You 
lack  the  glamor  and  excitement 
of  media’s  atomic  energy — tv. 

“Where  does  the  glamor  come 
from?  How  do  you  compete? 


might  have  if  I  were  right  there 
with  all  the  hot  news,  recipes, 
play  reviews,  or  whatever  hap¬ 
pens  to  be  your  particular  bag.” 

But,  he  added,  the  advantage 
comics  hold  over  other  communi¬ 
cation  forms  relative  to  density 
have  yet  to  be  discovei’ed  by  the 
advertisers  and  agencies. 


Richard  W.  Skinner 


Doug  Burch,  president  of  News))apers  lack  the  pizzaz  of 

Creative  Media  Seiwices  Inc.,  tv.  They  work,  sure,  but  they’re 

described  why  he  feels  that  ads  not  very  exciting  to  talk  about 

in  comic  sections  do  better  be-  over  that  second  martini  at  the 


Skinner  will  direct 


cause  there  is  less  distractive 
and  competitive  material. 

Burch  wasn’t  just  using  flat¬ 
tery  to  earn  his  free  lunch.  His 
agency  has  launched  a  campaign 
for  a  food  product  using  comics 
in  conjunction  with  tv. 

His  agency’s  task  was  to  get 
consumers  to  consume  a  pop-em 
in  the  toaster  type  of  pizza  pie. 
The  product  and  the  idea  were 
new,  he  pointed  out,  so  the 
agency  turned  to  tv,  and,  in 
Burch’s  words,  “additionally,  we 
felt  it  was  important  to  take  ad¬ 
vantage  of  the  further  dimen¬ 
sion  of  communication  offered  to 
us  by  printed  media.  Because 
teenagers  were  an  important 
target  market  for  Toasta  Pizza, 
and  are  just  about  the  toughest 
audience  to  reach  in  any  me¬ 
dium,  we  recommended  comics 
and  adopted  the  comic  strip  for¬ 
mat.” 


19th  hole,” 

. . Powers  orffanization 

The  gloom  was  lifted  some- 


what  when  Burch  talked  of  a 
“new  dimension  in  media  think¬ 
ing  that  may  provide  the  key  to 
the  cornucopia  of  sales  results 
in  terms  of  comics  participation 
and  adjacencies  as  a  valid  media 
form.” 

This  new  dimension,  he  said, 
is  “density,”  roughly  described 
as  having  to  do  with  the  number 
of  bits  of  information  that  are 
flowing  to  people. 

“The  first  thing  you  have  to 
know,”  he  said,  “is  that  there  is 
a  ceiling  to  the  amount  of  bits 
of  information  it  is  possible  for 
anybody’s  mind  to  absorb. 

“I  expect,”  he  went  on,  “one 
of  the  reasons  that  the  comics 
rate  .so  high  on  all  tho.se  funny 


Richard  W.  Skinner,  whose 
career  has  been  combined  with 
public  relations,  advertising  and 
print  representation  for  over  20 
years,  has  been  named  vicepresi¬ 
dent-general  manager  of  Joshua 
B.  Powers  Inc.,  International 
Representation  Division. 

Noh  ‘rep’  di\i^ioii 

Wharton  Shober,  president, 
said  Skinner,  44,  is  responsible 
for  directing  the  activities  of 
the  international  representation 
organization  of  Joshua  B.  Pow¬ 
ers,  which  has  been  in  business 
for  over  44  years,  and  the  newly 
ac(iuired  Domestic  Representa¬ 
tion  Division,  John  H.  Perry 


.Associates  Inc.,  a  firm  that  has 
been  active  for  over  37  years, 
and  which  Skinner  has  headed 
up  for  the  last  seven  years. 

Skinner  brings  to  the  new 
Joshua  B.  Powers,  world  service 
organization,  comprised  of 
Hableuios  magazine,  the  largest 
Spanlsh-language  weekly  publi¬ 
cation  in  the  world  with  a  cir¬ 
culation  of  over  one  million  and 
distributed  in  11  countries;  Edi¬ 
tors  Press  Service,  overseas  dis¬ 
tributor  of  newspaper  features 
and  comics  and  the  Los  Angeles 
Times/ Washington  Post  News 
Service;  .4TEC  Corporation,  de¬ 
signers  and  installers  of  com¬ 
plete  web  offset  newspaper 
printing  plants  as  well  as  spe- 


\\  li>  -Irip'? 

Why  .strii)s  to  sell  the  prod¬ 
uct?  Burch  explained,  “I  love 
the  strips.  Each  one  tells  a 
pleasant  little  story  with  strong 
touches  of  humor  and  character¬ 
ization  which  work  beautifully 
to  communicate  some  of  the 
strongest  .selling  points  of  the 
l)roduct. 

“The  media  mix,”  he  said, 
seemed  to  work  well.  The  prod¬ 
uct  made  it  in  test  markets  and 
is  now  midway  through  what 
shows  every  sign  of  being  a 
successful  national  intro<luction. 

“This  is  the  kind  of  advertis¬ 
ing  job  the  comics  can  do,”  he 
continued.  “It’s  important  to  be 
fully  aware  of  this  from  your 
point  of  view  as  well  as  mine, 
because  it  represents  a  good 
source  of  income  to  you  and 
your  papers.” 

A  note  of  pessimism  crept  in 
when  Burch  said,  “But  comics 
still  remain  a  very  tough  sale 
(as  an  ad  medium)  in  the  first 
place,  and  it’s  equally  tough  to 
keep  them  on  the  schedule  once 
the  original  sale  is  made.” 


PAUL  GRIMES  (right),  manager  since  1944  of  general  advertising 
for  India  napolis  Newspapers,  receives  a  farewell  caricature  of  him¬ 
self  from  (left)  Ray  Sweeney,  president,  and  Vic  Varmo,  vice  presi¬ 
dent,  Carlson  &  Company  advertising  agency,  Indianapolis.  The 
caricature,  drawn  by  Carlson  art  director  Laszio  Balogh,  shows 
Grimes  as  a  newspaperboy  and  is  titled  "The  Last  Fling".  Grimes 
will  be  succeeded  by  Alan  D.  Judkins. 


cializing  in  sales  of  presses, 
photocomi)osition,  and  electronic 
and  computer  systems  through¬ 
out  the  world  and  the  two  repre- 
.sentation  organizations — for  In¬ 
ternational — Joshua  B.  Powers 
Inc.  and  Domestic — John  H. 
Perry  Associates  Inc., — an  ex¬ 
perienced  background  in  dealing 
with  daily  newspapers,  weekly 
newspapers,  Sunday  supple¬ 
ments,  consumer  magazines  and 
trade  publications,  both  on  a 
domestic  and  international  level, 
through  his  previous  companies 
— John  H.  Perry  Associates, 
Weekly  Newspaper  Representa¬ 
tives,  Inland  Newspaper  Repre¬ 
sentatives,  and  General  Motors. 

Skinner,  a  native  of  Ann  Ar¬ 
bor,  Michigan,  graduated  from 
Michigan  State  University. 

• 

!\Iarketiiig  direclor 

Missoula,  Mont. 

Erwin  A.  Holmes,  advertising 
director  of  the  Missoidian  for 
the  past  16  years,  has  been  pro¬ 
moted  to  marketing  director. 
Wayne  E.  Schile  has  been 
named  retail  ad  manager. 
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10,000  Children  Every  Week 


^Ask  Andy" 


What  is  a  jerboa? 


The  jerboa  is  a  frisky  lit¬ 
tle  animal  who  lives  in  dry 
desert  regions.  He  wears  a 
soft  coat  of  mousy  brown 
with  a  creamy  colored  vest. 
He  has  bright  shoebutton 
eyes,  large  leafy  ears  and 
his  mousy  face  is  set  off 
with  a  stiff  white  mus¬ 
tache.  His  stringy  tail  is 
almost  as  long  as  his  body. 
The  most  remarkable  fea¬ 
ture  of  the  jerboa  is  his 
legs.  The  arms  are  very 
small  and  dainty  but  his 
extra  large  hind  legs  are 
very  long  and  strong.  He 
uses  those  over-sized  back 
legs  for  leaping  —  and  you 
might  mistake  the  bouncy 
little  fella  for  a  six  inch 
cousin  of  the  giant  kanga¬ 
roo.  However,  the  jumping 
jerboa  is  a  rodent,  a  desert 
cousin  of  ordinary  rats  and 
mice. 


Can  You  Tell  A 
Poisonous  Mush¬ 
room  By  Cooking? 

Not  even  a  qualified 
expert  can  tell  whether  a 
cooked  mushroom  is  poi¬ 
sonous.  So  we  ordinary 
mortals  are  wise  to  dis¬ 
qualify  the  cooking  test  — 
definitely.  The  risk  is  far 
too  great  to  try  it.  In  fact, 
we  are  wise  to  forget  all  the 
tests  and  rumors  of  tests 
that  promise  to  prove 
whether  a  mushroom  is 
safe  to  eat.  Experts  assure 
us  that  there  is  only  one 
way  to  be  sure. 

If  you  have  a  yen  for  the 
delicate,  earthy  flavor  of 
mushrooms,  buy  them  in  a 
produce  market.  These 
strains  are  known  to  be 
safe  and  are  grown  under 
hygienic  conditions.  Many 
wild  mushrooms  are  safe 
but  an  assortment  of  bugs 
and  grubs  are  sure  to  be 
concealed  inside. 


Why  Is  The  North 
Star  The 
Brightest? 

Stars  like  everything 
else,  tend- to  lose  their 
identities  when  crowded 
together.  A  star  shines  its 
best  when  off  by  itself 
against  the  dark  back¬ 
ground  of  the  night  sky. 
The  northern  region  of  the 
sky  is  rather  thinly  popu¬ 
lated  with  stars  —  and  cer¬ 
tainly  Polaris,  the  North 
Star,  which  has  guided 
mariners  for  ages,  is  the 
brightest  of  them.  Two 
stars  in  Ursa  Major  (the 
Big  Dipper)  or  Great  Bear, 
called  the  pointers  always 
point  to  it.  If  you  are  look¬ 
ing  in  this  direction,  it 
seems  to  shine  forth  as  the 
brightest  star  in  the 
heavens.  Actually  it  is  not. 
Suppose  you  could  move  it, 
way  across  the  sky  to  Arc- 
turus  in  the  constellation 
Bootes.  Comparing  the  two 
stars  side  by  side  you 
would  see  the  Arcturus  is 
much  brighter  than  Pola¬ 
ris. 


Six  times  a  week,  ANDY  makes  two  valuable 
awards  rotated  among  subscribing  newspapers. 
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UPI  editor  says  complex 
stories  require  experts 


Cocoa  Bkach,  Fla. 

Americans  face  a  variety  of 
complex  problems  going  into  the 
1970s  and  journalists  must  have 
a  better  understanding  of  these 
problems  to  properly  cover 
them,  the  managing  editor  of 
United  Press  International  said 
here. 

“The  problems  of  our  cities, 
the  nightmare  of  the  consumer 
and  the  quality  of  life  for 
Americans  offer  exciting  and 
demanding  challenges  for  the 
journalist,”  H.  L.  Stevenson 
said. 

“They  are  comjjlex  and  it  is 
going  to  require  a  new  under¬ 
standing  to  convey  them,  an 
understanding  I’m  not  sure  we 
always  posse.s.s.  We  suddenly 
must  become  expeits  in  fields 
that  have  largely  been  neglected 
until  recently.” 

Stevenson  spoke  (February 
28)  to  the  Florida  Unipress  As¬ 
sociation  meeting  here.  The 
group  is  composed  of  newspa¬ 
pers  in  Florida  subscribing  to 
UPI  services.  .James  H.  Jesse, 
general  manager  of  (.'ocoa  To¬ 
day,  was  chairman  of  the  meet- 
ing. 

“The  battle  to  help  the  con¬ 
sumer  isn’t  going  to  be  won  in 
Washington,”  Stevenson  said. 
“It’s  going  to  be  won  in  the 
state  capital  and  at  city  hall 
and  it’s  going  to  lequire  a  lot 
of  facts  and  figures  and  digging 
to  produce  them  to  make  sure 
it  is.” 

He  warned  that  the  sudden 
concern  about  the  environment 
may  become  a  fad  “or  at  worst, 
a  political  football  to  Ite  kicked 
back  and  forth.” 

“Those  of  us  in  journalism 
can  prevent  this  from  happen¬ 
ing.” 

“Your  readers  are  going  to 


have  to  become  familiar  with 
new  jargons.” 

“We’re  going  to  have  to  pro¬ 
vide  the  translations.  We  are 
going  to  have  to  help  untangle 
things.  We  must  help  separate 
the  rhetoric  from  reality.” 

Dr.  Kurt  H.  Debus,  director  ' 
of  the  Kennedy  Space  Center,  j 
told  the  editors  that  cutbacks  j 
in  the  space  program  will  con¬ 
tinue  to  diminish  the  moon- 
port’s  work  force. 

He  explained  that  current 
projects — the  Apollo  moon  ex¬ 
ploration  program  and  an  ex- 
))erimental  space  station  called 
Skylal) — will  end  after  1974 
under  present  planning.  After 
that,  he  said,  there  could  be 
a  gap  of  more  than  two  years 
in  major  space  activity. 

The  key  to  Cape  Kennedy’s 
future,  he  said,  is  the  space 
agency’s  proposed  space  shuttle 
orbital  transport.  He  said  sev¬ 
eral  states  hope  to  become  the 
site  of  the  main  base  of  opera¬ 
tions  for  the  shuttle.  He  said 
chances  are  good  “but  by  no 
means  certain”  that  it  will  be  j 
located  at  Cape  Kennedy.  | 

The  work  force  at  the  Space 
Center  has  dropped  from  a  peak  | 
of  26,000  to  18,000  and  will  drop 
to  17,.'>00  by  this  summer.  “The  ^ 
last  word  has  not  yet  been  1 
heard,”  he  said.  “At  the  present  ; 
time,  for  Florida,  it  now  looks 
bitter.” 

• 

One  edition  dropped 

Grkat  Falls,  Mont. 

The  Great  Falls  Tribune  has 
ceased  publication  of  its  even¬ 
ing  newspaper  because  of  ‘in¬ 
creasing  costs  and  inflationary 
pressures.”  The  evening  edition 
has  been  published  for  five 
years.  The  morning  edition  will 
continue. 


Everything  in  Baltimore  revolves  around  The  Sun 

.that’s  why  in  Baltimore 
71  out  of  100  lines  of 
newspaper  advertising 
are  placed  in 
TheSunpaperss^ 

National  Representatives:  Cresmer,  Waodward.  Q’Mara  &  Qrmsbee  •  Los  Angetes« 
New  York«  San  Francisco,  Chicago,  Detroit.  Atlanta,  Philadelphia.  Minneapolis.  Boston 


.  EDITORIAL 


WORKSHOP _ 


By  Roy  H.  Copperud 


Contents  Noted 


Writing  letters  to  the  editor  is  a  compulsion  with  some 
people.  As  far  as  I  know,  no  one  has  yet  invented  a  name 
for  this  affliction,  which  has  the  peculiar  effect  of  paining 
others  more  than  it  does  the  victims. 

Some  newspapers  protect  themselves  from  these  pests 
by  placing  a  limit  on  the  number  of  letters  by  a  given 
writer  that  will  be  published  in  a  given  interval — say  two 
a  month.  Small  newspapers  that  do  not  get  enough  letters 
from  different  people  to  keep  the  letters  column  going 
continuously  have  the  unhappy  choice  of  running  that 
department  only  at  inteiwals,  or  of  permitting  repeat  per¬ 
formances  by  compulsive  letter-writers. 

Letters  columns  are  often  among  the  most  widely  read 
departments  of  any  newspaper,  but  not,  I  submit,  when 
the  same  writers  are  permitted  to  play  the  same  tunes 
over  and  over  again.  When  this  practice  holds  sway, 
readers  quickly  develop  the  habit  of  glancing  down  at  the 
signature  of  a  letter  first.  If  it’s  one  they  recognize  as  an 
old  standby,  they  skip  the  letter. 

Letters  to  the  editor  probably  hit  their  nadir  of  reader- 
interest  when  they  are  made  the  medium  for  interminable 
discourses  on  socialism,  communism,  the  single-tax,  the 
literal  authenticity  of  the  Bible,  the  threat  of  monopoly, 
private  enterprise  vs.  public  ownership,  and  the  other 
favorite  themes  of  habitual  sounders-off. 

It  seems  safe  to  say  that  readers  are  interested  in  par¬ 
ticular  beefs,  but  not  at  all  in  textbook  disquisitions 
couched  in  generalities.  Very  often  the  ebullient  epistolar- 
ians  who  wiite  them  have  only  a  foggy  notion  what  they 
are  talking  about,  anyway.  They  tend  to  be  cranks. 

Not  to  curtail  freedom  of  expression,  but  rather  to  pro¬ 
tect  reader-interest,  I  would  recommend  not  only  a  severe 
limit  on  repetition  by  any  one  writer,  but  also  drawing  the 
line  at  publishing  any  letter  that  reeks  of  the  textbook  or 
the  soapbox. 

♦  4:  ♦ 

Policies  differ  on  the  publication  of  names  of  letter 
writers.  My  opinion  is  that  the  letters  column  performs  a 
greater  public  service  if  the  names  of  the  writers  are  per¬ 
mitted  to  be  withheld.  Newspapers  seem  to  be  unanimous, 
and  for  good  reason,  in  requiring  to  know  the  names  of 
the  writers,  however,  regardle.«s  of  whether  the  names  are 
published.  And  thereby  hangs  a  problem:  telling  the  dif¬ 
ference  between  bona  fide  letter  writers  and  those  who 
hide  behind  phony  names  and  addresses. 

Some  papers  handle  this  matter  by  sending  an  acknowl¬ 
edgement  to  every  letter  writer,  saying  that  a  communica¬ 
tion  over  his  signature  is  being  considered  for  publication, 
and  requesting  that  he  verify  having  sent  it.  A  self-ad- 
dressed  postcard,  asking  the  correspondent  to  give  the 
general  subject  of  the  letter,  is  enclosed  for  this  purpose. 
If  timeliness  is  too  critical  for  this,  the  telephone  may  be 
used. 

*  *  >it 

Editorial  horse-sense  would  seem  to  dictate  that  when 
more  than  one  letter  on  a  given  subject  are  published  the 
same  day,  they  should  be  grouped  under  an  inclusive  head¬ 
ing,  rather  than  scattered  among  letters  dealing  with 
other  subjects.  Scatteration  not  only  causes  the  reader  an 
inconvenience  he  might  easily  be  spare<l,  but  looks  like 
muddleheadedness. 

If  horse  sense  is  not  enough,  the  example  of  news¬ 
magazines,  which  grouj)  letters  by  subjects,  could  point 
the  way. 


.  396  . 
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INSIDE  STORY 

of  how  the  completely  computer-tape-driven 

532  FONTMASTEB 

holds  and  mixes  any  combination  of  up  to 
704  typefaces  and  sizes  in  a  single  setup 


You're  peeking  at  the  largest  font  power  ever  designed  into  a  fully  automatic 
phototypesetter  for  completely  computerized  display  composition.  Two  master 
discs  that  are  easily  changeable  hold  a  total  of  32  different  90-character  type¬ 
face  and  pi  assortments  that  you  choose.  Each  of  these  typefaces  can  be  imaged 
in  22  sizes  from  AV2  to  72  points.  That  means  704  fonts  as  well  as  all  typo¬ 
graphic  functions  are  under  tape  control  at  any  one  time.  You  need  never  lay 
a  hand  on  anything.  Now,  add  an  imaging  speed  of  15  characters  per  second, 
integrated  circuitry  and  heavy-duty  electronic  drive.  Then,  think  of  all  that  you 
can  do  with  just  one  532. 


This  ad  illustrates  Photon  composition  in  Univers  typefaces 


PHOTON,  INC.,  WILMINGTON,  MASS.  01887 

BOSTON  NEW  YORK  PHILADELPHIA  CHICAGO  ATLANTA 
DALLAS  LOS  ANGELES  SACRAMENTO  MONTREAL,  CANADA 
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‘Combat  kit’  for  media  unplugs  Lee  stock  on  Amex 

M.  The  common  shares  of  Lee 


those  shady  swimming  pool  ads 


Enterprises  Incorporated  have 
l)een  admitted  to  trading  on  the 
American  Stock  Exchange, 
under  the  symbol:  LNT.  The 


A  positive  approach  for  fight¬ 
ing  bait-and-switch  advertising 
has  been  developed  for  news¬ 
papers  and  broadcasters  by  the 
Northeast  Chapter  of  the  Na- 


Jersey  BBB;  and  Tom  Gallagh¬ 
er,  Philadelphia  BBB.  Although 
New  York  city  and  state  officials 
were  invited,  none  attended. 


Protection.  Finkelstein  brought 
in  specific  case  histories  in  which 
newspapers  were  used.  He  stres¬ 
sed  that  his  office  is  shopping 
the  ads  and  will  begin  to  issue 


admittance  to  the  Exchange 
marked  approximately  one  year 
since  Lee’s  common  shares  were 
sold  to  the  public. 


tional  Swinuning  Pool  Institute.  \\  hat  lo  do  subpoenas  to  some  of  the  com- 


The  organization’s  executive 
director,  Lloyd  S.  Howard,  is 
planning  a  mailing  of  the  “De¬ 
ceptive  Advertising  Combat  Kit” 
to  350  newspapers  and  broad¬ 
cast  stations  in  Connecticut, 
New  York,  New  Jersey,  and 
eastern  Pennsylvania. 

The  seven-part  kit  was  de¬ 
vised  by  a  combination  of  the 
national  and  chapter  committees 
on  ethics  after  two  years  of  at¬ 
tempting  to  block  the  inroads 
of  a  “hard  core”  of  deceptive 
advertisers.  The  swimming  pool 
industry  men  were  being  stymied 
by  a  number  of  factors.  It  was 
learned,  for  example,  that  the 
a<lvertisers  in  general  were  not 
swimming  pool  people,  but  rath¬ 
er  outsiders  who  were  preying 
on  the  industry  becau.se  swim¬ 
ming  i)ools  were  the  “in”  in¬ 
dustry  in  recent  years. 

“The.se  same  people  have 
moved  from  industry  to  in¬ 
dustry,”  Howard  reported.  “As 
soon  as  one  home  improvement 
field  has  been  skimmed,  they 
turn  to  the  next  one.” 

The  extent  of  the  multi-in¬ 
dustry  damage  that  was  being 
clone  was  revealed  to  the  swim¬ 
ming  pool  builders  at  a  recent 
meeting  at  Cherry  Hill,  N.  J. 
Attending  the  sessions  was  a 
panel  of  consumer  protectionists 
from  government  and  industry. 

The.se  included :  Richard 

Grieves,  assistant  attorney  gen- 
both  assistant  attorneys  general, 
and  Edward  S.  Finkelstein, 
eral.  New  Jersey;  David  Howell 
Pennsylvania;  Jermoe  Miller, 
South  Jersey  Better  Business 
Bureau;  Cliff  Embley,  Central 


BULLETIN 


Before  tackling  specific  situa¬ 
tions,  industry  members  review¬ 
ed  the  Combat  Kit  as  a  means  of 
harassment  against  the  intrud¬ 
ers.  Part  One  explains  “What 
To  Do  When  Deceptive  Adver¬ 
tising  Appears  In  Your  Area”. 
It  explains  that  the  first  ap¬ 
proach  should  be  on  a  person-to- 
person  basis  in  an  attempt  “rea¬ 
son  with  him”.  If  this  fails,  the 
medium  is  expected  to  be  con¬ 
tacted.  The  attempt  here  will  be 
to  obtain  the  cooperation  of 
media.  If  however,  both  ap¬ 
proaches  fail,  industry  members 
are  encouraged  to  use  “The  Vio¬ 
lation  Pad”. 

“The  Violation  Pad”  is  an¬ 
other  part  of  the  kit.  It  is  a 
padded  form  with  each  of  its  five 
parts  going  to  the  Chapter,  the 
National,  the  BBB,  the  state  at¬ 
torney  general,  and  the  com¬ 
plainant  for  his  file. 

Another  part  of  the  kit  is  a 
composite  ad  which  incorporates 
all  the  worst  features  of  a  dis¬ 
honest  approach.  The  composite 
had  been  prepared  for  the  1969 
season,  and  had  proven  its  ef¬ 
fectiveness.  Several  newspapers 
had  written  to  the  Nespa  head- 
((uarters  pointing  to  the  ad  as 
a  specific  help  to  them  in  spot¬ 
ting  a  dishonest  attempt.  The 
reinainder  of  the  kit  contains 
guidelines  for  honest  and  effec¬ 
tive  advertising,  a  list  of  people 
to  contact  when  a  question  of 
standards  set  by  the  BBB,  and 
ethical  promotion  comes  up, 
a  resume  of  what  Nespa  is  do¬ 
ing  to  fight  the  intruders. 

Support  for  these  industry  ef¬ 
forts  was  indicated  by  both  the 
government  and  the  BBB  official 
pre.sent.  New’  Jersey’s  Grieves 
brought  along  a  set  of  stand¬ 
ards  which  dovetailed  w’ith  the 
association  ones.  He  stressed 
that  his  office  would  be  closely 
watching  both  the  industry  and 
the  media,  and  would  crack 
down  on  both  in  order  to  elim¬ 
inate  the  deceptive  ads  from 
New’  Jersey. 

Newspaper  ads  eiled 

However,  the  meeting  w’as 
placed  by  Pennsylvania’s  Fink¬ 
elstein  w’ho  works  with  Bette  C. 
Clemens,  director,  Pennsyl¬ 
vania’s  Bureau  of  Consumer 


panies  that  continue  violations. 

During  the  question-and-an- 
swer  period,  several  of  the  news¬ 
paper  advertising  men  in  the 
audience  had  an  opportunity  to 
make  statements.  In  general, 
they  applauded  the  introduction 
of  the  Combat  Kit  as  a  means 
of  helping  them  fight  an  enemy 
W’ith  w’hich  they  are  unfamiliar. 

A  spokesman  for  the  Phila¬ 
delphia  Bulletin  went  further, 
outlining  what  his  publication 
had  been  doing  the  past  few 
years  in  order  to  clean  up  adver¬ 
tising. 

“We  ask  for  the  name  and  lo¬ 
cation  of  the  advertiser,”  he 
said,  “and  check  both  his  base 
of  operation  and  his  ability  to 
produce  and  deliver  w’hat  he  is 
advertising.”  He  stressed  that 
advertising  which  cannot  meet 
these  standards  is  rejected.  “In 
1968,”  he  continued,  “w’e  refused 
$.50,000  w'orth  of  pool  advertis¬ 
ing  because  it  did  not  meet  our 
requirements  for  ethical  adver¬ 
tising.  In  1969,  W’e  refused  an 
estimated  $75,000.”  He  promised 
full  support  for  the  industry 
activity. 

Letters  were  read  from  the 
advertising  clearance  depart¬ 
ment  of  the  Norualk  (Conn.) 
Hour  and  several  Catskill  area 
newspapers  indicating  that  the 
1969  composite  ad  had  been  of 
benefit  to  them,  and  that  they 
would  support  industry’s  efforts. 

The  combat  kit  contains  “fic¬ 
tionalized”  examples  of  sw’im- 
ming  pool  ads  considered  mis¬ 
leading.  They  point  to  unsub¬ 
stantiated  claims  of  possible  sav¬ 
ings  over  competing  products, 
exaggerated  headline  assertions, 
use  of  “super  giant  size”  to  de¬ 
note  a  pool  much  smaller  than 
the  one  pictured,  hidden  credit 
terms,  gimmick  awards  and 
spurious  “free”  offers.  Such  ads 
usually  are  signed  by  a  company 
that  has  only  a  box  number  — 
no  place  of  business  for  a  cus¬ 
tomer  so  seek  recourse. 

• 

Kyodo  appointnienls 

Kyodo  New’s  Service  has  ap¬ 
pointed  Michiomi  Suwabe  as 
chief  of  the  New  York  bureau 
and  Torn  Takeuchi  as  chief  of 
the  Washington  bureau. 


Silurians  make 
awards  and  honor 
Catledge  April  6 

Winners  of  awards  for 
journalistic  achievement  during 
1969  in  several  categories  were 
announced  by  the  Society  of  the 
Silurians,  an  organization  of 
past  and  present  newspapermen 
in  New  York  City. 

The  awards  will  be  presented 
to  the  winners  at  the  Society’s 
annual  dinner  at  the  Americana 
Hotel  April  6.  Turner  Catledge, 
retiring  vicepresident  of  the 
New’  York  Times  Company,  w'ill 
be  the  guest  of  honor. 

Winners  are: 

Spot  News — Xew  York  Timea 
metropolitan  staff,  for  a  report 
on  the  forced  trans-continental 
and  trans-Atlantic  flight  to 
Italy  of  a  commercial  airliner. 

Feature — Phil  Santora,  New 
York  News,  for  “Catholicism: 
The  Grow’ing  Rev’olt.”  Honor¬ 
able  mention  to  Harvey  Aron¬ 
son  Newsday,  for  “Suburbia’s 
Child:  An  Obituary.” 

Public  Service  news — Judson 
Hand,  New  York  News  for 
story  describing  conditions  in  a 
reformatory.  Special  citation  to 
Newsday  for  its  three-year 
series  on  “Land  Grab  Scandals 
on  Long  Island.” 

Prize  pielures 

Spot  news  photo — Anthony 
Casale,  New  York  News,  for 
picture  showing  Jackie  Kennedy 
Onassis  striding  from  a  fallen 
photographer  whom  she  alleg¬ 
edly  had  overturned  w’ith  a 
Judo  maneuver. 

Feature  new’s  photo — A1 
Paglione,  Hackensack  (N.  J.) 
Record  for  a  photo  layout  show¬ 
ing  conditions  in  a  poverty  area. 

Cartoon — Warren  King,  New 
York  News.  Honorable  mention 
to  Tom  Darcy,  Newsday. 

Radio  New’s  —  Ed  Joyce, 
WCBS-Newsradio  88,  for  a 
roundup  report  of  events  con¬ 
nected  W’ith  the  drowning  death 
in  which  Senator  Edward  Ken¬ 
nedy  figured. 

Story  by  a  new’sman  in  his 
profession  less  than  five  years — 
David  Shipler,  New  York  Times, 
for  his  series,  “Housing 
Chrisis.” 
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In  order  to  save  time,  money  and  space, 
THE  CLEVELAND  PRESS  has  put  this 
story  and  hundreds  of  thousands  of 
others  on  microfilm.  Before  they  made 
the  switch,  their  Research  Library  was 
overcrowded.  The  filing  system  was  an¬ 
tiquated.  Urgent  requests  were  delayed. 
Valuable  time  was  lost.  However,  THE 
CLEVELAND  PRESS  did  something 
about  the  situation:  they  talked  to 
Remington  Rand  Office  Systems. 

Remington  Rand  conducted  a  detailed 


''^ER^V  RAND 


study  of  the  situation  and  recommended 
that  the  newspaper  take  advantage  of 
our  Microfilm  Contract  Services. 

Now,  the  newspaper  sends  its  news- 
clippings  to  us.  We  microfilm  and  proc¬ 
ess  them  and  insert  them  into  indexed 
film  jackets.  The  returned  jackets  are 
then  housed  in  LEKTRIEVER*  III  auto¬ 
mated  records  retrieval  units  that  bring 
any  one  microfilmed  news  story  to  the 
operator’s  fingertips  in  a  matter  of 
seconds. 


REAAINCETON  RAND 

OFFICE  SYSTEMS  DIVISION 


Current  newsclippings  are  also  main¬ 
tained  in  other  LEKTRIEVER®  units. 
When  this  material  becomes  dated,  it 
will  be  sent  to  Remington  Rand. 

Get  the  complete  facts  on  how 
Remington  Rand  can  customize  a  sys¬ 
tem  for  you.  We  have  a  great  story 
about  UPl  you’d  like  to  hear,  too.  Write 
Remington  Rand  Office  Systems 
Division,  P.  O.  Box  171,  Marietta,  Ohio 
45750. 

iReg.  T.M.  Sperry  Rand  Corp. 


i 


Newsday’s  land  scandals 
expose  wins  another  prize 


Retail  revenue 
paces  1970  gains 

Retail  advertising  revenues  of 
tlaily  newspapers  increased  by 
6%  in  February  and  by  5.5% 
for  the  first  two  months  of  1970, 
according  to  the  Bureau  of  Ad¬ 
vertising,  ANPA.  These  gains 
overcame  decreases  in  other 
classifications  so  that  total 
newspaper  ad  revenues  were 
ahead  by  0.5%  in  February  and 
by  0.7%  for  the  first  two  months 
of  the  year. 

Figures  for  February  and  for 
the  first  two  months  of  1970 
were  adversely  affected  by  a 
newspaper  strike  in  Baltimore. 

These  estimates  are  based  on 
actual  linage  measurements  by 
Media  Records  for  its  52-city 
index,  and  they  reflect  changes 
in  rates  and  distribution  as 
measured  by  the  Bureau. 

Classified  advertising  reve¬ 
nues  were  down  by  2.8%  in 
February  and  by  1.8%  for  the 
two  months.  The  February  de- 
crea.se  in  national  advertising 
revenues  was  7.9%.  For  the  two 
months,  this  classification  had 
an  8.2%  decline.  Both  the  gen¬ 
eral  and  the  automotive  cate¬ 
gories  of  national  ads  were  off 
in  February,  general  by  7.4% 
and  automotive  by  9.2%. 


Sloan  safety  awards 
open  to  print  media 

Washington 

Categories  reflecting  the  ex¬ 
panded  Sloan  Awards  for  High¬ 
way  Safety  plus  a  new  $7,500 
cash  award  for  outstanding  per¬ 
formance  have  been  announced 
by  the  Highway  Users  Federa¬ 
tion  for  Safety  and  Mobility 
and  the  Alfred  P.  Sloan  Foun¬ 
dation,  co-sponsors  of  the  pro¬ 
gram.  The  awards  will  be  pre¬ 
sented  June  2  in  New  York 
City. 

This  year,  for  the  first  time 
in  the  program’s  22-year  his¬ 
tory,  the  Sloan  Awards  will  be 
open  to  print  media. 

Bronze  plaques  will  be  pre¬ 
sented  to  winners  in  each  cate¬ 
gory.  The  single  cash  award  of 
.$7,500  will  lie  offered  to  an  in¬ 
dividual  in  either  the  broadcast 
or  print  media  for  exceptionally 
meritorius  .service — si)ecifically 
“in  recognition  of  an  outstand¬ 
ing  contribution  to  highway 
safety.”  Emphasis  will  be  on 
originality  and  creativity. 

Entry  fonns  for  the  1970 
Sloan  Awards  are  now  available 
from  the  Highway  Users  Fed¬ 
eration,  200  Ring  Building, 
Washington,  D.  C.  200;t6.  They 
must  l)e  submitted  t)efore  May 
18  to  be  eligible  for  this  year’s 
judging. 


For  the  third  year  in  a  row, 
Newsday  has  won  the  grand 
prize  for  community  service  in 
New  York  State  journalism  for 
its  continuing  series  on  land 
scandals  in  Long  Island  com¬ 
munities. 

Different  sets  of  judges  have 
considered  the  entries  each  year 
in  the  competition  sponsored  by 
the  New  York  State  Publishers 
Association.  This  year  the  panel 
consisted  of  Courtney  R.  Shel¬ 
don,  managing  editor  of  the 
Christian  Science  Monitor; 
Thomas  L.  Boardman,  editor  of 
the  Cleveland  Press;  and  Shan¬ 
dy  Hill,  former  publisher  of  the 
Pottstown  (Pa.)  Mercury. 

.)  Caiinetl  winners 

Five  newspapers  in  the  Gan¬ 
nett  Group  were  winners  of 
awards  in  various  circulation 
categories:  the  Mount  Vernon 
Daily  Ary  us  for  exposing  Mafia 
links  with  private  garbage  col¬ 
lectors;  the  Xiayara  Falls  Ga¬ 
zette,  for  Gregg  Mitchell’s  series 
on  police  relations  in  the  black 
community;  the  Sewlmryh 
\ews,  for  the  series  on  the  black 
man’s  role  in  U.S.  history;  the 


Binghamton  Press,  for  Keith 
George’s  report  on  real  estate 
assessments;  and  the  Rochester 
Democrat  and  Chronicle,  for  an 
examination  of  the  State  De¬ 
partment  of  Motor  Vehicles. 

Other  winners  were: 

Oneida  Daily  Dispatch,  Wilma 
Luebbe,  for  revealing  local 
usage  of  marijuana.  Also  for  its 
editorials  on  city  printing  con¬ 
tract  deals. 

Port  Jervis  Union-Gazette, 
for  a  series  on  oversized  trucks. 

Corning  Leader,  for  reporting 
on  farm  poverty, 

DunUirk-Fredonia  Observer,  a 
report  on  the  boai’d  of  educa¬ 
tion. 

Middletou'ii  Times  Herald-Rec¬ 
ord,  an  editorial  written  by  A. 
N.  Romm. 

Sewsday,  for  editorials  on 
conservation  and  public  parks. 

Four  members  of  the  News- 
day  team  that  assembled  the 
land  .scandal  entry  attended  the 
jiublishers’  convention  in  Ja¬ 
maica  to  receive  the  plaque. 
They  are  .\nthony  J.  Marro, 
James  Klurfield,  Kenneth  C. 
Crowe  and  Geraldine  Shanahan. 


Getiwo  Cheaper 
than  one^Marvie  Sa^ 


Dear  Mar  vie: 

The  12,000  lines  per  hour  throuijhput  on 
T'l  PESET'8  isn’t  enough.  1  need  at  least  twice 
that.  1  saw  one  guy  ad\ertising  twice  that. 
What  do  you  think? 

Big  Timer 

Dear  Big: 

The  best  wav  to  get  24,000  lines  per  hour 
throughput  is  to  buy  tuo  TYPESET-8s. 
First  of  all,  it’s  cheaper.  Two  of  ours  cost 
less  than  one  of  the  other  brand.  One  sys¬ 
tem  hacks  up  the  other  so  you  get  security. 
And  furthermore,  you  can  buy  it  from  the 
guys  who  make  computers.  Us. 

Dear  Mar  vie; 

Someone  told  me  that  TYPESET-8  is  less  than 
the  $29,900  1  thought  it  was.  Is  there  a  sale  or 
something? 

Dear  Shop:  Shopper 

The  new  TYPESET-8  goes  for  $16,900  and 
it’s  more  than  a  sale.  It’s  a  design  change 
that  uses  a  non-expandahle  control  for  one 
reader  and  one  punch  that  makes  the  big 
difference.  But  the  machine  has  the  same 


throughput,  the  same  proven  software,  and 
the  same  DIGITAL  organization  standing 
behind  it. 

Dear  Mar  vie: 

W  hen  you  got  computerized  typesetting  and 
something  goes  wrong,  who  do  you  call? 

Nervous 

Dear  Nerve: 

If  it’s  TYPESET-8,  call  DIGITAL.  If  it’s 
another  system,  first,  figure  out  if  the 
trouble  is  in  the  hardware,  the  software,  or 
in  the  peripherals.  Then,  check  that  care¬ 
fully,  because  it’s  very  difficult  to  know  for 
sure.  Then  call  the  expert  in  that  special¬ 
ized  field. 

.Muri  ie  u  ill  he  ^lad  to  helj)  you  with  your  (nohlems 
Send  them  on  a  postcard,  or  if  more  personal,  in 

Oa  letter,  to  .Mart  ie.  Digital 
Ec/uipment  Corporation, 
Maynard,  Ma.s.s.  Ij  they’re 
urgent,  call  (6//)  8(j/-j///. 


COMPUTERS  •  MODULES 
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How  you 

could  feel  a  little  better 
about  your  federal  taxes. 


As  a  taxpayer,  you'd  certainly  welcome  all  the  help 
you  could  get  in  bearing  (and  sharing  equally)  the  costs 
of  our  federal  government. 

Among  the  biggest  sources  of  federal  taxes  are  the 
investor-owned  electric  light  and  power  companies. 
They  serve  about  80%  of  electric  users  in  the  U.S.A 

But  did  you  know  that  government  electric  power 
projects— representing  a  considerable  part  of  the 
electric  industry— do  not  yield  any  tax  revenue  to  our 
national  treasury? 

It's  a  fact  that  more  than  $4,41 1,000,000  in  federal 
tax  revenues  were  lost  from  1953  to  1968  through 
this  situation. 

It  is  also  a  fact  that  government  electric  power 
projects  are  very  large  businesses. 

Their  sales  total  hundreds  of  millions  annually,  and 
the  electric  power  they  sell  goes  to  millions  of  residen¬ 
tial,  commercial  and  industrial  consumers. These 


consumers  do  not  pay,  through  their  electric  bills,  the 
same  taxes  toward  the  cost  of  government  that  other 
Americans  pay.  Everyone  else  has  to  help  make  up 
the  difference. 

What  is  suggested  is  that  government  electric 
power  businesses  assume  federal  tax-paying  respon¬ 
sibility.  as  do  the  investor-owned  electric  power 
companies. 

This  would  not  only  help  achieve  the  American  goal 
of  tax  fairness  to  all,  but  would  at  the  same  time  open 
an  added  source  of  revenue  to  help  pay  the  cost  of 
government. 

We  believe  this  is  a  matter  that  ought  to  be  given 
some  thoughtful  attention  by  every  taxpayer. 

Investor-Owned  Electric  Light  and  Power  Companies* 

For  names  of  sponsoring  companies,  write  to;  Power  Companies. 
1345  Avenue  ot  the  Americas.  New  York,  New  York  10019 


‘Remarkable’  safety  record 
set  by  circulation  drivers 


Calgary,  Alta. 

A  record  of  92  yeans’  acci¬ 
dent-free  driving  was  accumu¬ 
lated  by  Calyarn  Heiald  circu¬ 
lation  department  drivers  whose 
safety  achievements  were  cele¬ 
brated  at  the  newspaper’s  11th 
annual  safe-driving  dinner  re¬ 
cently. 

A  district  advi.ser  received  an 
11-year  certificate.  He  has  not 
been  involved  in  any  kind  of  a 
car  accident  since  the  campaign, 
operated  under  the  auspices  of 
the  Pacific  Northwest  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation,  was  started. 

One  country  cartage  driver, 
who  annually  logs  about  100,000 
miles  in  all  types  of  weather, 
has  a  10-year  perfect  record; 
another  who  drives  about  85,000 
miles  each  year  under  similar 
difficult  rural  conditions,  hasn’t 


Mol  lire  relinks 
from  Vi  liilbM'k  &  C-o. 

Lewis  h'.  Mottice,  an  executive 
and  sales  repre.sentative  for 
Whitlock  and  Company,  for  20 
years,  retired  March  81.  He 
started  his  career  as  a  carrier 
boy  for  the  Canton  Itnily  Sewst 
in  Ohio.  In  19.30  he  joined  the 
Cleveland  Plain  dealer’s  circu¬ 
lation  department  and,  in  1931 
became  circulation  manager  of 
the  Marietta  Times. 

Mottice  was  circulation  man¬ 
ager  in  .Adrian,  Michigan  from 
1937  to  1942.  He  joined  the 
Columb^is  Citizen  as  circulation 
promotion  manager  in  1942  be- 
for  his  as.sociation  with  Whit¬ 
lock  in  1950. 


THE 

METRO  AWARD 

for 

PLUS  BUSINESS 

presented  to 

CHRONICLE  &  HERALD 
Augusta.  Georgia 
DECATUR  DAILY 
Decatur,  Alabama 
INDEPENDENT 
Grand  Island,  Nebraska 

MORE  NEWSPAPERS  USE  METRO 
NEWSPAPER  SERVICE  THAN  ANV 


had  a  reportable  mishap  in  four 
years. 

R.  L.  Sanburn,  Herald  editor- 
in-chief,  in  presenting  pins  and 
certificates  to  29  drivers,  com- 
plimentiHl  them  on  their  “truly 
remarkable”  safe-driving  marks. 
“It’s  even  more  remarkable,”  he 
added,  “bearing  in  mind  that, 
under  the  PNICMA’s  stringent 
regulations,  these  awards  de¬ 
mand  not  only  that  the  driver 
must  not  have  been  the  cau.se  of 
an  auto  accident  but  also  that 
he  must  not  have  suffered  even 
a  fender-denting  as  the  result 
of  the  other  driver’s  fault.” 

• 

Ad  bureau  eatalo^ie 

lists  market  studies 

The  Bureau  of  Advertising, 
.\NPA,  has  prepared  a  cata¬ 
logue  of  re.search  studies  and 
reports  published  by  U.S.  news¬ 
papers  from  January  1,  1968  to 
•August  31,  1969.  The  catalogue 
is  available  to  newspaper  adver¬ 
tisers  and  advertising  agencies 
and  others  in  need  of  local  mar¬ 
ket  information. 

Studies  are  groujjed  under 
chapter  headings  such  as  Con¬ 
sumer  Analy.ses,  Top  Ten 
Brands,  Continuing  Home  Au¬ 
dits  and  market  studies.  A  spe¬ 
cial  section  covers  such  subjects 
as  alcoholic  beverages,  automo¬ 
tive,  food  and  grocery  and 
travel.  A  total  of  130  newspa¬ 
pers  are  represented  in  the  pub¬ 
lication. 

• 

Science  writing  award 

The  1970  American  Institute 
of  Physics-United  States  Steel 
Foundation  award  for  science 
journalism,  a  $1,500  prize,  has 
been  given  to  C.  P.  Gilmore,  sci¬ 
ence  editor  of  Metromedia  Tele¬ 
vision  and  a  freelance  writer. 
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AMERICA  NEEDS 
MORE  FLAG  WAVERS! 


New  York  Times  splits 
circulation  command 

A  realignment  of  command  in 
the  circulation  department  of 
the  New  York  Times  was  an¬ 
nounced  this  week  by  Nathan 
W.  Goldstein,  circulation  di¬ 
rector. 

Effective  April  1,  Patrick 
Reynolds  becomes  circulation 
manager,  development,  and  Wil¬ 
liam  A.  Holmberg  becomes  cir¬ 
culation  manager,  sales. 

Reynolds,  circulation  manager 
since  1959,  has  been  with  the 
Times  since  1934.  Beginning  as 
a  canvasser,  he  moved  up  the 
ranks  until,  in  1938,  he  was  put 
in  charge  of  school  circulation. 

Bill  Holmberg,  assistant  cir¬ 
culation  manager,  has  been  with 
the  Times  since  1947.  He  had 
worked  in  circulation  briefly  be¬ 
fore  then  in  Bethlehem,  Pa.  He 
had  been  national  circulation 
manager  before  becoming  assist¬ 
ant  circulation  manager. 

• 

Two  school  programs 
aim  at  news  careers 

Omaha 

The  Omaha  World-Herald  has 
started  two  Jiew  public  service 
programs  aimed  at  interesting 
high  school  students  in  journal¬ 
ism  as  a  career. 

Every  month  during  the 
school  year  a  student  from  one 
of  the  schools  in  the  area  ob¬ 
serves  the  operation  of  the 
newspaper  for  tw'o  days.  The 
intern  goes  out  on  a  photo  and 
feature  assignment,  attends  a 
press  conference  and  takes  part 
in  other  activities. 

The  program  is  in  addition  to 
the  intern  program  which  pro¬ 
vides  summer  jobs  for  college 
students. 

Another  effort  is  the  “Key 
Staffer  Award,”  a  medal  ion  that 
w'ill  be  presented  by  a  repre¬ 
sentative  of  the  World-Herald 
with  the  college  scholarships  the 
newspaper  bestows  each  year  to 
high  school  seniors  who  have 
done  outstanding  work  in  jour¬ 
nalism  within  their  schools. 


I  Patriotism  is  in  danger  of  becoming 
i  a  dirty  word.  The  Pledge  of 
;  Allegiance  is  questioned.  Students 
j  refuse  to  sing  the  Star  Spangled 
Banner.  Where  does  it  all  end?  Start 
the  counter  attack.  Offer  U.S.  Flag 
Sets  at  cost  as  a  public  service. 
Sample  without  obligation. 

Write  for  yours. . . 

TAMM-VOGT  CO.  'The  Flag  People’ 
2200  Olive  St.  Louis,  Mo.  63103 


McCall  appoints  aide 

Buenos  Aires 
Appointment  of  Matthew  T. 
Kenny  as  executive  assistant  to 
William  H.  McCall,  United 
Press  International  vicepresi¬ 
dent  and  general  manager  for 
South  America,  was  announced 
here.  McCall  said  Kenny’s  duties 
will  include  supervision  of  the 
UPI  news  report  from  South 
America.  Kenny,  47,  moves  to 
Buenos  Aires  from  Miami, 
where  since  1962  he  has  directed 
UPI’s  Cuban  radio  listening 
post. 


Papers  asked 
to  help  plan 
for  reading 

Newspapers  have  been  asked 
to  join  a  campaign  to  combat 
school  dropouts  by  encouraging 
good  reading.  They  are  invited 
to  participate  in  an  effort  to 
disseminate  a  wallet-size  read¬ 
ing  list  especially  developed  to 
help  trim  the  annual  dropout 
rate  of  675,000  young  people. 

The  “Mod-Mod  Read-In 
Paperback  Booklist”  was  com¬ 
piled  under  the  direction  of  the 
Young  Adult  Service  Division 
of  the  American  Library  Asso¬ 
ciation. 

It  was  created  to  support  the 
United  States  Jaycees  “Opera¬ 
tion  Opportunity”  stay-in  school 
program  and  produced  by  the 
Pilgrim  Book  Society,  which 
was  formed  12  years  ago  to 
liromote  good  reading. 

According  to  William  J. 
Worrell,  founder  and  president 
of  Pilgrim  Book  Society,  the  se¬ 
lected  list  of  almost  50  titles 
“can  serve  as  a  passport  to 
understanding  and  achievement 
for  a  discouraged  student.” 

Through  Pilgrim’s  public  re¬ 
lations  consultants,  Bernard  E. 
Ury  Associates,  Chicago,  ed¬ 
itors  and  commentators  were  in¬ 
vited  to  offer  copies  of  the  list 
as  a  public  service  to  readers 
and  listeners. 

The  first  booklist  profession¬ 
ally  compiled  specifically  to 
cope  w'ith  the  dropout  problem, 
“Mod-Mod”  is  divided  into  eight 
sections.  Subject  areas  are  ro¬ 
mance,  ghosts  and  spies,  biog¬ 
raphy,  humor,  inspirational 
.stories,  Africa  and  African 
history,  self-improv^ement,  and 
life  “the  way  it  is.” 

Books  are  arranged  within 
each  category  from  easy  to  diffi¬ 
cult  in  reading  comprehension, 
they  range  in  scojje  from  the 
adventures  of  Charlie  Brown 
and  the  Peanuts  gang  to  the 
life  of  Malcolm  X. 

All  of  the  titles  are  available 
in  paperback,  and  most  can  be 
borrowed  from  public  libraries 
or  purchased  at  comparatively 
little  expense  from  book  stores 
or  department  stores. 

Copies  of  the  list  are  avail¬ 
able  directly  from  the  Pilgrim 
Book  Society,  82  Pembroke 
Road,  Akron,  Ohio. 

Publishers  who  want  to  par¬ 
ticipate  are  invited  to  write  to 
Bernard  E.  Ury  Associates, 
Inc.,  307  N.  Michigan  Ave., 
Chicago,  Ill.  60601,  and  order, 
on  business  letterhead,  the 
number  of  copies  they  wish. 
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Automated  proofs, 
a  dozen. 


1500  COPYBOARD 


Bruning's  new  1500  makes 
same  size  praafs  af  newspaper 
paste-ups  up  to  1 8  x  24  inches. 

For  about  10c  a  proof. 

It's  all  automatic.  Your  operator 
just  inserts  the  paste-up  and 
presses  a  button.  Within  seconds, 
out  come  perfect,  dry  proofs. 

As  many  os  you  need. 

Compare  the  savings.  With  the 
old  photographic  methods,  o 
page  proof  costs  up  to  $24.00  o 


dozen.  With  the  new  electrostatic 
1 500,  the  some  proofs  cost 
about  o  dime  each,  full-page  size. 

Consider  the  labor  savings,  too. 
Your  operator  is  free  to  do 
other  things  while  the  1500 
automatically  turns  out  proofs. 

Wont  more  proof  that  the  1 500 
con  revolutionize  your  proof¬ 
making?  Coll  your  Bruning  man. 
Or  write  to  Bruning  Marketing 
Dept.,  AAt.  Prospect,  Illinois  60058. 


Seri  pps-Ho  ward 
assigns  Estlow 
to  general  staff 

Edward  W.  Estlow,  business 
manager  of  the  Rocky  Mountain 
Xeivs  (Denver)  since  1964,  has 
t>een  named  assistant  general 
Ivusiness  manager  of  Scripps- 
Howard  \ewsi)apers.  The  ap¬ 
pointment  was  made  by  Frank 
R.  Powers,  general  business 
manager  of  Scripps-Howard. 

William  W.  Fletcher.  42,  per¬ 
sonnel  manager  of  the  Rocky 
Mountain  News  since  1964,  will 
succeed  Estlow  as  business  man¬ 
ager  of  that  newspaper. 

Estlow,  who  is  r>0  years  old, 
will  move  to  the  Scripps-How¬ 
ard  executive  offices  at  200  Park 
Avenue,  New  York  City.  He 
ioined  the  Rocky  Mountain 
News  in  19r)2  as  a  retail  adver¬ 
tising  salesman,  was  named  per¬ 
sonnel  manager  in  19.o5,  and  in 
1964,  on  the  retirement  of  B.  W. 
Lewis,  iM'came  laisiness  man¬ 
ager. 

Born  in  Snyder,  Colo.,  the 
son  of  a  mini.ster,  Estlow  at¬ 
tended  high  school  in  Collings- 
wood,  N.  .J.  At  the  University 
of  Denver,  where  he  was  grad¬ 
uated  with  a  Bachelor  of  Arts 
degree  in  1942,  he  starred  in 
football. 

During  World  War  II,  he 
rose  from  private  to  captain  in 
the  .\rmy  .\ir  Corps.  Estlow 
studied  law  at  the  University  of 
Denver.  His  first  newspaper  job 
was  in  1949  as  general  manager 
of  a  New  Mexico  weekly. 

Fletcher,  who  was  born  in 
Watertown,  Mass.,  joined  the 
advertising  staff  of  the  Rocky 
Mountain  News  in  1952,  after 
graduation  from  Ohio  Wesleyan 
University.  His  World  War  IT 
service  included  duty  with  the 


Estlow  Fletcher 


Army  of  Occupation  in  .Japan. 
He  also  did  post  graduate  work 
in  Economics  at  the  University 
of  Denver. 


Wall  Street  Journal 
elian^es  bureau  staff 

The  Wall  Street  Journal  has 
announced  staff  changes  in  four 
of  its  news  bureaus. 

G.  Frederick  Taylor,  assistant 
managing  editor.  Pacific  Coast 
Edition,  becomes  an  assistant 
managing  editor.  New  York. 

Replacing  Taylor  is  Herbert 
G.  Lawson,  assistant  managing 
editor,  Dallas. 

Kenneth  G.  Slocum,  assistant 
managing  editor,  Cleveland,  is 
moving  to  the  Dallas  bureau  and 
he  is  replaced  in  Cleveland  by 
Everett  Groseclose,  a  member  of 
the  New  York  news  staff. 

• 

Guy  Bueno  is  elected 
as  presi<leut  of  FPA 

Guy  Bueno,  who  represents 
Pryesa,  of  Spain,  was  elected 
president  of  the  Foreign  Press 
.Association  with  63  votes,  out 
of  a  total  of  110  votes  cast,  of 
which  34  were  invalid.  He  suc¬ 
ceeds  Richard  Yaffe. 

Other  officers  are:  Ranerji 
and  M.  Suwabe,  vicepiesidents; 
Myriam  Luz,  general  secretarj'; 
Elena  F.  Nielsen,  assistant 
general  secretary;  and  Jussi 
Himanka,  treasurer. 


CURRENT  EDITORIAL  RESEARCH  REPORTS 

Sexual  Revolution 

April 

1 

Politics  and  Youth 

April 

8 

Reform  of  Public  Education 

April 

15 

Urbanization  of  the  Earth 

April 

24 

1735  K  Street,  N.W.  Washington,  D.  C.  20006 

202-296-6800 

news 

.\P  appoints  Edmoiids 
for  newspaper  contact 

.Appointment  of  .Alfred  B.  G. 
Edmonds  Jr.  as  a  newspaper 
membership  executive  for  the 
Associated  Press  has  been  an¬ 
nounced  by  Wes  Gallagher,  gen¬ 
eral  manager. 

Edmonds,  34,  has  been  corre.s- 
pondent  in  charge  of  the  AP 
office  in  Pittsburgh  since  last 
April.  He  will  be  succeeded  by 
Thomas  C.  Briley,  now  corres¬ 
pondent  at  Juneau.  .Ala.ska. 
Robert  E.  Mottram,  a  newsman 
in  the  Seattle  office,  will  become 
correspondent  at  Juneau. 

Edmonds  will  be  an  assistant 
to  Deputy  General  Manager 
Harry  T.  Montgomery.  He  will 
report  directly  to  William  C. 
Barnard,  a  general  executive 
responsible  for  the  development 
of  newspaner  membership. 

Edmonds,  a  native  of  Acco- 
mac.  Virginia,  joined  the  AP 
in  Richmond  in  1965.  He  had 
worked  for  the  Richmond  Neva 
TjCader  and  the  Frederickshury 
(Va.)  Neva-Tvader. 

*  *  * 

Garr  Schmidt,  a  former  .Al¬ 
bany,  N.Y.  newspaper  cartoon¬ 
ist,  lately  in  the  public  relations 
department  at  J.  Walter 
Thompson  Co. — now  an  account 
supervisor  at  William  G.  Heth- 
erington  Co.,  Newark  PR  firm. 

+  *  * 

Jkrry  Korn,  a  news  editor  for 
the  Associated  Press.  1945-50 — 
from  executive  editor  of  Time- 
Life  Rooks  to  editor  of  Time- 
Life  Books,  with  the  ])romotion 
of  Robert  T.I'BAR,  a  former  New 
York  Times  staffer,  to  executive 
editor  of  Fortune  magazine. 

*  *  * 

WlI.I.IAM  L.  Slatkin,  who 
joined  Ampex  Corporation’s  PR 
staff  in  1968  from  the  UPI  in 
New  Mexico — named  product 
news  manager  at  .Ampex. 

♦  *  * 

Howard  Hokfm aster,  foi-mer 
managing  editor  of  the  Han.ni- 
hal  (Mo.)  Courier-Post — named 
associate  editor  of  the  Corvallis 
(Ore.)  Gazette-Times. 

*  *  * 

Warren  Nortiiwood,  foiuner 
director  of  public  relations  for 
Space-General  Corp. — to  Wol¬ 
cott,  Carlson  &  Co.  He  is  a  for¬ 
mer  Tulare  (Calif.)  .Advance 
Reyister  reporter. 

♦  *  * 

Lawrence  A.  Sii.ver,  onetime 
New  Haven  (Conn.)  Reyister 
reporter — now  vicepresident/PR 
for  Goldman  .A.ssociates,  finan¬ 
cial  agency  at  Dedham,  Mass. 
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RICHARD  SHERRY  has  been  ap¬ 
pointed  editor  of  the  Publishers- 
Hall  Syndicate.  He  has  been  pro¬ 
motion  director  and  associate  edi¬ 
tor  since  1965,  following  work  in 
the  promotion  department  of  the 
Miami  Herald. 

Charles  Dumas,  Associated 
Press — the  distinguished  report¬ 
ing  award  of  the  Legislative 
Correspondents  Association 
.Alumni  at  Albany,  N.Y. 

*  ♦  * 

Roger  Dove,  former  Connecti¬ 
cut  and  New  York  newspaper¬ 
man — now  executive  director  of 
the  Insurance  .A.s.sociation  of 
Connecticut. 

♦  ♦  ♦ 

JoH.N  Montali.ni,  recent  Cor¬ 
nell  University  law  .school  grad¬ 
uate — to  the  staff  of  the  Water- 
hnry  (Conn.)  .American. 

*  * 

Noel  Coppac.e — named  assist¬ 
ant  state  new's  editor,  Water- 
hury  (Conn.)  Republican. 

♦  *  * 

Marvin  L.  Krasnansky,  a 
former  New  York  Stock  Ex¬ 
change  public  relations  execu¬ 
tive,  previously  a  reporter  for 
the  Easton  (Pa.)  Express — now 
vicepresident/corporate  com¬ 
munications,  International  Utili¬ 
ties  Corp.,  Philadelphia. 

«  ♦  * 

Cecil  O.  Thrash,  who  began 
his  career  as  a  reporter  in  Beau¬ 
mont,  Tex. — appointed  director/ 
public  relations  and  advertising 
of  the  Black  Clawson  Company. 
*  ♦  * 

W'ARREN  Bays — promoted  to 
city  editor  of  the  Wheeliny 
(W.Va.)  Intelliyencer. 

*  *  ♦ 

Rosemary  B.  Dodge  —  from 
the  New  Canaan  (Conn.)  Ad¬ 
vertiser  to  the  Connecticut  Sun¬ 
day  Herald  as  retail  advertising 
manager.  She  is  the  wife  of 
Richard  W.  Dodge,  business 
manager  of  the  Herald. 
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in  the  news 


AP  assigns  Waugh 
as  education  writer 

William  J,  Waugh  of  the  As¬ 
sociated  Press  Washington  staff 
has  been  appointed  AP  educa¬ 
tion  writer,  succeeding  Garven 
Hudgins,  who  has  resigned. 

Waugh  is  a  former  war  cor¬ 
respondent  in  Korea,  a  former 
chief  of  bureau  at  Los  Angeles, 
San  Francisco,  Atlanta,  Louis¬ 
ville,  and  Honolulu. 

Hudgins  resigned  to  become 
director  of  the  Office  of  Institu¬ 
tional  Research  for  the  National 
.Association  of  State  Universi¬ 
ties  in  Washington. 

♦  *  ♦ 

Jack  Steele,  managing  editor 
of  Scripps-Howard  Newspaper 
Alliance — inaugurated  as  presi¬ 
dent  of  the  Gridiron  Club  in 
Washington. 

*  *  ♦ 

John  W.  Graham,  advertis¬ 
ing  director  of  the  Lorain 
(Ohio)  Journal,  who  began  his 
career  as  a  copy  boy  on  the  New 
York  Times  and  who  has  been 
in  journalism  46  years,  has  re¬ 
tired  at  73.  At  one  time  he  was 
general  manager  of  the  Journal 
and  of  the  Mansfield  News-Jour¬ 
nal. 

#  *  * 

Charles  F.  Percent,  former 
reporter  for  the  Cleveland 
Press,  has  been  appointed  di¬ 
rector  of  public  relations  of 
NSA  Public  Relations,  a  divi¬ 
sion  of  Nehson  Stern  &  Asso¬ 
ciates,  Cleveland-based  advertis¬ 
ing  agency. 

*  *  * 

Thomas  R.  Gormley,  adver¬ 
tising  director,  Cincinnati  En¬ 
quirer,  has  been  elected  to  the 
board  of  the  Salvation  Army  of 
Greater  Cincinnati. 

*  *  + 

George  A.  McCctcheon, 
ci'eative  advertising  coordinator 
— named  to  new  position  as  ad¬ 
vertising  art  manager  of  the 
Cawden  (N.J.)  Courier-Post. 

Hfi  ^ 

G.  Barry  Hibbard,  budget 
and  systems  analyst  at  the  De¬ 
troit  (Mich.)  News — promoted 
to  assistant  controller. 

9):  lie 

Mark  McAtee  of  the  Clinton 
(Okla.)  Dail!/  News  staff  has 
been  named  assistant  publi.sher. 
.Mrs.  Willa  Belle  Hardin,  who 
has  been  office  and  classified  ad¬ 
vertising  manager,  is  now'  busi¬ 
ness  manager. 

*  *  ♦ 

Marion  Morefield — from  ad¬ 
vertising  staff  of  the  El  Reno 
(Okla.)  Tribune  to  retail  ad¬ 
vertising  manager. 


FRANK  C.  MILES  has  been  ap¬ 
pointed  general  manager  of  Thom¬ 
son  Newspapers  Inc.,  Des  Plaines, 
III.  He  has  been  associated  with 
the  group  for  21  years,  the  last 
three  as  assistant  general  manager. 
Previously  he  was  publisher  of  the 
Austin  (Minn.)  Herald. 


Richard  G.  Toomey  Jr.,  di¬ 
rector  of  publicity  for  the  South 
Carolina  Electric  and  Gas  Co. 
since  1964 — to  the  State-Record 
Publishing  Co.  at  Columbia  as 
director  of  public  relations. 

*  9t! 

Berw'Y.n  M.  Bi.e.ssing  —  pro¬ 
moted  to  production  director  of 
the  State-Record  Publishing  Co. 
at  Columbia,  S.C.  He  joined  the 
company  in  19.^9  as  press  room 
superintendent  after  having 
worked  for  the  Cliicaqo  Tribune 
and  the  Detroit  Free  Press. 

*  * 

Thomas  A.  Mason,  a  former 
Scripps-Howard  Newspapers  re¬ 
porter — named  assistant  di¬ 
rector  for  communications  of 
the  South  Carolina  State  De¬ 
velopment  Board. 

♦  *  * 

Richard  G.  Moisio — promoted 
to  business  manager  of  the  Flor¬ 
ence  (S.C.)  News. 

♦  *  * 

David  G.  Gelman — from  edi¬ 
tor  of  the  editorial  pages  to  na¬ 
tional  editor  of  Newsdaq,  Long 
Island.  Mel  Opotowsky — from 
national  editor  to  Suffolk  editor. 
Joseph  Koenenn — from  Suffolk 
night  news  editor  to  Nassau 

editor. 

#  *  # 

Les  Crebassa,  assistant  pro¬ 
duction  superintendent  of  the 
Detroit  (Mich.)  Free  Press — 

retired  after  .10  years  in  the 
newspaper  business. 

*  «  ♦ 

Lenore  Horowitz,  formerly 
on  news  staff,  Syracuse  (N.Y.) 
Post-Standard — to  news  depart¬ 
ment,  Hartford  (Conn.)  Times. 


Sherrie  Somers,  formerly 
with  the  Palm  Beach  (Fla.) 
Post — to  Crawley-Pickard  Inc., 
Boston  advertising  agency,  with  , 
copy  assignments  and  account ; 
representative  responsibility, 

*  *  * 

Mrs.  Jo  Brosious,  editor-in- 
chief,  Westport  (Conn.)  Neivs 
— resigned.  Robert  Pollack, 
present  managing  editor,  suc¬ 
ceeds  her. 

♦  ♦  * 

George  Remington,  editor  of  ■ 
the  Helena  (Cont.)  Independent  | 
Record,  has  been  elected  presi¬ 
dent  of  the  Last  Chance  Press 
Club. 

♦  *  * 

Stanley  Kulp,  formerly  with 
Today,  Cocoa,  Fla. — to  editorial 
staff,  Hartford  (Conn.)  Times, 
as  an  artist. 

*  *  * 

Robert  L.  White,  press  sec- 
I'etary  to  Oregon  Congressman 
Wendell  Wyatt  with  headquar¬ 
ters  in  Washington,  D.C. — 
named  managing  editor  of  the 
Portland  (Ore.)  Press,  pub¬ 
lisher  of  a  dozen  area  editions 
of  weeklies. 

*  *  * 

Ann  Hill  Thomas,  Palo  Alto 
(Calif.)  Times  .staffer — named 
women’s  editor  of  Cottaye  Grove 
(Ore.)  Sentinel.  She  is  a  Uni¬ 
versity  of  Oregon  School  of 
Journalism  graduate. 


James  O.  S.mith,  former  man¬ 
aging  editor  of  the  Loveland 
(Colo.)  Star  and  advertising 
manager  of  the  Fort  Collins 
(Colo.)  Star — named  editor  and 
publisher  of  the  Prineville 
(Ore.)  Central  Oregonian. 

^  nt  * 

Roy  B.  Kelly — named  adver¬ 
tising  manager  of  the  Tucson 
(Ariz.)  Citizen.  Mrs.  Jean 
Koehler — circulation  pi-omotion 
manager.  Both  have  been  work¬ 
ing  for  Tucson  Newspapers  Inc. 


go/. 
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AND  COMPANY 


NEWSPAPER 
SALES  PURCHASES 

DURING  ANPA 
April  l?-24  available 
at  Waldorf-Astoria  for 
PRIVATE  CONFERENCES 

19191  782-3131 
RALBIGH,  N.  C. 

Box  17306 

NATION-WIDE  PERSONAL  SERVICE 


YoiAreonTV 
every  time 
you  call  Delta 
for  a  seat. 

Not  broadcast,  of  course. 
But  our  own  coast-to-coast 
closed  circuit  network. 

It's  Deltamafic"— an  instant 
communications  device  that's 
tied  in  to  a  giant  IBM  computer 
system.  Our  agent  records  your 
name,  phone  number  and  de¬ 
tails  of  your  trip.  Then  the  com¬ 
puter  "remembers"  it  all  for  in¬ 
stant  reference.  And  flashes  it 
to  a  TV  screen  on  command. 

Deltamatic*^  never  forgets 
a  name  (even  though  it  can't 
remember  a  face).  Another  in¬ 
novation  that  helps  us  be  ready 
when  you  are.  Call  Delta  direct 
or  see  your  Travel  Agent. 


\  1  BARNES/ UG  j 

1  BL.  52 ITtW 

2  BL  62toT  VWAR  KiAU 
FDtiE-«TL572W)‘W  87527' 

,,JKT-TK-/TA/4J0P/l>FEB/»' 


Delta  is 
ready  when 
you  are! 
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The  Weekly  Editor 


THE  SATRAN  BROTHERS 


Two  brothers,  Daniel  R.  and 
Robert  L.  Satran,  co-editors  and 
co-publishers  of  the  award-win¬ 
ning  Vilas  County  News-Review 
and  the  Three  Lakes  News  in 
Eagle  River,  Wis.,  have  been 
named  to  receive  1970  By-Line 
Awards  of  the  Marquette  Uni¬ 
versity  college  of  journalism  at 
Milwaukee. 

The  awards  will  be  presented 
at  the  annual  By-Line  Award 
breakfast  Saturday,  April  18.  A 
Mass  at  11:15  a.m.  at  Gesu 
Chuirh,  in  honor  of  St.  Fi-ancis 
de  Sales,  patron  of  journalists, 
will  precede  the  ceremony. 

The  .sons  of  a  newspaper  pub¬ 
lisher,  .1.  R.  Satran,  both  men 
received  journalism  degrees 
from  Marquette  in  19.')1.  During 
their  high  school  years,  they 
worked  at  the  Denmark  (Wis.) 
Dress,  in  all  production  and 
some  editorial  job.s.  Their  father 
l>ouglit  the  Press  in  1951,  and 
his  sons  worked  on  the  paper 
during  their  last  year  of  college. 

In  19.')2,  the  Denmark  Press 
was  presented  the  Wisconsin 
Press  .Association’s  Sweepstakes 
award  for  the  highest  point  to¬ 
tal  of  all  weekly  newspapers. 

.1.  R.  Satran  and  his  sons 
bought  the  Vilas  County  News- 
Review  and  the  Three  Lakes 
News  in  1952.  Since  that  time, 
the  brothers  have  .served  as  co¬ 
editors  and  co-publishers  of  the 
two  papers. 

From  1953  to  1955,  Robert 
Satran  served  as  editor  of  the 
Fort  Sheridan  (Ill.)  Tower, 
then  a  United  Spates  Army 
newspaper. 

During  the  past  17  years,  the 
Satrans  have  founded  and  pub¬ 
lished  several  other  publica¬ 
tions:  Skiland,  Vacation  Week, 
Badyer  S/iortsmen,  and  most  re¬ 
cently,  the  l\  S.  Snowmobile 
News. 

Among  the  numerous  honors 
the  Satrans’  newspapers  have 
receive<l  is  a  first  award  for 
general  excellence  from  the  W. 
P.  A.  in  1969,  and  in  1966,  a 
first  place  in  the  annual  news 
writing  contest  for  outstanding 
reporting  of  local  education  ac¬ 
tivities,  sponsored  by  the  Wis¬ 
consin  .Asswiation  of  School 
Boards. 

In  addition,  their  newspapers 
have  received  .several  awards 
and  honorable  mentions  from 
the  W.  P.  A.  for  best  editorial 
))age,  be.st  reporting  of  public 
affairs,  best  sports  page,  news 
and  sports  photography,  adver¬ 
tising  tMJography,  and  general 
excellence. 

.Among  the  Satrans’  profes¬ 


sional  accomplishments  is  their 
leadership  in  conservation 
causes,  particularly  through  a 
column,  “News  from  Northern 
Wisconsin,”  written  by  Daniel 
Satran  for  the  Capital  Times, 
Madison,  W’is. 

Both  have  advocated  wild 
river  preservation  acts  and  the 
])  reservation  of  wilderness 
areas. 

The  brothers  reported  the  sub¬ 
standard  living  conditions,  low 
pay,  and  exploitation  of  migrant 
workers  in  northern  W’isconsin 
before  the  plight  of  migrant 
workers  became  a  state  or  na¬ 
tional  issue. 

In  addition,  they  reported  on 
the  accumulation  of  DDT  in 
fatty  and  visceral  tissues  of  fish 
and  traced  the  causes  to  exces¬ 
sive  use  of  the  insecticide  in 
crops,  a  year  before  Rachel 
Carson  wrote  “Silent  Spring.” 

The  Satrans  have  actively 
supported  the  establishment  and 
e.xpansion  of  a  cranberry  proc- 
e.ssing  plant  in  Eagle  River, 
which  now  employs  30  families 
year  round  and  several  hundred 
people  on  a  seasonal  basis. 

They  also  have  supported  the 
establishment  and  operation  of 
private-owned  amusement  parks 
which  provide  employment  for  a 
large  number  of  people  in  the 
area. 

Other  activities  include  their 
efforts  to  bring  inner-city  youth 
to  the  Eagle  River  area  in  the 
summer.  They  have  supported 
l)rivate,  church-related,  and  pub¬ 
lic  agencies  in  these  efforts. 

Both  Satrans  were  instrumen¬ 
tal  in  organizing  the  United 
States  Snowmobile  Association, 
which  has  10,000  members. 

Daniel  Satran,  43,  is  married 
and  has  eight  children.  Robert, 
40,  is  married  and  has  three 
children. 

*  *  * 

Cirrulution  gain 

.ABC  weekly  newspapers  in 
the  United  States  reported  total 
circulations  during  1969  of  3,- 
303,942,  an  increa.se  of  .50  per¬ 
cent,  despite  a  decrease  of  14 
in  the  number  of  papers  report¬ 
ing. 

The  annual  study,  conducted 
by  the  Audit  Bureau  of  Circu¬ 
lations,  also  showed  that  most 
Canadian  ABC  weeklies  re¬ 
ported  increases  over  their  1968 
circulations,  but  the  increases 
were  erased  by  los.ses  totalling 
almost  270,000  reported  by  six 
large  weeklies  in  Canada. 

The  remaining  624  weekly 
newspapers  included  in  the 


study  reported  a  net  circulation 
increase  of  43,437  copies,  despite 
a  decrease  of  17  in  the  number 
of  papers  reporting.  Total  ABC 
weekly  circulation  in  the  two 
nations  was  5,207,889. 

The  United  States  total  was 
the  highest  since  1965.  Average 
circulation  of  ABC  weeklies  in 
the  United  States  increased  to 
8,341  during  1969,  compared 
with  8,019  during  the  previous 
year. 

Increases  in  total  weekly  cir¬ 
culation  were  reported  in  24  of 
the  42  states  with  ABC  weekly 
newspapers.  The  396  United 
States  weeklies  included  in  the 
study  showed  a  net  increase  of 
16,274. 

California,  with  the  addition 
of  three  papers  reporting,  more 
than  doubled  its  weekly  circula¬ 
tion,  jumping  from  78,575  to 
162,454.  Ohio,  with  the  Edition 
of  two  papers  reporting,  almost 
doubled  from  32,487  to  62,588. 
Pennsylvania,  with  no  change  in 
the  number  of  papers  reporting, 
had  the  third  largest  increase 
with  an  additional  21,651  copie.s. 

The  loss  of  269,087  in  weekly 
circulation  by  six  large  weeklies 
in  Quebec  and  Ontario  buried 
increases  totalling  27,163  netted 
by  the  remaining  288  Canadian 
weeklies  included  in  the  study. 
Total  Canadian  ABC  weekly 
circulation  during  1969  was  1,- 
903,947. 

Alberta  and  Nova  Scotia 
.showed  increases,  but  the  in¬ 
creases  of  newspapers  in  On¬ 
tario  and  Quebec — traditionally 
the  fastest  growing  provinces — 
were  erased  by  the  los.ses  of  the 
large  papers.  In  Ontario,  48  of 
the  69  papers  reporting  show’ed 
increases  and  19  of  44  papers 
in  Quebec  reported  increa.ses.  In 
both  provinces  the  net  circula¬ 
tion  increased  when  the  large 
papers  were  not  counted. 

Average  circulation  of  Cana¬ 
dian  weekly  newspapers  was 
8,137  compared  to  9,055  during 
1968.  The  average  circulation 
for  all  ABC  weeklies  declined 
slightly,  to  8,265,  but  still  was 
higher  than  any  year  except 
1968’s  record  average  of  8,398. 

ABC’s  one  weekly  newspaper 
in  Bermuda  reported  an  increase 
of  2.80  percent  to  10,946. 

All  figures  for  this  report  are 
taken  from  Publisher’s  State¬ 
ments  for  the  period  ending 
September  30,  1969. 

• 

Weds  beauty  queen 

Nashua,  N.H. 

A  newspaperman  won  the 
heart  of  “Miss  New  Hamp¬ 
shire.”  Gregory  J.  Andruskevich, 
Manchester  Union  Leader  re¬ 
porter-photographer,  and  Cath¬ 
erine  M.  Zanichkowsky  of 
Nashua  were  married  March  6. 
The  bride  is  studying  music  at 
Rivier  College  in  Nashua. 


Ghalker  joins 
firm  forming 
weekly  chain 

NASnyiLLE,  Tenn. 

Roy  Chalker,  weekly  newspa¬ 
per  publisher  and  former  presi¬ 
dent  of  the  Georgia  Press  Asso¬ 
ciation,  has  been  elected  to  the 
board  of  directors  of  Newspaper 
Corporation  of  America.  Chalker 
is  publisher  of  the  Waynesboro 
(Ga.)  True  Citizen  and  o^v^^er 
of  Chalker  Publishing  Co.,  which 
prints  21  newspapers,  and  pub¬ 
lishes  several. 

Cliff  Hooper,  board  chairman 
of  the  new  corporation,  which 
will  acquire  and  operate  a  chain 
of  weekly  newspapers,  an¬ 
nounced  the  addition  of  Chalker 
to  the  board. 

IVloiiilM*r>  of  board 

Chalker,  who  has  operated 
the  Waynesboro  paper  for  25 
years,  becomes  the  eighth  mem¬ 
ber  of  the  board  of  the  corpora¬ 
tion.  Other  members  are  Charles 
Nelson,  president  of  Home  Fed¬ 
eral  Savings  &  Loan  Associa¬ 
tion;  Carmack  Cochran,  Nash¬ 
ville  attorney;  James  E.  Ward, 
chairman  of  the  board  of  Baird- 
Ward  Printing  Co.  and  presi¬ 
dent  of  Roger  Miller’s  King  of 
the  Road  Motor  Inns;  Hal  Ken¬ 
nedy,  president  of  Holder,  Ken¬ 
nedy  &  Co.,  and  former  Texas 
newspaper  editor;  Robert  E. 
Cooper,  vicepresident  and  gen¬ 
eral  manager  of  WSM  Radio; 
Dr.  Harrison  B.  Wilson,  chair¬ 
man  of  the  Lower  Division  of 
the  Department  of  Health  and 
Physical  Education  at  Tennessee 
.A  &  I  University;  and  Hooper, 
Nashville  financier. 

Hooper  said  the  corporation  is 
negotiating  for  the  acquisition 
of  several  groups  of  weekly 
newspapers.  He  also  said  the 
firm  would  name  a  president  in 
the  near  future. 

“We  are  highly  pleased,” 
Hooper  said,  “with  the  progress 
to  date,  and  we  are  gratified 
with  the  response  we  have  re¬ 
ceived  from  interested  parties 
since  our  initial  announcement 
in  early  January. 

“We  have  heard  from  more 
than  300  weekly  newspaper  own¬ 
ers  from  throughout  the  South, 
and  they  have  been  most  enthu¬ 
siastic  in  support  of  our  plan.” 

As  announced  earlier,  NCA 
will  adopt  centralized  production 
and  modern  technology  in  serv¬ 
icing  the  weekly  newspapers,  de¬ 
veloping  large  blocks  of  circula¬ 
tion  to  appeal  to  national  adver¬ 
tising.  Headquarters  is  at  3310 
Lebanon  Road,  Heimiitage, 
Tenn.  37076. 
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DIRECTORY  Ot  PRKS  CONTACTS 


PR/INDEX  appears  in  EDITOR  &  PUBLISHER  as  a 
monthly  feature  in  the  first  issue  of  each  month. 

This  classified  directory  of  press  contacts,  published  as 
advertising  by  the  companies  and  organizations  listed, 
has  proved  its  usefulness  to  E&P's  readership  of  news¬ 
paper  editors  and  writers,  and  its  efficiency  in  pro¬ 


ducing  response  from  newsmen  for  the  organizations 
who  have  published  listings  in  PR  INDEX. 

If  you  mail  press  contact  lists  to  newspapers,  your 
advertisement  belongs  in  PR  INDEX.  Write  to  E&P  for 
complete  kit  showing  exactly  what  PR /INDEX  can  do 
for  your  company  or  industry. 


AGRICULTURE 


FARM  FACTS  &  PHOTOS— Photos,  slides,  mo¬ 
tion  footage,  bacicground  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  ot 
Sperry  Rand.  New  Holland.  Pa.  17557.  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 


BEEF  CATTLE  PICTURES— Photos,  drawings. 
4x5  color  transparencies,  35mm  slides  of  Angus 
cattle  on  farms  and  ranches  or  individual  ani¬ 
mals.  Also  feature  stories  on  beef  cattle  S 
Angus  cattlemen.  Write  for  information  or  to 
inspect  file  of  50  black  and  white  8X10  photos. 
American  Angus  Assn.,  3201  Frederick.  St. 
Joseph,  Mo.  64501. 


AIRLINES 


ALLEGHENY  AIRLINES — Major  airline  serving 
106  cities  in  17  states  and  Toronto,  Canada. 
Photos,  B&W  and  color,  on  request.  Ready  to 
assist  in  feature  development,  hard  news  gather¬ 
ing,  TV  and  Radio  spots.  Jack  King,  vice  presi¬ 
dent — Public  Affairs:  Dave  Shipley,  director — 
Public  Relations:  Pete  Wasoner,  manager — 
News  Bureau;  c/o  Allegheny  Airlines,  Washing¬ 
ton  National  Airport,  Washington,  D.C.  20001 
202/347-9660 


AVIATION 


aircraft  owners  and  pilots 

ASSOCIATION  (AOPA) 

Largest  general  aviation  organization  repre¬ 
senting  150.000  members.  News  and  comment 
about  general  aviation,  the  largest  segment  of 
air  transportation.  Contact  Charles  Spence, 
Director  Public  Relations,  AOPA  Box  5800 
Washington,  D.C.  Telephone  (301)  654-0500. 


EDP-COMPUTER 


DIGITAL  EQUIPMENT  CORPORATION— In¬ 
formation  on  small-,  medium-,  and  large-scale 
digital  computers  and  electronic  circuit  module', 
the  basic  building  blocks  of  automation.  Con¬ 
tact  Mark  Nigberg,  manager,  public  relations. 
Digital  Equipment  Corp.,  146  Main  Street, 
Maynard,  Mass.  01754.  Phone  (617)  897-5111. 


ELECTRONICS 


LATEST  DEVELOPMENTS  in  subscription  TV  and 
consumer  electronics:  color  TV,  stereo,  research. 
Press  releases,  background  fact  sheets,  8x10  B/W 
photos,  transparencies  upon  request.  Other 
background  on  hearing  aids,  FM  broadcasting, 
TV  and  radio  products  for  the  home  and  out¬ 
doors.  Write  Public  Relations  Dept.,  Zenith 
Radio  Corporation,  1900  N.  Austin  Avenue, 
Chicago— 60639,  or  call  312-745-5035. 


INSURANCE 


AETNA  LIFE  &  CASUALTY — News  specialists 
at  nation's  largest  all-lines  insurance  company 
will  provide  quick  response  to  inquiries  about 
insurance  marketing  and  investment  trends,  all 
forms  of  family  and  business  insurance,  vari¬ 
able  annuities,  pension  plans,  personal  and  in¬ 
dustrial  safety,  driver  education  and  training. 
Tim  Bigelow,  Superintendent,  News  Bureau, 
Hartford,  Connecticut  06115.  Phone  (203) 
273-3049. 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatownert,  home- 
owners,  health,  life  insurance;  trafRc  safety 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director.  Allstat* 
Plaza  Northbrook  III.  Phone  1312)  24i  5086 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
oarticular  emphasis  on  innovations  in  the  areas 
of  rehabilitation.  MEND  and  the  INA  MEND 
Institute:  safety;  loss  prevention  control  ano 
defensive  driving;  and  all  lines  of  property 
liability,  life,  health  and  accident  insurance 
Contact;  Stephen  R.  Lawrence,  Director  o* 
Public  Relations.  1600  Arch  Street  Philadelphia 
Pa.  I9I0I 


INSURANCE  INFORMATION  INSTITUTE- 

Prompt  authoritative  information  on  automobile 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  110 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  ana 
liability  insurance,  call  (212)  233-7650. 


INSURANCE 


THE  TRAVELERS  CORPORATION— Information 
on  financial  planning,  mutual  funds,  variable 
annuities,  all  personal,  business  insurance' 
mortgage,  real  estate  investing,  investment 
management,  data  processing  systems.  Paul  D. 
Schmanska,  Manager,  Public  Information  Dept., 
One  Tower  Square,  Hartford,  Conn.,  06115 
(203)  277-2779. 


NEW  PRODUCTS 


NEW  INDUSTRIAL  AND  CONSUMER  prod¬ 
ucts  from  Holland.  Press  releases  and  8x10  B-W 
photos  are  yours  for  the  asking.  Products  are 
designed  specifically  for  the  American  and 
Canadian  markets.  These  releases  and  special 
press  articles  are  written  for  new  product 
columns,  features,  featurettes  and/or  fillers  in 
all  communications  media.  Write  or  call.  Pub¬ 
licity  Department,  Netherlands  Consulate  Gen¬ 
eral.  10  Rockefeller  Plaza.  New  York,  N.Y. 
10020;  Phone  (212)  246-1429. 


NUCLEAR  ENERGY 


FOR  FACTS.  BACKGROUND  ON  NUCLEAR 

industry  developments,  call  on  the  Atomic  Indus¬ 
trial  Forum,  an  international  clearinghouse.  Tech¬ 
nical  staffers  and  information  specialists  can 
arrange  press  briefings,  tours,  interviews.  Are 
you  on  our  mailing  list?  Contact  Carl  Goldstein, 
assistant  public  affairs  manager,  AIF,  850  Third 
Ave.,  New  York  10022  or  call  2i2/PLaza  4-1075. 


To:  Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Please  insert  the  following  copy  beginning  next  month  for . 

monthly  PR/INDEX  listings,  and  invoice  at  the  lowest  appropriate  rate,  under 
category  heading . 

COPY: 


This  hereby  authorizes  Editor  &  Publisher  to  publish  copy  indicated  in  PR/INDEX 
at  frequency  and  rates  indicated  below. 


NAME . COMPANY . 

ADDRESS  . 

RATES:  Six-line  minimum  insertion,  $3  per  line  for  12  PR/INDEX  issues,  (first 
issue  of  the  month),  $216  total  for  1-year  minimum  listing.  Listing  for  less 
than  12  months,  $4  per  line  for  6-line  minimum  listing.  Listings  of  35 
lines  or  over  in  one  issue  earn  10%  discount  on  either  rate. 
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Looking  somewhat  like  Pat  Patton  of  Dick  Tracy  fame,  Leroy 
Merriken  dopes  out  an  assignment  to  one  of  his  photogs,  many 
miles  away  from  headquarters. 


Bill  LaForce 

(Continiud  from  page  17) 


anti  return  to  the  game  to  get 
late  action  ftT  the  evening 
paper. 

*  Increased  out  of  town  as¬ 
signments  for  the  county  section 
of  the  Evening  Sun  by  25%. 
These  assignments  often  involve 
traveling  to  far  corners  of  the 
state. 

*  -Allowed  his  photographers 
more  time  on  assignments  when 
retpiested  and  allowed  them 
time  to  roam  between  assign¬ 
ments  in  order  to  pick  up  news 
and  ‘‘stand  alone”  feature  pic¬ 
tures. 

Another  LaF'orce  innovation 
is  ‘‘Enterpi  ise  Day.”  a  day  when 
each  photograt)her  is  encourag¬ 
ed  to  think  up  his  own  picture 
stories,  make  all  his  own  assign¬ 
ments,  and  shoot  them  himself. 
This  on  a  regular  basis.  Each 
photographer  is  scheduled  as 
much  as  si.x  weeks  in  advance 
for  an  Enterprise  l*ay,  which 
means  that  he  has  no  assigned 
hours  that  day — he  can  do  what 
he  wants  to  do.  At  least  two 
weeks  before  his  Enterprise 
Day  the  jihotograither  must 
check  with  LaForce  to  have  his 
idea  apjjroved. 

New  ideuo 

Often  in  this  Enterprise  con¬ 
ference  ideas  are  exchanged, 
even  suggestions  by  other  pho¬ 
tographers  are  brought  in. 
Often  a  ])hotographer  is  sent 
to  the  library  Ui  research  his 
material  or  see  how  a  subject 
was  approached  in  the  past.  If 
it  is  something  that  requires 
special  weather  or  a  special 
event,  there  is  always  an  alter¬ 
nate  idea  in  ca.se  the  original 
one  doesn’t  work  out. 

Sunpaper  jihotographers  cov- 


from  the  photo  department.  An 
average  of  1,200  published  pic¬ 
tures  a  year  are  made  without 
an  assignment. 

Famous  assistant 

LaForce’s  assistant  is  74- 
year-old  Leroy  Merriken,  a 
photographer  for  55  years,  50 
of  them  on  the  Sun.  Merriken 
took  the  historic  picture  of  Babe 
Ruth  hitting  his  60th  home  run 
in  19:il.  It  hangs  in  the  Base¬ 
ball  Hall  of  Fame  at  Coopers- 
town. 

“The  key  to  the  whole  opera¬ 
tion  is  to  give  photographers 
the  equipment  necessary  to  do 
the  job,  the  incentive  and  the 
motivation,  the  chance  to  think 
for  themselves,  and  then  put 
them  on  the  street  where  the 
action  is,”  says  LaForce,  in 
summing  up  his  philosophy. 

LaForce  learned  his  psy¬ 
chology^  lesson  well  in  college. 
He  knows  that  the  most  impor¬ 
tant  thing  a  man  possesses  is 
his  name.  “We  believe  in  giving 
praise  for  a  job  well  done,”  he 
says,  “and  now  use  full  names 
in  credit  lines.” 

EiicoiirugO!>  ediicution 

He  is  also  a  firm  believer  in 
education  and  has  encouraged 
all  of  his  men  to  join  the  Na¬ 
tional  Press  Photographers  As¬ 
sociation.  So  far  10  have  joined. 
He  holds  frequent  staff  confer¬ 
ences  to  discuss  ways  to  improve 
pictures.  He  uses  tapes  and 
slides  which  are  available  from 
the  NPPA  audio  visual  library. 

He’s  upgraded  his  paper’s 
hiring  policy  too.  “The  empha¬ 
sis  is  put  on  hiring  college 
people,”  he  says,  “either  those 
who  have  gi'aduated  or  those 
stilfc  attending.  Of  the  three 
photographers  I’ve  hired  so  far, 
all  three  are  still  attending  col¬ 
lege.  One  is  in  engineering,  one 


“College  isn’t  mandatory,  but 
it  indicates  that  a  person  is  will¬ 
ing  to  keep  his  nose  to  the 
grindstone  and  make  some  sac¬ 
rifice  in  order  to  better  himself. 
This  is  the  kind  of  person  I’m 
looking  for.  However,  if  an  ex¬ 
perienced  photographer  without 
college  were  head  and  shoulders 
above  the  rest  of  the  applicants, 
he’d  be  considered  too.  A 
knowledge  of  psychology'  and 
.sociology'  is  just  as  important 
and  as  valuable  to  a  news 
photographer  as  technical 
knowledge  of  exposure  and 
lighting,”  he  says. 

The  Sun  has  a  summer  intern 
program  in  which  college  stud¬ 
ents  work  as  photographers. 
Last  summer,  LaForce  said  he 
had  40  applicants  for  the  one 
spot  and  they  were  all  well 
qualified.  He  chose  Harold 
Lalos,  20,  photo  editor  of  the 
University  of  Maryland’s 
Dinmondhack. 


LaForce  also  revamped  the 
photo  department,  making  it  a 
colorful  area — mint  green  walls, 
fireglow  orange  cabinets  and 
doors  painted  chocolate.  He  did 
away'  with  the  15  individual  film 
developing  rooms.  Now  there 
are  four. 

Doigniiig  direeltir 

He  designed  his  own  process 
for  making  re-photos.  Embed¬ 
ded  into  the  wall  it  features 
rings  of  fluorescent  lights,  mag¬ 
netic  strips  to  hold  photos  and 
a  Polaroid  adapter.  A  re-photo 
formerly  took  30  minutes  but 
now  can  be  made  in  15  seconds 
and  the  quality  has  been  im¬ 
proved. 

A  Versamat  Film  Processor 
has  been  added  to  permit  film  to 
be  developed  and  dried  auto¬ 
matically  in  five  minutes,  a  pro¬ 
cess  formerly  requiring  30  min¬ 
utes. 

{Continued  on  page  34) 


er  an  average  of  30  assignments  in  accounting  and  one  in 


per  day  from  ci:y  editors  and  English, 


Photographer  Ralph  Robinson  listens  in  as  he's  given  an  assignment 
on  two-way  radio  installed  in  his  car. 


Looking  more  like  the  Women's  Section  than  Photo,  the  Sun's 
new  Photo  Department  is  one  of  the  paper's  bright  spots. 
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Clothes. 

Originally  designed  to  protect  us  from  the  elements,  they  II  someday  protect  us  from  each  other. 


The  clothes  will  be  treated  with 
chemical  agents  capable  of  catch¬ 
ing  and  killing  a  virus  before  the 
virus  catches  us. 

Early  experiments  with 
wool  and  cotton  fabrics,  an  existing 


chemical  agent  and  a  virus  similar 
to  smallpox  have  already  been 
highly  successful.  And  the  scien¬ 
tists  involved  believe  the  day  of 
germ-free  clothing  isn’t  far  off. 

When  that  day  comes, 
another  improbable  idea  will  have 
joined  a  long  list  of  improbable 
Ideas  from  the  textile  industry. 


Ideas  like  synthetic  arteries.  Arti¬ 
ficial  grass  Durable-press  fabrics. 
Shrapnel-proof  vests.  Portable 
landing  fields.  Fireproof  curtains. 


American  Textile  Manufacturers 
Institute,  Inc.  1501  Johnston  Building, 
Charlotte.  North  Carolina  28202 


Clarence  Garrett  shot  this  lonely  iceman  driving  his  horse  and 
wagon  as  part  of  an  Enterprise  series. 

“and  I  ffo  on  big  stories.  I  have 
to  keej)  active.  I  have  to  see 
what’s  hajjpening  in  the  street.” 

"We’re  using  more  pictures 
now,”  says  LaForce.  Sun  keeps 
a  picture  page  made,  up  in  ad¬ 
vance  and  we  use  it  whenever 
working  space  permi's.  The  Evening  Sun 
does  a  uses  a  two-*  birds  open  page  for 
e’s  never  feature  stories  on  the  lirst  page 
:arries  a  of  the  local  section.  Most  of  the 
on  the  material  for  these  pages  comes 
day.  “I  from  our  photographers’  own 
he  says,  ideas.” 


This  truck  burst  into  flames  moments  after  hitting  a  car  on  a  Balti¬ 
more  expressway.  Photographer  Clarence  Garrett,  on  his  way 
to  a  Women's  Page  assignment,  heard  the  fire  call  over  his 
radio  and  responded  to  get  this  shot.  Another  photographer  was 
sent  to  get  the  distaff  pic. 


Bill  LaForce 

(Contumed  from  pui/e  .'12) 


LaForce  and  Sunpaper  photographer  Clarence  M.  Garrett 
inspect  some  of  the  Sun's  new  photo  equipment. 


34 


Irving  Phillips  shot  this  charming  picture  as  part  of  a  series  on 
children  Christmas  shoppers  for  an  Enterprise  layout. 
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Fototronic  1200  system, 
complete  composing  room  at  your 

fingertips! 


Intcriype’s  Fototronic  1200  system 
is  fast.  It  produces  all  kinds  of 
composition  —  display,  text,  mixed 
copy  and  tabular  —  with  book  composition  at  speeds  of  30,000  ems 
per  hour  and  newspaper  text  at  30  lines  per  minute. 

There's  plenty  of  type,  too.  You'll  set  from  live  discs  .  .  . 
a  total  of  1200  characters  plus  unlimited  pi  characters  ...  40  type 
sizes  from  5  to  72  point,  including  half  point  sizes,  in  line  widths 
up  to  5 1  picas. 

And  because  it's  the  most  flexible  system  you  can  buy,  you'll 
mix  type  sizes  and  faces  in  a  single  line  with  common  base  align¬ 
ment.  In  addition  to  kerning,  you  can  control  letterspacing  in 
increments  of  a  thirty -.second  of  an  em  and  insert  leaders  automat¬ 
ically  with  a  key  stroke. 

What's  more,  quality  and  reliability  are  unmatched.  Every 
character  is  razor-sharp,  solid  and  clean.  And  there’s  nothing  more 
dependable  than  the  Fototronic’s  integrated  circuitry. 

For  the  full  story,  write  today.  Intertype,  a  Division  of  Harris- 
Intertype  Corporation,  360  Furman  Street,  Brooklyn,  N.Y.  11201. 


HARRIS 


Communication 

Technology 


XUM 


PROMOTION 


MOPSI  turns  out 
sales  data  in  a  hurry 


Bv  George  Wilt 


The  Minneapolis  Star  and  the 
Minneapolis  Tribune  are  turn¬ 
ing  out  research  studies,  rang¬ 
ing  from  800  to  1,000  inter¬ 
views,  in  about  a  month  turn¬ 
around  time,  which  any  research 
expert  will  tell  you  is  roughly 
equivalent  to  the  three-minute 
mile. 

It’s  all  being  done,  according 
to  William  D.  Miller,  manager 
of  marketing  research,  with  the 
aid  of  a  special  form  called 
“MOPSI,”  which  is  researchese 
for  Marketing  OPtically 
Scanned  Input  multiuse  form. 

“These  systems  started  out 
primarily  as  a  way  to  internally 
speed  up  studies,”  Miller  said. 
“We  have  found  that  we  are 
also  getting  more  accurate  data 
at  lower  total  costs,  as  well  as 
being  more  timely.” 

“Perhaps  the  most  exciting 
use  is  coming  up,”  Miller  said. 
“Our  salesmen  are  beginning  to 
become  interested  in  using  port¬ 
able  time-.sharing  terminals  to 
tab  tailor-made  data  in  the  cus¬ 
tomer’s  office,  while  he  watches.” 

Recently  the  Minneapolis 


his  product,  comparisons  of  peo¬ 
ple  who  buy  his  brand  with  peo¬ 
ple  w'ho  buy  competitive  brands, 
identification  of  which  paper,  or 
papers,  are  read  most  by  people 
who  buy  his  product,  identifica¬ 
tion  of  which  days  the  people 
who  buy  his  product  read  the 
paper  the  most,  and  how  his 
reach  and  frequency  changes  if 
he  places  ads  on  multiple  days 
of  the  week  instead  of  just  one 
insertion. 

Miller  said  the  Star  and  Trib¬ 
une  now  produce  all  Circulation 
Household  Demographics  on 
“time  sharing.” 

*  *  * 

EXPO — The  Chicago  Tribune 
promotes  a  travel  section  pub¬ 
lished  Sunday,  March  29,  with 
emphasis  on  Expo  ’70.  The  four- 
page  orange  and  black  folder 
uses  large  bleed  photos  of  con¬ 
struction  at  the  site  in  Japan 
and  demographic  information 
on  the  readers  of  the  Trib’s 
travel  section. 

*  *  * 

FOCUS — The  Houston  Chron¬ 
icle  has  published  a  handsome 


handbook  were  distributed, 
along  with  brochures  describing 
the  Herald-News’  various  public 
relations  programs.  The  pro- 
grram  w'as  coordinated  by  Fred 
Stehle,  public  relations  director. 

Hf  *  * 

SKI  SCHOOL— More  than 
11,500  novices  became  avid 
skiers  at  the  Detroit  Free  Press 
Learn-to-Ski  School.  For  the 
12th  consecutive  year,  the  Free 
Press  sponsored  ski  lessons  at 
three  Detroit-area  ski  resorts. 
Readers  were  offered  a  package 
including  lessons;  ski  rental, 
boots  and  poles,  and  lift  tickets 
at  the  reduced  rate  of  $5  per 
session. 

The  skiers  were  taught  the 
fundamentals  of  skiing  and  ski 
safety  by  experienced,  well- 
qualified  instructors. 

*  *  * 

HELP  WANTED— Male  and 
female  jobs  are  the  subject  mat¬ 
ter  for  an  unusual  folder, 
printed  in  stark  black  and  white 
with  giant  blown-up  type,  from 
the  Baltimore  Stm.  Point  of  the 
matter  is  that  Sunpapers  carry 
83.5  percent  of  female  help 
wanted  ads,  and  82.2  percent  of 
male  help  wanted  ads. 


WHO  IS  CLIVE?— Mark 
Finley,  promotion  manager  of 
the  Boston  Record- American 
signed  up  British  tv  personality 
Clive  Baldwin  to  narrate  his 
newspaper’s  broadcast  spots, 
opening  with  the  identification, 
“This  is  Clive  Baldwin  speak¬ 
ing.”  Both  the  newspaper  and 
tv  station  are  getting  calls  and 
letters  asking  “Who  is  Clive 
Baldwin?”  Mark  reports  that 
the  distinctive  voice  has  result¬ 
ing  in  immediate  identification 
for  the  newspaper. 


Record  gardening 
section  published 

San  Jose,  Calif. 

A  i-ecord  32-page  Spring  Gar¬ 
den  section  was  publi.shed  by 
the  San  Jose  Evening  News  of 
March  13  and  the  San  Jose  Mer¬ 
cury  on  March  14.  Louis  E. 
Heindel,  advertising  director, 
said  it  was  12  pages  larger  than 
the  1969  counterpart.  Total  ad¬ 
vertising  for  the  .section  of  3,479 
inches  was  67  percent  greater 
than  last  year's  with  a  1,406- 
inch  increase,  Carl  Edwards,  re¬ 
tail  ad  manager,  reported. 


IMPORTANT  GENERAL  AND  AUTOMOTIVE 
ADVERTISERS  USING  ROP  COLOR 
YEAR— 1969 


newspapers  used  these  systems 
to  tab  out  part  of  a  new  study 
for  a  savings  and  loan  associa¬ 
tion  w’hich  had  been  using  tele¬ 
vision  advertising.  As  a  result, 
newspapers  ended  up  wdth 
$400,000  new  revenue  for  1970, 
all  of  it  taken  out  of  the  broad¬ 
cast  budget,  with  three-fourths 
of  the  dollars  going  into  Minne¬ 
apolis  newspapers.  (The  balance 
went  to  St.  Paul  newspapers.) 

In  the  MOPSI  system,  the  in¬ 
terviewer  sends  in  her  question¬ 
naires,  and  they  are  coded 
through  the  use  of  the  form, 
optically  scanning  them,  and 
tabulating  the  results  immedi¬ 
ately  through  time-sharing. 

Through  simple  commands, 
the  machine  is  told  w’hich  ques¬ 
tions  to  tabulate  (or  cross-tab) 
and  the  machine  programs  it¬ 
self,  produces  and  prints  out  the 
tables  requested. 

“We  can  tab  very’  quickly  and 
very  flexibly,”  Miller  said.  “A 
portable,  25-pound,  time-sharing 
terminal  can  w’ork  very  easily 
in  a  customer’s  own  office,  with 
his  telephone.” 

Using  a  recently  completed 
automotive  survey  question¬ 
naire,  Miller,  showed  how  a 
salesman  can  easily  tab  out  for 
his  customer  the  demographical 
descriptions  of  people  who  buy 


full-color  booklet  calling  atten¬ 
tion  to  award-winning  Chronicle 
color  photography.  “Focus  on 
Life”  reproduces  eight  pictures 
in  full-color  bleeds,  gives  tech¬ 
nical  data  on  the  pictures  and 
how  they  were  taken,  writh  ad¬ 
ditional  information  on  the 
Chronicle  photographers  who 
made  them. 

*  *  * 

PUBLICITY  CLINIC  — 
More  than  100  publicity  chair¬ 
men  from  a  variety  of  organiza¬ 
tions  in  Passiaic,  Morris,  Berg¬ 
en  Counties  turned  out  at  a 
Passaic-Clif ton  (N.  J.)  Herald- 
New  Publicity  Seminar. 

At  the  two-hour  seminar  in 
the  huge  Willowbrook  Mall’s 
Community  Hall,  a  six-man 
panel  of  top  editorial  staffers 
told  the  group  what  a  publicity 
release  should  contain,  how  it 
should  be  written,  and  how  to 
get  it  in  the  paper.  The  panel, 
headed  by  Arthur  G.  McMahon, 
executive  editor,  included  Rod 
Odell,  managing  editor;  C. 
Richard  Paduch,  night  editor; 
Joyce  Kostelak,  copy  desk  ed¬ 
itor;  Jack  Anderson,  chief 
photographer,  and  Ellen  Moser, 
women’s  news  editor.  A  ques- 
tion-and-answer  period  followed 
each  panelist’s  speech,  and 
copies  of  a  publicity  chairman’s 


CLASSIFICATION 
&  ACCOUNT 

1969 

FIRESTONE  TIRES 
(Tires  &  Tubes] 

3,834,028 

GOODYEAR  TIRES 
(Tires  &  Tubes) 

2,755,028 

PLYMOUTH 
(New  Cars) 

1,861,860 

FORD  DIVISION  CARS 
(New  Cars) 

1,576,725 

DORAL 

(Cigarettes) 

1,033,852 

HORMEL  MEAT  PRODS. 
(Meats  &  Fish) 

926,842 

SEAGRAMS  7  CROWN 
(Liquors) 

840,788 

BRANIFF  INTERNATIONAL 

(Airways) 

831,587 

DODGE  DART 
(New  Cars) 

815,428 

ZENITH  PRODUCTS 
(Radio  &  TV  Sets) 

807,451 

KELLOGGS  CORN  FLAKES 

(Cereals) 

806,2 1 1 

RCA  VICTOR  PRODUCTS 

(Radio  &  TV  Sets] 

688,727 

PLYMOUTH  VALIANT 
(New  Cars) 

688,416 

CONTINENTAL 

(Airways) 

674,209 

CAMPBELLS  SOUPS 
(Miscellaneous  Foods) 

609,701 

1968 

1967 

1966 

2,397,423 

1,771,752 

2,508,764 

4,110,107 

2,899,565 

2,767,375 

589,657 

689,980 

561.382 

932,948 

501,834 

1,140,317 

452,600 

284,688 

415  604 

678,308 

25  456 

607,378 

149,928 

102,506 

140.181 

2,173,382 

737  123 

1,646,929 

722,417 

1,442,572 

1 ,449,464 

1,144,816 

27,342 

31,114 

266,519 

333,273 

559,004 

208,867 

780,828 

36 


EDITOR  SC  PUBLISHER  for  .\pril  4,  19"0 


Latimer  keeps  the  log 
on  The  State’s  voyage  S 

Early  in  1891  when  a  career  he  writes,  that  an  adventurous  ® 
in  journalism,  emulating  his  young  man,  William  LaVarre,  ■ 
grandfather,  apparently  meant  came  to  town  with  International  H 
more  to  him  than  a  boat  trip  to  Paper  Co.  money  and  bought  ® 
the  South  Seas,  Narciso  Gener  the  Columbia  Record,  the  Spar-  ■ 
Gonzales  put  up  $1,000  to  found  tanburg  newspapers  and  the  I 
The  State  at  Columbia,  South  Augusta  Chronicle,  declaring  he  H 


Carolina. 


intended  to  put  The  State  out  of 


His  brother,  Ambrose  E.  Gon-  business.  LaVarre’s  partner  was 
zales,  shared  his  hopes  for  the  Harold  Hall,  who  was  to  become 
venture  but  didn’t  become  an  business  manager  of  the  New 
original  shareholder.  Another  York  Times,  after  their  lavish 
brother  remained  aloof  until  the  sweep  of  Southern  journalism 
paper  was  in  business.  Alto-  evaporated, 
gether  the  State  Publishing  During  the  14  years  the  IP 
Company  came  into  being  with  Company  owned  the  Record, 


gether  the  State  Publishing  During  the  14  years  the  IP 
Company  came  into  being  with  Company  owned  the  Record, 
12G  stockholders,  representing  Latimer  reports,  the  business 
22  towns  and  cities,  who  “joined  earned  a  profit  in  seven  years 
hands  in  subscribing  to  the  $20,-  and  showed  a  loss  in  seven  vears 


000  capital  stock,  all  of  which 
was  used  up  in  the  first  year  of 
operation.” 


— a  net  loss  of  $13,261.32.  The 
State  Comnany  bid  $.550,000  for 
the  Record  and  got  it,  early  in 


Several  paragraphs  beyond  1945.  Ten  years  later  the  two 
this  report  of  an  unpromising  naners  moved  into  an  ultra¬ 
outlook  Samuel  L.  Latimer  Jr.  modem  plant, 
tells  us  in  The  Storg  of  The  Today  the  descendants  of  the 
State  aud  the  Gonzales  Brothers  Gonzales  brothers  and  their  as- 
that  the  stock  in  the  company  sociates  control  a  small  empire — 
increased  in  value  30  times  in  the  newspapers  and  a  large 
15  years.  That  was  the  prosper-  printing  firm  in  Columbia,  an 
ous  condition  of  the  company  in  express  company,  and  the  Daily 
July,  1959,  when  a  400  percent  Herald  at  Riloxi-Gulfport,  Mis- 
stock  dividend  was  paid  and  cap-  sissippi. 
ital  stock  was  raised  from  $600,- 

000  to  $3,000,000.  \auliral  spnilolT 


III  family  Iraililion 

The  story  of  one  of  the 
South’s  celebrated  newspapers, 
written  by  its  longtime  editor,  is 
one  of  struggle  and  triumph  for 
a  family  that  had  its  roots  in 
foreign  soil.  A  paternal  grand¬ 
father  of  the  three  Gonzales 
brothers — Ambrose,  N.  G.  and 
William,  who  didn’t  join  the 
State  venture  until  three  months 
after  the  first  issue — had  estab¬ 
lished  the  first  daily  newspaper 
in  Mantanzas,  Cuba,  his  home 
city. 

Their  father,  Gen.  Ambrosio 
Jose  Gonzales,  was  one  of  the 
leaders  in  the  first  revolution 
for  Cuban  independence. 

Latimer’s  narrative  draws  out 
the  files  of  the  political  contests 
that  often  endangered  the  exist¬ 
ence  of  The  State  and  records 
some  of  its  notable  accomplish¬ 
ments  in  fighting  for  causes  con¬ 
sidered  important  for  the 
growth  of  the  state  and  the  city. 
There  are  chapters,  too,  devoted 
to  coverage  of  major  events. 

Recounting  the  days,  in  the 
early  1930s,  when  competition  in 
the  newspaper  field  in  Columbia 
was  rough  and  vigorous,  Lati¬ 
mer  titles  the  chapter,  “Tough 
Going.”  It  was  an  open  secret. 


Latimer  concludes:  “As  Co¬ 
lumbia  has  persevered  so  has 
The  State;  as  Columbia  has 
prospered  so  has  The  State, 
though  never  at  the  expense  of 
not  doing  its  duty  as  it  perceived 
it.  Many  times  misunderstood, 
sometimes  it  has  aroused  WTath 
that  turned  into  hatred,  but  the 
unpopularity  of  a  cause  has 
never  been  an  excuse  for  The 
State  to  foresake  it.” 

His  mind  still  on  that  planned 
trip  at  sea,  N.  G.  Gonzales  had 
written  in  the  first  issue  of  his 
newspaper:  “So  the  anchor  is 
up,  and  the  charts  are  scanned, 
and  with  fair  white  sails  filled 
and  fearless  colors  floating,  The 
State,  pointed  by  the  needle  of 
Truth  clears  the  haven  of  Faith, 
and  is  in  the  wide  ocean  of  En¬ 
deavor.  May  her  helm  prove 
heavy  and  her  timbers  stout!” 
• 

Heads  API  division 

Victor  J.  Sutton,  chairman  of 
Bowaters  Southern  Paper  Cor¬ 
poration,  was  elected  chairman 
of  the  Newsprint  Division, 
American  Paper  Institute,  at 
the  annual  meeting.  Richard  J. 
Appert,  vicepresident  of  Kim¬ 
berly-Clark  Corporation,  was 
elected  vicechairman. 


More  for  everybody: 
your  readers,  your 
advertisers,  and  you. 

This  year,  June  Dairy  Month  puts  a  “carefree 
summer  eating”  theme  to  work.  And  it  works 
hard  for  everybody. 

Your  readers  get  more  food  ideas,  more 
recipes. 

Your  advertisers  get  a  wide-open  oppor¬ 
tunity  for  tie-in  selling. 

And  you  come  out  ahead  with  a  greater 
potential  for  ad  lineage. 

To  help  you  make  the  most  of  it,  we’re 
offering  a  complete  (and  free)  newspaper  ser¬ 
vice  with  editorial  material  plus  new  ideas  for 
dairies,  manufacturers,  stores  and  suppliers. 

Use  this  coupon  to  order  your  proof  book 
and  reproduction  materials.  (Get  extras  of  the 
proof  book;  it  makes  a  dandy  sales  presen¬ 
tation.) 


american  dairy 
association® 


Mail  lo: 

METRO  ASSOCIATED  SERVICES  INC. 
80  MADISON  AVENUE 
NEW  YORK,  N.Y.  10016 

Please  send  us,  free  of  charge  the  1 970 
JUNE  DAIRY  MONTH  NEWSPAPER 
SERVICE  for  Letterpress  Offset  r~l 

printing,  with  _ 

extra  proof  books.  (9'''®  number) 


Cover  illustration  in:  Q]]  Block  &  White  |  |  Color 

Editorial  and  recipe  illustrations: 

□  Mots  or  □  PHOTO  PRINTS 
I  I  OPTION:  Mots  of  Recipes  including  photos  and  type 

We  plan  publication  (please  give  dote) _ and 

will  send  o  copy  to  June  Dairy  Month  Headquarters,  Room 
1600,  20  North  Wocker  Drive,  Chicago,  III.  60606. 
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February 

linage 

The  linage  tabulation  shown  here  has 
been  compiled  by  Media  Records,  Inc. 
for  exclusive  publica-fion  by  Editor  & 
Publisher.  They  may  not  be  printed  or 
published  in  any  form  without  explicit 
pe-miss  on  from  Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  s  .own  the  follow  ng  footnotes  apply 
to  Media  Records.  Feb.  1970  Linages 
•Includes  45,591  lines  FAMILY  WEEKLY 
§lncludes  39,399  lines  PARADE 
rrincludes  41,198  lines  WEEKEND 

1970  1969 


1970 

1969 

CAMDEN, 

N.J. 

Courler-Post-e  . 

1,951,104 

1,745,576 

CHARLOTTE.  N.C. 

News-e 

1,624,813 

1,693.821 

Observer-m  .  . . 

2,313,442 

2.061.246 

§Observer-S 

795,816 

720,072 

Grand  Total 

4,734,071 

4,475,139 

CHICAGO, 

,  ILL. 

Tribune-m 

3,500,703 

3,656,597 

Tribune-S  . 

1,833.963 

1 ,846,239 

Daily  News-e  . 

1 .685,826 

1,753,917 

American-e  .... 

831,039 

Amer.can-S 

344,248 

Su*:-TImes-m 

1.968,591 

1,994,840 

ISun-Times-S 

1,167,260 

1,058.839 

loday-e  . 

660,701 

Today-S 

260,120 

AKRON,  < 

OHIO 

Beacon  Journal-e 

2.284,897 

2.274.661 

§Beacon  Journat-S 

1,021,719 

958,984 

Grand  Tote*! 

3,306,616 

3,233,645 

ALBANY. 

N.Y. 

•Knickerbocker  News 

Unlon-Star-e 

1.264,176 

1.061,806 

Times  Union-m 

1 ,055,243 

1.075.608 

§Times  Union-S 

830,190 

735,997 

Grand  Total 

3,149,609 

2,873,411 

ALBUQUERQUE.  N.M. 

Journal-m 

1,731,278 

1,591.123 

§Journal-S 

602,980 

529,121 

Tribune-e 

1,712,930 

1 ,584,045 

Grand  Total 

4,047,188 

3,704,289 

ATLANTA,  GA. 

Constitution-m 

2,583,378 

2,420,445 

Journal-e 

3,054,484 

2,898,323 

Journal  & 

Constitution-S 

1,250,217 

1.146,692 

Grand  Total 

6,888.079 

6.465.460 

NOTE:  Part  run  ad 

ivertisinq  included: 

Journal-e  1970 — 3,054.484  includes 

138,897 

lines;  1969—2,898,323  includes  111,038  lines. 

BALTIMORE.  MD. 

§News-American-S 

588,810 

News-American-e 

1 ,372,744 

Sun-m 

1,379.704 

Sun-e 

2,044,046 

Sun-S 

1,389,445 

Grand  Total 

6,774,749 

NOTE:  All  newspapers  did  not  publish 

Feb.  1  throuqh  Feb. 

28.  1970 

due  to 

strike  conditions. 

BANGOR 

,  ME. 

News-m 

805,851 

798,014 

BATON  ROUGE.  LA. 

Advocate  (See  Note) 

1,735,501 

1,800,361 

|Advocate-S 

463,948 

457,125 

Grand  Total 

2,199.449 

2,257,486 

NOTE:  State-Times* 

■e  &  Advocate-m 

sold  in  combination. 

Linaqe  of 

one  edi- 

tion.  Advocate-m  is 

shown. 

BINGHAMTON.  N.Y. 

Press-e  . . . . 

1,209,918 

1,286,146 

§Press-S 

424,757 

398,729 

$un-6ulletin-m 

343,766 

407,022 

Grand  TotaJ 

1,978,441 

2,091,897 

BIRMINGHAM.  ALA. 

Post-Heraid-m 

1,086,351 

1,133,357 

News-e 

1,842,109 

1,778,873 

|News-$ 

736.819 

691,085 

Grand  Total 

3,665,279 

3.603.315 

NOTE:  Part  run  advertisinq 

included: 

News-e  1970—1.842.109  includes  62,973 

lines;  1969 — 1,778.873  includes  48,908  lines. 

BOSTON, 

MASS. 

Record  American-d 

631,603 

571.621 

Advertiser-$ 

329,856 

349,238 

Globe-e  ...  . 

1,212,270 

1,253,040 

Giobe-m 

1,513,035 

1,473,394 

§Globe-S 

1,515,554 

1,579,780 

Herald  Traveler-m 

1,109,052 

1,054,830 

Herald  Traveler-S  . 

878,587 

902,611 

Grand  Total  . 

7,189,957 

7,184,514 

BUFFALO.  N.Y. 

Courier  Express-m 

909,721 

1,002.480 

ICourier  Express-S 

872.280 

980,092 

Eveninq  News-e 

2,460,498 

2,498.970 

Grand  Total  4,242,499  4,481,542 


NOTE:  Pavt  run  advertising  included; 
Courier  Express-S  1969—980,092  includes 
9,600  lines.  Evening  News-e  1970 — 2  460  - 
498  includes  116,928  lines;  1969—2,498,970 
includes  117,504  lines. 


Grand  Total  11,077,164  11,485,719 

NOTE:  Part  run  advertising  included: 
Tribune-m  1970—3,500,703  includes  799,533 
lines;  1969 — 3,656,597  includes  792,648  lines. 
Tribune-S  1970—1,833,963  includes  305  861 
lines;  1969—1,846,239  includes  290,423  I  nes 
Sun-T  mes-S  1970—1,167,260  includes  194- 
678  lines;  1969—1,058,839  includes  186,705 
lines. 

NOTE:  Chicago  American  ceased  publi¬ 
cation  April  27,  1969,  Chicc-go  Today 

first  publication  April  28,  1969. 

CINCINNATI,  OHIO 

Enquirer-m  2,166,428  2  136  838 

Enquirer-S  1.280,867  1,234,976 

Post  &  Times-Star-e  2,144,679  2,137,401 

Grand  Total  5,591.974  5,509,215 

NOTE:  Part  run  advertising  included’ 
Post  &  Times-Star-e  1970—2,144,679  n- 

cludes  14,112  lines;  1969—2,137,401  includes 
33,124  lines. 


CLEVELAND,  OHIO 

Plain  Dealer-m  .  2,280,555  2  497  029 

Plain  Dealer-S  1.460.432  1456  194 

Press-e  .  2.328,182  2',70r,687 

Grand  Total  6.069.169  6.654.910 

NOTE:  Part  run  advertising  included* 

Plain  Dealer-m  1970 - 2,280,555  includes 

76.725  lines;  1969—2,497,029  includes  43  - 
378  lines.  Plain  Dealer-S  1970—1460  432 
includes  46,099  lines;  1969—1  456  194  '  in¬ 
cludes  82,613  lines.  Press-e  1970—2  328  182 
includes  391.292  lines;  1969—2,701,687  in¬ 
cludes  626.137  lines. 


COCOA,  FLA. 

Today-m  .  1,194,982  I  341  055 

•Today-S  .  408.656  443,550 

Grand  Total  1,603,638  1,784.605 

NOTE:  Part  run  advertising  included' 
Today-m  1970—1,194,982  includes  14  400 
lines;  1969—1,341,055  includes  52,240  lines 
Today-S  1970—408,656  includes  38,400  lines 
1969 — 443,550  includes  14,400  lines. 

COLUMBUS,  OHIO 

Dispatch-e  .  2,523,934  2  657  149 

Dispatch-S  .  1.545,108  1,437  039 

Citizen-Journa-l-m  .  1,027.859  1,037,961 

Grand  Total  .  5,096,901  5,132,149 

DALLAS,  TEX. 

News-m  2,919,358  2,753,809 

News-S  .  974,362  881  5P5 

Times  Herald-e  .  .  2.808,162  2,819  282 

sTimes  Herald-S  .  1,010.022  967,361 

Grand  Total  .  7,711,904  7,421,957 

NOTE:  Part  run  advertising  included' 
News-m  1970—2.919,358  lines  includes  48  - 
000  I'Pes:  1969—2,753,809  lines  includes 

74,200  lines.  News-S  1970—974.362  lines 
incudes  12,000  lines;  1969—881,505  lines 
includes  1,456  lines.  Times  Herald-e  1970 
includes  76,105  lines; 
1^969—2,819,282  lines  includes  132,432  lines 
Times  Herald-S  1969—967,361  lines  in¬ 
cludes  45,784  lines. 

DAYTON.  OHIO 

Journal-Herald-m  2,323,109  2  161  518 

.  2,373,381  2,182  973 

SNews  S  782,029  676  373 


Grand  TotaJ  5,478.519  5.020.86 

^  DENVER.  COLO. 

Rocky  Mt.  News-m  2.343,640  2  267  6! 

§Rocky  Mt.  News-S  485.900  432'9( 

Jos*-®  .  2,611,009  2  493  66 

1,067,750  1.008,6! 

Grand  Total  6,508,299  6,202,81 

NOTE:  Part  run  advertising  includes 
1770 — 2.611,009  lines  includes  124 
892  lines;  1969—2,493.665  lines  includi 

107,161  lines. 


Advertising  Linage  Trends 


(;aiii/ 


Classification 

1»70 

1969  1 

.«)SS  */(. 

Index 

Retail  (Including  Dept. 

February 

Store 

l,S3,22i),0(KI 

132,.5:{7,00() 

100.5 

106.3 

.1  anuary 

i:!6, 9112, 00(1 

i;{8,903,000 

99.3 

106.4 

Year  to  date 

270,221,000 

270,439.000 

99.9 

106.3 

Department  Stores 

February 

.•{8,446,000 

39,557,000 

97.2 

96.2 

January 

40,171,000 

42;541,000 

94.4 

93.9 

Year  to  date 

78,618,000 

82,097,000 

95.8 

93.9 

(ieneral 

February 

20,719,000 

23,577,000 

87.9 

93.4 

January 

17,850,000 

20,875,000 

85.5 

92.0 

Year  to  date 

:{8,.569,000 

44,452,000 

86.8 

93.0 

-Automotive 

February 

11,488,000 

13,454,000 

85.4 

89.6 

Januan’ 

10,298,000 

11,571,000 

89.0 

88.8 

Year  to  date 

21,786,000 

25,025,000 

87.1 

90.7 

Financial 

FebruaiT 

5,831,000 

5,274,000 

110.6 

123.4 

January 

9,569,000 

8,575,000 

116.6 

122.0 

Year  to  date 

15,399,000 

13,850,000 

111.2 

122.6 

Total  Display 

February 

171,267,000 

174,842,000 

98.0 

103.7 

J  anuary 

174,709,000 

178,924,000 

97.6 

104.2 

Year  to  date 

;{45.975,000 

3.53,766,000 

97.8 

104.0 

Classified 

Febmarv 

70,166,000 

75,617,000 

92.8 

102.9 

January 

72,903,000 

77,093,000 

94.6 

102.9 

Y'ear  to  date 

143,070,000 

152,710,000 

9:{.7 

102.9 

Total  Advertising 

February 

241,433,000 

250,459,000 

96.4 

103.6 

January  . 

.  247,612,000 

256,017,000 

96.7 

103.8 

Year  to  date 

.  489,045,000 

506,476,000 

96.6 

103.7 

•The  E&P  Index  is  an  average  of  the  five 

past  years. 

1970  1969 

DES  MOINES.  IOWA 

Register-m  .  552,592  569,289 

Tribune-e  1,030,013  1,033,456 

Register-5  .  551,797  510,021 

Gra'd  Total  2,134,402  2,112,766 

NOTE:  Part  run  advertising  included; 
Tribune-e  1970—1,030,013  includes  28,824 
lines;  1969 — 1,033,456  includes  53,840  lines. 
Reg  ster-S  1970—551,797  includes  141,032 
lines;  1969 — 510,021  includes  71,766  lines. 


DETROIT.  MICH. 

Free  Press-m  1,335,605  1,491,864 

§Free  Press-S  ..  ....  549,546  593,083 

News-e  .  2,590,711  2,673,447 

News-S  1.361,505  1,261,127 

Grand  Total  .  5,837,367  6,019,521 

NOTE:  Part  run  advertising  included; 
Free  Press-m  1970 — 1,335,605  includes  43,- 
406  lines;  1969—1,491.864  includes  55,321 

lines  Free  Press-S  1970 — 549,546  includes 
33,628  lines;  1969-593,083  includes  88.382 

I  nes.  News-e  1970—2,590,711  includes  397,- 
178  lines;  1969—2,673,447  includes  218,875 

lines.  News-S  1970—1,361,505  includes  183.- 
232  lines;  1969—1.261,127  includes  65.873 

lines. 


DULUTH.  MINN. 

Herald-e  669,062  701,424 

News  Tribune-m  607,768  619,620 

News-Tribune-S  ...  495,408  439,686 

G-a-d  Tota4  1,772,238  1,760,730 

NOTE:  Herald-e  published  five  days 
a  week. 

EDITOR  &  P 


1970  1969 

EL  PASO.  TEX. 

Times-m  .  1,327,107  1,355,660 

§Times-S  468,451  462,015 

Herald-Post-e  .  1,323,747  1,358,842 

Grand  Total  .  3,119,305  3,176,517 

ELMIRA.  N.Y. 

Star  Gazette-d  786,562  859,015 

•Telegram-S  .  389,585  327,541 

Grand  Total  1,176,147  1,186,556 

ERIE.  PA. 

Times-e  ..  1,072,170  1,207,957 

§Times-News-S  .  503,792  510,768 

Grand  Total  .  1,575,962  1,718,725 

NOTE:  News-m  &  Times-e  &re  sold  in 
combination.  Linage  of  one  edition  Times-e 
is  shown. 

EVERETT.  WASH. 

Herald-e  .  1,489,402  1.609,166 

FORT  LAUDERDALE,  FLA. 

News-e  3,133,694  2,989,362 

§News-S  . 1,312.840  1,133,572 

News-sat  .  823,889  627,362 

Grand  Total  5,270,423  4.750,296 

NOTE:  News-e  published  5  days  a  week 
only. 

FORT  WAYNE.  IND. 

Journal  Gazette-m  1,359,455  1,429,928 

IJournal  Gazette-S  657,177  610,845 

News-Sentinel-e  .  1,755,210  1,846,741 

Grand  Total  3,771.842  3.887.514 
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FORT  WORTH.  TEX.  KNO 

Stdr-Teleqrd<n-m  1,579,631  1,406,552  Journal-m  ... 

Star-Telegram-e  2,137,466  2,080,771  News-Sentinel-e 

§Star-Telegram-S  948,884  914,087  §News-Sentirel-: 

Press-e  .  488,253  433,088 

•Press-S  196,619  166,818  Grand  Total 


KNOXVILLE.  TENN. 

.  750,317 


914,087  §News-Sentinel-S  .  397,671  370,419 

433,088  -  - 

166  818  Grand  Total .  2,242,350  2,181,434 


5,350,853  5,001,316 


NOTE:  Press-e  published  5  days  a  week  Tribune  d 


LAWRENCE.  MASS. 


FRESNO.  CALIF. 

Bee-e  .  1,407,008  1,381,957 

§Bee-S  .  552,975  568,365 


LEVITTOWN  (BUCKS  COUNTY).  PA. 

Bucks  County  Courier 
Times-e  .  1,183,172  . 


iee-S  .  552,975  568,365  LITTLE  ROCK.  ARK. 

- - Arkansa-s  Gaiette-m  1,116,377 

Grand  Total  .  1,959,983  1,950,322  §Arkansa5  Gazette-S  424,743 


GLENS  FALLS.  N.Y. 

Post-Star  (See  Note)  .  736,703  696,760 

NOTE:  Post-Star-m  S  Times-e  sold  in 

combination.  Linage  of  one  edition  Post- 
Sta-.-m  is  shown. 

GRAND  RAPIDS,  MICH. 

Press-e  2,361,141  2,248,802 

•Press-S  .  646,446  712,209 

Grand  Total  .  3,007,587  2,961,011 

HACKENSACK.  N.J. 

Record-e  2,071,809  1,961,254 

•Records  ..  580.006  483,138 


Arkansas  Democrat-e 
•Arkansas  Democrat-S 


2,509,014  2,569,551 


Grand  Total  ..  2,651,815  2,444,392  LONG  IS 

NOTE:  Part  run  advertising  included;  Newsday  Sutfolk-e 
Record-e  1970 — 2,071,809  includes  205,134  Newsday  Nassau-e 
lines;  1969 — 1,961,254  includes  212,901  lines. 


LONG  BEACH.  CALIF. 

Independent-m  1,808,231  1,886,858  only 

§lndependent  Press 

Telegram-S  .  ■  692,330  684,254 

Press  Telegram-e  2,067,078  2,089,646 

Grand  Tota-I  4,567,639  4,660,758 

NOTE:  Part  run  advertising  included; 
Independent-m  1970  — 1.808,231  includes 
194,404  lines;  1969—1,886,858  includes  170,- 
642  lines.  Press  Telegram-e  1970 — 2,067,078 
includes  194,404  lines;  1969—2,089.646  in¬ 
cludes  170,642  lines. 

LONG  ISLAND.  N.Y. 

Newsday  Suffolk-e  .  2,326,917  2,382,046 


Courant-m 
|Courant-S 
Times-e 
•Times-S  . 


HARTFORD.  CONN. 


1,542,055  1,601,091 
992,967  926,613  I  r 

1,527,542  1,705,924 

HeJald  ixan 
4,561,025  4.654,252  t_* 


Grand  Total  .  4,787,028  4,912,801 

LOS  ANGELES.  CALIF. 


Grand  Total  .  4,561,025  4.654,252 

NOTE:  Part  run  advertising  included: 
Times-S  1970—498,461  includes  119.808 
lines;  1969 — 420,624  includes  113,256  lines. 


2,970,910  3,280,614 
977,072  1,172,227 


9,159,664  9,819,513 


HONOLULU.  HAWAII  lines; 

Advertiser-m  .  2,090,954  1,904.289  lines. 

Star-Bulletin-e  .  2.116,280  2,065,824 

IStCH'-Bulletin  & 

Advertiser-S  .  743.003  632,267  Sun-e 

- - •Sun.! 

Grand  Total  .  4,950,237  4,602,380 


HOUSTON.  TEX. 

Chronicle-e  .  3,528,262  3.426,057 

Chronicle-S  .  .  1,365,617  1,220,304 

Post-m  .  2,866,181  2.900,758 

Post-S  .  1,120,036  880,295  -r.i.n 


NOTE:  Part  run  advertising  included; 
Times-m  1970—4,882,897  includes  811,609 
lines;  1969—4,998,237  includes  868.358  lines. 
Times-S  1970-2,970,910  includes  918,843 
lines;  1969—3.280.614  includes  1,092,655 


LOWELL.  MASS. 

866,890 

404,338 


LYNN.  MASS. 

.  772,434 


Grand  Total  .  8,880,096  8,427,414 

NOTE:  Part  run  advertising  included; 
Chronicle-e  1970—3,528,262  includes  412,- 
953  lines;  1969-3,426.057  includes  317,097 
lines.  Chronicle-S  1970 — 1,365,617  includes 


z,H66.ioi  z.vuu./sB  MACON  GA 

880.2^5  Telegraph-m  jgO 

8,880,096  8,427,414  peTeg'aph  &  News-S  407,471 


MADISON.  Wise. 


55,085  lines;  1969-1.220,304  includes  96.487  Capital  Times  (See 

lines.  Post-m  1970—2,866,181  includes  207,-  Note)  . 1.529,760  1.368,598 

696  lines;  1969—2,900,758  includes  229,040  §Wisconsin  State 

lines.  Post  s  1970—1,120,036  includes  126,-  Journal-S  492,988  490,125 

513  lines;  1969—880,295  includes  42,972  -  - 

lines.  Grand  Tote-I  .  2.022.748  1,858,723 


1970 

1969 

MILWAUKEE.  WIS. 

$entinel-m  . 

. ..  1,235,602 

1,368.638 

Journal-e 

2,729,063 

2.883,863 

Journal-S 

. ..  1,502,360 

1,591,291 

Grand  Total  . 

.  5,467,025 

5,843,792 

MINNEAPOLIS,  MINN. 

Tribune-m  . 

.  1,716,399 

1,854,524 

Tribune-S 

..  1,247,592 

1,387,004 

Star-e 

.  2,681,796 

2,767,624 

Grond  Total  .  .. 

5,645,787 

6,009.152 

NOTE:  Part  run 

advertising  included; 

Star-e  1970—2,681,796  includes 

510,542 

lines;  1969 — 2.767,624 

includes  471,857  lines. 

MODESTO,  CALIF. 

Bee-e 

977,099 

917,178 

§Bee-S  . 

328,979 

268,359 

Grand  Total 

1,306,078 

1,185,537 

NOTE:  Bee-e  published  5  days 

a  week 

only. 

MONTREAL,  CANADA 

SStar-e 

.  2,491,222 

2.651,958 

Gazette-m 

1,476,042 

1,577.921 

La  Presse-e 

.  2,803,721 

2,902,147 

Grand  Total  . 

6,770,985 

7,132.026 

NOTE;  Star-e  inci 

udes  Weekend  Maga*- 

line  linage. 

MORRISTOWN,  N.J. 

Record-e 

794,135 

747,347 

Effective  Nov. 

1,  1969  the 

display 

measurements  were 

reduced  from  9  col- 

umns  to  6  columns 

per  page  as 

a  result 

of  format  change. 

MUNCIE,  IND. 

Press-e 

.  851,907 

854,017 

Star-m . 

806,375 

807,107 

•Star-S  . 

311,298 

308,784 

Grand  Total  . .  . 

..  1,969,580 

1 ,969.908 

NASHVILLE,  TENN. 

Bvnner-e 

....  1,580,597 

1,623.646 

Tennessean-m  . 

.  1,587,503 

1,620,480 

Tennessean-S 

. .  614.020 

723,252 

Grand  Total 

3,782,120 

3,967,378 

NEW  HAVEN,  CONN. 

Journal  Courier-m 

1.154,148 

1.002.974 

Register-e  . 

1,552,995 

1.569.336 

Register-S 

1,046,321 

886,876 

Register  &  Journal- 

Courier-sat 

.  115,255 

106.465 

Grand  Total 

.  3,868,719 

3,565,651 

NOTE:  Journal  Courier-m  & 

Register-e 

published  5  days 

a  week  only. 

NEW  ORLEANS.  LA. 

Times-Picayune-m 

.  2,573,909 

2,637,890 

Times-Picayune-S 

.  985,267 

968,402 

States  &  Item-e 

,  1,549,222 

1 ,597,093 

Gre.nd  Total  .  . 

.  .  .  5,108.398 

5,203,385 

OAKLAND.  CALIF. 

Tribune-e  .  1,769,354  1.989,412 

§Tribune-S  .  896,080  863,204 

Grand  Total  .  2,665,434  2,852,616 

NOTE:  Part  run  advertising  included; 
Tribune-S  1970—896,080  includes  7,057 
lines;  1969—863,204  includes  8,291  lines. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  1,383.463  1,358,123 

Oklahoman-S  585,094  576,917 

Times-e  .  .  1,313,125  1,266,820 

JournaJ-m  .  804,628  775,201 


Grand  Total  4.371,459  4,246.171 

NOTE:  Part  run  advertising  included; 
Oklahoman-m  1970  —  1,383,463  includes 
181,153  lines;  1969— 1,358.123  includes  152,- 
468  lines.  Times-e  1970—1,313,125  includes 
156,467  lines;  1969 — 1,266,820  includes  134,- 
059  lines;  Journal-m  1970—804,628  includes 
86,159  lines;  1969-775,201  includes  41.153 
lines.  Journal-S  1969 — 269,110  includes  17.- 
331  lines. 

OMAHA.  NEBR. 

World-Herc-ld-d  1,325,471  1,365,372 

World-Herald-S  855,374  883,190 

Grand  Total  2  180,845  2,248,562 

ORLANDO.  FLA. 

Sentinel-m  .  .  .  2,328,581  2,255,545 

§Sentinel-S  945,356  846.929 

Star-e  2,272,984  2,204,041 

Grand  Total  5,546.921  5,306,515 

NOTE:  Part  run  advertising  included; 
Sentinel-m  1970 — 2,328,581  includes  462,125 


PALO  ALTO.  CALIF. 

1,527.010  1,631,073 


PASADENA.  CALIF. 

Star-News-e  917,360 


Star-News 

Independent-m 


Grand  Total  2,052,841  2,039.722 

NOTE:  Star-News  Independent-m  pub¬ 
lished  5  days  a  week  only. 


Grand  Total  .  3,868,719  3,565,651 

Times-e  .  .  778,341  740,649 

NOTE:  Journal  Couner-m  S  Register-e 

iblished  5  days  a  week  only.  PEORIA  ILL 

NEW  ORLEANS,  LA.  '^°Note)  ^*'*'.  .*^** .  1.348.789  1,395,559 

mes-Picayune-m  .  2,573,909  2,637,890  §Journa|  Star-S  ...  453,852  454  216 

ities-Picayune-S  .  985,267  968,402  _  ' 

ates  &  Item-e  1,549,222  1,597,093  Grand  Total  1.802,641  1,849,775 

Grand  Total  .  5,108.398  5,203,385  *  -Journal  Star-m 

^  a  'n  combindtion.  Linage  of  one 

NOTE:  States  S  Item-e  1970 — 1,549,222  edition.  Journal  Star-e  is  shown. 


Includes  25,856  lines  of  part  run  adver 
490,125  ♦'sinq- 


INDIANAPOLIS,  IND. 


Grand  Total  .  2,022,748  1,858,723 

NOTE:  Madison  Capital  Times-e  4  Times-s' 
S,  IND.  Wisconsin  State  Journal-m  sold  in  com-  News-m 

1938  758  1901026  bination.  Linage  of  one  edition.  Capital  News  S 
r,894',698  1,905,105  Times-e  is  shown. 


tar-m  .............  r,894',698  1,905,105  Times-e  is  shown. 

.  Manchester,  n.h. 

Grand  Total  .  4,942,459  4,855,547  Union  Leader-d  ?I?°T9 


NEW  YORK.  N.Y.  Bulletin-e 

3,114,670  3,170,132  §Bulletin-S 

.  3,104,971  3,187,077  Inquirer-m 

1,981,200  2,022,376  Inquirer-S 

1,941,360  1,648,567  News-e 

.  1,210,194  1,261,564 


PHILADELPHIA.  PA. 

2.510.448  2.550.664 
1 .058,256  946.956 

1,801,829  1,913,818 
.  2,153.988  1,978,084 


JACKSON.  MISS. 

Clarion  Ledger-m  ....  1,129,816  1,172,813 
ICIarion  Ledger  4 

News-S  .  412,829  383,248 

Daily  News-e  .  1,109,234  1,170,271 


742  227  Total  . 11,352,395  11,289,716 

248  538  NOTE:  Part  run  advertising  included; 

'  News-m  1970—1,981,200  includes  744,040 
990,765  lines;  1969 — 2,022,376  includes  833,832  lines. 


Grand  Total  8,517,432  8,378,036 

NOTE:  Part  run  advertising  included; 
Bulletin-e  1970—2.510.448  includes  615,283 
lines;  1969—2.550,664  includes  551,857  lines. 
Bulletin-S  1970-1,068,256  includes  363,819 


NOTE:  Sunday  News  is 'sold  in  optioneJ  News-S  1970-^-1941,360  includes '  1 , 156,847  ji"®*:  ^'.’-PSS  lines 


combination  with  the  following  Monday  lines;  196? — 1.648,567  includes  915,902  lines. 
383.248  Union  Leader. 


MEMPHISi  TENN.  Long  Island  Press*e 

Grand  Total  .  2,651,879  2,726,332  Commercial  Appeal-m  1,792  406  1,924  142  §Long  Island  Press-S 

Commercial  Appeal-S  790,713  864,369 

JACKSONVILLE.  FLA.  Press-Scimitar-e  1,340,929  1,450.245  Grand  Total  . 


NEW  YORK  (QUEENS).  N.Y. 

Long  Island  Press-e  1,232,340  1,263,922 
§Long  Island  Press-S  611,268  521,208 


JACKSONVILLE.  FLA. 

Times-Union-m  .  2,189,554  2,014,799 


1,843,608  1.785.130 


Times-Union-S  .  726,367 


Journa-l-e  . 

Grand  Total 


726,367  737,177  Grand  Total  3,924,048  4,238,756  NEW  YO 

..  1,263,574  1,210,482  NOTE:  Part  run  advertising  included;  DIARIO-LA  PR 

-  -  Press-Scimita-r-e  1970  —  I  340,929  includes  El  Diario-La  Prensa-nr 

4,179,495  3,962,458  85  128  lines;  1969—1,450,245  includes  73,-  El  Diario-La-  Prensa-S 


NEW  YORK  (EL 
DIARIO-LA  PRENSA).  N.Y. 

rio-La  Prensa-m  338,901  371.433 
r!o-La-  Prensa-S  112,419  92,506 


Inquirer-m  1970 — 1,801,829  includes  269,- 
288  lines;  1969— I.9I3.8I8  includes  176,937 
lines.  Inquirer-S  1970 — 2.153.988  includes 

637,916  lines;  1969—1,978,084  includes  500,- 
187  lines. 

PHOENIX.  ARIZ. 

Republic-m  3,016.342  2,709,018 

Republic-S  1.129,715  1,016  888 

Gaiette-e  2.978,452  2,681,336 

Grand  Total  7,124.509  6,407.242 


JERSEY  CITY,  N.J. 

Jersey  Journal-e  .  .  1,420,683  1,328,839 

NOTE:  Part  run  advertisinq  included; 
Jersey  Journal-e  1970 — I  420,683  includes 
66,984  lines;  1969 — 1,328,839  includes  74.- 
996  lines. 


MIAMI,  FLA. 

Herald-m  4,688,296  4.462.910 

Herald-S  2,341322  2,130.138 

News-e  2,090,370  2.086.126 


KANSAS  CITY,  MO. 


Grand  Total  9,119,988  8,679,174 

NOTE:  Part  run  advertisinq  included; 
f,  MO.  Herald-m  1970-4.688  296  includes  266.868 

1,851,444  1.826,695  lines;  1969—4.462.910  includes  205,349  lines. 
1,220,646  1,403,350  Herald-S  1970—2,341,322  includes  161.465 

904,577  973,507  lines;  1969—2.131,138  includes  121.219  lines. 

-  -  News-e  1970—2,090,370  includes  50,400 

3,976.667  4.203.552  lines;  1969-2,086,126  includes  50,400  lines. 


NEWBURGH,  N.Y. 

News-e  911,135 

NIAGARA  FALLS.  N.Y. 

Gazette-e  1,046,395 

•Gazette-S  .  364,487 


Post-Gaz.  S 
Sun-Tel.-m 
Press-e 
§Pres$-S 


PITTSBURGH,  PA. 


976,760  1,138,199 
2.084,162  2,244,110 
1,231,758  1,191.882 

4,292,680  4.574,191 


_  _  PLAINFIELD.  N.J. 

1,410,882  1,236,837  Courier-News-e  1.304.761  1,357,813 


Star-S  .  904,577  973,507  lines;  1969—2.131,138 

-  -  News-e  1970—2,090,; 

Grand  Total  3,976,667  4,203,552  lines;  1969—2,086,126 

EDITOR  &  PUBLISHER  for  April  4,  1970 


NORWALK,  CONN. 

1,173.981  1.068.774  Press-e 


PONTIAC,  MICH. 

.  1,764,900  1,836,025 


1970  1969 

PORTLAND.  ORE. 

OregoP'dn-m  .  2,236,085  2,396,046 

§Oregonidn-S  909,623  895,118 

Journal.e  888,805  885,806 

Grand  To!a|  .  4,034,513  4,176,970 

NOTE:  Pe>rt  run  advertising  included; 
Journal-e  1970 — 888,805  includes  45,802 
lines:  1969—885,806  includes  54,697  lines. 

PROVIDENCE,  R.l. 

Bulletin-e  1,567,013  1,565,217 

Journal-m  .  1,444,723  1,519,808 

Journals  1,030,122  1,020,276 

Grand  Total  4,041,858  4,105,301 

QUINCY.  MASS. 

Patriot  Ledger-e  ..  1,018,047  961,246 

NOTE:  Part  run  adverfsino  included; 
Patriot  Ledger*e  1970 — 1,018,047  includes 

23,243  lines;  1969—961,246  includes  19,450 
lines. 

READING.  PA. 


Eagle  (See  Note) 

1,253.399 

1,081  561 

§Eagle-S  . 

591,188 

445,235 

Grand  Total  . 

1,844,587 

1,526,796 

NOTE:  Eagle-e  & 

Times-m 

sold  in 

combi  n£ption.  Linage 

of  one 

edition 

Eagle-e  is  shown 

RIVERSIDE. 

CALIF. 

Press-Enterprise  (See 

Note) 

1,555.015 

1,640,119 

§Press-Enterprise-S 

371,631 

387,319 

Grand  Total 

I.926.M6 

2,027,438 

NOTE:  Enterprlse-m 

&  Press-e 

sold  in 

combination.  Linage 

of  one 

edition. 

Enterprise-m  is  shown 
NOTE:  Part  run  advertising  included; 
Enterprise-m  1970 — 1,555,015  includes  25,- 
339  lines;  1969—1,640,119  includes  22,179 
lines. 

ROANOKE.  CALIF. 

Times-m  .  1,176,756  1,208,752 

5Times-S  .  337,788  334,865 

World-News-e  .  1,211,677  1,217,207 

Grand  Total  .  2,726,221  2,760,824 

ROCHESTER.  N.Y. 

Democrat  i 

Chronicle-m  .  1,381,233  1,481,849 

Democrat  & 

Chronicle-S  .  914,253  899,985 

Times-Union-e  .  1,679,466  1,927,614 

Grand  Total  .  3,974,952  4,309,448 

ROCKFORD.  ILL. 

Star  (See  Note)  .  1,215,072  1,194.500 

Register  Star-S  .  446,309  517,760 

Grand  Total  .  1,661,381  1,712,260 

NOTE:  Star-m  &  Register  Republic-e, 
sold  in  combination.  Linage  of  one 

edition,  Star-m,  is  shown. 

SACRAMENTO.  CALIF. 

Bee-e  .  2.076,379  2,128,628 

§Bee-S  .  733,757  701,811 

Union-m  .  998,150  1,079,976 

•Union-S  .  246,300  239,226 

Grand  Total  .  4,054,586  4,149,641 

ST.  LOUIS.  MO. 

Globe-Democrat-m  ...  1,271,546  1,427,754 
Globe-Democrat-we  ..  496,937  548,411 

Post-Dispatch-e  .  2,263,422  2,302,517 

§Post-DI$patch-S  .  1,465,901  1,402,856 

Grand  Total  .  5,497,806  5,681,538 

NOTE;  Part  run  advertising  included; 

Globe-Democrat-m  1970 — 1,271,546  includes 
281,915  lines;  1969—1,427,754  includes  292,- 
671  lines.  Post-Dispatch-e  1970—2,263,422 
includes  271,513  lines;  1969—2,302.517  in¬ 
cludes  240,801  lines.  Post-Dispatch-S  1970— 
1,465,901  includes  33,894  lines;  1969 — 1,402,- 
856  includes  15,600  lines. 

NOTE:  Globe-Democrat-m  published  5 
week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  .  1,136,394  1,182,929 

^Pioneer  Press-S  .  808,735  836  248 

Dispatch-e  .  1,884,872  1,933  894 

Grand  Total  .  3,830,001  3,953,071 

NOTE:  Part  run  advertising  included; 
Dispatch-e  1970 — I  884,872  includes  236,856 
lines;  1969—1,933,894  includes  263,731  lines. 

ST.  PETERSBURG.  FLA. 

Times-rr  2,892,832  2,505,843 

§Times-S  ..,  1,141,212  914,828 

Independent-e  . 1,933,771  1,613,873 

Grand  Total  5,967,815  5,034,544 


NOTE:  Part  run  advertising  included; 
Times-m  1970—2,892,832  includes  313,779 
lines;  1969—2,505,843  includes  229,131  lines. 
Times-S  1970—1,141,212  includes  154,494 
lines;  1969 — 914,828  includes  70,633  lines. 

1970  1969 

SALT  LAKE  CITY.  UTAH 

Tribune-m . 1,905,227  1,845,495 

§Tribune-S  767,771  609,499 

Deseret  News-e  . 1,900,50?  1,836,913 

Grand  Total  .  4,573,507  4,291,907 

SAN  ANTONIO.  TEX. 

Express-m  .  1,861,810  1,812,673 

*Express-News-S  .  822,100  843,377 

Express-News-sat.  332,628  366,156 

News-e  .  1,747,005  1,841,382 

Light-e  .  2,038,651  1,977,747 

§Light-S  .  396,673  895,087 

.ight-sat .  194,833  182,160 

Grand  Total  .  7,893,700  7,918,582 

NOTE:  Express-m,  News-e  4  Light-e 
published  5  days  a  week  only. 

NOTE:  Express-News-S  I970-— 822, 100  lines 
includes  10,426  lines  of  part  run  adver¬ 
tising. 

SAN  BERNARDINO,  CALIF. 

5un-m  . .  1,742,388  1,829,185 

§Sun-Telegram-S  .  572,209  511,331 

Grand  Total  .  .  2,314,597  2,340,516 

NOTE:  Part  run  advertising  included; 
Sun-m  1970—1,742,388  includes  72.461  lines; 

1969— 1,829,185  includes  78,088  lines.  Sun-S 

1970— 572,209  includes  20,152  lines;  1969— 
511,331  includes  19,962  lines. 

NOTE:  Sun-m  4  Telegram-e,  are  sold  in 
combination.  Linage  of  one  edition,  Sun-m 
is  shown. 

SAN  DIEGO,  CALIF. 

Union-m  1.868.976  1,816,986 

§Union-S  .  1,056,715  945,306 

Tribune-e  .  2,483,776  2,342.238 

Grand  Total  .  5,409,467  5,104,530 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,720,937  1,819  041 

Examiner-e  .  1,795,267  1,933,720 

Examiner  4 

Chronicle-S  .  954,242  935,328 

Grand  Total  .  4,470,446  4,688.089 

SAN  JOSE,  CALIF. 

Mercury-m  .  3,137,980  3,200,721 

News-e  .  3,114,621  3,195,084 

§Mercury-News-S  .  1,069.818  917,471 

Grand  Total  .  7,322,419  7,367,276 

NOTE:  Part  run  advertising  included; 
Mercury-m  1970—3,137,980  includes  193,416 
lines;  1969—3.200,721  includes  201,128  lines. 
News-e  1970—3,114,621  includes  193,416 
lines;  1969—3,195,084  includes  201,128  lines. 

SAN  JUAN.  P.R. 

El  Mundo-m  .  1,679,432  1,627,157 

Star-m  .  820.146  735,706 

Star-S  .  150,489  138,333 

El  Imparcial-m  .  563,834  426,257 

El  Imparcial-S  .  55,936  49,937 

Grand  Total  .  3,269,837  2,977,390 

SAN  RAFAEL.  CALIF. 

Independent-Journal-e.  1,352,229  1,373,655 

SANTA  ANA.  CLIP. 

Register  (See  Note)  ..  2,637,511  2,758,871 

♦Register-S  .  923,095  861,672 

Grand  Total  .  3,560,606  3.620  543 

NOTE:  Register-e  4  Register-m  sold  in 
combination.  Linage  of  one  edition  Reg¬ 
ister-e  is  shown. 

SCHENECTADY,  N.Y. 

Gaiette-m  .  1,318,508  1,267,569 

Union  Star-e  .  752,276 

Grand  Total  .  1,318,508  2,019,845 

NOTE:  Union  Star  last  separate  publica- 
|ion  April  26,  1969.  Publication  continued 
in  association  with  Albany  Knickerbocker 
News. 


SEATTLE.  WASH. 

Post-lntelligencer-m  ...  1,513,298  1,620,388 
§Post-lntelligencer-S  ..  485,702  495,934 

Times-e  .  2,310,257  2,454,433 

Times-S  .  953,630  975,399 

Grand  Total  .  5,262,887  5,546,154 

SHREVEPORT.  LA. 

Journal-e  . .  994,909  1,033,745 

Times-m  .  1,295,330  1,272,543 

Times-S  .  566,487  564,232 

Grand  Total  .  2,856,726  2,870,520 


1970 

1969 

SOUTH  BEND,  IND. 

Tribune-e  . 

1,418,875 

1 ,449,903 

Tribune-S  . 

523,392 

511,877 

Grand  Total  . 

1,942,267 

1,961.780 

SPOKANE.  WASH. 

Spokesman-Review-m 

856,363 

799,455 

§Spoke$man-Review-S 

531,421 

518,330 

Chronicle-e  . 

985,111 

925,263 

Grand  Total  . 

2,372,895 

2,243,048 

STOCKTON. 

CALIF. 

Record-e  . 

1,148,307 

1,492,613 

♦Record-S  . 

301,670 

— 

Grand  Total  . 

1 .449,977 

1,492,613 

NOTE:  Record-S  first 

’  publication  May 

4,  1969. 

SYRACUSE, 

,  N.Y. 

Herald-Journal-e  . 

1,462,103 

1 ,584,578 

§Herald-American-S  . . . 

632,972 

615,766 

Post-Standard-m  . 

740,113 

748,108 

Grand  Total  . 

2,835,188 

2,948.452 

TACOMA.  WASH. 

Nrws-Tribune-e  .  1,533,549  1,732,104 

News-Tribune-S  .  602,727  557,459 

Grand  Total  .  2,136,276  2,289,563 

TALLAHASSEE.  FLA. 

Democrat-e  .  893,104  763,459 

Democrat-S  . .  407,850  321,009 

Grand  Total  .  1,300,954  1,084,468 

TAMPA.  FLA. 

fribune-m  .  2,396,321  2,335,702 

Tribune-S  .  824,187  771,417 

Times-e  .  1,766,734  1,695,636 

Grand  Total  .  4,987,242  4,802,755 

NOTE:  Part  run  advertising  included: 
Tribune-m  1970—2,396,321  includes  160,697 
lines;  1969—2,335,702  includes  190,202  lines. 

TOLEDO.  OHIO 

Times-m  .  699,708  787,466 

Blade-e  .  1,733,765  1,779,135 

8lade-S  .  1,047,414  1,025,421 

Grand  Total  .  3,480,887  3,592,022 

NOTE:  Times-m  published  5  days  a  week 
only. 

TORONTO,  CANADA 

Globe  &  Mail-m  .  1,443,215  I  620,357 

rTelegram-e  .  2,442.938  2,476,594 

Star-e  .  3,004,818  2,973,165 

Grand  Total  .  6.890,971  7,070,116 

NOTE:  Telegram-e  includes  Weekend 
Magazine  linage,  and  Star-e  &  Globe  S 
Mail-m  include  rotogravure  section  linage. 

TRENTON,  N.J. 

Times-e  .  1,076,677  1,149,369 

♦Times  Advertiser-S  ...  781,515  684,980 

Trentonian-m  .  898,482  859,729 

Grand  Total  .  2,756,674  2,694,078 

NOTE;  Times-e  published  5  days  a  week 
only. 

TROY.  N.Y. 

Record  (See  Note)  ...  1,003,677  1,021,452 

NOTE:  Record-m  S  Times-Record-e  sold 
in  combination.  Linage  of  one  edition. 

Record-m  is  shewn. 

TULSA.  OKLA. 

Tribune-e  .  1,578,141  1,617,598 

World-m  .  1,560,282  1,614,177 

World-S  .  555,531  525,980 

Grand  Total  .  3,693,954  3,757,755 

UNION  CITY,  N.J. 

Hudson  Dispatch-m  . . .  822,068  762, 160 

UTICA.  N.Y. 

Observer  Dispatch-e  ..  797,583  822,782 

♦Observer  Dispatch-S  .  305,921  282,589 

Press-m  .  969,617  1,006,035 

Grand  Total  .  2,073,121  2,111,406 

WASHINGTON,  D.C. 

News-e  .  943,195  1,127,320 

Post-m  .  3.481,761  3,789,955 

|Post-S  .  1,606,068  1,484,624 

Star-e  .  1,816,728  2,139,315 

Star-S  .  872,437  800,319 

Grand  Total  .  8,722,189  9,341,533 

WATERBURY.  CONN. 

American-e  .  I,I62,M9  1,106,219 

*Republican-S  .  504,894  408,192 

Grand  Total  .  1,667,443  1,514,411 

EDITOR  8C  P 


1970  1969 

WATERLOO.  IOWA 

Courier-e  .  1,091,969  941,105 

♦Courier-S  .  427.769  315,878 

Grand  Total  .  1,519,738  1,256,983 

NOTE:  Courier-e  published  5  days  a 
week  only. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  2,222,146  2,007,484 

Times-e  . 1,919.772  1,760,281 

§Post-Times-S  .  920.346  737,218 

Grand  Total  .  5,062,264  4,504,983 

NOTE:  Times-e  published  5  days  a  week 
only. 

NOTE’  Part  run  advertising  included; 
Post-m  1969 — 2,007,484  includes  27,811  lines. 
Times-e  1969—1,760,281  includes  27,811  lines. 

WESTCHESTER-ROCKLAND  GROUP. 
N.Y.  (10  CITIES) 

Mamaroneck  Times-e  937,305  933,188 

Mount  Vernon  Argus-e  985,821  1,038.919 

New  Rochelle 

Standard-Star-0  .  1,018,989  1,012.029 

Ossining  Citizen- 

Register-e  .  971,059  1,029,166 

Peekskill  Star-e  740,002  634.656 

Port  Chester  Item-e  .  1,072,990  1,086,509 

Tarrytown  News-e  .  943,937  971,633 

Yonkers  Herald 

Statesman-e  .  1,176,138  1,199,077 

White  Plains  Reorter 
Dispatch-e  1.268.318  1,312,611 

Rockland  Journal 

News-e  .  1,320,960  1,189,169 

Grand  Total  . 10,435,519  10,406,957 

NOTE:  Part  run  advertising  included; 

White  Plains  Reporter  Dispatch-e  1970 — 
1,268,318  includes  97,358  lines;  1969-1.312,- 
611  includes  97,392  lines. 

WICHITA.  KANS. 

Eagle-m  . .  1,586,159  1,635,497 

♦Beacon-e  .  738,288  833,987 

lEagle  &  Beacon-S  ....  477,681  471,122 

Grand  Total  .  2.302,128  2.940.606 

NOTE:  6eacon-e  published  5  days  a 
week  only. 

NOTE:  Part  run  advertising  included; 

Eacle-m  1970—1,586.159  includes  32,184 
lines;  1969 — 1,635,497  includes  28,550  lines. 
Eagle  &  8eacon-S  1970—477,681  includes 
23,040  lines. 

WILLINGBORO  (BURLINGTON 
COUNTY),  N.J. 

Burlington  County 

Times-e  .  1,018,612  . 

WILLOUGHBY,  OHIO 

News-Herald-e  .  753,238  869,335 

WORCESTER.  MASS. 

Telegram-S  .  593,784  576,223 

Telegram-m  .  762,486  817,940 

Gazette-e  .  889,132  950,906 

Gra.id  Total  .  2,245,402  2,345,069 

NOTE:  Part  run  advertising  included; 

Telegram-m  1970 — 762,486  includes  13,367 
lines;  1969—817,940  includes  26,323  lines. 

Gazette-e  1970—889,132  includes  14,748 
lines;  1969 — 950,906  includes  26,323  lines. 

YOUNGSTOWN.  OHIO 


Vindicator-e  .  1,468,149  1,483,611 

§Vindicator-S  .  865,208  902,163 

Grand  Total  .  2,333,357  2,385,774 


A.L.S.  REPORTS 

BLUEFIELD.  W.  VA. 

Telegram-m  .  508,630  519,536 

Telegram-S  .  193,715  183,502 

Grand  Total  .  702.345  703  038 

Telegraph-S  includes  FAMILY  WEEKLY 

46,712  (1970):  38,409  (1969). 

COLUMBIA.  S.C. 

State-m  .  1,431,054  1,222,872 

State-S  .  430,989  484,845 

Record-e  .  1,400,688  1,210,057 

Grand  Total  .  3,262,731  2,917,774 

State-S  includes  THIS  WEEK  discon¬ 

tinued  (1970):  33,673  lines  (1969). 

PASSAIC.  N.J. 

Herald-News-e  .  1,239,265  1,215,430 

PATERSON.  N.J. 

News-e  .  1,355,073  1,378,454 

SCRANTON.  PA. 

Tribune-m  .  386.924  399.486 

Scrantonian-S  .  451,171  430,177 

Times-e  .  940,127  928,374 

Times-S  .  189,170  164,882 

Grand  Total  .  1,967,392  1,922,919 

UBLISHER  for  April  4,  1970 


40 


194? 


1969 


1970  1969 

Scrantonian-S  includes  PARADE  37,866 
lines  (1970);  37,758  lines  (1969)  FAMILY 

WEEKLY  Times-S  includes  44,712  lines 
(1970):  39,339  lines  (1949). 

WILKES-BARRE,  PA. 

Record-m  .  549,388  514,002 

Times-Leader-e  .  1,086,141  1,001,150 

Independent-S  .  453,754  433,102 

Grand  Total  .  2,109,283  1,947,254 

Independent-S  includes  PARADE  37,376 
lines  (1970);  FAMILY  WEEKLY  36,313  lines 
(1969), 


Fl<;i  RKS  SI  PPlJKI)  BY 
PIBIJSHERS 

ABERDEEN,  S.D. 


American-News-e  . 

421,246 

424.116 

American-News-S 

139,902 

122.906 

Grand  Total  . 

561,148 

547,022 

ALTOONA, 

,  PA. 

Mirror-e  . 

1,152,130 

1,185,240 

APPLETON-NEENAH-MENASHA, 

,  WIS. 

Post-Crescent-e  . 

970,858 

930,244 

Post-Crescent-S  . 

383,040 

372,148 

Grand  Total  . 

1,353,898 

1,302,392 

1970 

HUNTINGTON,  W.  VA. 

Advertiser-e  .  766,598  808,276 

Herald-Dispatch-m  ....  713,818  757,050 

Herald-Dispatch  & 

Adv.-sat .  84,212  84,994 

Herald-Advertiser-S  ...  303,226  300,034 

Grand  Total  .  1,869,854  1,950,354 

HUNTSVILLE,  ALA. 

Times-e  .  868,896  1,022,196 

Times-S  .  •415,154  *351,364 

Grand  Total  .  1,284,050  1,373,540 

NOTE:  ‘Includes  PARADE. 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e  .  671,328  653,800 

Cape  Cod  Standard- 

Times-S  .  134,596  104,498 

Grand  Total  .  805,924  760,298 

JOHNSON  CITY,  TENN. 

Press-Chronicle-d  .  520,156  522,410 

Press-Chronicle-S  254,812  238,999 

Grand  Total  774,948  761,409 

NOTE:  Includes  46,548  lines  (1970);  39,- 

723  lines  (1969)  FAMILY  WEEKLY, 

JOPLIN,  MO. 

Globe-m  647,542  686,490 

Globe-S  212,506  219.842 

Herald-e  526,834  597,324 


1970  1969 

MIDOLETOWN,  N.Y. 

Times  Herald-Record-m  890,804  944,916 

Times  Herald-Record-S  143,752 


Grand  Total  . 

1.034,558 

944,916 

MOLINE-ROCK  ISLAND.  ILL. 

Argus-e  . 

1 ,076,334 

1,005,312 

Dispatch-e  . 

1,157,898 

1,052,170 

MONROE, 

LA. 

World-m  . 

885,432 

945,776 

News-Star-e 

834,199 

896,972 

World-S  . 

288,391 

308,682 

Grand  Total  . 

2,008,022 

2,151,430 

MORGANTOWN.  W.  VA 

Post-e  . . 

335,006 

351,778 

Dominion-News-m  _ 

335,006 

351,778 

Dominion-Post-S 

158,472 

200,738 

Grand  Total  . 

828,484 

904,294 

NOTE:  Fiqures  include  FAMILY 

WEEKLY 

and  inserts. 

NEWARK, 

OHIO 

Advocate-e 

970,928 

973,924 

NEW  BEDFORD,  MASS. 

Standard-TImes-e  ..... 

867,860 

921,298 

Standard-Tiines-S  . 

457,464 

460,628 

Grand  Total  .  1,325,324  1,381,926 


NEW  BRITAIN,  CONN. 

Herald-e  .  805,105  859,215 


1970 


RAPID  CITY,  S.D. 

Journal-e  .  503,692  479,066 

Journal-S  .  237,426  167,846 


Grand  Total  . 

741,118 

646,912 

RENO,  NEV. 

Journal-m  . 

838,488 

842,926 

Journal-S  . 

296,716 

262,822 

Gazette-e  . 

937,832 

932,806 

Grand  Total 

2,073,036 

2,038,554 

RICHMOND 

.  VA. 

Times-Dispatch-m  . 

1,559,101 

1,600,697 

News  Leader-e  . 

1,505,909 

1,715,584 

Times-Dispatch-S  . 

877,132 

808,307 

Grand  Total  . 

3,962,142 

4,124,588 

RUTLAND, 

VT. 

Herald-m  . 

594,195 

588,941 

SALEM,  ORE. 

Statesman-m  .  . 

1,033,600 

1,137,857 

Statesman-S  . 

303,498 

232,801 

Capital  Journal-e  . 

1 ,265,497 

1,275,563 

Grand  Total  . 

2,602,595 

2,646,221 

SALISBURY, 

,  N.C. 

Post-e  . 

643,860 

611,814 

Post-S  . 

193,746 

198,352 

Grand  Total  837,606  810,166 


SANTA  BARBARA,  CALIF. 

Nevrs-Press-e  1,355,809  1,345,637 


BLOOMINGTON.  ILL. 

Pantaqraph-AII  Day-S  1,229,004  1,228,962 
NOTE:  FAMILY  WEEKLY  linage  not  in¬ 
cluded  either  year. 


BURLINGTON.  VT. 


Free  Press-m  . 

945,259 

861.286 

CHAMBERSBURG,  PA. 

Public  Opinion-e 

765,940 

757,253 

CHARLESTON, 

W.  VA. 

Gazette-m  . . 

938,476 

996,996 

Maii-e  .  . 

972,300 

1,008,752 

Gazette  Mail-S  . 

318,150 

330,414 

Grand  Total  .  2,228,926  2,416,162 

NOTE:  Above  figures  do  not  include 
PARADE  magazine  and  pre-printed  insert 
sections. 

CORPUS  CHRISTI,  TEX. 


Calter-m . 

...  I,3i8,7l6 

1,255,674 

Tmes-e 

.  ...  1,439,802 

1,393,140 

Cdller-Times-sat. 

. ...  270,144 

233,996 

Caller-Times-S  .  . . 

.  450,464 

449,680 

Grand  Total 

.  . .  3,479,126 

3,332,490 

COVINGTON,  KY. 

Kentucky  Post  & 

Times-Star-e  ..  .. 

.  .  .  739,480 

723,786 

DANBURY,  CONN. 

News-Times-e  . 

1,092,896 

1 ,008,420 

DAVENPORT,  IOWA 

TImes-Democrat-m 

887,404 

914,312 

Times-Oemocrat-e 

.  1.066,702 

1,099,686 

Times- Democrat-S* 

494,606 

386,344 

Grand  Total 

‘2,448,712 

2,400,342 

NOTE:  ‘Includes 

34.888  lines  PARADE. 

DAYTONA 

BEACH,  FLA. 

New5-e 

679,287 

712,740 

Ncws-Journal-S 

224,714 

217,196 

Journal-m 

774,869 

783,926 

Grand  Total 

1,678,870 

1,713,862 

FALL  RIVER.  MASS. 

Herald  News-e 

1,019,942 

913,754 

FORT  MYERS,  FLA. 

News-Press-mS 

1,909,513 

1,701,596 

GAINESVILLE,  FLA. 

Sun-eS  ex  sat 

.  995,400 

984,816 

HAGERSTOWN,  MD. 

Herald-m 

.  .  945,756 

956,242 

Mail-e 

946,533 

985,999 

Grand  Total 

.  1,892,289 

1,942,241 

HARRISBURG,  PA. 

Patriot-m 

.  1.264.416 

1,177,358 

Pdtrlot-News-S 

503,744 

444,682 

Grand  Total 

1,768,160 

1,622,040 

NOTE:  Patriot-News-S  does  not  include 
PARADE  linage. 

HAVERHILL.  MASS. 

GaieHe-e  .  632, '56  613,018 

EDITOR  Si  PUBLISHER 


Grand  Total  .  1,386,882  1,503,656 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City-Herald-e  726,048  702,919 

Tri-City-Herald-S  251,174  187,334 

Grand  Total  .  977,242  890,253 

NOTE:  Does  not  include  FAMILY 

WEEKLY. 


KENOSHA,  Wise. 

News-e  1,075,382  1,086,008 

KILLEEN/ FT.  HOOD.  TEX. 

Herald-e  . 443,492  396,444 

KINGSTON,  N.Y. 

Freeman-e  744,224  783,622 

KOKOMO.  IND. 

Tribune-e  .  950,314  935,477 

Tribune-S  .  294,162  227,153 

Grand  Total  .  1,244,476  1,142,435 

NOTE:  Does  not  include  46,548  lines 
(1970)  39,732  lines  (1949)  FAMILY  WEEKLY. 

LAKELAND,  FLA. 

Ledger-e  S  &  sat  m  . .  1,226,736  1,066,464 

LANCASTER,  PA. 

New  Era-e.  Intelligencer 
Journ-sl-m  1,172,588  1,174.899 

Sunday  News-S  .  350,464  372,875 

Grand  Total  1,523,052  1,547,774 

NOTE:  FAMILY  WEEKLY  not  included 

in  Sunday  linage. 

LA  SALLE.  ILL. 

News-Tribune-e  .  740,390  737,326 

LINCOLN,  NEBR. 

Star-m  .  1,020,444  925,057 

Journal-e  1,009,547  920,689 

Journal  &  Star-S  _  365,232  356,475 

Grand  Total  2,431,858  2,236  901 

Includes  PARADE  36,435  lines  (1970)-  34,- 
680  lines  (1969). 

LOCKPORT,  N.Y. 

Union-Sun  &  Journal-e  M4,488  523,978 

LORAIN.  OHIO 

Journal-e  .  1,189,804  1,228  458 

Journal-S  .  245,412  219,730 

Grand  Total  .  1,455,216  1,448,188 

LOULSVILLE,  KY. 

Courier-Journal-m  .  ..  1,410,523  1,412,886 

Courier-Journal  & 

Times-S  .  942,560  884,224 

Times-e  .  1,820,599  1,799,251 

Grand  Total  .  4,173,682  4,096,341 

NOTE:  Above  linage  is  actual  linage 
converted  to  8-column  basis.  ROP  display 
is  published  on  6-column  basis  and  classi¬ 
fied  on  9-column  basis. 

MERIDEN,  CONN. 

Record-m  .  851,494  926,842 

Journal-e  .  769,972  842,030 

Grand  Total  .  1,421,466  1,768,872 

for  April  4,  1970 


NEW  LONDON,  CONN. 

Day-e  . .  1,049,701  1,107,936 

NORFOLK.  VA. 

Virginian  Pilot-m  ....  2,056,844  2,071,818 

Ledger  Star-e  .  1,706,941  1,841,384 

Virginian  Pilot-S  .  989,139  822,127 

Grand  Total  4,752,924  4,735,329 

NORRISTOWN.  PA. 

Times-Herald-e  .  881,205  828,626 

NORTH  PLATTE,  NEBR. 

Telegraph-e  471,534  460.768 

NOTE:  Includes  FAMILY  WEEKLY  48,- 

118  lines  (1970);  58.118  lines  (1969). 

OGDEN.  UTAH 

Standard-Examiner-e  974,402  966.088 

Standard-Examiner-S  .  *379,976  *319,452 

Grand  Total  .  1,354,318  1,285,740 

NOTE:  ‘Includes  FAMILY  WEEKLY  43,- 

330  lines  (1970);  44,996  lines  (1969). 

OIL  CITY,  FRANKLIN.  PA. 


Derrick-m  . 

529,891 

515,060 

News-Herald-e  . 

421,373 

446,751 

Grand  Total  . 

951,264 

961,811 

ONEONTA, 

N.Y. 

Star-m 

438,914 

473,956 

PADUCAH, 

KY. 

Sun-Democrat-e  . 

745,066 

736,652 

Sun-Democrat-S 

230,244 

236,264 

Grand  Total 

975,310 

972,916 

PINE  BLUFF, 

ARK. 

Commercial-e 

592,662 

606,004 

Commercial-S  . 

169,134 

179.046 

Grand  Total 

761,796 

785,050 

NOTE:  Does  not  include  47.124  lines 

FAMILY  WEEKLY. 

PITTSFIELD. 

MASS. 

Berkshire  Eagle-e 

798,294 

888,664 

PLATTSBURGH,  N.Y. 

Press-Republican-m  .  . 

481,362 

501,200 

PORT  JERVIS.  N.Y. 

Union-Gdzerte-e 

2-15,084 

228,886 

PORTLAND, 

,  ME. 

Press  Herald-ir 

716,353 

810,083 

Express-e 

628,937 

790,407 

Telegram-S  . .  . 

386,915 

280,375 

Grand  Total 

1,732  205 

1,880,865 

POTTSTCWN,  PA. 

Mercury-m  . 

1,003,590 

893  25-t 

POUGHKEEPSIE,  N.Y. 

Journal-e  . 

920,951 

974  410 

Journal-S  ..  . 

‘510,267 

‘407,153 

Grand  Total  .  .  1,431,218  1,381,563 

NOTE:  ‘Includes  FAMILY  WEEKLY  47,- 
602  lines  (1970);  39,558  lines  (1949). 

QUINCY,  ILL. 

Herald-Whig-e  .  705,614  620,816 

Herald-Whig-S  .  273,700  248,304 

Grand  Total  .  979,314  869,120 


News-Press-S  .  435,995  400,323 

Grand  Total . 1,791,804  1,765,960 

SIOUX  FALLS.  S.D. 

Argus-Leader-e .  749,280  709,240 

Argus-Leader-S  245,462  246,932 

Grand  Total  .  994,742  956,172 

STROUDSBURG,  PA. 

Pocono  Record-m  .  485,380  489,482 

SUPERIOR,  Wise. 

Telegram-e  . .  433,776  435,120 

TERRE  HAUTE.  IND. 

Star-m  .  738,416  834,836 

Tribune-e  .  782,166  872,522 

Tribune-Star-S  .  477,036  424,592 

Grand  Total  . .  1,997,418  2,133,950 

TOPEKA,  KANS. 

Capital-m  .  ..  1,047,284  972,314 

State  Journal-e  .  834,400  805,812 

Capital-Journal-S  .  ..  407,246  390,413 

Grand  Total  .  2,288,930  2,168,544 

TORRANCE,  CALIF. 

South  Bay  Daily 

Breeze-e  .  2,043,428  2,169,090 

TUCSON.  ARIZ. 

Star-m  .  1,930,271  1,783,106 

Star-S  .  404,453  467,824 

Citizen-e  . .  2,290,712  2,021,404 

Grand  Total  .  4.825,436  4,272,33-: 

NOTE:  Star-5  includes  PARADE. 

VICTORIA.  TEXAS 

Advocate-m .  672,070  718,214 

Advocate-S  .  140,028  145,404 

Grand  Total  .  812.098  863,618 

WAUKEGAN.  ILL. 

News-Sun-e  .  .  1,228,276  1,281,714 

WILMINGTON,  DEL. 

News-Journal-me  ..  .  1,883,862  1,715,970 

WILMINGTON.  N.C. 

Star  News-m&e  .  .  908,922  822,038 

Star  News-S  .  278,502  264.488 

Grand  Total  _  1,187,424  1,086,524 

WINSTON-SALEM.  N.C. 

Journal-m  .  1,305,374  1,309  444 

Senrinel-e  .  1,195,558  1,172,500 

Journal  &  Sentinel-S  439,152  435,330 

Grand  Total  .  2,940,084  2,917,474 

WOONSOCKET.  R.l. 

Call-e  734,257  462,032 

CANADA 
CALGARY,  ALTA. 

Herald-e  .  2,383,879  2,204  368 

EDMONTON.ALTA. 

Journal-e  .  2,191,015  2.054,721 

HAMILTON.  ONT. 

Spectator-e  .  1,994,559  2,071,441 

{Continued  on  page  42) 
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Canada  press  inquiry 


report  due 

lt\  K(‘ii  Cliark 
< liiiKKliiin  -la IT 

Ottawa 

Senator  Keith  Havey  said  he 
likes  to  think  the  public  hear¬ 
ings  of  his  Special  Senate  Com¬ 
mittee  on  Mass  Media  have 
lessened  media  concern  about 
the  iiuiuiry. 

“The  main  thing  we  had  to  do 
was  close  the  credibility  gap 
with  the  media.”  the  committee 
chairman  said  in  an  interview. 
“I  would  like  to  think  we  have 
done  that.” 

The  hearings,  held  in  two- 
week  sets  here  since  last  Decem¬ 
ber.  will  end  .\pril  2o.  After 
that  the  Toronto  Liberal  .senator 
and  his  aides  will  put  together 
a  report  scheduled  for  fall  re- 
lea.se. 

There  was  “extreme  concern,” 

I  tavey  said,  that  the  inquiry 
would  be  a  witch-hunt  or  an  in- 
(|uisition.  But  that  hadn’t  haj)- 
pened. 

“In  fact  we  have  been  criti¬ 
cized  by  .some  people  for  not 
zeroing  in  enough  at  the  hear¬ 
ings.”  he  said.  “Perry  Mason 
tactics  would  have  been  out  of 
place.  After  all,  it  is  a  Senate 
committee,  not  a  court  of  law.” 

He  said  the  committee  found 
many  things  it  didn’t  know  since 
the  hearings  began.  This  infor¬ 
mation,  combined  with  privately- 
researched  and  privately-sup¬ 
plied  material,  will  form  the 
factual  base  on  which  the  report 
is  written. 

Adililionul  insight 

Many  of  the  things  said  by 
witnesses  at  the  hearings  were 
already  known  to  the  committee 
from  other  sources. 

“Rut  not  a  day  went  by  when 
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1970  1949 

KITCHENER-WATERLOO.  ONT. 

Record-e  1.741,786  1,719.079 

LETHBRIDGE.  ALTA. 

Herald-e .  670,259  641,456 

LONDON,  ONT. 

Free  Press-me  .  .  1,910,458  1,826,239 

MONTREAL.  QUE. 

Le  Oiamanche-Matin-S  249.926  245,442 

OTTAWA.  ONT. 

Citiien-e  1,874,839  1838,136 

Le  Droit-e .  1,070,400  989,088 

QUEBEC.  QUE. 

Le  Soleil-e . 2.028.443  1.869.106 

REGINA,  SASK. 

Leader  Post-e  1,295.073  1,301,432 

SYDNEY,  NOVA  SCOTIA 

Cape  Breton  Post-e  832,137  879,175 

WINNIPEG.  MAN. 

Free  Press-e  .  2,160,755  2,105,926 

Tribune-e  1,380,304  1,385,120 


in  Fall 


we  didn’t  pick  up  additional  in¬ 
sight,”  Davey  said. 

From  a  personal  standpoint, 
“some  of  my  concerns  are 
greater  and  some  are  lesser  as 
a  result  of  the  hearings.” 

He  said  the  committee  had 
been  surprised  by  the  fact  that 
some  Canadian  magazines  favor 
the  continuance  of  the  special 
tax  treatment  afforded  Time 
magazine  and  Render's  Digest. 

Both  U.S.-owmed  periodicals 
are  exempt  from  the  rule  that 
puts  foreign-owned  periodicals 
at  a  tax  disadvantage  to  Cana¬ 
dian-owned  publications. 

Advertisers  in  Canadian  pub¬ 
lications  are  permitted  to  deduct 
such  advertising  as  a  business 
tax  expense.  Time  and  Reader’s 
Digest  are  cla.ssified  as  Cana¬ 
dian  for  this  purpose. 

Davey  said  the  committee  re¬ 
port  would  have  a  moral  influ¬ 
ence  on  media  conduct.  He  felt 
the  committee  alrady  has  forced 
owners  to  “sit  down  and  ex¬ 
amine  themselves.” 

Ownership  i|iiesli<iii 

“How  much  is  too  much?” 

That  became  the  classical 
question  posed  repeatedly  to 
witnesses  at  the  public  hearings. 

It  was  usually  asked  by 
Senator  Davey  or  Yves  Fortier, 
the  committee  counsel. 

In  all  cases,  it  referred  to  the 
level  of  concentration  of  media 
ownership.  It  was  a  key  ques¬ 
tion,  aimed  at  the  accelerating 
trends  to  group  ownership  in 
both  broadcasting  and  newsjja- 
per  publishing. 

A  direct  answer  drawing  a 
definite  line  on  the  complex 
problem  w'as  a  rarity.  Cloudy 
answers  were  not  restricted  to 
the  media  owuiers  most  directly 
and  personally  concerned.  It 
gave  most  witnesses  trouble. 

Prodding  often  got  the  wit¬ 
ness  to  make  some  careful  ad¬ 
mission,  such  as  that  it  would  be 
too  much  for  all  the  newspapers 
in  the  country  to  be  controlled 
by  one  gi'oup,  or  all  the  news¬ 
papers  in  a  single  pi’ovince,  or 
all  the  radio  stations  in  a  single 
province. 

F.va>ive  replie> 

The  difficulty  the  senators 
have  encountered  in  getting  a 
direct  an.swer  to  the  (|uestion  is 
a  measure  of  the  wariness  of 


the  media  operators  toward  the 
committee. 

Newspaper  publishers,  in  par¬ 
ticular,  have  repeatedly  warned 
the  committee  against  govern¬ 
ment  interference  in  press  oj)- 
eration  and  freedom. 

Just  as  repeatedly.  Senator 
Davey  has  said  the  committee 
is  not  interested  in  recommend¬ 
ing  anything  that  could  be  con¬ 
strued  as  an  infringement  of 
basic  press  freedoms. 

Kegiiliilion  is  issue 

The  basic  question  is  whether 
Davey’s  promise  ties  the  hands 
of  the  committee  in  recommend¬ 
ing  possible  government  action 
on  the  ciuestion  of  ownership 
concentration. 

The  issue  of  regulating  media 
conduct  a  little  through  the  es¬ 
tablishment  of  press  councils  has 
paled  beside  the  question  of  con¬ 
centration.  The  media  industry 
is  split  roughly  .'iO-SO  on  the 
([uestion  of  a  watchdog  press 
council.  In  any  event.  Senator 


Davey  has  made  it  clear  that  if 
press  councils  do  come  about  in 
Canada,  he  feels  government 
should  not  be  involved. 

• 

.41exainh*r  Milch  wins 
hiisiness  writing  prize 

Alexander  Milch,  financial 
writer  for  the  XeirnrI:  Evening 
Sews,  has  been  chosen  as  the 
winner  of  the  A.  T.  Kearney 
Foundation  Business  Reporting 
-Awards  Program  for  1969. 

For  his  two  articles  on  the 
penetration  of  organized  crime 
into  business  he  will  receive 
.$1,000  and  the  Kearney  Founda¬ 
tion  i)la(iue.  Milch’s  work  was 
chosen  from  entries  submitted 
by  .32  writers. 

Honorable  mention  was  given 
to  the  following:  Robert  H. 
Metz,  \ew  York  Times;  Stephen 
M.  -Aug,  Washington  Sfnr;  Jo- 
.seph  Egelhof,  Chicago  Tribune; 
and  Robert  E.  Dallos,  Eos  .\n- 
geles  Times. 


GENERAL  -AND  AUTOMOTIVE  LINAGE 
FEBRUARY  AND  FIRST  TWO  MONTHS 
1970  vs  1969 


(  14  City  Total — 6  and  7  Day  Basis)  Media  Records 


FEBRUARY  FIRST  TWO  MONTHS 

1 970  vs  1969  1 970  vs  1969 


GENERAL 

% 

%of 

% 

7oOf 

(Selected  Classifications) 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages . 

—  3.7 

5.1 

—  5.7 

3.8 

Foods  . 

—  20.4 

8.3 

—  lO.I 

8.3 

Baby  Foods  . 

—  50.5 

0.1 

—  68.8 

0.1 

Baking  Products . 

—  17.8 

0.6 

+  4.8 

0.7 

Beverages  .  .  . 

+  15.9 

0.8 

4-  13.6 

0.8 

Cereals  &  Breakfast  Foods 

—  65.3 

0.2 

—  58.5 

0.2 

Condiments . 

+  7.5 

l.l 

+  64.2 

1.3 

Dairy  Products 

—  20.5 

1.2 

—  22.4 

1.0 

Frozen  Foods 

—  36.9 

0.7 

—  33.4 

0.7 

Meats  &  Fish 

—  5.4 

0.9 

—  9.8 

0.6 

Industrial 

+  16.3 

1.2 

—  24.6 

2.0 

Insurance . 

-1-  19.3 

2.9 

-  5.6 

3.0 

Medical  . 

-  20.4 

1.4 

—  23.3 

1.5 

Public  Utilities 

—  9.3 

2.0 

—  11.7 

1.8 

Publishing  fk  Media 

—  21.5 

10.7 

—  15.0 

12.0 

Radio,  TV  &  Phonographs 

—  49.1 

2.6 

—  37.7 

2.8 

Sporting  Goods,  Cam.  &  Photo 

SuppI . 

+  2.3 

0.8 

+  2.5 

0.9 

Tobacco  . 

-H00.7 

2.6 

—  20.0 

2.3 

Toilet  Requisites 

—  17.4 

1.7 

—  24.4 

1.6 

Dentifrices 

-1-  72.0 

0.5 

+  22.6 

05 

Men's  Toiletries 

—  86.2 

0.0 

—  89.5 

0.0 

Perfumes  i  Cosmetics 

—  13.8 

0.8 

+  17.4 

0.9 

Toilet  Soaps  . 

-)-l6.9 

0.0 

+  2.8 

0.0 

Transportation 

—  8.2 

16.7 

—  l.l 

17.2 

Airways  . 

—  10.9 

10.6 

-1-  3.0 

1 1.2 

Bus  Lines  .  . 

+  46.0 

^  0.3 

-FI  07.7 

0.4 

Railroads 

—  7.3 

0.7 

—  60.2 

0.4 

Steamships 

—  20.1 

1.7 

—  8.8 

1.9 

Tours 

+  5.8 

3.2 

-F  5.8 

3.1 

Wearing  Apparel 

—  4.3 

0.9 

—  2.2 

1.0 

AUTOMOTIVE 
(Selected  Classifications) 

Gasolines  &  Oils 

+  32.5 

1.2 

-F  11.2 

l.l 

Passenger  Cars — New 

—  15.0 

13.6 

—  17.5 

12.6 

Tires  !(  Tubes 

-F  1 18.2 

7.6 

-FI  27.8 

7.6 

Trucks  &  Tractors 

—  39.0 

0.3 

—  38.9 

0.4 

LINAGE  INDEX  FOR  52  MEDIA  RECORDS  CITIES— 
TOTAL  GENERAL  —  12.1  64.3  —  13.2 

63.9 

TOTAL  AUTOMOTIVE 

—  14.6 

35.7 

—  12.9 

36.1 

TOTAL  GENERAL  AND 

AUTOMOTIVE 

—  13.0 

100.0 

—  13.1 

100.0 

EDITOR 
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Kevin  Phillips  writes  w''«^eisan.i€ampi„g 

ooliimn  IS  new  teature 

1  Pt*  *  1  Newport  Beach,  Calif. 

¥111  QTTQ11*C  ¥*¥lll11T1Tl  The  Orum/e  Coast  Daily  Pilot 

CilXcUX  O  has  launched  a  column  for  the 

goer.s  and  players  among  its 


King  Features  Syndicate  has 
signed  Kevin  P.  Phillips,  a  po¬ 
litical  analyst  who  is  special  as¬ 
sistant  to  .Attorney  .John  Mit¬ 
chell,  to  write  a  thrice-weekly 
column  and  a  monthly  “Phillips 
Survey”,  .starting  June  l.'i.  Phil¬ 
lips  will  leave  the  Justice  De¬ 
partment  .soon. 

The  column  will  focus  on  the 
interpretation  of  public  affairs 
and  politics  and  will  run  750  to 
800  words.  The  Phillips  Suiwey, 
a  computer-based  study  of  de¬ 
veloping  socio-political  trends 
and  attitudes,  will  be  for  relea.se 
the  first  of  each  month  and  will 
run  1,200  to  1,.500  words.  The 
column  and  the  Phillips  Survey 
will  be  supported  by  the  re¬ 
search  capability  of  the  .Ameri¬ 
can  Political  Research  Corpora¬ 
tion,  a  Washington-based  firm 
which  Phillips  will  head. 

In  1968,  Phillips  was  recog¬ 
nized  as  one  of  the  master 
strategists  behind  the  Nixon 
cami)aign.  In  July,  1969,  he  pub¬ 
lished  his  book.  The  Emerging 
fieimhlican  Majoritg,  and  be¬ 
came  a  controversial  tigure. 

Phillips  was  born  in  New 
York  City  on  November  30,  1940, 
of  Irish-immigrant  stock  on  his 
father’s  side,  old-line  Philadel¬ 
phia  Quakers  on  his  mother’s. 
At  17,  he  enrolled  at  Colgate 
where  he  majored  in  political 
science.  He  spent  his  Junior  year 
at  the  University  of  Edinburgh 
where  he  studied  British  His¬ 
tory  and  Economic  Geography. 

Returning  to  Colgate,  he 
wrote  his  thesis  on  Religions  and 
Ethnic  Voting  Patterns  in  the 
192S  and  1900  Elections,  thus 
developing  an  early  familiarity 
with  the  Nixon  constituency.  In 
June,  1961,  Phillips  was  elected 
to  Phi  Beta  Kappa  and  grad¬ 
uated  from  Colgate  magnn  aim 
lande.  He  accepted  a  scholarship 
to  Harvard  Law  School  and  in 
his  last  year  there  won  the  Bu¬ 
reau  of  National  .Affairs  Prize 
for  academic  achievement.  He 
received  his  LL.B.  from  Har¬ 
vard  in  19()4,  was  admitted  to 
the  New  York  Bar  in  1965  and 
to  the  District  of  Columbia  Bar 
in  1967. 

Shortly  after  graduation, 
Phillips  moved  to  Washington 
where,  as  administrative  assist¬ 
ant  to  Rep.  Paul  Fino  of  New 
York,  he  did  behind-the-scenes 
work  for  Congressional  Repub¬ 
licans  on  rent  subsidies,  model 
cities,  school  busing  and  other 
programs.  Early  in  1968,  Phil¬ 
lips  went  to  work  for  the  Nixon- 
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for-President  organization  as  a 
staff  aide.  As  the  campaign  de¬ 
veloped,  he  was  made  special 
assistant  to  the  campaign  man¬ 
ager  (later  Attorney  General) 
John  Mitchell.  Nixon  won  the 
Presidency  with  almost  precisely 
the  margin  of  victory  Phillips 
had  i)redicted. 

Phillips  is  working  on  a  sec¬ 
ond  book,  tentatively  titled.  The 
Xixon  Revolution.  He  expects  to 
finish  it  before  the  end  of  1970. 

Phillips  marided  Martha  Hen¬ 
derson,  a  former  aide  to  Secre¬ 
tary  of  Defense  Melvin  Laird. 
They  make  their  home  in  Beth- 
esda,  Alaryland. 

Murliirkiii  is  named 
editor  of  Reuters 

London 

Ranald  B.  Maclurkin,  56,  who 
began  his  journalism  career  40 
years  ago  on  a  Scottish  weekly, 
has  been  named  editor  of 
Reuters  under  Editor-in-Chief 
Brian  R.  Horton. 

Other  editorial  appointments 
include  Jack  Henry,  associate 
editor,  and  S.  H.  (Mike)  Char- 
vet,  chief  news  editor. 

All  three  men  joined  Reuters 
in  1946  and  have  held  a  number 
of  senior  editorial  positions  in 
the  news  agency,  which  has 
about  60  subscribers  in  the 
United  States. 

Maclurkin’s  first  job  was  on 
the  Sunday  Post  in  Glasgow. 
Henry,  53,  a  newsman  since 
1937,  has  been  home  editor  in 
the  London  headquarters. 

Charvet,  55,  serv’ed  11  years 
in  the  New  York  bureau  of  Reu¬ 
ters  and  returned  to  London  in 
1968  as  regional  editor. 

• 

Teeii*age  advice  book 
serialized  for  papers 

An  eight-installment  series 
from  the  Bernard  Geis  book, 
“How  to  Get  a  Teen-Age  Boy 
and  What  to  Do  With  Him 
When  You  Get  Him,”  is  being 
distributed  by  United  Feature 
Syndicate  to  its  Spotlite  service 
subscribers  and  is  being  offered 
to  other  newspapers,  for  release 
starting  April  .5. 

The  author,  Ellen  Peck,  is  a 
27-year-old  Baltimore  teacher. 
She  contends  that  much  advice 
given  teen-agrs  today  is  unreal¬ 
istic.  Her  updated  suggestions 
to  girls  describe  the  types  of 
boys  and  what  attracts  them, 
where  to  meet  them,  how  to  act 
on  dates,  and  how  to  win  par¬ 
ents’  api)roval  of  boy  friends. 

for  April  4,  1970 


readers.  The  column — “Wheels 
and  Camping” — is  written  by 
Jack  Kneass,  lonetime  member 
of  the  Outdoor  Writers  Associa¬ 
tion  of  America. 


Entertainment 
feature  setup 
changed  at  NEA 

Newspaper  Enterprise  Asso¬ 
ciation  is  making  a  realignment 
of  its  entertainment  staff.  The  I 
changes  affect  both  the  NEA  ; 
Daily  Seiwice,  distributed  to  750  i 
newspapers  in  the  U.  S.  and  ; 
Canada,  and  TV  Scout,  the  tele¬ 
vision  i)review  and  feature  serv¬ 
ice  which  appears  in  200  U.  S. 
dailies. 

Roy  Metz,  NE.A  editorial  di¬ 
rector,  said  the  editorial  head¬ 
quarters  of  TV  Scout  will  be 
moved  to  Hollywood  where  Dick 
Kleiner  becomes  West  Coast  ed¬ 
itor.  He  will  continue  to  write 
Sbowbeat,  a  three-times-a-week 
column,  and  j)erlodic  specials  on 
West  Coast  living.  He  will  re¬ 
sume  contributions  to  the  TV 
Scout  service  which  he  originat¬ 
ed  in  1957. 

Joan  Cro.sby,  entertainment 
editor  in  New  York,  is  moving 
to  Los  Angeles  with  the  new 
title  of  tv  editor.  Her  prime 
I’esponsibility  will  l>e  TV  Scout 
but  she  will  continue  her  weekly 
TV  notebook  column  and  special 
series  on  video  topics  for  NEA 
clients. 

Roger  Doughty,  NEA  news 
editor,  becomes  entertainment 
editor-East.  Joyce  Gabriel 
moves  from  the  women’s  de¬ 
partment  in  New  York  to  enter¬ 
tainment.  She  will  do  New  York 
previewing  for  TV  Scout  as  well 
as  coordinate  production  of  this 
ser\’ice,  which  remains  in  New 
York. 


IF  ABBY  had  a  Ph.D.  and  years 
of  experience  in  psychotherapy, 
she’d  be  actually  helpful  as  well 
as  amusing.  Pat  and  Barry 
Bricklin  both  have  Pn.D.’s  and  a 
red-hot  track  record  in  radio  and 
TV.  Readers  are  ready  for  thair 
new  daily  column,  MAN  AND 
WOMAN. 

From  Excalibur  Features,  165 
Laurel  Rd.,  Southampton,  Pa. 
215-355-3094. 


United 

FEATURE 

SYNDICATE  JNC. 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J,  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
M4RY  McGrath 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 
Humorous  Advice 
CHARLES  J.  ELIA 
Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
,  MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
I  STELLA 

j  Daily  Horoscope 
!  JEAN  ADAMS 
S  Teen-age  lovelorn, 
etiquette,  grooming 
MARIAN  CHRISTY 
i  After  g  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report _ 


VARIETY  FEATURES  • 


I  LITTLE  PEOPLE'S  PUZZLE  D/S 
!  SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 

'  CROSSWORDS  D/S 
i  HEALTH  CAPSULES  D 


.  COMICS 


j  ABBIE  an'  SLATS  D/S 
I  DAVY  JONES  D 
EB  and  FLO  D/S 
j  FERD'NAND  D/S 
'  GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
;  STEES  SEES  W/S 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
;  THERE  OUGHTA  BE  A  LAW 
D/S 
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Vancouver’s 
paper  strike 
is  ‘onerous’ 

Ottawa 

A  (juick-look  study  by  a  To¬ 
ronto  communications  consultant 
says  the  shutdown  of  Van¬ 
couver’s  two  daily  newspapers 
has  jtiven  an  economic  boost  to 
other  media  and  had  a  pro¬ 
found  effect  on  the  economic  and 
social  life  of  Canada’s  third- 
largest  city. 

"rhe  results  of  the  investiga¬ 
tion  by  Walter  Gray  of  Hopkins, 
Hedlin  Ltd.  also  said  the  impact 
“is  almost  certain  to  become 
more  onerous  each  day  that  the 
newspapers  fail  to  appear.” 

Both  the  Sini  and  the  Pror- 
hwe,  with  a  combined  circula¬ 
tion  of  3fi8,.o;)3.  ceased  publica¬ 
tion  February  l-l  during  a  con¬ 
tract  dispute  with  their  unions. 

The  40-page  Gray  analysis 
was  presented  to  the  Special 
Senate  Committee  on  Mass  Me¬ 
dia.  Gray  based  his  conclusions 
on  a  i)ersonal  look  at  the  situa¬ 
tion,  including  a  questionnaire 
.‘ent  to  r2o  residents  of  the  Van¬ 
couver  area. 

He  found  most  newspaper 
readers  appear  dissatisfied  with 
the  quantity  and  quality  of  news 
and  information  they  are  receiv¬ 
ing  from  other  media  which  have 
sought  to  fill  the  gap. 

The  Senate  committee  said  it 
would  maintain  a  watch  on  de¬ 
velopments  regarding  any  ef¬ 
forts  by  the  Vancoin'er  Kx/ircss 
to  obtain  service  from  the  Cana¬ 
dian  Press.  national  news 
agency. 

Senator  C.  R.  McElman  said 
the  committee  had  received  con¬ 
flicting  testimony  on  the  diffi¬ 
culty  or  ease  with  which  CP 
service  is  made  available  to  new 
newspapers. 

He  suggested  watching  the 
situation  in  Vancouver  where 
employees  of  the  two  regular 
dailies  have  been  putting  out 
the  thrice-weekly  Vancouver  Ex¬ 
press. 


Srhiirz  is  publisher 

Bl(H)mington,  Ind. 

Scott  C.  Schurz,  :54,  has  been 
named  publisher  of  the  Bloom¬ 
ington  Herald-Telephone,  the 
Bedford  Timea-Mail  and  the 
Stindnjf  Herald-Tiniea,  to  suc¬ 
ceed  the  late  Perry  Stewart. 
Before  coming  here  in  1966  to 
be  assistant  to  the  publisher, 
.Schurz  held  an  administrative 
post  at  the  Sontk  Bend  Trib- 
nne,  which  is  also  owned  hy  his 
family. 


Earnings 

reports 


EHRENREICH  PHOTO-OPTICAL 


Quar  Jan  31: 

1970 

fll969 

Shr  eerns  . 

$.10 

$.12 

.  I0  8BI,406 

8.989,800 

Income  . 

2ICi,788 

207,400 

Spec  chg  . 

201,078 

170,000 

Net  income  .... 

9,710 

c37,400 

Cap  shrs  . 

1,872,864 

1,709.595 

9  mo  shr  . 

.73 

.75 

Sales  . 

.  37,351,123 

25  504,900 

Income  . 

.  1,361,388 

1,281,400 

Spec  chg  . 

380,242 

170,000 

Nef  Income  . 

981,146 

1,111,400 

THOMPSON  (J. 

WALTER)  CO. 

Year  Dec  31: 

1969 

1968 

Shr  earns 

$2.57 

$2.15 

Billings  . 

.  739.781,000 

635,759,000 

Net  income  . 

6,645,000 

5,475,000 

Ouar  shr  . 

I.OI 

.92 

Billings  . 

.  237,208,000 

203  246  000 

Net  ‘ncome  . 

2,799,000 

2,305,000 

PHOTON  INC. 

Year  Dec  31; 

1969 

1958 

Shr  earns  ...... 

$.28 

$.50 

Sales  . 

. .  18  037,676 

19,919,851 

Net  Income  , . 

1,105,444 

1  833  327 

Avg  shares  . 

3,931,942 

3,515  941 

WHITE  CONSOL 

INDUSTRIES 

Year  Dec  31; 

1969 

1968 

Shr  earns  . 

$2.65 

b$2.2D 

Sales  . 

. .  767,601  408 

694,868  393 

Income  . 

. .  31,927,429 

26,535  616 

Spec  item  . 

.  d2,074,260 

cl, 400,000 

Net  income  .... 

. .  29  853,169 

27,935,616 

BIDDER  PUBLICATIONS  INC. 

Year  Dec  3!; 

1969 

1968 

aShr  earns 

$1.30 

$1.23 

Revenues  . . 

. .  113,478,000 

104,128  000 

Net  Income  . . . 

8,918,000 

8,412  000 

dOuar  shr  . . 

.35 

.39 

Revenues  . 

. .  30,448,000 

28,165  000 

Nef  Income  .. 

2.391,000 

2,665,000 

d-Based  on  common  shares  and  common 
share  equivalents  to  refect  conversion  of 
preferred  sha'es. 


DOYLE  DANE  BERNBACH  INC. 

Qu.ir  Jan.  31;  1970  1969 

Shr  earns  .  $.39  $.29 

Bilinqs  67.002,000  56,357,000 

Net  income  740,807  551,000 

BERKEY  PHOTO  INC. 

Year  Dec  31;  1969  1968 

Shr  earns  $.84  eSI.I7 

Sales  135,606.572  128.179  759 

REPUBLIC  CORP. 

Quar  Jan  31;  1970  al969 

Shr  earns  $.50  $.46 

Sales,  etc.  61,166.000  51,204,000 

Net  income  3.901,000  3,581,000 

MULTIMEDIA,  INC. 

1969  1968 

Yr,  sales  $  31.147,705  $  21,184,359 

lncom»  3,276,178  A2, 689, 190 

Shr.  e.-.-rs  1.26  99c 

A-Betore  special  item  of  $88,883.  or  4 
cents  d  share. 


GREY  ADVERTISING.  INC. 

Net  income 

per  share  $1,42  $1.15 

Gro.s  Billings  $196,958,000  $180,369,000 

Net  income  1,647,000  1358  000 


Aaron  Einfraiik 
On  ^  ahiliin^ton  heal 

The  Toronto  Telegram  has 
announced  the  appointment  of 
Aaron  Einfrank  to  head  its 
M  ashington,  D.C.,  news  bureau. 
Einfrank  was  in  charge  of  the 
newspaper’s  Moscow  bureau 
from  1967  until  late  last  year, 
when  the  Kremlin  refused  to  re¬ 
new  his  visa  because  disjtleas- 
ure  with  Einfrank’s  reporting 
on  Soviet  affairs.  Before  going 
to  Moscow,  Einfrank  headed  the 
Telegram’s  United  Nations  bu¬ 
reau. 


31  attending 
seminar  at  API 
on  women’s  pages 

Thirty-one  women’s  page  ed¬ 
itors  and  writers  will  take  part 
in  a  two- week  Seminar  Ijegin- 
ning  Monday  (April  6)  at  the 
American  Press  Institute  at 
Columbia  University. 

Seminar  members  are: 

Willard  N.  Adams,  Cleveland 
Plain.  Dealer. 

Donald  L.  Alpei’t,  Los  Ang¬ 
eles  Times. 

Pamela  A.  Baker,  London 
(Ont.)  Free  Press. 

Desa  C.  Belvea,  Fresno 
(Calif.)  Bee. 

Joyce  L.  Christensen,  Long 
Beach  (Calif.)  Independent, 
Press-Telegram. 

Betty  J.  Danfield,  Riverside 
(Calif.)  Press  and  Enterprise. 

Ruth  C.  D’Arcy,  Detroit 
Sews. 

Shirley  .J.  Davis,  Davenport 
(la.)  Times-Democrat. 

Carol  R.  DeMasters,,  dreen 
Bag  (Wise.)  Press-Gazette. 

Mary  Louise  DuBois,  Indian¬ 
apolis  (Ind.)  Star. 

Barbara  R.  Ellefsen,  Salt 
Lake  City  (Utah)  Tribune. 

Mary  Elizabeth  Fisher, 
Sharon  (Pa.)  Herald. 

Lewis  E.  Harris,  Chicago 
Tribune. 

Maureen  P.  Keller,  Toronto 
Star. 

Barbara  M.  Landry,  Maine 
Snnd(ty  Telegram,  Portland. 

Mary  Jane  Lane,  Lancaster 
(Pa.)  Sunday  Sews. 

Elizabeth  A.  Lengj’el,  Sew 
I.ondon  (Conn.)  Day. 

Elizabeth  M.  Lewendon  ^yhitc 
Plains  (N.  Y.)  Reporter  Dis¬ 
patch. 

Clare  E.  Lilley,  HV.sf  Chester 
(Pa.)  Daily  Local  Sews. 

Eleanor  B.  McLaughlin,  .Ma¬ 
son  ('ity  (la.)  Globe-Gazette. 

Joan  Michel,  Middletown 
(N.  Y.)  Times  Herald-Record. 

Elizabeth  Morris,  Knoxville 
(Tenn.)  Neivs-Sentmel. 

Michael  Pakenham,  Phila¬ 
delphia  Inquirer. 

Mae  Belle  Pendergast,  Sac¬ 
ramento  (Calif.)  Unio}i. 

Betty  Ann  Raymond,  .Mon¬ 
tana  Standard,  Butte. 

Marie  Saulsbury,  San  Bern¬ 
ardino  (Calif.)  Sun-Telegram. 

Patricia  Simmons,  M'ashing- 
ton.  Star. 

Carroll  G.  Stoner,  Hartford 
(Conn.)  Times. 

Doris  W.  Whitehead,  Easton 
(Pa.)  Express. 

Leonard  E.  Winski,  Akron 
(Ohio)  Beacon  Journal. 

Janet  H.  Woods,  St.  Peters¬ 
burg  (Fla.)  Evening  Independ¬ 
ent. 


Past  Meek’s  ranjje 
<3f  sloek  prices 

Mar.  24  April  I 
(New  York  Stock  Exchange) 

Berkey  Photo  .  l2'/4  1 1  Vs 

Boise  Cascade  . . .  hV/% 

Capital  Cities  Bdestg .  31%  34yg 

Cowles  Communications  . .  .  8%  8*/® 

Crown  Zellerbach  .  31%  34 

Cutler  Hammer  .  2l'/4  21^/i 

Dayco  Corp.  . .  2IV4  22'/2 

Eastman  Kodak  .  76%  77%® 

Eltra  Corp .  24  23% 

Fairchild  Camera  .  70%  82 

Foote,  Cone,  Belding  .  10%  IOV2 

Gannett  Co .  25%  25% 

Georgia  Pacific  .  48%  53% 

Great  Northern  Paper  . .  47%  46% 
Harris  Intertype  .  63Vs  66 

Inmont  . . .  14  15 

International  Paper  .  34%  35% 

Kimberly  Clark  .  70%  72% 

Knight  Newspapers  .  36%  37% 

North  American  Rockwell  . .  l5Vg  16% 

Republic  Corp .  18%  21% 

Richardson  Co.  ..  .  165/8 

Singer  Co.  .  76%  77% 

J.  W.  Thompson  31%  30% 

Time  Inc.  . 36%  385/b 

Times  Mirror  .  .  34%  34y6 

White  Consolidated  .  19  19% 

(Amer'can  Stock  Exchange) 

Digital  Equipment  .  93%  106% 

Domtar  .  14%  15 

Ehren^eich  Photo  15  I6y8 

Lee  Entero-ises  20%  19% 

MUqo  Electronics  61  76% 

New  York  Times  31%  31% 

Papert,  Koenig,  Lois  .  7%  8 

Southwest  Forest  Ind .  21%  22% 

Wood  Industries  . .  ISVi  18% 


(Over  the  Counter) 


Booth  Newspapers 

36 

36 

Boston  Herald-Traveler 

36 

35 

Concinnati  Enquirer 

37 

37 

ComCorp. 

I2'/2 

12'/, 

Compugraphic 

— 

13% 

Compuscan 

— 

24 

Dow  Jones 

.  39'/2 

41 

Downe  Comms . 

.  .  10 

Vft 

Doyle,  Dane,  Bernbach 

22 

2234 

Federated  Publicat'ons  . 

28 

28 

Grey  Advtg.  . 

.  .  ll'/j 

12% 

Hurletron 

434 

4% 

Media  General  . 

28'/; 

28'4 

Ogiivy,  Mather  . 

2I'/2 

22% 

Panax  . 

IJf. 

1'/, 

Photon  , 

10% 

103,$ 

Post  Coro.  (Wise.) 

.  14'/; 

14% 

R'dder  Pubs. 

.  15'/, 

15 

Wells,  Rich,  Green 

11% 

1134 

(Canadian  Excha 

nqes) 

Abitib! 

II 

II'/, 

B.  C.  Forest 

32% 

33 

Great  Lakes  Paper 

.  23',', 

23% 

MacMillan.  Bloedei 

32 

33% 

Southam  Press 

59 

58 

Thomson  Newspapers 

21 

21 

for  Coii^rrss 

Bi.ngha.mton,  N.  Y. 

David  Bernstein,  editor  and 
chairman  of  the  board  of  the 
Binghamton  Sun-Bndletin,  has 
announced  his  candidacy  for 
Congress  in  the  .‘?8rd  District. 

He  is  seeking  the  nomination 
of  the  Democratic  and  Liberal 
parties,  but  would  also  .seek  the 
Republican  and  Conservative 
party  nominations  if  they  were 
to  accept  him  on  his  own  terms. 


Ajionry  profit  rises 

Wells,  Rich,  Greene  Inc.,  ad¬ 
vertising  agency,  reported  net 
income  the  fiscal  quarter  to 
January  31  as  about  .$200,(100, 
or  13  cents  a  share,  up  from 
$136,000,  or  9  cents  a  share,  a 
year  earlier.  Revenue  rose  from 
$2.4  million  to  $3  million  with 
an  increase  in  billings  from  $16 
million  to  $20  million. 
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Media  women  stir  up 
recipe  of  sex  and  ads 

By  Newlon  H.  Fuli>ri»]it 


Women  in  communications, 
having  demonstrated  a  current 
militancy  in  confrontations  with 
the  editors  and  publishers  of 
Neivsu'eek  and  McCall's,  met  the 
other  day  to  talk  among  them¬ 
selves  about  the  status  of 
woman,  past  and  present,  and 
to  evaluate  the  progress,  if  any, 
the  “thinking  woman”  has  made 
in  a  man’s  world. 

The  past,  it  was  agreed,  was 
pretty  much  a  wasteland,  but 
there  was  hope  for  the  future 
if  more  women  became  more 
militant  and  used  their  brains. 
Publicity  backed  by  militancy 
and  brain-power  might  just 
change  an  attitude  that  sees  a 
woman  in  an  office  “as  a  sort  of 
chambermaid.” 

It  was  a  man’s  world  but  it 
could  be  crumbling. 

Sex  was  the  main  rampart — 
man’s  egotistical  belief  that  sex 
is  his  game,  victory  the  reward 
due  his  charm  and  superior 
brain.  Women  might  be  re¬ 
warded  afterwards  if  the  man 
felt  that  generous  about  it. 

Barbara  Love,  successful  in 
advertising  and  publicity,  sum¬ 
med  up  the  resentment  of 
women  in  communications  when 
she  said  that,  yes,  a  few  women 
had  made  it  to  the  top,  “but  it 
depends  on  who  they  were  .sleep¬ 
ing  with.” 

Their  game,  too 

The  women  were  out  to 
change  this.  Sex  was  their  game, 
too — in  their  way:  when  and 
how  they  wanted  it,  which  to  a 
man  sitting  in  a  corner  and  lis¬ 
tening  sounded  good  but  began 
to  seem  a  little  disturbing  the 
more  he  thought  about  it. 

Basically,  what  the  women 
wanted  was  a  job,  money  and 
recognition  without  having  sex 
tied  to  it. 

.■Ml  this  discussion  took  place 
at  a  meeting  of  the  New  York 
City  Chapter  of  Theta  Sigma 
Phi,  national  organization  for 
women  in  communications,  at 
the  Overseas  Press  Club. 

Miss  Love,  publisher  of  the 
1970  Directory  of  Foremost 
Women  in  Communications,  said 
a  lot  of  rules  must  be  I'ewritten, 
even  “the  Bible  will  have  to  bo 
rewritten,”  if  women  are  to  le- 
ceive  the  recognition  and  respect 
due  them  in  all  fields  of  tech¬ 
nology. 

The  cards  in  the  past.  Miss 
Love  thought,  had  been  well 
stacked  against  women.  Under 


our  legal  system,  she  said, 
“women  have  no  rights.”  The 
Civil  Rights  Act  of  1961  hadn’t 
helped  any,  either.  Ostensibly, 
it  had  outlawed  discrimination 
in  all  aspects  of  life  but  hadn’t. 
Nobody  was  enforcing  this  law. 
Woman’s  work  w'as  still  unre¬ 
warded. 

Miss  Love  herself  had  coined 
some  of  the  tv  words  that  re¬ 
sound  in  our  ears  about  house¬ 
hold  aids  from  soap  to  under¬ 
wear,  but  nobody  in  the  adver¬ 
tising  industry  had  recognized 
Miss  Love  or  paid  her  the  money 
men  get  for  less  creative  work. 

‘Don't  seem  to  eare" 

What  really  bothered  her,  she 
said,  was  that  women  in  the 
mass  “just  don’t  seem  to  care.” 
She  felt  that  an  advertising 
campaign  just  might  wake  them 
up.  Madison  Avenue,  she  said, 
had  “performed  miracles”  in 
selling  i)oliticians  to  the  people. 
So  why  not  employ  the  tech- 
nicfues  to  sell  women  on  women? 

.\onther  speaker  was  Letty 
Pogrebin,  director  of  publicity 
and  advertising  for  Bernard 
Ceis  .Associates,  who  directed 
the  publicity  campaign  for 
“Valley  of  the  Dolls,”  the  novel 
about  women  in  the  theater,  by 
.Jac<|ueline  Susann.  “We  sold 
the  novel,”  Miss  Pogrebin  said, 
“without  any  money.  We  had 
very  little  to  spend,  and  it  was 
word-of-mouth,  what  one  woman 
told  another.” 

Mi.ss  Pogrebin  has  just  writ¬ 
ten  a  book  of  her  own,  “How  to 
Alake  It  in  a  Man’s  World,”  to 
be  published  by  Doubleday.  She 
as.serted  that,  yes,  indeed,  there 
was  a  place  in  the  man’s  world 
for  the  “think”  woman  but  men 
were  being  very  stubborn  about 
acknowledging  it.  She  offered 
herself  as  an  example,  mother 
of  three  children,  two  of  them 
twins,  and  with  a  husband  who 
loves  her.  “And  I  love  him,”  she 
said,  with  a  privilege  “that  in¬ 
cludes  calling  him  at  his  office 
about  affairs  of  the  world  and 
to  remind  him  to  bring  home  a 
bead  of  lettuce  for  dinner.” 

Miss  Pogrebin,  a  petite  blonde, 
said  she  managed  to  love  her 
husband,  hold  her  job  and  rai.se 
her  children  by  leaving  them  in 
tlie  competent  care  of  a  woman 
“who  is  a  queer  but  the  best 
bou.sekeeper  I  ever  had.” 

This  brought  up  a  discussion 
of  sex  habits,  touched  off  by  a 
youthful  professor  who  objected 


to  the  word  “queer.”  You 
couldn’t  rightfully  say  who  was 
“queer”  and  who  was  normal 
about  sex,  he  said. 

He  was  a  speaker — Professor 
Lionel  Tiger,  Rutgers  Univer¬ 
sity  Department  of  Anthropol¬ 
ogy,  and  author  of  a  book,  “Men 
in  Groups.”  Referring  fre¬ 
quently  to  the  opinions  of 
“Marxist  scholars,”  Professor 
Tiger  said  that  experiments  had 
e.stablished  that  the  sex  habits 
of  women  (submissive)  were 
closely  related  to  the  sex  habits 
of  the  rhesus  monkey. 

It  was  his  opinion  that  women 
were  socially  inferior  because 
they  fail  to  as.sert  themselves  as 
won.en. 

The  inferiority  of  women  was 
just  one  of  those  things  and  the 
Rutgers  professor,  talking  to  a 
room  full  of  women,  just  didn’t 
have  a  ready  answer. 

Miss  Pogrebin  was  more  spe¬ 
cific.  She  had  made  a  survey  of 
the  number  of  women  employed 
in  meaningful,  creative  positions 
on  magazines,  and  the  number 
was  nill.  But  just  as  many 
women  as  men  graduate  from 
college,  and  a  lot  more  girls 
than  boy.s  graduate  from  high 
.school.  In  postgraduate  degrees, 
the  men  slightly  outnumber 
women. 

Miss  Pogrebin  said  she  was 
perfectly  willing  to  accept  her 
“biological  obligations”  but 
would  fight  “the  implication  that 
my  brain  isn’t  up  to  a  man’s  in 
ability.” 

.Alisiirilities  in  ads 

.Advertising  got  a  bad  mai'k. 
Miss  Pogrebin  rating  this  in¬ 
dustry  as  one  of  the  worst  of¬ 
fenders  in  placing  a  woman  in  a 
position  “to  make  her  look  like 
an  idiot.”  This  was  done  by  hav¬ 
ing  women  dancing  about  and 
exclaiming  all  kinds  of  absurdi¬ 
ties  about  household  cleaners, 
automobiles  and  cigarettes,  she 
said. 

.Advertising,  she  said,  rates 
woman  first  as  a  consumer  but 
not  at  all  as  a  producer. 

“Women  have  got  to  be  turned 
on,”  she  said.  Possibly  an  adver¬ 
tising  campaign  would  be  the 
answer. 

Nancy  Otto  Banning,  a 
speaker  for  New  York  State 
Women’s  Unit,  added  her  opin¬ 
ion  that  women  must  become 
more  active  politically. 

It  was  election  night  for  the 
cha))ter.  Officers  for  1970-’71 
are; 

President,  Marcia  Powell, 
liome  editor.  Electricity  o)i  the 
Farm. 

Vicepresident,  .Tanet  Maizner, 
I)unwo(Klie  .As.sociates. 

Vicepresident,  Kay  Wight, 
WCBS-tv. 

Vicepresident,  Barbara  Smith, 
Thomas  Y.  Crowell  Co. 


Vicepresident,  Sibby  Christen¬ 
sen,  free-lance. 

Vicepresident,  Eli.sa  Davis, 
IBM. 

Corresponding  secretary,  Lois 
Panosh,  free-lance. 

Recording  secretary,  Gail 
Zeltman,  SSC&B  Advertising. 

Treasurer,  Jerry  Fales,  Sci¬ 
ence  Digest. 


Woman’s  image 

(Cmitinued  from  page  10) 


“Many  publishers  do  not  real¬ 
ize  this  but  color  is  a  very  prof¬ 
itable  thing.  Color  is  coming  in. 
It  pays  off  for  advertising  and 
it  pays  off  for  news.” 

Perhaps  not  all  women  today 
are  really  interested  in  the  vital 
issues  of  the  ’70s.  Erma  Bom- 
l)eck,  humor  columnist,  told  the 
awards  banquet  audience  that 
her  husband  believed  her  to  be 
“too  out  of  touch”  to  write  ef¬ 
fectively. 

“Well,  I  got  sick  of  hiding 
under  the  sink  in  a  fetal  posi¬ 
tion,  so  I  came  out  to  write,” 
she  said. 

“Women  have  never  been  in 
a  wilder  state  of  transition  than 
they  are  today.  You  all  know 
of  the  female  revolution.  Well, 
look  at  what  we  have  today. 
Equal  emphysema. 

“I’m  not  sure  where  I  stand 
on  women’s  rights:  somewhere 
lietween  Doris  Day  and  Lizzie 
Borden,  I  imagine.” 

Mrs.  Bombeck,  covering  what 
she  terms  the  “utility  room 
l)eat,”  said:  “Normalcy  is  the 
key  word.  I  try  to  put  the  world 
in  jjerspective,  to  give  people 
something  to  hang  onto.  It  can 
l)e  a  lonely  business. 

“Man  is  the  only  creature  God 
gave  the  infinite  ability  to 
laugh.  I  think  he  was  trying 
to  tell  us  something.” 


A  correction 

William  P.  Hobby  Jr.,  Hous¬ 
ton  Post  executive  editor,  is 
vicepresident  of  the  Texas  Daily 
Newspaper  Association,  not 
president.  (E&P,  March  7).  As 
previously  reported,  Ralph  M. 
Juillard,  Rio  Grande  Newspa¬ 
pers,  is  president  this  year. 


!\eal  Ashby  at  FW 

Neal  Ashby  is  the  new  man¬ 
aging  editor  of  Family  Weekly 
magazine,  it  was  announced  this 
week  by  Roliert  J.  Fitzgibbon, 
editoi'-in-chief.  Ashby  has 
worked  for  the  Kansas  City 
Star,  the  Des  Moines  Register, 
the  New  York  Mirror  and  Pa¬ 
rade  magazine. 
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Deaths 

Albert  Stees,  58,  fonner 
pastem  division  news  editor  and 
national  TTS  service  editor  of 
United  Press  International; 
March  29. 

♦  ♦  ♦ 

•Jerome  W.  Ginderson,  46, 
advertising  director  of  the  La- 
CroHHe  (\Vis.)  Tribune;  March 
27. 

if  if  if 

Adolph  C.  VVilsey,  74,  editor 
of  the  Cnpe  Mnif  (N.J.)  Count n 
Times;  March  23. 

♦  ♦  ♦ 

Henry  A.  Sutherland.  63. 
Los  An(/eles  Times  staff  re¬ 
porter  since  1962;  formerly  with 
the  Butte  (Mont.)  Dnil;/  Post, 
Suit  Lake  Citii  Telefirum  and 
United  Press;  March  6. 

if  if  if 

Ben  H.  Potter  ,Ir.,  .36,  busi¬ 
ness  manager  of  the  Rock  Island 
(III.)  Arf/us;  March  21. 

♦  *  * 

•I.  R.  Malone,  75,  a  former 
advertising-  manager  of  the 
Tulsa  (Okla.)  Tribune;  retired 
ad  salesman  for  Newspaper 
Printing  Corj).,  Tulsa;  March 

*  *  * 

Dale  B.  Spencer,  7i»,  pub¬ 
lisher  of  the  Greenfield  (Ind.) 
tiailif  Reporter;  March  19. 

if  if  if 

Perry  V.  Stewart,  42,  former 
executive  editor  and  general 
manager  of  the  Hapersfown 
( Md.)  Herald  and  Mail;  editor 
and  ])ublisher  of  the  Bloominp- 
toii  (Ind.)  Herald-Telephone 
and  Bedford  Tinies-Mail ;  Slarch 
21. 

*  *  * 

-Arthur  S.  Davenport,  66, 
flklahoma  newspaperman  and 
oil  industry  public  relations  ex- 
fcutive;  March  13. 

*  ♦  ♦ 

•loHN  Miller.  30,  advertising 
manager  of  the  Corrp  (Pa.) 
Rrenint/  Journal;  March  29. 

*  *  * 

Krne.stine  Black,  91,  news¬ 
paper  writer  who  with  her  late 
husband.  Orlow,  worked  for  the 
old  San  Francisco  Call-Bulletin ; 
.March  14. 

♦  *  * 

Malcol.m  Largent,  49,  city 
oditor  of  the  Pueblo  (Colo.) 
Chieftain;  .March  18. 

if  if  * 

I.AMONT  SCHNUPP,  .38.  photo 
department  manager  of  the  .4r/- 
zana  Hailp  Star,  Tucson;  March 
0. 

*  *  ♦ 

(’lark  ScjuiRE,  75,  a  former 
political  writer  for  the  Seattle 
(Wash.)  Star;  March  19. 

*  a  if 

Perry  Cragg,  76.  retireil 
Cleveland  (O.)  ’Sens  iihotog- 
rapher;  March  10. 


Gale  F.  Johnston,  72,  one¬ 
time  publisher  of  the  Mexico 
(Mo.)  Daily  Intelligencer; 
March  7. 

if  if  if 

William  W.  Pigue,  62,  for-  j 
mer  assistant  city  editor  of  the  : 
Los  An.geles  Herald-Examiner; 
public  relations  practitioner  in 
recent  years;  March  16. 

if  if  if 

Bill  Irvin,  64,  television  col¬ 
umnist  for  Chicago  Today; 
.March  21. 

• 

Gabion  will  direct 
inforiiiatioii  agency 

Ottawa 

Jean-Louis  Gagnon,  former 
.journalist,  sometime  novelist, 
and  now  co-chairman  of  the 
Royal  Commission  on  Biling^ual-  i 
ism  and  Biculturalism,  was  ' 
named  director  of  Information 
Canada,  the  government’s  new 
central  information  agency  that 
goes  into  operation  .A.pril  1. 
Gagnon,  will  hold  the  rank  of 
deputy  minister  and  will  report 
to  Robert  Stanbury,  minister 
without  portfolio. 

He  brings  to  the  job  creden¬ 
tials  as  a  correspondent,  editor 
of  four  Quebec  daily  news¬ 
papers,  public  relations  director  , 
of  a  Canadian-owned  interna¬ 
tional  company  and  author  of 
three  novels. 

,4s  chief  of  Infoimation  Can¬ 
ada,  Gag-non  will  lead  the  body 
in  three  tasks  set  out  by  Prime 
Minister  Trudeau.  Promote  co¬ 
operation  among  federal  infor¬ 
mation  offices  now  operating  in 
isolation ;  provide  machinery  to 
deal  with  information  extending 
lK*yond  any  one  department, 
and  learn  better  the  views  of 
the  Canadian  people.” 

“The  unit  is  therefore  de¬ 
signed  not  merely  as  a  vehicle 
for  dissemination  of  informa¬ 
tion  but  to  provide  better  syst¬ 
ems  for  Canadians  to  make 
konwn  their  viewpoints  to  their 
government,”  Trudeau  said. 

The  organization  will  be 
watched  over  by  a  commons 
committee. 

• 

PC',  news  (lireelor 

Washington 

Gary  M.  Sukow  has  been  ap¬ 
pointed  news  director  for  the 
Peace  Corns,  according  to 
Thomas  F.  Roeser,  the  agency’s 
director  of  public  affairs.  Suk¬ 
ow,  34,  was  formerly  editorial 
director  of  the  Evening  Star 
Broadcasting  Co.  here.  Prior  to 
that,  he  was  an  aide  to  Minne- 
.sota  Congressman  .41bert  H. 
Quie  and  worked  for  newspaper 
nnd  broadcasting  companies  in 
.'linnesota. 

T.  William  Swinford  has 
been  appointed  deputy  news  di¬ 
rector  for  the  Peace  Corps. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


.4>  NOUNCEMENTS 

Appraisers— ^iansultanls 


ANNOUNCEMENT 

iS’eti'spapers  For  Sale 


APPRAISALS  FOR  ESTATE.  TAX,  UNLIMITED  GROWTH  opportunity 
partnership,  loan  and  insurance  pur-  ;  county-seat  LP  w^kly.  Area  4.  $16M 
poses  Sensible  fees.  Brochure,  M.  R.  '  cash — (rood  reputation  requireil.  Oircula- 
Krehbiel,  Box  88.  Norton,  Kans.  67654.  -  tion  gross  will  retire  balance  due.  Bo.n 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaiwr  Service  Comiiany.  Inc.. 
P.O.  Dr.  12428,  Panama  City,  Fla. 
32401. 


B  u  si  ness  Opportunities 

REGIONAL  REPORTINtJ— 
PUBLISHING  FRANCHISES 
Expandinft  national  network  has  state 
franchises  ($31100)  now  available  in 
Albany.  Boston,  Harrisburg,  Hartford. 
Trenton:  m»*tro-suburban  franchises 

($1500)  in  Philadelphia.  Baltimore, 
plus  Washington,  D.C.  ($.300(0.  ll'ritr 
us  about  other  areas.  Ty))ing  ability  and 
reiK>rtorial  aptitude  are  prime  re<iui- 
sites  for  success.  Training,  modus  oi)- 
erandi  provided  in  our  otiices. 

TKCHSl  KITH  ItfSlNKss  ItKPOltTS  INC, 
333  N.  Broadway,  .lericho,  N.Y.  11753 
51(>/822-I!t8!t 


ISeicspaper  Brokers 

HARRIS  ELLSWORTH.  Licensed  Bkr.. 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 

The  DIAL  .Agency.  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph :  349-7422. 
“America’s  No.  1  Newspaper  Broker.’’ 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  nights;  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 


Daily  Newsp.apers — Nationwide  Service 
Abbott  E.  Paine.  Ph :  (714)  886-4319 
Vernon  V.  Paine,  Ph:  (714)  624-8735 
Monte  M.  Miller,  Pat  Miller,  salesmen 

305  Taylor,  Claremont.  Calif. — 91711. 


JOSEPH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim  Ca.  92806 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den.  Ala.  35902.  Ph:  (AC  205)  546-3357. 


!  556,  Editor  &  Publisher. 

AVAILABLE 
!  Newsp.apers,  Magazines.  Broadcast 

I  and  Printing  Facilities.  Write: 

'  J.  N.  WELLS  &  COMPANY 
j  543  W.  Roosevelt  Rd.  W'heaton,  III. 

I  NORTH^N  CALIFORNIA  mountain 
i  community.  Exclusive  county-seat  week- 
i  ly  since  1853.  $7,000  down.  Box  441, 
j  iViitor  &  Publisher. 

WEEKLY  NEWSPAPER  in  growing 
I  Western  Connecticut  community.  $50.- 
I  000-plus  gross.  Potential  for  much 
I  more.  $10,000  down.  Terms.  Write  Box 
!  483,  Editor  &  Publisher. 

■  $25,000  DOWN  for  Western  SEA- 
COAST.  offset  weekly  in  growing  city. 
I  Nice  climate  nice  living.  Neols  ag- 
i  gressive  publisher.  .1.  .A.  Snyder. 

;  News|iai>*'r  Broker.  2234  E.  Romneya 
Dr.,  Anaheim.  Calif.. — i(2S06. 

WEEKLY  NEWSPAPER  &  SHOPPER 
Publisher  now  75.  Will  sell  all  or  iiart 
r«*siH)nsible.  experienced  parties. 
News  Disi)ati'h.  Saddle  Br<H>k.  N.  J. — 
07662. 


NK\)  SP,\PK.U  .SKKVlCf:S 

F.ireulation  Promotion 

Gain,  hold 

grateful  subscribers 
36S  days-a-year  with 

CALENDARS 

designed  for 
YOUR  NEWSPAPER 

Write  now  for 
sample  anct 
early-order 
(discounts. 

Value- proveeJ! 


Ask  US  for  prices  of 
circulars,  maqoiines,  fab- 
loids.  Full  or  spot  color. 

HIMES  PRINTING  CO. 

P.O.  Box  767 
State  College,  Pa.  16801 
Phone  814-237-1461 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

SYD  S.  GOULD  ASSOCIATE.S 
“the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Paniuna  St.  P.O.  Box  7267 
Montgomery.  Ala.  (205)  262-2411 

MEL  HODELL.  Broker 
•Sales-Appraisals-Consultation 
13R8  N.  Euclid,  Upland,  Calif. — 91786 


Metespapers  For  Sale 

EXCLUSIVE  COUNTY  WEEKLY  and 
real  estate :  $7,500  down  ;  gross  $48M. 
SELLERS  &  HOGUE,  1415  E.  Univer¬ 
sity  Dr.,  Mesa,  Ariz. — 85201. 


Features  Arailahle 

“ON  THE  MUSIC  SCENE”  with  Bob 
Budler.  Nation’s  top  record  and  music 
columnist.  Weekly.  Increase  readership 
at  low  cost.  Write:  Queen  City  Pub¬ 
lishers,  724  S.  Braun  St.,  Denver,  Colo. 
—80228. 

Weekly  comic  strip — “VARMINTS” — 
appearing  in  157  newspapers  now  avail¬ 
able  at  48^  per  week :  we’re  over¬ 
stocked  with  mats  and  pr(3ofs.  R.W.K. 
Studio,  Box  262,  Rensselaer.  Ind. — 
47978. 


Press  Fngineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 
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Machinery  &  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


Composing  Room 

•MONARCH  INTERTYPE- 

Serial  No.  32215 

High  speed  Fairchild  unit, 
Shaffstall  detector,  safeties, 
electric  pot,  feeder,  blower. 
Star  (F)  Selectomat  quadder, 
two  magazines,  4  mold  disk. 
$9,500. 

Universal  Ptg.  Equipment  Co. 

Lyndhurst,  N.  J. — 07071 
(201)  438-3744 


Composing  Room 

FOR  A  LIFI':-T1ME  OF  QUALITY 
reproduction  use  jm. Duralumin  Base. 
■Ask  Jack  Moore.  R/1,  Me<lina.  Ohio — 
442.'ifi. 


Mailroom  Equipment 

HEAD  FOR  WIRE  TYERS  MODEL 
lOlB.  ECONOMIST  NEWSPAPERS. 
5959  S.  HARLEM,  CHICAGO.  (312) 
586-8800.  EXT.  241. 


Miscellaneous  Machinery 

COMF’LETE  NEWSPAPER  PLANT  | 
equipment  for  sale-  uoini'  offset.  In- 
elu<les  24  p.a(?e  Duplex  tubular  press,  > 
7  Intertyi>es.  Ludlow.  Elrod,  stereo, 
typing  equipment,  turtles,  chases,  etc.  | 
A.  V.  Lund.  Gen.  Mgr.,  Dixon  Even-  I 
ing  Telegraph,  Dixon,  Ill.  61021. 


JUSTOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale  easy  terms.  N.4PSCO  Berlin, 
Wise.,  and  18  W.  22,  N.Y.C.— 10010. 

ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES  , 
136  Church  Street,  N.  Y.,  N.Y.  10007.  ' 

JUSTOWRITERS.  rebuilt  by  Friden  1 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1500  Kings  Highway.  Cherry  Hill.  N.J. 
—08034.  (AC  609)  428-3223. 

SET  OF  FRIDEN  JUSTOWRITERS. 
$2,000  or  $1,000  each:  one  660  F,  Sit 
2112  Varityper  with  30  fonts  of  type 
—$2,000.  Call  (AC  703)  382-2957.  The 
News  Messenger,  Box  419,  Christians- 
burg,  Va. — 24073. 

LINOTY PE  MODEL  14,  S#52291:  30 
em  4-pocket  mold  disk  with  3  molds. 
Mohr  saw,  electric  pot.  air  blower, 
two  main  90-channel  magazines  to  go 
wit'.,  machine:  also  Margach  feeder. 
Box  473.  Eklitor  &  Publisher. 

PHOTONS  (2)  1 

Two  well-maintained  Photon  machines;  ; 
Series  200A  are  now  available,  due  to 
our  expanded  operations.  These  ma¬ 
chines  are  equipiied  for  12  type  sizes, 
6-48  point  (15  fonts)  and  will  deliver  j 
rightreading  copy  on  paper.  Also,  auto-  | 
matic  multiflash  and  escapement,  mag-  ' 
azir.es  with  short  run  canisters,  books 
and  wiring  diagrams.  Style  cards  and 
disks  are  available,  as  are  some  spare  j 
parts.  Call  or  write  today:  Frank  ' 
Marsteller,  Call-Chronicle  Newspapers,  ! 
101  N.  Sixth  Street,  Allentown  Pa.  i 
18105.  (215)  433-4241.  1 


COMPLETE  MAILROOM 
CONVEYOR  LINE: 
Cutler-Hammer  counter-stacker,  Jampol 
power  conveyor,  pacer-straightener, 
(Jutler-Hammer  feeder  and  Signode 
wire-tyer.  Buy  as  unit  or  separate.  In¬ 
stalled  1966.  Three  other  pacer-straight- 
eners.  one  General  Strapping  under¬ 
wrap.  4  G-S  feeders.  Four  rebuilt 
Supermatic  step  switches.  Don  Zarle, 
Akron  Beacon  Journal,  44  East  Ex¬ 
change  Street.  Akron.  Ohio — 44309. 

(216)  253-111. 


100  H.P..  AC-DC  MOTOR,  with  panel,  | 
and  AC-DC  converter.  Practically  new.  , 
Iwught  as  an  auxiliary  and  run  once  : 
a  month  fi>r  :!0  minutes  to  keep  in  \ 
condition.  Included  are  grids  and  an  ; 
almost  new  Viariable  .‘'pee<l  Control 
Board  by  Cutler-Hammer.  Siieed  1150 
RPM.  Made  by  Reliance  Electric  & 
Engineering  t'io..  Cleveland,  Ohio. 
Contact  Paul  Harris.  Business  Man¬ 
ager.  Clearwater  Sun,  Clearwater. 
Florida  33516.  Phone  M3- 1 17-64.31 . 

ELGRAM.^  Eler’tronic  Plate  Engraver, 
excellent.  Lippman  Litho,  ill  Commer¬ 
cial.  Holyoke,  .Mass.  (4131  536-1687. 


Material  For  Sale 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l  Publish¬ 
ers’  Supply  (NAPSCOl,  Berlin,  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  10010. 


FOR  SALE: 

PHOTON  MODEL  71:1-1(1  "Like  New"  i 
.\vailable  Immediately 
Has  Is'en  used  less  than  six  months,  j 
Excellent  condition.  complete  with  j 
spare  paiUs,  extra  lenses,  two  type  [ 
drums,  two  film  cassettes.  Will  deliver,  j 
install,  and  guarantet*.  | 

For  further  information,  contact: 
INLAND  NEWSAPER  MACH.  CORP. 
1720  Cherry  St..  Kansas  City.  Mo.  61108 
lAG  8161  221-9060 

•MATS  —  Consolidation  makes  these 
fonts  available:  two  full  fonts  Lino-  | 
tyi>e  5ij-42  Ionic  with  Isdd  and  sorts:  i 
font  9-232  Corona  with  bold  and  brass  I 
split  magazine.  For  72-90  Intertype: 
split  fonts  30  Extra  Bold  Vogue  131631  :  , 
42  Extra  Bold  Vogue  Condensed  ' 
(25401:  three  Pi  fonts:  48  (2198)  Ex-  | 
tra  Bold.  60  Extra  Bold  Condensed 
(1517),  60  Extra  Bold  (15041.  Priced 
for  quick  sale:  prisifs  available,  Tran- 
scri|>t.  N.irman.  Okla.  73069. 

S.-XLh.'  or  LE.\SE  1  Photon  713  Text, 
master.  6-18  pt.  test  (lanel.  s|iare 
parts,  extra  drum,  12  matrix  strips. 
si>are  liarts,  test  iianel.  maatr'x  striiis, 
etc.  1  Photon  560  Displaymaster.  spare 
parts.  6-72  pt,.  3  matrix  disc.  2  I'ho- 
ton  Keycom|)-5  K'^ylsiards.  Will  trade 
all  (O'  i>art.  Call  Bob  Conningham. 
Area  Cisle  501-522-6777. 

.8IX  FRIDEN  JUSTOWRITERS.  two 
1  l-pt.  rec(>rders,  two  ll-pt.  repiaalucers. 
one  12-i>t.  recoialer  and  one  7-iit.  I'c- 
(irislucer — all  in  excellent  condition 
and  maintained  under  service  con¬ 
tract.  Priced  $9(.o  to  $105o  with  stands. 
One  model  880  Varityiie  Headliner  with 
30  fonts  of  tyjie  available  $9oo.  Con¬ 
tact  W.K.  Glasgow.  Dail.v  News. 
Jacksonville.  N.C. — 28540:  or  'phone 
(91ii)  353-1171. 


Miscellaneous  Machinery 

3M  PLATE'MAKER  plastic  pl.atcs  for 
multi lith  repro:  less  than  1-year  old: 
excellent  condition  :  cost  $7,800  new. 
Best  reasonable  offer.  Call  Dean  Trump 
(AC  212)  280-3828. 

ONE  ALMCVST  NEW  HARLEY  Roto- 
Matic  Rubber  Plate  Grinder.  Save 
$500.00.  Phone  Cleveland,  Ohio  (AC 
216)  431-4444. 

FOR  SALE:  Recently  went  completely 
cold  type.  All  used  hot  metal  equipment 
must  go.  Includes  two  Model  29  Linos. 
2  Comets  with  Star  auto  setters.  Model 
5.  Asbern  repro  press  (6  months  old). 
Ludlow  Surfacer  (new)  Hammond 
glidder  saw,  Ludlow  with  type  and  also 
miscellaneous  equipment.  Contact  Bern¬ 
ard  J.  Krauth.  Hibbing  Daily  Tribune. 
Hibbing.  Minn. — 55746.  Ph :  (218)  262- 
1011. 

MASTER  POWDERLESS  ETCHER 
M-32.  AC  motor.  Immerliate  deliyery. 
Cl.arePress.  315  Sam  Leandro  Way.  San 
Francisco,  Calif. — 94127. 


Perforator  Tape 

NEW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  USA.  All  colors. 
Top  quality. 

Call  or  write 

PORTAGE  (215)  PO  2-3555 
25  E.  Exchange  St.,  Akron,  Ohio  44308 


Presses  &  Machinery 

GOSS  SUBURBAN  6  UNITS  stacked. 
'/4  folder.  Purchaser!  1966.  First-class 
condition.  Contact  R.  Grainger  'Tele-  ' 
gram  Publishing,  Toronto.  1  116)  367- 
4518. 

GOSS  UNIVERSAL— (the  King  of  the 
letterpress  single  widths).  Six  units 
(48  pages)  :  fiye  have  double  color 
humps;  two  folders  (one  is  a  hi 
folder)  ;  dual  drives.  Actually  two 
presses  tied  together.  This  press  prints 
close  to  offset.  Herbert  Styles,  Post 
Ptg.  Co.,  1442  Brush  St..  Detroit. 
Mich. — 48226.  Call  us  collect  (313) 

962-3793. _ 

4-UNIT  SUBURBAN  web  offset,  new 
in  1964;  excellent.  Available  late  1970. 
Spokane  Valley  Herald.  E10104  Spra¬ 
gue  Ave.,  Spokane,  Wash. — 99206.  (AC 
509)  WA  4-2440. 


24-PAGE  DUPLEX  tubular  i>ress  with 
all  stereot.vpe  eciuipment.  One  Lino- 
tyt>e.  model  5  with  TTS ;  three  Lino, 
types,  model  14.  two  with  TTS;  two 
Linotypes,  mmlel  31,  one  with  TTS: 
one  Elrod,  model  E:  three  Hammond 
glider  trimosaws:  Rouse  vertical  mi- 
terer ;  Fairchild  Journalist  Scan-A- 
Giaiver:  Hammond  thin  saw ;  Ham¬ 
mond  rule  saw:  Morrison  slug  strip- 
|)er ;  Carlson  shell  plate  finisher; 

1  Sch.aeffer  IS-inch  pla.stic  base  wax 
coater.  .Xvailable  July.  1970.  Vicks- 
I  burg  Evening  Post,  Vicksburg.  Missi- 
'  ssippi.  .39180.  A.C.  601-636-1,545,  L.P. 

J  Cashman. 

AVAILABLE  IMMEDIATELY 
PRICED  TO  SELL 

;  Pako  Filni  Processor.  24"  capacity. 

'  1  *■_.  years  olcl.  looks  like  new. 

VanilerciKik  Universal  I  Re|>roduction 
I  PriMif  Press,  ad.iustable  be<l.  power 
I  inking. 

j  Master  Immersion  Burn-in  Cooling 
Unit.  M<Klel  3049. 

I  Master  Model  C  Infra-reil  Face-up 
!  Whirler. 

Sc'hmicit  Refrigerates!  DarkrsM>m  Sink 
I  with  Viewer. 

j  (7hemco  Msxlel  510  Powderless  Etcher. 
I  nu.'Vrc  Non-Stoii  .30"  x  40"  Fliiitop. 

I  Call  or  tenVe: 

INLAND  NEWSAPER  MACH.  CORP. 
i  1720  CHierry  St..  Kansas  City,  Mo.  64108 
I  (AC  816)  221-9060 


18  STANDARD  DUPLEX  letterpress 
units  plus  2  Duplex  Unitubular  units. 
In  excellent  condition.  Can  print  72 
black  pages  or  12  four  color  pages  or 
combinations  of  color  and  black.  Half 
and  quarter  folders.  14  three-spider 
reels.  Four  60  HP  motors.  Tools,  spare 
gears  cylinders.  Complete  printing 
plant  including  related  stereo  and 
nickel  esiuipt.  $25,000.00,  40%  terms 
sensible  interest  rate.  Phone  Cleveland, 
Ohio  (AC  216)  431-4444. 

C-II  Newspaper  Conveyor,  6  wire, 
complete.  Imediate  delivery. 


Presses  &  Machinery 

^AVAILABLE  JUNE/JULY  1970 

GOSS  URBANITE 

8  Units — 2  Folders 

Press  manufactured  1966 
Save  50%  of  new  cost 
Write  for  details 

Universal  Ptg.  Equipment  Co 

Lyndhurst.  N.  J. — 07071 
(201)  438-3744 


VAN(il  Alii)  j-uMit  i)irs»*r  press  avjiil- 
able  now!  Kactory  rebuilt  use«l  only 
11  months  in  my  shop,  lo  hp  motor 
will  take  tW4>  a«l<litional  units.  :’.r’ 
web.  Price  includes  hoist,  [>late  Ix'nder. 
some  ink.  etc.  Sold  my  business  with¬ 
out  the  press.  It's  a  Kood  one.  Edwin 
F.  Alnds.  220S  Maassachusetts  St.. 
Lawrence,  Kans. — 66044.  Ph:  (9131 
SA.W.UITk 


Available  immediately,  excellent  con¬ 
dition.  two  (i.  E.  THY-MO.THOL 
press  drives,  each  of  sutHcient  |K)wei 
to  drive  4  press  units  at  32,ui.(»  im¬ 
pressions  |K*r  hour.  Each  drive  con¬ 
sists  f»t  an  input  anode  transformer, 
control  l)oaixl,  and  7.)  h.p.  motor  with 
pinion  ami  chain.  Equipment  now  in 
use  and  may  In*  insi)ected  at  the  Lnke 
('harles  American  Press.  710  Bilim  St., 
Lake  Charles.  La,.  7o6ul,  or  phone 
Maynard  VVocxlhatch  CHS)  439.27M. 


PRESSROOM  EQUIPMENT  —  Cline- 
VVestinjrhouse  control  panel  for  4u  hp 
drive:  4o  hp  flrive  motor.  Intth  used 
on  (Joss  Unitulie:  Hamond  radial 
router:  Goss  Centrifugal  mat  proces¬ 
sor  (SF  cr2026):  M  jiluminum  tabloid 
chases:  14  stt»el  pajre  chases  Oo  9-col. 
11  ems).  Pricefl  for  quick  sale.  .lack 
Wyatt,  Transcript,  Norman.  (/kla. 
73U69. 


Sti^nuBiypr  Equipment 

PONY  Al’TOPLATE  2r:lsl.  Left  hand. 
4.7°  lievel,  22‘'i"  cut-olT.  Pump.  (Jo*)d 
comlition.  .S3.n()0.  Business  Mirr.. 
Bremerton  Sun.  P.O.  Box  2.79,  Bre¬ 
merton.  Wash. — 98310. 


LAKE  ERIE  DIRE'CTOMAT 

HOE  MONARCH  MAT  ROLLER 

WOOD  PONY  AUTOPLATES 

STA-HI  MASTER  FORMERS 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.  N.Y.  17,  N.Y.  OX  7-4790 


.7  CLINE  reels  &  pasters,  columnar- 
mounted. 


STA-HI  MULTIPLEX  (4  platel  router. 
22^4  ;  six  years  old. 


PLATE  CYLINDERS  for  Goss  Head¬ 
liner  press,  22%;  compression  lock-up. 


HOE  REEL  &  PASTER,  columnar- 
mounted  with  columns. 

REN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.Y.C.  10017  OX  7-4590 

6-1' NIT  VANGUARD.  2:1  folder. 
2  double  and  2  sinjrle  roll  stan<ls.  Ex¬ 
cellent  con<litif)n.  Available  June  1970. 
Contact:  The  Times  News  Reconl. 

I>‘hichton.  Pa. — 18235;  or  <AC  217) 
377-2051. 

4.UNIT  (JOSS  PRESS  with  dt.uhle 
folder,  halI(H)n  former,  .so  feet  t>f  con¬ 
veyor.  5-ton  metal  |K>t  with  iKiny.  All 
motors,  some  spare  purls,  si»eed  25.noo 
pa|>ers  per  hour  on  32  pa|>ers.  Avail¬ 
able  May  15.  1970.  Mjike  us  an  offer. 
Contact  Paul  Harris.  Business  Man- 
I  aKe*r.  Clearwater  Sun,  Clearwater, 
Florhla  33716.  Phone  Si 3,-447-6431 . 


RKMELT  FURNACE 

Bijr 

(’hief  2n  ton  ‘'lHiml>erin' 

yas. 

with 

elect  f*ic  «devat<»r.  6  dump 

earts. 

6  di’ 

I’ision.  water-coole<l  cast  f<» 

r  p.v's. 

Exce 

llent.  Lippman  Litho,  1  C( 

unnitf- 

cial. 

Helyeke.  Mass.  OlOH'. 

Wanteil  To  liny 

WANTKI)  TO  BUY;  A  gixxl  i; 

setl  nl- 

fset 

press  (Joss  ('omunitv  or 

Suhur- 

ban. 

Cottrell  V-1.7A  ur  V-22.  V 

ao'chihl 

New 

s  Kinvr  or  Color  Kinv.  W 

rite  or 

call  : 

Puhl'sher.  .Mexii-o  Ledirer 

.  Mex. 

ico, 

Mo.  65265. 
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INTKRTYI’K  M.xlvl  IL  72  Uhimm-I. 
Must  have  electric  pet  and  ipiadder. 
\’anderc<M)k  Pr<M»f  Press.  Model  3,2.7A 
or  325(j.  Hoe  Monarch  mat  roller. 
Mattia  Press,  Inc.,  91  Terry  St.,  Belle¬ 
ville,  N.J. — 07109. 

USED  ADDRESSOGRAPH  MACHINE. 
(JimhI  condition.  Write  The  Daily  News, 
P.O.  Box  107,  ('amariilo.  ('alif. 
93010. 
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Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


AdministratifO 

KDITOR  &  PUBLISHER  for  small 
daily  in  West.  This  is  an  excellent  ] 
lx>sition  in  an  area  of  high  livability.  \ 
Future  growth  is  assured.  Absentee  ' 
owner.  Person  with  both  news  and  ad-  | 
vertising  background  will  be  given  ' 
preference:  or  you  may  be  young, 
stymied  in  your  present  position,  who 
has  drive  and  ability  to  succerf  in  I 
higher  position.  Applications  will  be 
treatol  in  confidence.  Send  resume  to 
Box  oil.  Editor  &  Publisher. 


CLASSIFIED 


Advertising  Rates 


•  SITUATIONS  WANTED" 


I  Payable  with  order  I 


1- wttki  $1.00  per  line,  per  Issue 

3.weel(S .  $1.10  per  line,  per  Issue 

2- weeks  $1.20  per  line,  per  Issue 

I-week  .  $1.30  per  line. 


Count  lire  arerape  words  per  line 
3  lines  minimutn 
(No  abbreviations) 

Add  50c  for  box  service 
Air-tnail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Hesitant  about  answering 
a  blind  ‘help  wanted*  ad? 
Respondents  desiring  to  avoid  send¬ 
ing  a  resume  to  specific  newspapers 
or  organizations  can  sPII  do  so  by 
placing  same  in  an  envelope  ad¬ 
dressed  to  "Classilied  Department" 
along  with  a  note  listing  the  com¬ 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  for  you. 


"ALL  OTHER  CLASSIPICATION$" 
IPemlttanee  tlieuld  aeeompany  das- 
titled  copy  when  tobmlffad  for  pub¬ 
lication  onleit  credit  has  boon  et- 
tobfislied.) 

d-weeks  .  $1.50  per  line,  per  Issue 

3-weeks  .  $1.60  per  line,  per  Issue 

2-weeks .  $1.70  per  line,  per  Issue 

1-week  .  $1.80  per  line. 

DISPLAY - CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.15  per  agate  line — $44.10 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 

Tuesday,  4:30  PM 

Bov  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

i-tlilnr  &  Publisher 

850  Third  Avo.,  N.  Y.,  N.  Y.  10022 
(AC  2121  Plata  2-7050 


Administrative 

GEINERAL  MANAGEHL  for  outstanding 
semi-weekly  in  one  of  finest  small 
towns  in  West.  Must  be  well  back¬ 
grounded  in  advertising  sales.  Prefer 
young  man  who  wants  to  join  com¬ 
munity-oriented  organization.  Send 
resume  in  confidence  to  Box  508,  Editor 
&  Publisher. 


CHIEF  EXECUTIVE 

Northeast 


Immediate  opportunity  for  a 
strong  manager  to  take  the 
responsibility  for  the  entire 
operation  of  a  medium-sized 
daily  in  Area  I,  As  the  top 
spot  on  a  well-established 
non-met,  responsibilities  will 
include  news  and  business 
functions.  Will  be  expected  to 
produce  results  which  will 
speak  for  themselves.  Send  a 
complete  resumd  and  salary 
desired  in  first  letter  to  Box 
434,  Mitor  &  Publisher.  All 
confidences  will  be  respected. 

'•new . .  ■! 


LIVELY  WEEKLY,  IN  BEAUTIFUL 
PACIFIC  COAST  MOUNTAIN  TOWN 
center  of  skiing,  hunting,  fishing, 
needs  experienced  ad  manager  to  de-  1 
velop  growth  program.  Paper  strong 
and  res.nected.  Paste-up  and  offset 
printed.  Proper  individual  will  be  ex-  I 
pected  to  assume  general  management 
direction  soon  as  possible.  Good  salary: 
profit-sharing  available.  Ckvnfidential 
replies  respected.  Send  resume  to  Box  ' 
484,  Editor  &  Publisher.  i 


INDUSTRIAL  RELATIONS ' 
MANAGER  ' 

West  Coast  multi-plant  jrroup 
of  newspai>ers  with  raflio  and 
TV  interest  has  oix'ninjj  for 
exi>erience<l  laabor  relations 
man  at  the  corporate  level. 
Should  l>e  able  to  han<lle  com¬ 
plete  neisrotiations.  grievances, 
arbitrations,  training.  etc. 

Must  l)e  able  to  accept  re- 
stmnsibility  and  make  decis. 
ions,  working  from  first  line 
sui>er\'ision  through  top  man¬ 
agement.  Relatetl  experience  in 
radio  and  TV  would  be  help¬ 
ful.  Apply:  Industrial  Rela¬ 
tions  I>irector,  Box  .'>40,  E<litor 
&  Publisher.  (An  Etiunl  ()i>- 
portunily  Employer.) 


Artists— Cartoonists 

ARTIST-CARTOONIST 
for  South  Florida  p.m.  dail.v 
Box  490.  Editor  &  Publisher 


Circulation 

PROVEN  SALES-ORIENTED  circula¬ 
tion  builder  to  change  35,000  controlled 
circulation  carrier  delivered  weekly  to 
paid.  Career  opportunity  with  dynamic, 
rapidly-growing  group  of  4  offset  news- 
paiKM-s  in  lovely  Area  3.  Box  428 
Editor  &  Publisher. 


CIRCULATION  MANAGER  with  good 
achievement  record,  experience  in  all 
tihases  of  circulation:  rural  route, 
truck  routes.  Little  Merchant,  and 
mailing  room  experience.  Midwest 
daily — 75,000  circulation.  Give  com¬ 
plete  record  as  to  past  performance, 
education,  recommendations.  Prefer 
someone  with  Midwest  experience.  All 
information  confidential.  Our  present 
circulation  manager  has  retired.  Box 
506,  Editor  &  Publisher.  . 


Circulation 

CIRCULATION  MANAGER  for  one  of 
suburbia's  quality  weekly  newspaper 
groups.  Excellent  opportunity  for  self¬ 
starter  who  can  take  the  job  and  run 
with  it.  If  you’re  an  energetic,  crea¬ 
tive  person  who  can  help  us  grow, 
write  us  alvout  yourself.  Box  537,  Edi¬ 
tor  &  Publisher. 


E-X-P-A-N.D-I-N-G  small  city  after¬ 
noon  daily  in  Southern  New  England 
college  town  needs  man  with  experi¬ 
ence  to  take  charge  of  circulation  de- 
tiartment  and  build.  Perhaps  you  are 
the  No.  2  man  on  your  paper  and 
want  to  move  up.  Write  all  details 
background,  salary,  in  confidence  to 
Box  525,  Editor  &  Publisher. 


Display  Advertising 

WBIE’KLY  AND  SHOPPER  will  assign 
complete  advertising  department  to  ex¬ 
perienced  parties.  News  Dispatch.  Sad¬ 
dle  Brook,  N.J.^ — 07662. 


ADVERTISING  DIRECTOR— Aggres¬ 
sive  11,000  daily  has  position  oi)en  fur 
advertising  director.  Located  in  l>eau- 
tiful,  progressive  city  and  mountains. 
E.xoellent  schools  and  reeix'ational  fa¬ 
cilities.  Applicant  must  have  pnwen 
record  in  advertising  sales,  with  em¬ 
phasis  on  promotion.  Must  be  com¬ 
munity-minded.  Excellent  opi>ortunity 
for  a  young  man  on  the  way  up.  Write 
or  call:  Lawson  Braswell,  Publisher, 
Times-News,  Hendersonville,  N.C. — 
Ph:  (AC  704)  692-0216. 


Classified  Advertising 

•PHONE  ROOM  SUPERVISO'R  for 
metropolitan  daily  in  high  comi>etitive 
Chart  Area  2.  Must  be  strong  on  di¬ 
recting  telephone  solicitations,  sales 
meetings  and  promotion  ideas.  Five- 
figure  salary  with  plenty  of  room  to 
grow.  If  you  know  classifieil  and  want 
to  join  an  enthusiastic  management 
team,  this  is  a  wonderful  opportunity,  j 
Write  in  confidence  to  Box  ")20,  Eilitor 
&  Publisher.  I 


THE  VIRGINIAN-PILOT  (a.m.) 
and 

LEDGER-STAR  (p.m.) 
Norfolk,  Virginia 

have  an  opening  for  an  exi)erience<I 
outside  classified  ad  salesman.  It's  an 
excellent  opportunity.  Send  resume  to 
R.  J.  Gonder,  Personnel  Director.  122 
W.  Bnimhleton  Ave.,  Norfolk,  Va. — ■  1 
23501.  I 

CLA.SSIFIED  AD  MANAGER  -Strong  ' 
future  for  strong  classifie<l  career  man 
in  competitive  Chart  Area  2  situation.  ' 
who  is  capable  of  taking  charge  and 
sustaining  and  developing  linage.  We 
seek  a  professional  who  now  is  a  CAM 
or  top  No.  2  go.getter.  Excellent  re¬ 
wards  both  in  imme<liate  salary  and 
future  salary  growth.  Tell  us  atiout 
yourself  in  confidence  l>y  writing  Box 
515.  Bkiitor  &  Publisher. 


Display  Advertising 


Editorial 

MANAGING  EDITOR  with  demon¬ 
strated  understanding  and  love  of  Com¬ 
munity  Journalism  for  35,000  circula¬ 
tion  offset  weekly  in  lovely  Area  3. 
Box  425  Editor  &  Publisher. 


DESKMAN  now  on  small  daily  in 
Pennsylvania,  Ohio  or  Maryland  ready 
to  move  to  a  more  responsible  anil 
challenging  job.  Medium-sized  after¬ 
noon  daily  (Chart  Area  2)  offers  op- 
IKirtunity  for  man  or  woman  with  am¬ 
bition  and  bright  young  ideas.  Write 
in  complete  confidence  to  Box  500.  Ed¬ 
itor  &  Publisher. 


!  GENERAL  ASSIGNMES4T  REPORTER 
I  Eastern  Pennsylvania  daily,  afternoon 
I  and  Sunday.  &cellent  working  condi¬ 
tions  and  fringe  benefits.  Box  492,  Ed¬ 
itor  &  Publisher, 

SLOT  MAN — Metropolitan  p.m.  in 
Northeast  needs  experienced  deskmnn 
to  fill  No.  2  position  on  universal 
desk  handling  five  editions.  If  you’re 
interested  in  an  expanding  newspaper 
in  a  new  plant  with  growth  potential 
that  can  offer  you  a  five-figure  salary, 
excellent  fringe  benefits  and  advance¬ 
ment  opportunities  send  complete  re¬ 
sume  and  present  salary  to  Box  498, 
Editor  &  Publisher. 


FEATURE  WRITER  for  international 
weekly — circulation  in  excess  of  1  mil¬ 
lion.  We  respect  and  reward  talent. 
Starting  salary  $300  per  week.  Must 
locate  Zone  5.  Send  resume  in  confi¬ 
dence  to  Box  464.  Editor  &  Publisher. 


5,000  CIRCULA’nON  DAILY  in  North¬ 
ern  Indiana  needs  an  advertising  sales-  | 
man-manager.  We’ll  pay  $150-a-week 
or  salary  commenscurate  with  ability 
I  experience.  Paper  is  growing;  in¬ 
dustrial  park  development;  water  rec¬ 
reation  bountiful ;  close  to  city.  Glenuine 
opportunity  for  someone  who  wants  to 
grow  with  the  business.  Box  303,  Ed¬ 
itor  &  Publisher. 


NEED  TWO  experienced  or  semi- 
trained  display  staffmen.  Fhill  details 
to  Ned  Nelms,  Delta  Democrat  Times 
Greenville,  Miss. — 38701. 


OPPORTUNITY  for  energetic  adver-  ! 
tising  sales  representative  on  16,000-  ' 
plui  computerized  photocomp,  full-  I 
color  offset  evening  daily  in  All-Am-  ( 
erica  city.  Salary  plus  bonus  arrange¬ 
ment.  Excellent  company-paid  fringe  j 
ue.  efits  include  hospitalization  and  | 
major  medical  insurance  for  staffer 
and  dependents :  group  life  insurance: 
profit  sharing.  Small  city  living  with 
nearby  big  city  conveniences.  Send 
resume  to  Tony  D.  Manuel,  Evening 
Herald.  P.  O.  Box  711.  Rock  Hill,  S.C. 
—29730.  i 


ADVERTISING  SALESMEN.  retail 
and  classifieil,  for  daily  newspaper  in 
E&P  zones  5,  7  and  8.  Send  complete 
tyi>ewritten  resume,  references  to  In¬ 
land  Daily  Press  Assn.,  100  West  Mon¬ 
roe,  Chicago,  Ill.  60603. 


I  SPACE  SALESMAN  for  Chicago  of¬ 
fice  of  leading  daily  newspai)er  repre- 
I  sentative  firm.  Substantial  salary — 
'  lil)ei'al  l)enefits — advancement  potential. 

I  Please  'phsne  Mr.  Gingold  (AC  .‘512 1 
RA  6-9M9  for  appointment. 


REPORTER  who  can  handle  the  rou¬ 
tine  and  big  stories  with  ease  and  dis¬ 
patch  as  anchor  man  on  the  night 
side.  Two-three  years'  experience,  abil¬ 
ity  and  drive  to  move  ahead  in  0|)en-end 
job,  college  preferred  for  this  good 
paying  opportunity  on  expanding,  mo<i- 
ern,  offset  daily-Sunday  in  booming 
western  Kentucky.  Tell  all  first  letter 
to  Dave  Owen,  Managing  Editor, 
Messenger  and  Inquirer,  Owensboro. 
Ky.— 42301. 

NO  1.  ASSISTANT  on  news  desk  to 
edit  copy  do  some  layout.  Write  fully 
to  David  K.  Frazer,  Elditor,  DeLand 
Sun  News,  Box  1119,  DeLand,  Fla. — 
32720. 


REPORTER  for  ^neral  news  and 
features.  Six-day  daily  with  8,000  circ¬ 
ulation.  Ebcceptionally  clean,  well-equip¬ 
ped  letterpress  plant.  FViendly,  county- 
seat  town  of  10,000  that  is  ideal  for 
raising  a  family.  Write  or  call  Harry 
Case,  Kenton  Times,  Kenton,  Ohio — 
43326.  Ph:  (419)  674-4066. 

COPYREADE  R 
Afternoon  daily  (Zone  2)  offers  an  at¬ 
tractive  copy  desk  position  to  a  person 
seeking  growth  responsibility  and  op¬ 
portunity.  It’s  a  perfect  step  to 
utilize  a  stream  of  ideas  on  a  fast- 
moving  desk.  Five-day  week;  moving 
expense  allowance;  college  community 
and  excellent  employee  benefit  program. 
Write  Box  499,  Editor  &  Publisher  in 
complete  confidence. 

NEW  YORK  P.M.  DAILY  has  opening 
for  reporter  with  1  to  2  years’  ex¬ 
perience.  Here’s  your  opportunity  to 
join  one  of  the  finest  newspaper  groups 
in  the  East  with  all  benefits  and  am¬ 
ple  opportunity  for  advancement.  Box 
.504.  Editor  &  Publisher. 
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HELP  WANTED 

Editorial 


HELP  ANTED 

Editorial 


HE^  WANTED 

Freer — Lance 


HELP  W  ANTED 

Operators — Machinists 


RDITORIAL  ASSISTANT  for  news- 
desk  of  N.Y.C.  wire  service.  Typing 
essential.  Excellent  opi)ortunity.  Box 
502,  Editor  &  Publisher. 


SCIENCE  WRITER 

GENERAL  MOTORS 
RESEARCH  LABORATORIES 

needs  someone  who  can  translate  its 
technical  achievements  into  interesting, 
readable  copy  for  executives  and  the 
general  public  via  feature  articles,  news 
releases,  and  internal  reports. 

You  will  work  with  Ph  D’s  in  all 
branches  of  engineering  and  the  physi¬ 
cal  sciences.  Experience  in  writing  on 
technical  topics  is  essential. 

Extensive  fringe  benefits  plus  the 
campus-like  environment  of  the  Gene-  : 
ral  Motors  Technical  Center  just  j 
North  of  Detroit. 

ll'rite: 

L.  R.  Buzan,  He.ad, 

Technical  Information  Department 
General  Motors  Research  Laboratories 
12  Mile  and  Mound  Roads 
Warren,  Michigan,  48090 

THE  VIRGINIAN-PILOT  (a.m.) 
and 

LEDGER-STAR  (p.m.) 
Norfolk,  Virginia 

nve<l  experienced  copy  desk  and  wire 
desk  K>ersonael.  There  is  a  good  future 
here.  Let  us  tell  you  about  it.  Write 
fully  to  R.  J.  Gonder,  Personnel  Di¬ 
rector,  122  \V.  Brambleton  Ave.,  Nor¬ 
folk.  Va.— 23501. 


SPORTS  WRITER 
Begiinning  s|>orts  writer  needed  to 
handle  evening  assignments  for  32,000 
circulation  aftern(K)n  newspa|)er  in 
Zone  5.  Good  pay.  l>olstered  by  free 
insurance,  profit-sharing  and  Christ¬ 
mas  bonus,  offered  for  o.day,  4o-hour 
week.  Write  Box  54S  Editor  &  Pub¬ 
lisher. 


EDITOR  ...  a  challenging  editor’s 
position  with  one  of  North  New  Jer¬ 
sey’s  progressive  weekly  newspapers. 
Excellent  growth  opportunity.  All- 
around  experience  essential.  Forward 
resume  imme<liately  to  Box  539,  Editor 
&  Publisher. 


ASSISTANT  EDITOR— National  sports 
weekly.  Midwest  office.  College  degree, 
some  sports  writing  experience.  Good 
on  details  and  follow  through.  Start 
June  15.  Send  resume  and  clips  to  Box 
538,  Rlitor  &  Publisher. 


SPORTS  OR  NEWS  WRITER  for 
medium-size  newspai>er.  Advancement 
opportunity.  Zone  5,  List  qualifica¬ 
tions.  Box  531,  Editor  &  Publisher. 


EDITOR,  long.established  weekly  news¬ 
paper,  Zone  2.  Box  549,  E<litor  & 
Publisher. 


YOUNG,  ENERGETIC  REPORTERS: 
general  assignment :  a.m.  metropolitan 
N.J.  daily.  Box  526,  Editor  &  Pub¬ 
lisher. 


TELEGRAPH  EDITORS  and  market 
page  copyreader  ne<*ded  by  major  Mid¬ 
west  p.m.  Must  have  at  least  3 
years*  experience.  Top  minimum  $252. 
Box  514,  E<litor  &  Publisher. 


MIDWEST  DAILY  of  35.000  in  south-  j 
ern  Great  Lakes  city  is  lof)king  for  a  ■ 
good  newsman.  He  may  work  with  | 
either  general  news  desk  or  citv  de«k.  i 
Pay  and  benefits  are  good  with  op-  • 
portunity  for  both  responsibility  and  ' 
advancement.  Box  510,  E<litor  &  ' 
Publisher. 


REPORTERS,  1  to  2  years’  ex|)erience. 
who  want  to  train  for  news  executive 
positions  in  rapidly-expanding  group 
of  6,000  to  23,000  circulation  dailies  - 
Midwest  and  West.  W>ite  or  call  Bob 
Paulos,  Hagadone  New’spapers,  Coeur 
d’Alene,  Idaho — 83814, 


EDUCATION  WRITER— Northern  Cal¬ 
ifornia  daily  desires  writer  with  bal¬ 
anced  viewi)oint  ami  approach  to  eclu- 
cation.  Want  more  than  sounding 
board  for  administrators.  Samples, 
references,  resume  required.  Box  54.4, 
Editor  &  Publisher. 


EDITOR  -  WRITER  -  ADVISOR  for 
Northwe.st  college  information  office. 
Emphasis  on  eilucational  feature  writ¬ 
ing;  also  e<lit  college  newsletter  and 
advise  we<*kly  student  newspaper. 
Limittnl  journalism  teaching.  $9,000- 
$11,000  negotiable.  Available  Sept.  1. 
Send  resume  ami  examples  of  work  to 
I  Howard  Shuman,  Central  Washington 
I  State  College,  Ellensburg,  Wash. — 

]  98926. 

1  ASSISTANT  EDITOR,  some  si>ecialize<l 
reporting;  e\|>erience  on  street  and 
desk  necessary.  E.xcellent  pay,  working 
1  conditions.  Write,  wire  or  ‘phone  Ar_ 
i  thur  Mountain,  F'ditor.  Daily  Eagle. 
Claremont,  N,  H. — 03T43.  (.AC  603) 
542-.5121. _ _ _ 

UNUSUAL  OPPORTUNITY  i 
Successful  newsletter  wants  experi¬ 
enced.  terse  newsman  who  likes  to  flig.  ! 
to  write  for  new  VV'ashington  newsletter  ; 
in  fast-growing  field.  Will  have  le<*way  | 
in  writing  and  lK*come  e<litor.  $lo,D0O  | 
to  start  lait  guaranlee<l  .$15,000  at  end  , 
of  first  year.  Strong  writer  gets  per- 
I  centage  of  ownership.  Non-smoker  pre-  | 
!  ferre<l.  Send  resume  and  writing  ; 
j  samples  to  Mrs.  Carroll.  528  National  j 
Press  Bldg.,  Washington,  D.  C.  20004. 
No  agencies  or  phone  calls. 

CITY  i:DITOR  Talente<l  newsman  ^ 
with  solid  backgroun<l  an<l  e<lucation.  i 
Plenty  ro«mi  at  top  for  |)erson  capable 
flirecting  local  news  coverage  with  ag¬ 
gressiveness  and  imagination.  New 
i  phot(K*omp-ofrset  plant  in  great  28,000 
Ozarks  gateway  town.  Send  resume, 
full  details.  F.D.  KneilnM’t,  Managing  j 
Editor,  Se<lalia  Democrat  and  Capital. 
.Se^lalia,  Missouri.  65301. 

EDITOR  for  10,000  circulation  offset 
weekly  serving  California’s  fastest- 
growing  njountain  communities.  Write: 
Personnel  Dept.,  (PES),  P.O.  Box  150, 
Nampa.  Calif. — 94558.  I 


SPORTS  COPY  EDITOR! 

l!!r  ☆  ☆  ☆ 

COPY  EDITOR 

THE  MIAMI  HERALD  has  openings 
for  a  copy  editor  on  the  sports  desk 
and  one  on  the  news  desk.  Youth  and 
experience  are  desirable  to  take  full 
advantage  of  the  promotional  oppor¬ 
tunities  available  in  l>oth  areas.  If 
you’re  a  good  e<litor  and  interested  in 
live-wire  newspapering  in  a  goo<l 
sports  aand  news  town,  please  sencl 
resume  to  Roland  W,  Dopson,  Assist¬ 
ant  Managing  Editor.  The  Miami  Her. 
aid,  Miami.  Fla. — 33101. 

IMAGINATIVE  EDITOR  for  tough, 
challenging  position  in  Area  1.  Top 
slot  on  comi)etitive  Sunday  paper  re¬ 
quires  creativity,  perseverance,  and 
goo<l  jmlgment.  Box  546,  Editor  & 
Publisher. 

LINCOLN  JOURNAL.  Nebraska — p.m. 
48. 000 :  Sun<lay  62.000.  Law  enforce¬ 
ment  reporter  wanted  for  new  three- 
man  urban  affairs  bureau.  OpjK^rtunity 
for  professional  advancement  in  this 
field  or  oth<‘rs,  dei)ending  upon  desire 
and  |H*rformance.  Capital  city.  Uni¬ 
versity — 150.000  population — University 
and  law  classes  available.  Pulitzer 
newspaper,  high  standards.  Middle 
westerner  desire<l.  but  other  areas 
would  be  consi<lere<l.  Pay  dei)endent 
uiK)n  ability,  exi>erience.  Aply  through: 
Bill  Kreifel.  City  Editor. 

WIRE  EDITOR 

Medium-size<l.  afternoon  newspai)er  in 
Zone  5  seeks  wire  etiitor  iK)ssessing 
speed,  accuracy  and  heading  writing 
an<l  flair  for  make-up.  Starting  salary 
$150-155  weekly  plus  lilieral  fringe 
l)enefits  and  chance  for  advancement. 
Tuesilays  through  Saturday  work 
schedule,  from  5  a.m.  to  1 :30  p.m. 
Write  Box  545,  Editor  &  Publisher. 
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WRITERS,  ARTISTS  for  assif^nments 
for  rommercial  publications.  Editor, 
Box  530,  No.  Hollywood,  Calif. — 91603. 


IXJR  BROCHURES,  NEWSPAPER, 
business  and  consumer  magazine  fea¬ 
tures,  si>eeches,  books,  film  scripts, 
annual  reports.  Must  lie  pro’s.  Send 
photocojiy  of  some  work  showing  your 
ability,  Descrilie  briefly  writing  ex- 
lierience.  Background  on  pollution  and 
environmental  subjects  hel|)ful,  though 
not  necessary.  Box  178.  Editor  &  Pub¬ 
lisher. 


Layout — Paste-Up 

OFFSET  LAYOUT-PASTE-UP  man 
for  camera  ready  display  advertising. 
Excellent  opportunity!  If  you  qualify, 
let’s  talk  about  your  future.  Call  Mr. 
Signer  (813)  68S-85B8,  or  write  913  S. 
Florida  Ave.,  Lakeland.  Fla. — 33803. 

EXCELLENT  OPPORTUNITY  in  ex¬ 
panding  newsiiaper  (cold-typel:  paste- 
ui>  and  management.  Call  (AC  201  I 
943-30IMI,  .Mr.  D’.Vgostino. 


COMPOSING  ROOM  MACHINISTS— 
Need  two  machinists  for  day  and  eve¬ 
ning  chapels.  Permanent  situations. 
35-hour  week.  Day  scale  $183:  night 
scale  $189.25.  Must  be  experienced  in 
TTS,  Monarchs,  Comets,  'I’OU  and  TTS 
I  operating  units.  Linofilm  or  electronics 
I  experience  helpful.  Excellent  fringe 
benefits  and  opportunity  to  advance  for 
j  the  right  man.  Call  or  write:  Com- 
1  posing  Room  Supt.,  San  Diego  Union- 
Tribune  Pub.  Co..  919  2nd  Ave.,  San 
;  Diego,  Calif.— 92112  (AC  714)  234-7111. 

LINO  OPERATOR  (display,  heads,  ad¬ 
vertisements).  All  fringe  benefits  free, 
including  retirement;  relocation  ex¬ 
penses;  also  make-up  opening.  Handi¬ 
capped?  O.K.  Marvin  Burts,  Mgr., 
Anderson  (S.C.)  Independent  &  Daily 
Mail.  (1-803-244-4321). 

WORK  in  a  beautiful  small  East  Texas 
city.  Progressive  letterpress  afternoon 
I  newspaper  is  looking  for  operator  or 
!  floorman.  Contact  C.C.  Davis  or  Wayne 
Sellers.  Palestine  (Tex.)  Herald-Press. 

LINOTYPE  AND  MAKEUP  for  com- 
mercial  shop:  4-day  week.  Publications 
(hot  type):  some  offset.  Open  shop! 
Box  452,  Bklitor  &  Publisher. 


liiilllliililiiilii!llliliilllllllllllllllllliillli;illilililllllllli;i!l!lilllliillliiiiililllliy  . . . . . . 

I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

M  Name- _ _ _ _ _ _ _  E 


3  Address - - - 

g  City - - 

B  State - - - Zip  Code. 

I  By— - - - - 


g  Classification 


g  □  Assign  a  box  number  and  mail  my  replies  daily  H 

g  lo  Run:  -  Weeks  -  Till  Forbidden  g 

M  Mail  to:  g 


g  EDITOR  ft  PUBLISHER  •  850  Third  Avanua  •  Naw  York,  Now  York  10022  M 
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Operators— Machinists 

MACHINIST— Composing  Room  Ma¬ 
chinist.  A  real  opportunity  for  right 
■■erson.  Afternoon  shift.  Permanent 
situation.  Must  be  experienced  on  TTS 
Intertype  Mixers,  Ludlow  and  Elrods. 
Excellent  working  and  living  condi¬ 
tions.  Non  Union.  Scale  $174.25  for 
2614  hour  week.  Full  fringe  benefits 
including  sick  pay,  retirement,  three 
weeks  vacation  after  four  years.  Write 
details  to  Mr.  William  A.  Schaefer, 
The  Waukegan  News-Sun,  100  Madison 
Street,  Waugekan,  Illinois  60085. 

Pressmen — Stereotypers 

BEAUTIFUL  SARASOT.A.  FLORIDA 
has  much  to  offer  for  year-round  liv¬ 
ing.  Ne^  experienced  man  for  com¬ 
bination  department  with  8-unit  HOE. 
$145.00  for  37’/^  hour  week  (nights). 
Fringe  benefits.  Contact  Personnel 
Office,  The  Herald-Tribune  &  Sarasota 
Journal.  P.O.  Box  1719,  Sarasota.  Fla. 
23578  or  ’phone  (813)  958-7755. 

WE  NEED  SIX  newspaper  web  press¬ 
men  immediately  for  night  situations 
(Goss  presses).  Scale  is  $162.00  for 
27*/(j  hours.  Usual  fringe  benefits  plus 
an  excellent  employee  saving  plan.  All 
situations  are  guaranteed.  Write:  Press¬ 
room  Supt.,  Tampa  Tribune,  Box  191, 
Tampa.  Florida,  33601  or  phone  813- 
224-7968. 

WEB  OFFSHTT  PRESSMAN  producing 
weeklies  and  other  newspaper  produc¬ 
tion.  Opportunity  to  also  work  on  let¬ 
terpress  producing  our  daily  newspaper. 
36-houi:  week;  full  fringe  lienefits  in¬ 
cluding  sick  pay,  retirement  and  three 
weeks  vacation  after  three  years. 
Pleasant  community  with  year-round 
recreational  opportunities.  Contact: 
Mrs.  C.  Crother.  Personnel  Dept., 
Santa  Barbara  News-Press,  Drawer 
NN,  Santa  Barbara,  Calif. — 93102. 


HKLI*  V1.4.NTKU 

l‘ressnien — Stereotypers 

COMBINATION 
STEREO-ROTARY  PRESSMEN 
E.xperienced  daily  newspaper:  1  day 
opening:  1  night  opening.  Opportu¬ 
nities  for  right  men;  36J/4  hour  week 
days:  35-hour  week  nights.  Pleasant 
working  and  living  conditions.  Contact: 
Etlward  Toll,  The  Waukegan  News-Sun, 
100  W.  Madison  St..  Waukegan,  Ill. 
—60085. 

PRESSROOM  FOREMAN 
Daily  newspaper  with  50,000-plus  cir¬ 
culation  offers  good  opportunity  for 
pressroom  foreman  experienced  in  let¬ 
terpress  operation.  Chart  Area  I.  Write, 
stating  qualifications,  to  Box  420, 
E<litor  &  Publisher, 

PRESSROOM  FOREMAN  t(»  operate 
new  six-unit  Urbanite  jire.ss  and  new 
camera  and  i>late-making  oi)eration  lor 
Imstling  daily  now  building  new  plant; 
16,000  circulation;  in  growing  univer¬ 
sity  and  small  indu.stry  town.  Alxwe- 
average  pay  phis  excellent  fringe  lame- 
fits.  Great  working  and  living  con¬ 
ditions.  Contact  Joe  Donnelly  at  Indi¬ 
ana  Evening  Gazette.  S12  Philadelphia 
St..  Indian:!,  Pa. — 15701;  or  call  (412) 
I6.').5..55. 


Printers 

APPLICATIONS  BEING  ACCEPTED 
for  printers  and  pressmen  to  work  in 
our  group  in  Kansas  and  California. 
Apprentices  with  time  in  the  trade 
will  be  given  consideration.  Contact 
Jim  Ciooper,  Publishing  Enterprises, 
Inc.,  300  W.  Second.  Hutchinson,  Kans. 
67501.  Ph:  (AC  816)  662-3311. 

ALL-AROUND  PRINTER,  offset  and 
letterpress.  40-hour  week  $135.  Carter 
Waid,  News-Bulletin  Belen,  N.  Mcx. — 
87002. 


Help  ff^'anted — Sales-Serrice 


HKI.I*  W.VNTKU 

Printers 

COMBINATION  MAN  —  Circulation 
11,500;  $3.90  per  hour;  excellent  fringe 
benefits.  Exceptionally  nice  small  com¬ 
munity  with  college.  Write:  Advertiser- 
Tribune,  Tiffin,  Ohio— 44S83.  Ph:  (419) 
447-4455. 

MECHANICAL/PRODUCTION  Super¬ 
intendent  wanted  for  publishing  com¬ 
pany.  Rotary  letterpress,  engraving  and 
bindery  plant.  E.xcellent  salary  plus 
stock  plan  for  qualified  production- 
oriented  man.  Write:  Edw.  J.  Roy, 
Pres.,  National  Publishing,  Box  213, 
North  Andover,  Mass. — 01845. 

PRINTING  MANAGER  —  Colorado 
State  University  is  seeking  an  ex¬ 
perienced,  aggressive  leader  to  assume 
full  resiionsibility  for  operation  of  its 
offset  printing  plant.  Degree  required. 
Salary  open.  Write:  Lee  C.  Siple,  Dir., 
Printing  and  Publications  Service, 
Colorado  State  University,  Fort  Col¬ 
lins.  Colo. — 80521. 


COMPOSING  ROOM  FOREMAN 
Experienced  man  to  supervise  19-man 
Union  Shop.  Small  city  daily,  northern 
Westchester,  N.Y.  Competence  all  ma¬ 
chines  in  hot-metal  operation.  Good 
pay,  liberal  benefits.  Include  salary  re¬ 
quirements  in  resume.  Box  493,  Editor 
&  Publisher. 


CONVER’nNG  TO  OFFSET  —  This 
small  daily  paper  needs  a  competent 
man  qualified  to  operate  a  Goss  Com¬ 
munity  web  press  and  to  supervise 
flow  of  work  from  composing  room  to 
pressroom  ...  an  unusual  opportunity! 
Five-day  week,  full  lienefits.  Growing 
residential  community  in  Western  N.Y. 
with  three  new  industries  and  new 
shopping  plaza.  Applicant  please  give 
experience,  expected  salary,  and  give 
references.  Box  451,  Editor  &  Pub¬ 
lisher. 


TOP  PROFESSIONALS  WANTED! 


GRAPHIC  SYSTEMS 


IMCOKPOK%TE» 


IS  INTERVIEWING  CANDIDATES  WITH 
COMPUTER  /  PHOTOTYPESETTING  SYSTEMS  EXPERIENCE 


★ 

★ 

★ 


FIELD  SERVICE  MANAGER 

SALESMEN 

SERVICEMEN 


TOP  salaries,  incentives,  bonuses  and  benefits  for 
qualified  professionals  with  proven  capabilities. 

Contact  VINCENT  B.  MORRISON,  Vice  President 


GRAPHIC  SYSTEMS 


II¥CORPOR.\TED 


217  JACKSON  STREET 


LOWELL,  MASSACHUSETTS  01852 


Designers  and  Manutaeturers  of  Computerized  Photo- 
graphie  Typesetting  Equipment  and  Related  Devices 
for  the  Domestic  and  Overseas  Graphic  Arts  ^larkets. 


HHI.P  ANTKl) 

Production 

OFFSET  COMPOSING  ROOM 
EXECUTIVE  SUPB’RINTENDENT 
Truly  excellent  opportunity  to  step  into 
top  management  position  with  large 
Midwest  newspaper  publisher.  Complete 
cold-type  plant  now  using  IBM  1130. 
but  must  expand.  Applicant  must  be 
ab^e  to  demonstrate  ability  to  get  top 
quality  production,  on  time,  at  savings. 
Only  man  with  strong  background  in 
newspaper  composing  room  management 
should  apply.  Responsibilities  include 
planning,  implementing  computer  type- 
^tting  programs,  installation  of  qual¬ 
ity,  cost  and  deadline  controls,  labor 
relations,  training,  hiring  of  personnel 
and  introduction  of  new  processes. 

Top  salary  plus  interesting  fringe  bene¬ 
fits.  Young,  aggressive,  active  manage¬ 
ment  team.  Write  Box  495,  Editor  & 
Publisher. 

Promotion 

WE  NEED  A  TOP-FT,IGHT  Promotion 
Manager  for  a  top  flight  organization. 
A  self-starter,  who  has  ambitions  to 
move  into  higher  management  posi¬ 
tions.  Should  be  thoroughly  experienced 
in  all  phases  of  promotion  and  be  will¬ 
ing  to  work  hard.  If  you  are  thinking 
alxiut  changing  locations,  send  resume 
and  salary  requirements  to:  Roger  Mc¬ 
Gregor,  The  Times-Reporter.  P.O.  Box 
667,  New  Philadelphia,  Ohio— 44662. 

Piihlic  Relations 

PR  PHOTO  EDITOR:  PR-oriented 
photo- journalist  to  create  publicity 
photography,  schedule  and  supervise 
photo  assignments,  maintain  photo  files, 
service  prints  to  news  media,  write 
captions  coordinate  all  still-photo  ac¬ 
tivities.  Major  international  firm.  Ex¬ 
traordinary  benefits — room  for  growth. 
$9,000  to  start.  Ideal  candidate  is  J- 
grad  with  a  year  as  combination  man 
on  daily  newspaper.  Box  474,  Elditor 
&  Publisher.  _ _ _  _ 

PUBLIC  RELATIONS  REP 

Major  oil  comimny.  expanding  its  Puh- 
^  lie  Kelation.s  Divi.sion,  is  seeking  an 
exi>erienee<l  writer  with  news  meilia 
I  laickground.  Responsibilities  include; 

meilia  relations,  news,  feature  and 
I  Siieech  writing.  Oillege  degree  plus 
2-5  .years'  exiierience.  Excellent  em. 

;  ployee  lienefits.  Send  I'esume  in  con- 
■  fidence  to  Box  535,  Editor  &  Publisher. 

I  (An  Equal  Opportunity  Employer). 

.SMALL  N.Y.C.  College,  fully 
crediterl.  sr-eks  public  relations  director. 
Degree,  newsiiaiier  exiierience  pre¬ 
ferred:  s<df-starter:  develop  and  carry 
out  internal  anil  external  pulilic  rela¬ 
tions  program. $10. 000  to  $12,000.  Ph  : 
(212)  962-4111.  extension  32. 


PEKSONNEL  .4V.4IL.4BLE 

Academic 

EXPERIENCED  WRITER  desires  jour¬ 
nalism  teaching  position.  Varied  news- 
paiier  and  magazine  background.  In¬ 
terested  in  academic  challenge.  M.  S. 

Box  542.  Eiilitor  &  Publisher. _ 

“ENVIRONANYLIST"  —  Teaching 
university  geology/met  erology"oceano- 
graphy"geography :  writing  experience 
cartographic  skill.  Seek  journalism 
career:  air-water  pollution,  area  eco¬ 
nomic  planning-development.  Don  Last, 
1806  Shore  Dr.,  Marinette,  Wise. 


Administrative 

CALIFORNIA  SUBURBANS  SOLD! 
Turning  a  heavy  loss  position  to  cash 
flow  in  1969,  we  sold  Copeland’s  Hol¬ 
lywood  complex  of  2  dailies  and  23 
weeklies  (suburbans).  Now  I  am  seek¬ 
ing  a  new  challenge  in  the  industry. 
I  am  ready  and  willing  to  consider  any 
responsibility-any  department-manage¬ 
ment-operating  lease  or  related  in¬ 
dustry  occupation.  I  am  capable,  quali¬ 
fied  and  my  record  of  success  is  known. 
Credentials  are  available.  Your  consid¬ 
eration  or  a  lead  will  be  appreciated. 
Phil  Turner,  430  E.  Verdugo  Burbank, 
Calif.— 91601.  Ph:  213-846-2021.  Reg¬ 
istered  Waldrof  during  ANPA. 
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Personnel  Available 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Artist  s^^i.artiHPnisis 


Phatitfiraphy 


EDITORIAL  CARTOONIST,  humorous, 
hard'hittin^,  desires  position  on  metro¬ 
politan  daily.  Box  417.  Eklitor  &  Pub¬ 
lisher. 


ILLUSTKATOR-CAHTOONIST  of  e<li- 
torial  art.  Over  15  years’  in  weekly 
and  daily  newspapers  and  graphic  arts. 
Vast  known-how  of  art  preparation 
for  offset  or  letterpress.  Now  with 
lai’Ke  eiiTulation  «laily  in  Pa.  metro 
city.  Desires  position  offerinjr  challenge 
and  res|>eet  for  talents  I  ean  offer. 
Ho\  5i:i,  Edit<>r  &  Publisher. 


i.irf'ulatiim 

CM  wants  to  relocate  in  Zone  4;  8 
years’  experience  showing  pood,  solid 
jrrowth  for  daily.  Can  furnish  refer-  ' 
ences.  Box  466.  Editor  &  Publisher.  j 

FORMER  ABC  AI:DIT0R.  would  like  ; 
to  Ret  into  circulation  work.  Experi-  : 
ence  in  many  types  of  record  keeping?  ! 
anti  various  ty|>es  of  circulation  and 
carri<*r  promotion.  No  actual  circula-  ' 
tion  experience,  but  ^roml  background  i 
to  startetl  in  the  fiekl.  Box  4U>. 

Etlittu’  &  Publisher. 


(.Inssified  Advertising 

ASSISTANT  CAM  ready  for  No.  1 
Spot.  .\d  Director  knows  of  this  ad. 
15  years’  exi»erience  in  highly  com- 
l>etitive  75,0(»0  to  250.000  markets.  Ex¬ 
tensive  lar^re.  medium  ’phone  r(M>m 
manajrement.  Sales.  administrative, 
orientetl  in  all  phases  of  classified. 
Box  5:*, 2.  Editor  &  Publisher. 


Display  Advt^rtising 

TOP  RETAIL  SALESMAN 
Seeks  manaffer  assistant,  or  situation  ‘ 
leading?  to.  ALre  JD.  ten  years*  broad 
experience  5-50M  dailies.  Relocate  Zone 

4  or  9.  Available  :*0  days.  Box  521, 
Editor  &  Publisher. 

5  YEARS'  SOLID  AD  experience. 
Good  on  sales-creative  and  prolific  on 
layout.  Capable  of  sellinjr  -layinjr  out 
— and  composing  ad  (offset).  Now  em. 
ployed  in  advertisins.  De<Iicated,  tire¬ 
less  worker. 

PLUS 

HIGHLY  QUALHTBD  CM  with  ex-  ] 
tensive  know-how.  Excellent  promoter.  i 
Full  knowle<lge  ABC^ — jroo<l  office  pro-  j 
cedure.  Aprffressive :  solid  circulation  ! 
background.  GockI  prorluctive  record.  ] 
Interested  challenprinpr  i>osition  ADVER-  ' 
TISING/CIRCULATION.  Box  529.  Edi-  | 
tor  &  Publisher. 

-  I 

AD  MANAGER,  successfully  employe<l 
medium  non-chain  daily,  wants  to  com- 
l)ete  for  operations  opportunities. 
Can’t  here:  desire  jjroup  affiliation. 
Resume.  Box  524  Editor  &  Publisher. 


HAVE  DEGREE,  2  years’  experience 
copyreading ;  desire  metropolitan  daily 
wire  desk  copyreader  spot.  Box  427, 
Editor  &  Publisher. 


CAPABLE.  ALL-ROUND  NEWSHAND 
Age  61.  Southwest  only! 

Box  471,  Editor  &  Publisher 


COMMUNICATOR  with  12  years*  ex¬ 
perience  editor,  >vriter,  photographer : 
3  times  winner  ICIE  international  com¬ 
petition  for  top  external/internal  cor¬ 
porate  magazine;  7  years*  contributor 
to  national  magazines  (general  interest 
and  news)  and  wire  service.  Harvard 
M.A.  with  9  years  university  teaching. 
Strong  background  in  sciences  (geo¬ 
logy,  biology).  Harry  Groom,  1431  N.E. 
21st  Ave.,  Portland,  Oreg. — 97232.  Ph; 
(AC  503)  287-6751. 


EDITOR/NEWSMAN,  33.  with  Wash-  1 
ington-based  news  organization  serving  \ 
a  global  business,  political  and  techni-  I 
cal  readership  is  ready  to  move.  Ob¬ 
jective  :  business-oriented  news  media  I 
or  publication  or  public  relations  : 
writer  with  a  corporation  or  a  Blue  I 
Chip  agency.  East  Coast  only.  Mini-  | 
mum  salary  $17,000.  Box  507,  Editor  i 
&  Publisher.  | 

REPORTER.  33.  traveling  in  Euroi^e  | 
May-August  will  write  the  articles  you  i 
want  on  government,  |M)litics,  travel.  I 
culture;  also  seeks  permanent  overseas 
job.  Six  years’  metro  daily  exi^erience,  | 
MA.  Box  361.  l^litor  &  Publisher.  ' 

FILM-DRAMA  CRITIC,  young  but  ex-  | 
l)erien<*e<l.  Box  517,  Editor  &  Pub-  | 
lisher.  i 

WEEKLY  EDITOR  REPORTER:  ran 
rlso  do  camera,  shop,  and  sales  work,  j 
Departing  Air  F»)rce  in  June.  Age  30.  i 
J-degree.  Have  summer  intern  (daily), 
college  imblications,  and  country  print-  ! 
ing  experience.  Woukl  train  as  s|)ecial-  I 
ist,  any  area.  Desire  iMisition  giving  ! 
consideration  for  future  part. interest, 
ownership.  Family  and  I  want  to  1 
SETI'LE  in  a  small  town.  Resume  ' 

available.  J.E.  Curtis.  CMR  Box  492.  | 

AF*0  New  York  096H4.  j 

NEWSMAN  with  25  years’  exi)erience 
available  immediately  for  full-time  i)o-  > 
sition  in  Connecticut.  Now  free  lane-  j 
ing.  Telegraph,  city  clesks  preferred. 
Can  ’’swing.”  Interview  reTiueste<l. 
Wire  or  write  Box  519,  EVlitor  &  Pult- 
lisher.  i 

MANAGING  EDITOR.  31.  of  small  ; 
tlaily.  se<*ks  similar  position  or  desk  I 
in  metropolitan  area.  Prefers  San  | 
Francisco  Bay,  but  will  consider  other  ^ 
areas.  Box  5lM.  E<litor  &  Publisher. 

DEPUTY  DIRECTOR,  32— of  na¬ 
tionally  known  community  corpora¬ 
tion  seeks  new  challenge  in  writing. 
PR.  eiliting  in  Philatlelphia  area.  Ex- 
rei>orter.  copy  editor.  PR  man.  MA  in 
Journalism.  Box  522.  E<litor  &  Pub¬ 
lisher. 

YOUNG.  AGGRESSIVE  REPORTER 
with  3-plus  years’  exi>erience  in  re- 
|x>rting.  e<liting,  layout,  rewrite,  etc., 
seeks  post  on  daily  in  Zones  1,  2,  3. 
or  5  preferably.  .\ll  I  need  is  a  chal¬ 
lenge.  I’ll  s<*nd  resume  and  references. 
Box  516,  Editor  &  Publisher. 

BRITISH  EDITOR/NEWSMAN.  20  | 
years*  exi)erience.  EVening  newspaper 
(405,000)  :  2  years  Si>orts  E<litor.  5 
years  Chief  Sub-editor,  6  years  As- 

;  sistant  Editor.  1966  to  present.  Editor  , 
another  British  evening  paper  U21,000). 

j  Experience<l  in  editorial  color  and 
weekly  color  supplement.  Age  40,  wants  ; 
to  settle  in  .America  with  family.  | 
Resume  and  recommendations  furnished  | 
on  request.  Box  527,  Editor  &  Pub-  . 
lisher. 

YOUR  FAR  EAST  CORRESPONDENT 
EmpIoye<i  by  Japanese  Government 
since  *63  ;  by-line,  prestigiious  national  i 
we<*kly;  writer-editor,  semi-monthly 
journal:  early  30’s.  Box  543,  Editor  &  ! 

I  Publisher.  i 

!  MANA(;TNG  EDITOR:  Well-paid  desk-  | 
man  on  one  of  nation’s  teen  best  j 
dailies  seeks  job  directing  newsroom 
of  smaller  pjiper.  Opening  need  not 
l)e  immediate.  Will  be  in  New  York 
convention  week.  Box  528,  EMitor  & 
Publisher. 

Ph.D.  HISTORY — 26,  married — wants 
career  in  journalism.  Writes  well, 
learns  quickly;  critical,  analytical. 
Consider  anything.  Box  530,  Editor  & 
Publisher.  j 

WRITER — diversified  experience  (re¬ 
search,  editorial,  feature  writing)  ; 
M.A.  Communications,  strong  social 
science  background.  Has  been  working 
in  public  broadcasting,  seeks  change 
to  print  media.  Supervisory  back¬ 
ground  and  best  of  references.  Seeks 
creative  career  opportunity.  Zone  2 
or  similar  area.  Box  533,  Editor  &  \ 
Publisher. 


EDIOHIAL  OR  PR  POSITION  in  de_  i  YOUNG  (29).  progressive  photographer 
veloping  nation  or  Euroi)e  sought  by  seeks  challenging  opportunity.  Willing 
journalist.  36.  with  8  years’  exi>erienc€*  |  to  relocate.  M.S.,  UCLA.  Please  write 
in  toielevel  positions  in  Europe,  Africa.  Jim  Riltchik.  254  Hamilton  Rd.,  Chap- 
Mideast.  Also  experience  on  li'nll  !  paqua,  N.Y. — 10514:  or  call  (914)  238- 
Street  Joiinutl,  X.Y.  Host.  Interviewing  !  3618. 

T  Sish""'  i  VETEaAirpi5TOGRAPHER.~2i~.l,.- 

_  _  sires  return  to  news  field.  11  years’ 

STATE  -  NATIONAL  award-wiiinini;  j  experience.  8  on  Ohio  dailies.  3  for 
e<litor  for  lop-fliuhl  semi-weekly  is  1  “JU^ersity  publications.  Winner  of 
ready  to  move  into  small  medium  ’  awards, 

daily  fiebl.  Former  city  e4litor  of  i  Write  Box  4o3,  Athens,  Ohio— 4oi01. 
small  <lHily  with  wire  experience.  Ex-  I 

tensive  background  in  soli<l  local  news.  — — w-w- — -w. — — - - — 

B.S.  degree  in  business  administration.  vn«>r.s 

liox  536,  Editor  &  Publisher.  ,  - — _  _ _ _ _ _ 

WOMAN  WRITER.  M.A.  English.  i 

American  literature:  versatile.  re-  ®  Excellent 

sourceful.  some  publications  experience.  ,  background  know-ledge  and  experience 

'T  -d'cZrHas"^"teTr^'’IftWSTnTl 

w  t  •  .  a  5  offset  Urbanitef  Presently  Superin- 

<  ks.  a'b  Extensive  tr.i\ el  tendent;  prefers  same  position.  Box 

background.  1- iw  to  travel  V\ill,ng  to  335  4  Publisher. 

relocate.  Box  ;>n.  E<litor  &  Publisher.  ( - __  _  _ 

-  -  —  ,  PRESSMAN/STEREOTYPER  —  15 

POSITION  WANTED:  .After  June  1.  j  years’  experience  on  semi  2  and  4 
all-around  newspaperman,  24,  service  plate  wide  presses:  also  Tubular;  also 
veteran,  doing  grad  work  at  Missouri  ^  4  years*  as  foreman.  Prefer  New  Eng- 
J-Sch<M>l.  Prefer  post  on  paper  with  i  land  area.  Available  immediately.  Box 
3.0UO-|)lus  circulation  an<l  chance  to  i  261,  Editor  &  Publisher, 
buy  in.  Craig  La<lwig.  11  .Aldeah,  Co.  i 

lumbia.  .Mo.  -65201.  j  .  -s--- — — > — ^ — v. — 

- -  _  /•rinfpr.s* 

ASSISTANT  CITY  EDITOR  on  East-  ;  - - - - - - - 

ern  metropolitan  daily  with  exjierience  FOREMAN-ASSISTANT  FOREMAN 
b,.?  to  enough  to  ad-  capable  of  making  cold  tvpe  change- 

\  J  methods,  seeks  city  e<b.  Camera,  etching.  Photon,  color 

t  rs  iHisl  or  similar  job.  Re-siamsibib-  cold  ^nd  hot  type  composition. 

Ti-.  Available  immediately!  Will  relocate. 

..12,  Ealit^&  J>ublisheix _  _ ^  378_  Editor  &  Publisher. 

.\WAR1I.WINNI.\(;  newspaper  lepor-  |  EXPERIENCED  IN  OFFSET.  LP 
ter,  writer,  2t>.  seeks  enterprise  report-  j  30-year-old.  married  :  presently  fore- 
ing  job  with  emphasis  on  below  sur-  man  of  paper  and  commercial  shop, 
face  problems  of  government  and  so-  j  Know  paste-up.  camera  (color  separa- 
ciety.  Prefer  .\rea  '2.  but  will  consider  i  tion).  strip-up,  web  presses,  photo 
all  offers.  Box  r.4T,  Editor  &  Publisher,  j  tyl>esetters.  Prefer  Western  states,  Sam 

:  McMichael,  5.10  “C  Street,  N.  W.. 

_ _ _ _ _  I  Ephrata.  Wash.— 08823.  (AC  509)  SK 

,1/f  _  4-4010. 


l^ressmenSlerenlypers 

OFFSET  URBANITE  EXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  exjierience 
in  camera,  plate-making,  pressroom 
and  color.  Has  7  years’  letterpress  and 
5  offset  Urbanite.  Presently  Sujjerin- 
tendent;  prefers  same  position.  Box 
335  Editor  &  Publisher. 

PR^SSM  AN/STEREOTYPER  ^  15 

years’  experience  on  semi  2  and  4 
plate  wide  presses ;  also  Tubular :  also 
4  years’  as  foreman.  Prefer  New  Eng¬ 
land  area.  Available  immediately.  Box 
261,  EMitor  &  Publisher. 


Miscellaneous 

K.VLTIMORE  -  BASED  REVPORTER 
wants  public  relations,  promotion  or 
advertising  job.  Box  523.  Eiditor  & 
Pulilisher. 


Operators— Machinists 

OPERATOR-MACmNIST,  34  —  16 

years’  experience.  Comet,  Elektron, 
Mixers,  Justape,  TrS.  Wish  to  locate 
in  southern  Florida.  Write  ^x  285, 
Elditor  &  Publisher. 

PHO’TON  200  OPERATOR— 2  years’ 
experience:  also  operate  Friden  Justo- 
writer  and  Photon  713.  Dependable 
female.  Box  231,  Elditor  &  Publisher. 


I  Production 

,  ASSISTANT  PRODUCTION  MANAGER 
PRESSROOM  SUPERINTENDENT 
Journeyman  pressman  with  experience 
;  on  Headliner.  Urbanite.  Metro  presses. 

Bachelor’s  Degree.  Bo.x  481  Editor  & 

I  Publisher. 


i  Public  Relatiitns 

ESTABLISHED  PR  MAN  offers  pro- 
I  fessional  part-time  writing  and/or  con- 
!  suiting  services  to  Chicago  area  busi¬ 
ness  and  industry.  Box  480,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Uaa  zona  numbor  to  Indicato  location  without  spacifle  Idontificatlon 
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Shop  Talk  at  Thirty 

lly  Rolierl  U.  Brown 

Nothing  new  under  the  sun 


Among  our  readers  whose 
eyebrows  were  raised  by  the 
article  (E&P,  March  14,  page 
4<)(  on  the  “new  facsimile  re¬ 
ceiving  sets’’  developed  by 
Andlti  Sh  im  him  of  Tokyo,  was 
Capt.  \V.  G.  H.  Finch,  USN, 
ret. 

Rill  Finch,  with  whom  E&P 
cooi)ei'ated  in  the  mid-thirties 
to  publish  the  first  four-color 
photo  ever  transmitted  by  wire, 
phoned  to  remind  us  there  is 
nothing  new  in  the  Japanese 
experimentation  because  it  was 
all  done  in  the  U.S.  in  the  late 
’.‘ids  and  most  of  it  was  re¬ 
ported  in  E&P  at  the  time. 

Finch,  head  of  Finch  Tele¬ 
communications,  Inc.,  manufac- 
turi'd  facsimile  receivers  and 
transmitting  equipment  and 
held  180  i)atents  on  facsimile 
and  other  communications  proc¬ 
ess.  Only  seven  are  still  ef¬ 
fective,  he  rejjorts,  but  three  of 
them  were  on  “multistylus  fac¬ 
simile  recorders”  which  is  the 
same  system  being  developed  by 
the  Jaiianese.  The  last  of  these 
tliiee  patents  expired  in  1961. 

During  the  height  of  exper¬ 
imentation  in  the  late  ’oOs  some 
-2  high-fretiuency  stations  were 
licensed  to  experiment  and  15 
commercial  broadcasting  sta¬ 
tions  were  authorized  to  trans¬ 
mit  facsimile  on  their  standard 
channels  lietween  midnight  and 
six  a.m.  Many  newspapers  ex¬ 
perimented  with  air  editions 
when  World  War  II  put  a  stop 
to  it  temporarily. 

Finch  broadcast  a  newspaper, 
“.\ir  Press,”  from  the  N.Y. 
World’s  Fair  of  ’89-’40  using 
news  and  photos  from  Interna¬ 
tional  News  Ser’vice. 

After  the  war,  interest  in  fac¬ 
simile  was  revived  and  Finch 
Telecommunications  stated  late 
in  1946  that  12  to  15  radio  sta¬ 
tions  would  broadcast  air  news¬ 
papers  in  the  coming  year. 

"The  Japanese  system,  accord¬ 
ing  to  the  E&P  story,  takes  five 
minutes  to  transmit  and  record 
a  page  12  inches  by  18  inches. 

By  1946,  U.S.  fax  machines 
would  record  pages  of  about 
8*2  by  12  inches  at  the 
speed  of  28  square  inches  per 
minute  or  four  jiages  every  15 
minutes.  Since  these  pages  were 
about  one-fourth  the  size  of  a 
standard  newspaper  page  it 
meant  the  equivalent  of  a  news¬ 
paper  page  was  being  received 
every  15  minutes. 

*  ♦  * 

The  U.S.  and  the  world 


weren’t  ready  for  facsimile 
newspapers  in  the  late  ’40s. 
Enthusiasm  waned,  experiments 
dropped  off,  and  television  took 
over. 

There  has  been  a  revival  of 
interest  in  the  potential  elec¬ 
tronic  newspajier  of  the  future 
because  of  the  rapid  develoj)- 
ment  of  cable  television  systems 
which  would  provide  easy  ac¬ 
cess  into  homes.  However,  the 
same  stumbling  blocks  seem  to 
be  in  tbe  way  of  any  immediate 
facsimile  develojiment :  The  cost 
of  equipping  subscribers  with 
machines,  cost  and  tlifliculty  of 
maintenance,  and  type  and  sup¬ 
ply  of  jiaper. 

There  is  some  belief  that  the 
(lublic  will  not  accept  newspa¬ 
pers  delivered  electronically 
into  the  home  unless  they  can 
be  delivered  fast  enough  to  con¬ 
tain  all  the  news,  features  and 
advertising  that  now  appear  in 
the  daily  papers. 

The  first  all-news  television 
broadcasting  station  will  be 
launched  in  Chicago  this  month. 
•Advertising  will  be  accepted,  of 
course.  The  project  will  be 
watched  with  great  interest. 

•All-news  radio  stations  have 
Ix^en  successful  in  a  few  cities. 
But  unlike  radio,  where  the 
listener  can  be  doing  other 
things  at  the  same  time,  will 
news  on  television  attract 
enough  people  during  a  full 
broadcasting  day,  in  contrast  to 
those  who  now  watch  the  regu¬ 
larly  scheduled  news  programs, 
to  justify  the  expense  and  at¬ 
tract  advertisers? 

Will  such  broadcasting  ac¬ 
commodate  the  interesting 
minutia  that  appears  in  the 
daily  newspaper  and  attracts 
readers?  Will  Dad  stay  glued  to 
the  tube  all  evening  to  catch  up 
the  new's  he  missed  while  at  the 
office  all  day,  or  will  he  count 
on  Ma  to  tell  him  about  it? 

Will  newspaper  readers — who 
are  used  to  holding  a  newspa¬ 
per,  flipping  the  pages,  laying 
it  down  and  picking  it  up  later 
— be  satisfied  with  a  substitute 
they  can’t  do  those  things  with 
and  must  be  at  a  certain  place 
at  a  certain  time  to  “read”  or 
.see  the  news? 

The  answers  to  these  ques¬ 
tions  and  others  may  have  a 
lot  to  do  with  how  soon,  if  ever, 
the  electronically-delivered 
newspaper — the  facsimile  news¬ 
paper — will  take  the  place  of  the 
letter-press  or  offset  printed 
variety. 


OLD  NEWS  Is  good  news  the 
Cleveland  Press  discovered  when 
it  had  a  facsimile  of  the  first  Press, 
The  Penny  Press,  published  Nov¬ 
ember  2,  1878,  Imprinted  on  plas¬ 
tic  tote  bags.  The  Press  gave  away 
150,000  of  these  bags  at  the 
Home  and  Flower  and  Sportsmen's 
Shows. 


Supreme  Court  eloses 
Goldwaler  libel  ease 

Wasuingto.n 

The  Supreme  Court  denied  a 
rehearing  to  Ralph  Ginshurg  on 
his  appeal  from  a  $75,001  judg¬ 
ment  for  libel  won  by  U.S.  Sen¬ 
ator  Barry  Goldwater  of  .Ari¬ 
zona.  The  award  was  $75,000 
punitive  damages  and  $1  com¬ 
pensatory. 

Goldwater’s  suit  in  Federal 
Court,  New  York,  charged  that 
he  was  libeled  by  an  article  in 
Fact  magazine  during  the  1964 
presidential  campaign.  The 
headline  said  that  189  psychia¬ 
trists  had  called  him  psycho¬ 
logically  unfit  to  be  President. 
Goldwater  was  the  Republican 
presidential  nominee  in  1964. 

The  Supreme  Court  refused 
on  January  26  to  grant  Gins- 
burg,  Fact’s  publisher,  a  hear¬ 
ing  on  his  appeal.  The  latest  ac¬ 
tion  closed  the  case  as  far  as  the 
Supreme  Court  is  concerned. 


Regional  paper 
experiment  ends 

Richmond,  Va. 

The  Southside  Virginian,  for 
three  years  a  weekly  regional 
supplement  to  the  Richmond 
XewH  Leader  and  the  Richmond 
Times-Dispatch,  has  been  dis¬ 
continued. 

The  publication  was  distrib¬ 
uted  free  to  more  than  50,000 
homes  in  a  15-county  area.  It 
carried  its  own  editorials  and 
regional  news. 

•A  front-page  announcement 
said  the  publication  started  as 
“an  experiment  in  regional 
journalism  .  .  .  but  faces  sub¬ 
stantial  costs  without  offsetting 
revenues.” 

•An  editorial  in  the  final  issue 
noted  that  the  publication  had 
used  and  tested  computerized 
typesetting,  full-color  photog¬ 
raphy,  direct  printing  on  rotary 
presses  from  engravings,  and 
plastic  plates  for  printing. 

The  editorial  expressed  “dis- 
aiipointment  that  tlie  Southside 
Virginian  has  proved  only  hel])- 
ful  rather  than  essential  to  its 
area.” 

The  publication's  oflice  in 
Petersburg  will  become  a  Times- 
Dispatch  news  bureau. 

• 

Conservation  honor 
for  Orlando  papers 

Wasihngto.v 

The  National  Wildlife  Fed¬ 
eration  has  conferred  its  high¬ 
est  honor  on  the  Orlando  (Fla.) 
Sentinel  and  Star  for  aggresive- 
ly  protecting  Florida’s  natural 
resources  through  editorials, 
carefully  researched  features 
and  full  page  layouts. 

The  Florida  Wildlife  Federa¬ 
tion  nominated  the  Orlando  pa¬ 
pers,  of  which  William  G.  Con- 
omos  is  editor/publisher,  for  the 
Conservation  Communicator  of 
the  Year  1969.  Especially  cited 
was  the  “Save  Our  Waterways” 
campaign  in  Brevard  County. 


mmmmmmmmrnmmmmmmimmmmmm 

Tlie  Washington.  Star 

...  tlie  ne'wspa.pei*  tlia.t*s  read  every 
evening;  and  Sunday  in  tlie 

Nation’s  Capital  liy  elected 

decision-makers  •  •  • 


and  liy  people  "wlio  decide 
for  tliemselves. 


The  Washington  Star 


52 


EDITOR  8C  PUBLISHER  for  April  4,  1970 


The  electronic  Star  AutoSetter 
has  the  built-in  speed  to  operate  a 
linecasting  machine  at  25  single¬ 
column  lines  a  minute.  That  is 
50%  faster  than  the  fastest  ma¬ 
chine  can  assemble  matrices  or 
cast  slugs. 

When  the  AutoSetter  is  slowed 
down  to  control  high-speed  ma¬ 
chines  it  has  plenty  of  reserve 
when  reading  tape  at  15  or  16 
lines  a  minute.  As  the  tape  flows 
through  the  photoelectric  reader 
the  electronic  circuitry  has  ample 
time  to  sort  out  signals  and  assign 
each  to  a  particular  magazine 
channel  or  function. 

AutoSetters  can  be  individually 
adjusted  to  the  optimum  produc¬ 
tion  speed  of  each  linecasting 
machine.  The  AutoSetter  then 
handles  tape  so  smoothly  and 
quickly  it  even  has  time  to  make 
brief,  automatic  pauses  so  repeat 
characters  and  spacebands  can 
assemble  smoothly,  eliminating 
one  of  the  chief  causes  of 
squabbled  lines. 

Speed  is  only  one  AutoSetter 
advantage.  There  are  many  more 
described  in  our  full  color  bro¬ 
chure.  Write  for  your  copy  today. 


STAR  ★PARTS 


C  O  M  P  A  N  ' 

SOUTH  HACKENSACK.  N  J 
A  DaAascAn  company 


Printed  in  U.S..d. 


THE  SCRIPPS-HOWARD 
FOUNDATION 
AWARDS 


The  Scripps-Howard  Foundation  Awards 
have  as  their  objective  the  improvement 
and  advancement  of  journalism  through 
education  and  research.  They  focus  on 
the  broad  field  of  communications.  The 
awards  are  an  extension  of  the  competi¬ 
tion  first  conducted  in  1965-66.  They  are : 

ROY  W.  HOWARD  AND  MARGARET  ROHE  HOWARD  AWARDS 

Five  scholarships  available  to  young  men  and  women  seeking 
to  improve  their  fitness  in  journalism  and  allied  arts.  The 
amount  of  each  will  be  determined  by  the  trustees,  but  none 
will  exceed  $1000.  Applications  for  aid  by  individuals  and 
nominations  for  grants  by  high  school,  preparatory  school  or 
college  authorities  should  be  made  to  The  Scripps-Howard 
Foundation  prior  to  May  15.  Preference  in  granting  scholar¬ 
ships  will  be  given  to  those  needing  assistance  and  who  are 
willing  to  work  to  provide  part  of  their  educational  expenses. 
These  are  given  only  to  persons  who  intend  to  pursue  journal¬ 
ism  as  a  career,  and  are  given  for  the  academic  year,  1970-71. 

GRANTS  TO  SCHOOLS  OF  JOURNALISM  AND  INDIVIDUALS 

Grants  will  be  awarded  to  schools  and  departments  of  journal¬ 
ism  for  specific  projects.  Recommendations  for  grants  and 
reasons  therefor  must  be  submitted  in  writing  to  The  Scripps- 
Howard  Foundation  prior  to  June  15.  Also  grants  are  avail¬ 
able  to  individuals  pursuing  journalism  courses.  These  are 
apart  from  the  Roy  W.  Howard  and  Margaret  Rohe  Howard 
Awards.  Applications  should  be  made  to  The  Scripps-Howard 
Foundation. 

GRAPHIC  ARTS  SCHOLARSHIPS 

Scholarship  grants  of  $7000  each  covering  a  four-year  course 
at  a  college  specializing  in  journalism  and  graphic  arts  as 
applied  to  the  newspaper  industry  are  available.  Each  grant  of 
$1750  will  be  paid  annually. 

Colleges  selected  by  the  Foundation  trustees  will  be  on  the 
basis  of  courses  offered.  The  scholarships  will  be  awarded  by 
the  college  to  a  student  who,  in  the  opinion  of  college  authori¬ 
ties,  has  the  best  potential  for  an  industry-production-oriented 


employee  at  the  administrative  or  executive  level. 

URBAN  AFFAIRS  AWARDS 

An  award  of  a  Scripps-Howard  Foundation  plaque.  The  plaque 
is  the  Roy  W.  Howard  Award.  It  will  be  given  to  a  U.S.  news¬ 
paper  doing  an  outstanding  job  of  Urban  Affairs  coverage 
during  the  August  1,  1969-July  31,  1970  period.  The  plaque 
will  be  accompanied  by  a  cash  grant  not  to  exceed  $2500  to  be 
distributed  to  those  individuals  on  the  newspaper  who,  in  the 
opinion  of  the  editoi*,  contributed  to  the  paper’s  endeavor. 
This  award  is  made  possible  by  a  gift  to  the  Foundation  from 
Robert  P.  Scripps.  Tearsheets  with  a  brief  history  of  the 
endeavor  must  accompany  each  entry.  Deadline  for  entries 
in  this  classification  is  July  31. 

ERNIE  PYLE  MEMORIAL  AWARD 

The  17th  annual  competition  for  newspaper  writing  during 
1969  most  nearly  exemplifying  the  style  and  craftsmanship 
of  Ernie  has  been  completed  and  co-winners  announced.  They 
were  Nicholas  Blatchford  of  The  Washington  Daily  News, 
and  Kent  Pollock  of  The  Palm  Beach  (Fla.)  Post.  Each  received 
$1000  and  a  medallion  plaque. 

EDWARD  J.  MEEMAN  CONSERVATION  AWARDS 

Prizes  totaling  $5000  were  awarded  March  9,  to  12  U.S.  news¬ 
papermen  in  the  sixth  annual  Edward  J.  Meeman  Conserva¬ 
tion  Awards.  First  prize  for  outstanding  work  published  in 
1969  went  to  Tom  Brown,  reporter  for  The  Anchorage  Daily 
News.  Conservation,  for  the  purposes  of  the  Meeman  Awards, 
is  limited  to  conservation  of  soil,  water,  forests,  clean  air,  veg¬ 
etation,  wildlife,  scenery  and  open  space.  Conservation  of  min¬ 
eral  resources  and  oil,  important  though  it  is,  is  not  included. 

*  *  ^  * 

Address  all  nominations,  recommendations,  entries  and  in¬ 
quiries  to  The  Scripps-Howard  Foundation,  Scripps-Howard 
New’spapers,  200  Park  Avenue,  New  York,  N.  Y.  10017.  Appli¬ 
cation  blanks,  where  required,  are  available  upon  written 
request. 


